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The publication of this Application Proof is required by The Stock Exchange of Hong Kong Limited (the “Exchange”)
and the Securities and Futures Commission (the “Commission”) solely for the purpose of providing information to the
public in Hong Kong.

This Application Proof is in draft form. The information contained in it is incomplete and is subject to change which can
be material. By viewing this document, you acknowledge, accept and agree with the Company, its sole sponsor, overall
coordinators, advisers or members of the underwriting syndicates that:
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this document is only for the purpose of providing information about the Company to the public in Hong Kong and
not for any other purposes. No investment decision should be based on the information contained in this document;

the publication of this document or supplemental, revised or replacement pages on the Exchange’s website does not
give rise to any obligation of the Company, its sole sponsor, overall coordinators, advisers or members of the
underwriting syndicates to proceed with an offering in Hong Kong or any other jurisdiction. There is no assurance
that the Company will proceed with the offering;

the contents of this document or supplemental, revised or replacement pages may or may not be replicated in full
or in part in the actual final listing document;

the Application Proof is not the final listing document and may be updated or revised by the Company from time to
time in accordance with The Rules Governing the Listing of Securities on The Stock Exchange of Hong Kong
Limited;

this document does not constitute a prospectus, offering circular, notice, circular, brochure or advertisement offering
to sell any securities to the public in any jurisdiction, nor is it an invitation to the public to make offers to
subscribe for or purchase any securities, nor is it calculated to invite offers by the public to subscribe for or
purchase any securities;

this document must not be regarded as an inducement to subscribe for or purchase any securities, and no such
inducement is intended;

neither the Company nor any of its affiliates, advisers or underwriters is offering, or is soliciting offers to buy, any
securities in any jurisdiction through the publication of this document;

no application for the securities mentioned in this document should be made by any person nor would such
application be accepted;

the Company has not and will not register the securities referred to in this document under the United States
Securities Act of 1933, as amended, or any state securities laws of the United States;

as there may be legal restrictions on the distribution of this document or dissemination of any information
contained in this document, you agree to inform yourself about and observe any such restrictions applicable to you;
and

the application to which this document relates has not been approved for listing and the Exchange and the
Commission may accept, return or reject the application for the subject public offering and/or listing.

If an offer or an invitation is made to the public in Hong Kong in due course, prospective investors are reminded to make
their investment decisions solely based on the Company’s prospectus registered with the Registrar of Companies in Hong
Kong, copies of which will be made available to the public during the offer period.
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SUMMARY

This summary aims to give you an overview of the information contained in this document.
As this is a summary, it does not contain all the information that may be important to you. You
should read the whole document before you decide to [REDACTED] in the [REDACTED].
There are risks associated with any [REDACTED].

Some of the particular risks in investing in the [REDACTED] are set out in the section
headed “Risk Factors” in this document. You should read that section carefully before you
decide to [REDACTED] in the [REDACTED].

OVERVIEW

Founded in 2005, we are dedicated to the applications of our Al-based recommendation
technology to “people and data connected” scenarios. We operate four business lines covering
online reading platform services, digital marketing services, online games publishing services and
other digital content services. We generated a majority of our revenue from our advertising
services provided under the online reading platform services and digital marketing services during
the Track Record Period. Specifically, we apply our proprietary intelligent recommendation engine,
Easou Recommendation Engine, to collect, analyze, match or predict the demand and/or
preferences of our users and customers to serve their various needs under the following business
lines:

° Online reading platform services. As an independent third-party platform, we do not
produce proprietary digital content and primarily rely on third-party content providers of
online literature, to recommend suitable literary resources to our users. We predict
users’ preferences, make adjustments to our recommendation strategies and recommend
literary content that meet their personalized needs. In addition, we place advertisements
for our advertising customers on our proprietary platform by collecting, analyzing and
predicting users’ appetite for advertising contents. We have two types of customers
under this business line, namely, users and advertising customers. With respect to
reading with paid services, our customers are users who pay for our paid services,
including the purchase of our paid reading resources and the subscription of our
premium membership, from which we do not generate any advertising service income.
With respect to reading with advertising, our customers are advertising customers who
place advertisements to the users who use our free reading resources;

e  Digital marketing services. We collect, analyze and predict users’ appetite for
advertising contents and match the needs of our advertising customers for advertisement
placements with suitable third-party advertising channels. Under this business line, our
customers are generally advertising customers;

° Online games publishing services. We identify online games with commercial value and
market performance that meet our selection criteria, and publish and recommend such
games to suitable users on our proprietary platform and external channels based on our
analysis of user behaviors and their preferences in game category or content. Our
customers under this business line are users of the online games we publish; and
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° Other digital content services. We recommend value-added services of
telecommunications operators, including various types of digital content such as music
and ringback tones, to help them reach target users on our proprietary platform or
external channels based on our analysis of the behavior, content preferences and
willingness to pay of our users. Our customers under this business line are
telecommunications operators who receive income from their users and subsequently
share such income with us based on agreed-upon proportions.

Our Al-based recommendation technology is the foundation that empowers all of our
businesses. We are committed to continuously improving the Al-based recommendation technology.
We have successfully applied our Easou Recommendation Engine, which consists of six layers, to
four “data-people connected” application scenarios including online reading, digital marketing,
online games and other digital content and plan to explore business opportunities to apply our
Easou Recommendation Engine in additional scenarios. Please refer to “Business — Technology” in
this document for details.

Specifically, under our online reading platform services, we have accumulated a large user
base. The number of our cumulative registered users of our Easou Reading App Series was 44.7
million as of December 31, 2023. The level of our user activity on our platform has been
increasing during the Track Record Period. Our average MAU on our Easou Reading App Series
increased from 23.9 million in 2021 to 25.6 million in 2022, and further increased to 26.0 million
in 2023. Our ARPPU per month on our Easou Reading App Series was RMB45.2, RMB54.8 and
RMBA42.1 in 2021, 2022 and 2023, respectively.

We experienced steady growth during the Track Record Period. Our revenue increased from
RMB433.1 million in 2021 to RMB456.4 million in 2022, and further increased to RMB559.0
million in 2023. Our net profit margin was 11.5%, 9.7% and 4.5% for the years ended December
31, 2021, 2022 and 2023, respectively. We believe we will be able to capitalize on the
opportunities arising from the advances in Al-based recommendation technology and maintain our
business growth.

OUR BUSINESS MODEL

We operate four business lines covering online reading platform services, digital marketing
services, online games publishing services and other digital content services. During the Track
Record Period, revenue generated from our advertising services under online reading platform
services and digital marketing services constituted a majority of our total revenue. We primarily
leverage our proprietary intelligent recommendation engine, Easou Recommendation Engine, to
collect, analyze, match or predict the demand and/or preferences of our users and customers to
serve their various needs under our four business lines. Our engine serves as the core technology
driver for us to conduct relevant businesses.



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THE INFORMATION MUST BE READ IN
CONJUNCTION WITH THE SECTION HEADED "WARNING” ON THE COVER OF THIS DOCUMENT.

SUMMARY

We are dedicated to the application of Easou Recommendation Engine to a wide range of
“data-people connected” application scenarios. Specifically, data can refer to any digital data found
in the form of audio, video, picture, arithmetic formula or any other form that conveys the
essence, substance, meaning or purpose of a stored or transmitted computer data or computer
communication. We provide various types of third-party content data on our platform, including
online literature, advertisements, online games and other digital content such as music and
ringback tones, to our users and customers. When users use or consume these content data, their
user behavior data are generated. Our Easou Recommendation Engine collects and analyzes such
user behavior data to recommend more relevant content data to our users and to continuously train
the algorithms to improve the recommendation efficiency and effectiveness. The following diagram
sets forth an illustration of our business model:

Behavior Data T Recommendation

Data Scenarios

Music,
Literature Advertising Games Ringback Tones More Data®
and Others

Data & Training T Application

Easou Recommendation Engine

Note:

(1) We are exploring business opportunities for the application of our Easou Recommendation Engine in
additional “data-people connected” application scenarios.

With respect to our online reading platform services, we use our Easou Recommendation
Engine to analyze user behaviors and their willingness to pay for online literature. We recommend
suitable online literary content to users through two types of services, namely, reading with paid
services and reading with advertising. Under reading with paid services, we offer paid literary
resources or premium membership services to our users. We generally do not display
advertisements to users when they use our paid services. Accordingly, we do not generate
advertising service income from this type of services. Our users who purchase our reading with
paid services are also able to access our free reading resources, for which we do not display
advertisements to those who subscribe to our premium membership. Specifically, our premium
membership includes purchase discount, advertisement-free services and enhanced book storage
capacity. Therefore, the wusers who subscribe to our premium membership can enjoy
advertisement-free services. Under reading with advertising, we primarily use our proprietary
advertisement platform, Win Ads, to provide data support, assist us to generate placement
strategies and display the suitable advertisements to users who use our free reading resources and
do not subscribe to our premium membership. In this scenario, Win Ads primarily utilizes our
proprietary platform traffic of Easou Reading App, Easou Reading App Light Version and Easou
H5 Pages. According to Analysys, in China’s online literature market, our Easou Reading App
ranked fifth in terms of average MAU in 2023. Among the top 10 Apps in terms of average MAU
in China’s online literature market in 2023, our Easou Reading App ranked fourth in terms of per
capita daily usage time.
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With respect to our digital marketing services, leveraging our Easou Recommendation
Engine, we provide customized marketing services based on our analysis of the needs of our
advertising customers and match their needs with users’ appetite for advertising content on suitable
third-party advertising channels. We also developed our digital marketing services through our
proprietary advertisement platform, Win Ads, to serve our advertising customers under the digital
marketing services to distribute their advertisements to downstream cooperative third-party media
channels for placement, as opposed to the placement of advertisements on our proprietary platform
under the reading with advertising of our online reading platform services business.

With respect to our online games publishing services, based on our analysis of user
behaviors, game category and users’ content preferences, we cooperate with game content
providers, and publish and recommend game content to users on our proprietary platform or
external channels by attracting the users to download and install the games Apps on their mobile
devices. Historically, we have successfully brought several online games to the market, such as
Age of Empires (7 E£1t41) in 2016, The Bold and The Beauty (EVLILFE 3 A) in 2019, Campus
Belle Factory (#f{t# TR in 2019, War and Soldiers (F&AYHFEIKWE) in 2022 and Civilization
(3CH) in 2022. In particular, the Bold and The Beauty game received market recognition after its
launch, which was evidenced by a growing user base and high user engagement. In 2019 and
2020, the number of newly registered users were 13.1 million and 2.4 million, respectively, and
the ARPPU per year were RMB253.6 and RMB450.1 for the same years, respectively. The average
DAU were more than 418,000 and 220,000 in 2019 and 2020, respectively.

With respect to our other digital content services, we primarily cooperate with
telecommunications operators through either the channel cooperation model or the content
cooperation model, and recommend value-added digital content, such as ring back tones and
music, to users on our proprietary platform or external channels based on our analysis of user
behaviors and their content preferences and willingness to pay. For further details of our business
model, please refer to the section headed “Business — Our Business Model” in this document.

We have achieved diversified commercialization, which primarily includes subscription, pay
per use, advertising income and revenue sharing, among others. The details of our diversified
monetization model for our various business lines are as follows:

° Online reading platform services. We generate revenue primarily through paid
readership, including the purchase of our paid reading resources and the subscription of
our premium membership, from our users under reading with paid services, or
advertisements displayed in the literary resources from our advertising customers in
connection with reading with advertising in which we charge them on CPC basis and
CPM basis;

e  Digital marketing services. We generally cooperate with advertising customers based on
relevant framework agreements to generate advertising income and charge them
primarily on CPC basis, CPM basis and CPA basis;

° Online games publishing services. We generally charge users for their in-game purchases
of virtual items and then share a portion of the income with third-party game content
providers (i.e., revenue sharing); and



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THE INFORMATION MUST BE READ IN
CONJUNCTION WITH THE SECTION HEADED "WARNING” ON THE COVER OF THIS DOCUMENT.

SUMMARY

° Other digital content services. After receiving income settlement from the users, the
telecommunications operators we cooperate with will subsequently share such income
with us (i.e., revenue sharing) based on agreed-upon proportions.

KEY OPERATING METRICS

We measure our business performance by using various operating metrics for each of our
business lines. The following tables set forth the key operating metrics for (i) online reading
platform services; (ii) digital marketing services; (iii) online games publishing services; and (iv)
other digital content services, for the periods indicated.

For the year ended December 31,

2021 2022 2023
Online Reading Platform Services
= MAU (million) . . ... .. ... 23.9 25.6 26.0
Reading with paid services
— MPU (thousand) . . . . ... ... ... . .. . . ... ... 68.4 42.2 21.5
— MPU/MAU (%) . . . oo e e 0.3 0.2 0.1
—ARPPU (RMB) . . . . oo e e 45.2 54.8 42.1®
Reading with advertising
— Number of clicks per year (million) . . ................ 329.3 349.7 393.1
— Number of displays per year (million). ... ............. 53,676.6 57,928.2 62,879.0
— Click-through rate® (%) . ... ..................... 0.6 0.6 0.6
Notes:

(1)  The ARPPU decreased in 2023 compared to that of 2022 primarily because we conducted promotional
activities relating to our membership service at the beginning of 2023 and provided discounts for our users’
subscription.

(2)  Click-through rate equals the number of clicks per year divided by the number of displays per year.

The MAU under our online reading platform services increased during the Track Record
Period which was in line with the business expansion of our online reading platform services.
According to Analysys, the growth of reading with advertising in terms of user scale was more
rapid than that of reading with paid services with broad user acceptance in China’s online
literature market, and thus, we are exposed to the ongoing free-to-read industry trends. In practice,
we identified a decrease of users’ willingness to pay in the past few years and decided to offer
reading with advertising to our users broadly, which caused reading with paid services to decline,
resulted in a decrease in the number of MPU and caused an increase in the numbers of clicks and
numbers of displays under reading with advertising.
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For the year ended December 31,
2021 2022 2023
Digital Marketing Services
— Number of clicks per year (million). . . .. ... ... ......... 331.5 327.9 415.8
— Number of displays per year (million) . . ................ 38,239.4 38,927.8 44,524.5
— Click-through rate™ (%) . . ... ... ... ............ 0.9 0.8 0.9

Note:

(1)  Click-through rate equals the number of clicks per year divided by the number of displays per year.

The various key operating metrics under digital marketing services all increased or remained
relatively stable during the Track Record Period, such as the number of clicks per year, the
number of displays per year and click-through rate, primarily because we expanded business scale
of our digital marketing services.

For the year ended December 31,

2021 2022 2023

Online Games Publishing Services'"’

The Bold and The Beauty (B IIIFFXEA)
— Number of newly registered users (thousand) . ... ........ - - -
— ARPPU per year (RMB) . . .. .. ... ... . ... . ... - - -
— Average DAU (thousand) . . . .. .................... - - -

Age of Empires (FEX1t4)
— Number of newly registered users (thousand) . . . ... ...... 23.7 - -
— ARPPU per year (RMB) . . .. ... ... .. ... .. ..... 714.5 - -
— Average DAU (thousand) . . . ... ... ... ............ 1.0 - -

Civilization (38)
— Number of newly registered users (thousand) . . .......... - 243.7 428.5
— ARPPU per month (US$) . . ... ... ... .. - 66.3 177.9
— Average DAU (thousand) . . . ... ... ... ............ - 3.4 3.6

Note:

(1) We started the official operation of The Legend of Ninja (Z##7) and The Awakening of Super Saiyan (i
ZHM) in the second half of 2023. Due to the limited period of operation, the operating metrics of these two
games were not comparable with other games, which were launched before 2023.

We temporarily suspended our online games publishing services in June 2020 to further
optimize our business structure and streamline our operations. Therefore, we no longer operated
the Bold and the Beauty after June 2020, and all the operating metrics of the game in 2020 were
calculated on a bi-annual basis. Due to our temporary suspension, we only retained a few of the
external channels to publish the game called the Age of Empires in 2021. We resumed our online
games publishing services in the four quarter of 2021 and officially launched our first overseas
online game, Civilization (3CB]), in October 2022 in the overseas markets.



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THE INFORMATION MUST BE READ IN
CONJUNCTION WITH THE SECTION HEADED "WARNING” ON THE COVER OF THIS DOCUMENT.

SUMMARY

OUR PLATFORM AND PRODUCTS

We have built an online platform around our Easou Recommendation Engine, a user base
with high engagement and diversified digital content. Our platform connects cross-scenario digital
content, involves various participants, such as digital content providers, media channels, users,
advertising customers and telecommunications operators, and enables them to interact with each
other. This allows us to achieve synergy across our various business lines and helps us realize
diversified monetization. The following diagram illustrates our online platform:

T Content Recommendation

Behavior Data

Channels
q Advertising Third-party
Reading APP Platform Game APP (TFoeraty

Application Scenarios
Easou Recommendation Engine

Data Inputs & Training

Data and Data Provider

Music,

Lits
by Advertising Games RingbackTones More Data
Works
T T and Others
Literature CP Advertisers Game CP Operator/SP Data Provider

Our platform primarily consists of following three types of proprietary products:

e  FEasou Reading App Series. We mainly rely on the Easou Reading App Series to conduct
our online reading platform services. Our flagship application, Easou Reading App, was
launched in 2013 and provides a large number of original e-books with diversified
product functions featuring personalized reading experience for our users, such as
audiobooks and eye-care reading mode. In 2017, we launched Easou Reading App Light
Version to cater to different user needs, usage scenarios and expand our user acquisition
channels.

e FEasou H5 Pages. Easou HS5 Pages is mainly designed for users who prefer to read
online literature through mobile browsers and webpages instead of an App and serves as
a channel for us to attract more users to Easou Reading App Series.

° Win Ads. Win Ads is our proprietary intelligent advertising platform that serves as the
core platform for our advertising services under our online reading platform services
business and our digital marketing services business. It is primarily composed of three
core modules: a DSP, an SSP and an algorithm strategy system, which are used
collectively by us mainly to provide data support, assist us to generate placement
strategies and display the advertisements, and thereby enabling us to achieve suitable
multi-matching of advertising customers and media. For further details, please refer to
the section headed “Business — Our Platform and Products — Our Proprietary Products”
in this document.
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OUR COMPETITIVE STRENGTHS

We believe that the following competitive strengths contribute to the success of our business
and facilitate our future development:

. We are a technology-driven mobile internet company dedicated to the research,
development and application of our Easou Recommendation Engine;

. We have successfully applied our Easou Recommendation Engine to a number of
“data-people connected” application scenarios;

. We operate the largest independent third-party online literature platform in China, and
provide users with fair, accurate and personalized online reading platform services
through our Easou Recommendation Engine;

. As an independent third-party platform that connects content providers and users, we
have built a platform of mutually beneficial businesses and achieved multi-level
monetization of our proprietary platform traffic;

. We have formed a virtuous cycle to optimize our Easou Recommendation Engine by
leveraging a large amount of user behavior data generated from our increasing user
traffic and user base with high engagement; and

. Our dedicated and experienced management team possesses the execution capability and
deep understanding and insights into technology development and evolving industry
trends.

OUR BUSINESS STRATEGIES
We intend to pursue the following strategies to facilitate our future development:

. Increase investment in R&D to maintain long-term technological advantage;

. Further tap the potential of online literature industry, especially the market in low-tier
regions in China, to increase our market share and improve our operating metrics;

. Continue to leverage the capability of our Easou Recommendation Engine to increase
the business scale of our digital marketing services;

. Resume online games publishing services and operate primarily in overseas markets; and
. Extend the application scenarios of our Easou Recommendation Engine and actively

explore cutting-edge technologies to keep up with the prevalent technological trends,
such as AIGC and metaverse games.
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CUSTOMERS

Our customers primarily consist of (i) users of our online reading platform services and our
online games publishing services and usually make payments through third-party payment
channels; and (ii) advertising customers for our online reading platform services and digital
marketing services. In each year during the Track Record Period, revenue from our five largest
customers amounted to approximately RMB143.3 million, RMB133.5 million and RMB129.6
million, respectively, accounting for approximately 33.1%, 29.2% and 23.2%, respectively, of our
total revenue. For the same years, revenue from our largest customer amounted to RMB41.4
million, RMB35.2 million and RMB27.4 million, respectively, accounting for approximately 9.6%,
7.7% and 4.9%, respectively. In each year during the Track Record Period, all of our five largest
customers were Independent Third Parties. None of our Directors, their respective close associates,
or any Shareholder who, to the knowledge of our Directors, owns more than 5% of our issued
capital, had any interest in these customers during the Track Record Period and up to the Latest
Practicable Date. Please see “Business — Customers” for details.

SUPPLIERS

Our suppliers primarily consist of (i) content suppliers, including suppliers for literary
content and game content; (ii) internet traffic suppliers, including suppliers for business promotion
and advertising; and (iii) other product or service suppliers, such as suppliers for bandwidth
services and servers and third-party payment service providers. In each year during the Track
Record Period, purchases from our five largest suppliers amounted to approximately RMB115.6
million, RMB146.4 million and RMB162.3 million, respectively, accounting for approximately
35.3%, 42.9% and 34.9%, respectively, of our total purchases. For the same years, purchases from
our largest suppliers amounted to RMB28.6 million, RMB43.0 million and RMB39.3 million,
respectively, accounting for approximately 8.7%, 12.6% and 8.2%, respectively. In each year
during the Track Record Period, all of our five largest suppliers were Independent Third Parties,
and none of our Directors, their respective close associates, or any Shareholder who, to the
knowledge of our Directors, owns more than 5% of our issued capital, had any interest in these
suppliers during the Track Record Period and up to the Latest Practicable Date. Please see
“Business — Suppliers” for details.

CONTRACTUAL ARRANGEMENTS

Our Company operates or intends to operate certain businesses that are subject to restrictions
and/or prohibitions under the current PRC laws and regulations. In order to comply with such laws
and regulations, while availing ourselves of international capital markets and maintaining effective
control over all of our operations, we control our Consolidated Affiliated Entities through the
Contractual Arrangements entered into on December 31, 2022.
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The

following simplified diagram illustrates the flow of economic benefits from the

Consolidated Affiliated Entities to our Group under the Contractual Arrangements:

Our Company
Registered Shareholders

| 100% of Easou Shenzhen

Easou (BVI) | 100%
(9
| 100% @
o S Easou Shenzhen
. Y.

Easou (HK) ‘ ) .. P32 |

| 100% o »’:::::(’l) Easou Shenzhen’s

WFOE :, :;;5 ’ subsidiaries

—— Shareholding or equity interest

Contractual arrangements, which include the exclusive business cooperation agreement, exclusive options agreement, equity pledge

agreement, proxy agreement and spousal consents

Notes:

H

(2)

Pursuant to an exclusive business cooperation agreement, WFOE shall provide technical support, consulting
services and other services in exchange for a service fee from Easou Shenzhen.
Representing:

(a)  an exclusive option agreement executed by the Registered Shareholders of Easou Shenzhen in favor of
WEFOE for the acquisition of all or part of the shares and/or assets in Easou Shenzhen;

(b)  an equity pledge agreement executed by the Registered Shareholders of Easou Shenzhen, pursuant to
which the Registered Shareholders of Easou Shenzhen granted security interests in favor of WFOE
over the shares in Easou Shenzhen held by the Registered Shareholders of Easou Shenzhen;

(c)  a proxy agreement executed by the Registered Shareholders of Easou Shenzhen in favor of WFOE for
the exercise of all shareholders’ rights in Easou Shenzhen; and

(d)  the spousal consents executed by the spouse of each individual Registered Shareholder of Easou

Shenzhen in favor of WFOE.

Given the principal business activities of the Consolidated Affiliated Entities as outlined
below, the Consolidated Affiliated Entities operate in the foreign-prohibited business and
foreign-restricted business under the Special Administrative Measures (Negative List) for the

Access of
by certain

()

(i1)

NEg-1)

Foreign Investment (2021) (CHMEF & HEA N IS B il (£ 10 B
departments of the State Council (the “2021 Negative List”):

) (20214FhR) )) published

the principal businesses of Easou Shenzhen, Shenzhen Dahuatong, Shenzhen Chuangtu
and Guangzhou Tianshitong involve the operation of online entertainment, including
publication of games and music, whereas the principal business of Shenzhen Eayou,
Guangzhou Ledian, Easou Beijing, Shenzhen Taite, Shanghai Yinggao and Shenzhen
New Drive involve internet cultural activities, including but not limited to online
advertising or online reading platform services, which fall within the scope of internet
cultural business;

the principal business of Beijing Yike involves the publication of digitized works with

characteristics of publishing, which falls within the scope of internet publishing
business; and
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(iii) the principal businesses of Easou Shenzhen, Shenzhen Dahuatong, Shenzhen Chuangtu,
Beijing Yike, Shenzhen Eayou, Shenzhen New Drive and Shenzhen Taite involve
internet information services provided through mobile and websites, which fall within
the scope of value-added telecommunication services.

Given that Easou Shenzhen, Shenzhen Dahuatong, Shenzhen Eayou, Shenzhen Chuangtu,
Easou Beijing, Beijing Yike, Shenzhen Taite, Guangzhou Tianshitong, Shenzhen New Drive,
Guangzhou Ledian and Shanghai Yinggao (i.e., the Consolidated Affiliated Entities) operate in the
foreign-prohibited business and foreign-restricted business under the current PRC laws and
regulations, our Company would not be currently allowed to hold any equity interest in these
companies. In order to comply with such laws and regulations, while availing ourselves of
international capital markets and maintaining effective control over all of our operations, we
control our Consolidated Affiliated Entities through the Contractual Arrangements. Pursuant to the
Contractual Arrangements, we have effective control over and are entitled to receive all the
economic benefits generated by the businesses currently operated by the Consolidated Affiliated
Entities. For further details, please see “Contractual Arrangements” in this document.

OUR CONTROLLING SHAREHOLDERS

Immediately following completion of the [REDACTED] (assuming full conversion of the
[REDACTED] and without taking into account any Shares which may be issued upon the exercise
of the [REDACTED] or any options that may be granted under the Share Option Scheme), Mr.
Wang, through Growth Value, Fase Ltd and Gather Forever, will control the exercise of voting
rights attached to Shares representing approximately [REDACTED]% of the issued share capital
of our Company at general meetings of our Company.

Growth Value is controlled by Mr. Wang as, upon the establishment of The Hope Trust, it is
owned as to (i) 99% by Gather Forever, which is in turn wholly-owned by CMB Wing Lung
(Trustee) Ltd. (the trustee of The Hope Trust); and (ii) 1% by Fase Ltd, which is wholly-owned by
Mr. Wang. The Hope Trust is an irrevocable reserved power trust established by Mr. Wang, as the
settlor and protector, with CMB Wing Lung (Trustee) Ltd., an independent trustee, as trustee, for
the benefit of Mr. Wang and his family members. Accordingly, Mr. Wang, Growth Value, Fase Ltd
and Gather Forever will continue to be our Controlling Shareholders, and our Company will not
have any controlling shareholder upon completion of the [REDACTED].

PRE-[REDACTED] INVESTMENTS

SBCVC Fund III, BlueSky Holding, Estate Success, Ventech China II SICAR, Shenzhen Lihe
Partnership, Shenzhen Lihe, Mr. Ding and Jinhe Capital Limited are regarded as
pre-[REDACTED] investors of our Company. Please see “History, Reorganization and Corporate
Structure — The 2023 Subscription and the Pre-[REDACTED] Investments” in this document for
details of the background of the Pre-[REDACTED] Investors.

As of the Latest Practicable Date, the Pre-[REDACTED] Investors held approximately
24.94% of our issued share capital. Immediately following completion of the [REDACTED], the
Pre-[REDACTED] Investors will hold approximately [REDACTED]% of our total issued share
capital (assuming full conversion of the [REDACTED] and without taking into account any
Shares which may be issued upon the exercise of the [REDACTED] or any options which may be
granted under the Share Option Scheme). All the special rights granted will be automatically
terminated immediately upon the [REDACTED]. The Shares held by the 2023 Subscribers
(including the Pre-[REDACTED] Investors) are subject to a lock-up period of six months
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commencing from the [REDACTED], savefor (i) the use of the Shares as security in favor of an
authorized institution for a bona fide commercial loan, provided that the person making such loan
also undertakes to be bound by the same lock-up period; (ii) the Shares to be acquired by the 2023
Subscribers after the [REDACTED] to the extent that such acquired Shares are not subject to any
lock-up or similar transfer restrictions; and (iii) the transfers to another corporation, partnership or
other business entity that wholly owns, is wholly owned by or is wholly owned by an entity that
wholly owns, the relevant 2023 Subscriber, provided that there is no change in the ultimate
beneficial ownership to such Shares and that such entity gives a written undertaking agreeing to be
bound by the same lock-up undertakings given by the relevant 2023 Subscriber.

SUMMARY OF HISTORICAL FINANCIAL INFORMATION

The following tables set forth a summary of our consolidated financial information for the
Track Record Period, extracted from the Accountants’ Report set out in Appendix [ to this
document. The summary of consolidated financial information set forth below should be read
together with, and qualified in its entirety by reference to, the consolidated financial statements in
this document, including the related notes. Our consolidated financial information was prepared in
accordance with HKFRSs.

Summary of Consolidated Statements of Profit or Loss and Other Comprehensive Income

The table below presents a summary of our consolidated statements of profit or loss and
other comprehensive income for the periods indicated.

For the year ended December 31,

2021 2022 2023
RMB’000 % RMB’000 % RMB’000 %

Revenue . . . . .. ... .. ... .. .. ... 433,108 100.0 456,411 100.0 559,045 100.0
Costofsales . ................... (224,416) (51.8) (217,741) (47.7) (299,317) (53.5)
Gross profit . . ... ... ... ... ... 208,692 48.2 238,670 52.3 259,728 46.5
Other income and gains . . . ... ........ 11,531 2.7 6,528 1.4 3,157 0.6
Selling and distribution expenses . . . . . . . .. (99,270) (22.9) (133,612) (29.3) (153,660) (27.5)
Administrative expenses . . . . . ... ... ... (18,642) (4.3) (19,774) (4.3) (25,566) (4.6)
Research and development expenses . . . . . . . (50,951) (11.8) (38,738) (8.5) (37,615) (6.7)
Fair value losses on financial assets at FVTPL . - - (5,897) (1.3) (10,925) (2.0)
Other expenses . . . . . . .. ... ... ..... (580) 0.1) (301) * (592) 0.1)
Finance costs . . . . . . . . ... ... ...... (305) 0.1) (2,131) (0.5) (8,442) (1.5)
Profit before tax . . . ... ... ........ 50,475 11.7 44,745 9.8 26,085 4.7
Income tax expenses . . . . . . . . . .. ... .. (464) 0.1) (297) 0.1) (1,074) 0.2)
Profit for the year. . . . . .. ... ... ... .. 50,011 11.5 44,448 9.7 25,011 4.5
Other comprehensive loss
Other comprehensive loss that will not be

reclassified to profit or loss in subsequent

periods:
Exchange differences on translation of the

Company’s financial statements . . . . . . . . - - - - (4,799) 0.9)
Total comprehensive income for the year . . . 50,011 11.5 44,448 9.7 20,212 3.6
Attributable to:

Owners of the parent . . . . .. ... ..... 49,983 11.5 44,388 9.7 20,172 3.6

Non-controlling interests . . . . .. ... ... 28 * 60 * 40 *

Note:

* Less than 0.1%
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For the years ended December 31, 2021, 2022 and 2023, our revenue amounted to RMB433.1
million, RMB456.4 million and RMB559.0 million, respectively. During the Track Record Period,
we generated revenue from four business lines, namely, online reading platform services, digital
marketing services, online games publishing services and other digital content services. The
increase in our revenue during the Track Record Period was mainly due to increased revenue from
online reading platform services business and digital marketing services business.

The decrease in our profit for the year from RMBS50.0 million in 2021 to RMB44.4 million in
2022 was primarily due to a combined effects of (i) our increased selling and distribution expenses
as we relaunched our online games publishing services; and (ii) our decreased other income and
gains mainly as a result of a decrease of one-off government subsidies and a reduction in interest
income. Our profit for the year decreased from RMB44.4 million in 2022 to RMB25.0 million in
2023, primarily due to a combined effects of (i) our increased fair value losses on financial assets
at FVTPL arising from our fund investments; (ii) our increased selling and distribution expenses as
we increased our promotional activities relating to the expansion of our online games publishing
services business; and (iii) our increased [REDACTED] in connection with our preparation for the
[REDACTED]. See “Financial Information — Period to Period Comparison of Results of
Operations” in this document for more information.

We incurred fair value losses on financial assets at FVTPL of nil, RMB5.9 million and
RMB10.9 million for the years ended December 31, 2021, 2022 and 2023, respectively, primarily
due to the losses incurred from our fund investments as we purchased two open-ended private
equity funds denominated in RMB and US dollar. Specifically, in January 2022, we invested in an
open-ended private equity investment fund denominated in RMB (the “RMB Fund”) with an
aggregate subscription amount of RMBS88.0 million. We redeemed a majority of the fund in
December 2022. We increased our investments in the fund with an additional subscription amount
of RMBS5.0 million and RMB3.0 million in May and June 2023, respectively. In addition, we
invested in an open-ended US dollar-denominated private equity fund (the “USD Fund”) with a
subscription amount of US$9.9 million in January 2023. Please see “Financial Information -
Description of Key Items from Our Consolidated Statements of Financial Position” in this
document for more information.

The following table sets forth revenue attributable to each of our four business lines for the
periods indicated:

For the year ended December 31,

2021 2022 2023
RMB’000 % RMB’000 % RMB’000 %

Online reading platform services:

— Reading with paid services . . . ... ....... 32,173 7.4 24,703 5.4 19,513 3.5

— Reading with advertising . . . . . ... ... .... 185,959 42.9 220,007 48.2 229,416 41.0
Sub-total . . . . . ... ... 218,132 50.4 244,710 53.6 248,929 44.5
Digital marketing services . . ... .. ......... 201,607 46.5 200,721 44.0 288,836 51.7
Online games publishing services. . . . . ... ... .. 4,330 1.0 4,944 1.1 10,553 1.9
Other digital content services . . . . .. ... ...... 9,039 2.1 6,036 1.3 10,727 1.9
Total . . . . . ... ... .. ... 433,108  100.0 456,411  100.0 559,045  100.0
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The table below sets forth the gross profit and gross profit margin by our business lines for

the periods indicated:

For the year ended December 31,

2021 2022 2023

Gross Gross Gross

Profit Profit Profit

Gross Profit Margin Gross Profit Margin Gross Profit Margin

RMB’000 % RMB’000 % RMB’000 %

Online reading platform services . . . . . ... ... .. 184,488 84.6 217,596 88.9 224,739 90.3
Digital marketing services. . . . . ... ... ... ... 15,787 7.8 15,482 7.7 22,494 7.8
Online games publishing services. . . . . .. ... ... 4,048 93.5 2,839 57.4 6,570 62.3
Other digital content services . . . . . . .. ....... 4,369 48.3 2,753 45.6 5,925 55.2
Total . . . . . .. ... ... ... 208,692 48.2 238,670 52.3 259,728 46.5

For the years ended December 31, 2021, 2022 and 2023, our gross profit amounted to
RMB208.7 million, RMB238.7 million and RMB259.7 million, respectively. During the same
years, our gross profit margin was 48.2%, 52.3% and 46.5%, respectively. The increase in our
gross profit and gross profit margin from 2021 to 2022 was primarily due to an increase in the
gross profit margin of online reading platform services in 2022. The decrease in our gross profit
margin in 2023 compared to 2022 was primarily because the revenue contribution from digital
marketing services increased, the gross profit margin of which was significantly lower than that of

our other business lines.

The table below sets forth our cost of sales and the components as a percentage of total cost

of sales by nature for the periods indicated:

For the year ended December 31,

2021 2022 2023
RMB’000 % RMB’000 % RMB’000 %
Internet trafficcost. . . . . . ... ... ... ... ... 185,038 82.5 184,754 84.9 265,670 88.8
Online reading content cost . . . . . .. ... ...... 9,803 4.4 6,328 2.9 2,995 1.0
Depreciation and amortization. . . . . . ... ... ... 16,453 7.3 16,808 7.7 19,665 6.6
Operator value-added service content cost. . . . . . . . 4,243 1.9 3,098 1.4 4,498 1.5
Staff costs . . . . . . ... ... 7,488 3.3 5,344 2.5 5,057 1.7
Mobile game content cost . . . . . ... ... ... ... 42 * 384 0.2 11 *
Server maintenance cost . . . . . . . . .. ... .. ... 961 0.4 793 0.4 1,019 0.3
Rental . . .. ... ... ... .. ... .. 388 0.2 232 0.1 402 0.1
Total . . . . . . .. ... .. ... 224,416  100.0 217,741 100.0 299,317  100.0
Note:

* Less than 0.1%
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We incurred cost of sales of RMB224.4 million, RMB217.7 million and RMB299.3 million
for the years ended December 31, 2021, 2022 and 2023, respectively. Our cost of sales decreased
from RMB224.4 million in 2021 to RMB217.7 million in 2022. The decrease was mainly due to a
decrease in online reading content cost and staff cost. The decrease in online reading content cost
was primarily due to a decrease in revenue sharing payables to the content providers resulting
from decreased revenue from reading with paid services. The decrease in staff cost was primarily
because we reduced staff headcount in an effort to improve our operating efficiency. Our cost of
sales increased from RMB217.7 million in 2022 to RMB299.3 million in 2023, mainly due to
increases in internet traffic cost and depreciation and amortization. Internet traffic cost increased
primarily because we procured additional internet traffic to serve the development of our digital
marketing services business. Depreciation and amortization increased mainly because we continued
to expand our online games offering, including beta testing, official launch of new games and
continued operation of several existing games and incurred amortization expenses of the intangible
assets.

The gross profit margin of each of our four business lines varied during the Track Record
Period. The gross profit margin of our online reading platform services was 84.6%, 88.9% and
90.3% for the years ended December 31, 2021, 2022 and 2023, respectively. For the same years,
the gross profit margin of our online games publishing services was 93.5%, 57.4% and 62.3%,
respectively. The gross profit margin for online reading platform services remained relatively high
during the Track Record Period primarily because (i) our reading with advertising and reading with
paid services under our online literature platform services enabled us to generate revenue from our
literary content and monetize our user traffic; (ii) cost of sales under the pro-rata income sharing
model decreased given the decreased revenue generated from reading with paid services and cost
of sales under the buy-out model remained relatively stable; and (iii) we utilized our proprietary
platform traffic to serve the demand of our advertising customers under reading with advertising,
which allowed us to save internet traffic cost. The gross profit margin for online games publishing
services remained relatively high in 2021, 2022 and 2023 primarily because we recognized net
revenue from our online games publishing services under the joint operation model, which had
already deducted the relevant prescribed portions paid to third-party game content providers as
content cost. The gross profit margin for online games publishing services decreased from 93.5%
in 2021 to 57.4% in 2022, primarily because we launched a game called “Civilization (3£#)” in
the overseas markets in 2022, which did not generate significant revenue at such stage but we had
begun to amortize the game content costs during this period. The gross profit margin for online
games publishing services increased from 57.4% in 2022 to 62.3% in 2023, mainly because we
continued to expand our online games offering, including beta testing and official launch of new
games as well as continued operation of several existing games.
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Summary of Consolidated Statements of Financial Position

As of December 31,

2021 2022 2023

(RMB’000) (RMB’000) (RMB’000)
Total non-current assets . . . . . . . . . o i i 91,617 82,421 105,488
Total current assets . . . . . . . . . i i e 313,330 311,892 399,943
Total assets . . . . . .. ... ... . ... 404,947 394,313 505,431
Total non-current liabilities . . . . .. ... ... ... ... .......... 6,480 4,668 4,367
Total current liabilities . . . . . .. ... ... ... ... .. ... ....... 48,552 132,976 121,730
Total liabilities. . . . . . .. ... ... ... . ... ... .. ... ... ... 55,032 137,644 126,097
Net current assets . . . ... ... ... .. ... .. ... 264,778 178,916 278,213
Net assets . . . . . . . ... . .. e 349,915 256,669 379,334
Non-controlling interests .. . . . . ... ... ... 528 588 628

Our net current assets increased from RMB178.9 million as of December 31, 2022 to
RMB278.2 million as of December 31, 2023, which was primarily attributable to the increase in
our current assets and a decrease in our current liabilities. Our current assets increased from
RMB311.9 million as of December 31, 2022 to RMB399.9 million as of December 31, 2023,
primarily due to (i) an increase in trade receivables from RMB127.0 million as of December 31,
2022 to RMB161.5 million as of December 31, 2023, mainly due to our increased sales in reading
with advertising under the online reading platform services business and increased sales in digital
marketing services business; (ii) an increase in prepayment, deposits and other receivables from
RMB23.5 million as of December 31, 2022 to RMB76.0 million as of December 31, 2023,
primarily because we increased the prepayment of advertising expenses relating to the increased
promotional activities for our Easou Reading App Series, and we increased our prepayment to
procure internet traffic to support the growth of our digital marketing services business and to
expand our online games offering in 2023; and (iii) an increase in financial assets at FVTPL from
RMB5.3 million as of December 31, 2022 to RMB73.3 million as of December 31, 2023, primarily
because we made additional investments in two open-ended private equity funds in 2023. The
increase in our current assets was partially offset by a decrease in cash and cash equivalents from
RMB152.2 million as of December 31, 2022 to RMB89.1 million as of December 31, 2023, as we
utilized a portion of our cash to invest in two open-ended private equity funds in 2023 as part of
our wealth management activities. Our current liabilities decreased from RMB133.0 million as of
December 31, 2022 to RMB121.7 million as of December 31, 2023, primarily due to a decrease in
other payable and accruals from RMB19.6 million as of December 31, 2022 to RMB11.1 million
as of December 31, 2023, mainly because (i) we distributed the 2022 bonuses for our employees
before December 31, 2023; and (ii) we cooperated with certain new advertising service providers
who required us to make prepayments to them prior to using their products/services.

Our net current assets decreased from RMB264.8 million as of December 31, 2021 to
RMB178.9 million as of December 31, 2022, which was primarily attributable to an increase in
our current liabilities and a slight decrease in our current assets. Our current liabilities increased
from RMB48.6 million as of December 31, 2021 to RMB133.0 million as of December 31, 2022,
primarily due to an increase in Interest-bearing bank and other borrowings as we incurred new
bank borrowings to fund our working capital, partially offset by (i) a decrease in trade payables
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mainly because the number of suppliers using prepayment settlement method has increased in
2022; and (ii) a decrease in contract liabilities mainly due to a decrease in service fee collected in
advance as we performed our obligations under the relevant contracts. Our current assets decreased
slightly from RMB313.3 million as of December 31, 2021 to RMB311.9 million as of December
31, 2022, primarily due to a decrease of cash and cash equivalents primarily because we utilized a
portion of our cash to as deemed distribution to the then equity owners of our Group in connection
with the Reorganization, partially offset by (i) an increase of prepayments, deposits and other
receivables, reflecting the expansion in our digital marketing services; and (ii) an increase in trade
receivables, which was mainly due to increased sales in reading with advertising under our online
reading platform services business and increased sales in digital marketing services.

In addition, as of December 31, 2021, 2022 and 2023, our net assets amounted to RMB349.9
million, RMB256.7 million and RMB379.3 million, respectively. Our net assets decreased from
RMB349.9 million as of December 31, 2021 to RMB256.7 million as of December 31, 2022,
mainly due to the deemed distribution to the then equity owners of the Group of RMBI137.7
million in connection with the Reorganization, partially offset by profit and total comprehensive
income for the year of RMB44.4 million in 2022. Our net assets increased from RMB256.7 million
as of December 31, 2022 to RMB379.3 million as of December 31, 2023, primarily due to capital
contribution from holders of preferred shares of RMB559.5 million in connection with the
Reorganization which involved the issuance of [REDACTED] to a new investor and the then
shareholders of Easou Shenzhen, partially offset by the deemed distribution to the then equity
owners of our Group of RMB468.2 million in connection with the Reorganization.

Summary of Consolidated Statements of Cash Flows

For the year ended December 31,

2021 2022 2023

(RMB’000)  (RMB’000) (RMB’000)

Cash generated from operations before changes in working capital . . 69,299 73,237 69,849
Net cash flows from/(used in) from

operating activities . . . . . . . .. ... 50,952 6,070 (29,501)
Net cash flows from/(used in) from

Investing activities . . . . . . . . oo (22,430) (20,696) (127,044)
Net cash from/(used in) financing activities. . . . . .. ... .......... (20,265) (48,179) 97,488
Net increase/(decrease) in cash and cash equivalents . . . . ... ... .. 8,257 (62,805) (59,057)
Cash and cash equivalents at the beginning of year. . . . ... ........ 206,703 214,960 152,155
Effect of foreign exchange rate changes, net . . . ... ............. - - (4,017)
Cash and cash equivalents at the

endofyear ... ... oottt it e e i i e e 214,960 152,155 89,081
Cash and balances . . . .. ... ... ... .. .. ... 112,960 152,155 89,081

Non-pledge time deposits with original maturity of less than three
months when acquired. . . ... .. ... ... . L 102,000 - -

Cash and cash equivalents as stated in the consolidated statements
of financial position and consolidated statements of cash flows . . . 214,960 152,155 89,081
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Our cash and cash equivalents decreased substantially as of December 31, 2022 compared to
that as of December 31, 2021 primarily due to a deemed distribution of RMB137.7 million to the
then equity owners of our Group in connection with the Reorganization. Our cash and cash
equivalents decreased as of December 31, 2023 compared to that as of December 31, 2022, mainly
because we utilized a portion of our cash to invest in two open-ended private equity funds in 2023
as part of our wealth management activities. For details, please referred to the sections headed
“History, Reorganization and Corporate Structure — Reorganization” and “Financial Information —
Description of Certain Key Items from Our Consolidated Statements of Financial Position” in this
document.

In 2023, we had net cash flow used in operating activities of RMB29.5 million. The net cash
outflow in operating activities was mainly attributable to (i) negative movements in working
capital of RMBO91.7 million; and (ii) interest paid of RMB&.4 million, partially offset by (i)
positive total adjustments before movements in working capital of RMB43.8 million and; (ii) profit
before tax of RMB26.1 million; (iii) PRC taxation received of RMBI1.4 million. See “Financial
information — Liquidity and Capital Resources — Cash Flow Analysis” for more information.

KEY FINANCIAL RATIOS

The following table sets forth certain of our key financial ratios as of the dates and for the
periods indicated:

As of/For the year ended December 31,

2021 2022 2023
Net profit margin. . . . . . .. ... .. . 11.5% 9.7% 4.5%
Current ratio. . . . ... 6.5 2.3 3.3
Gearing ratio . . . . . ... e - 34.9% 22.4%
Return onequity . . . . . . .. .. .. 14.3% 17.3% 6.6%

Net profit margin equals profit and total comprehensive income for the year divided by the
revenue for the same year. Our net profit margin decreased from 2021 to 2022 mainly because our
selling and distribution expenses increased significantly as we expanded the scale of advertising
for our online reading platform services and online games publishing services. Our net profit
margin further decreased in 2023 primarily because (i) our fund investment incurred losses; (ii) we
continued to expand our online games offering, including beta testing, official launch of new
games and continued operation of several existing games that involved the purchases of the
relevant game content and incurred amortization expenses of the intangible assets; and (iii) our
[REDACTED] increased as a result of our continued preparation for the [REDACTED]. For
details, please refer to “Financial Information — Period to Period Comparison of Results of
Operations” in this document for the reasons of the fluctuations in our net profit margin.

Current ratio equals our current assets divided by current liabilities as of the end of the year.
Our current assets increased as of December 31, 2021 primarily due to (i) an increase in trade
receivables from the increased sales in reading with advertising under our online reading platform
services and increased sales in digital marketing services; and (ii) an increase in cash and cash
equivalents due to net cash inflow from our operating activities. Our current liabilities decreased
in2021 mainly due to a decrease in interest-bearing bank borrowings as we made repayment of a
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short-term bank loan and a decrease in contract liabilities. Our current ratio decreased to 2.3 as of
December 31, 2022 mainly because our current liabilities increased at a faster pace than our
current assets. Our current liabilities increased mainly as a result of additional bank loans we
borrowed to fund our working capital. Our current assets increased slightly primarily due to
increases in trade receivables and financial asset at FVTPL, partially offset by a decrease in our
cash and cash equivalents mainly as a result of a deemed distribution to the then equity owners of
our Group in connection with the Reorganization. Our current ratio increased from 2.3 as of
December 31, 2022 to 3.3 as of December 31, 2023, mainly because our current assets increased
while our current liabilities decreased. Our current assets increased primarily due to increases in
trade receivables, prepayments, deposits and other receivables and financial assets at FVTPL,
partially offset by a decrease in our cash and cash equivalents mainly due to additional
investments we made in two open-ended private equity funds in 2023. Our current liabilities
decreased mainly due to a decrease in other payables and accruals.

Gearing ratio equals total debt as of the end of the year divided by total equity as of the end
of the same year. Total debt includes all interest-bearing borrowings. Gearing ratio was not
applicable as of December 31, 2021 because we did not record any outstanding bank loans as of
December 31, 2021. Our gearing ratio was 34.9% as of December 31, 2022 because we had
outstanding bank loans of RMB&9.7 million and there had been a deemed distribution to the then
equity owners of our Group in connection with the Reorganization, which reduced our total equity.
Our gearing ratio decreased to 22.4% as of December 31, 2023 primarily because our total equity
increased from RMB256.7 million as of December 31, 2022 to RMB379.3 million as of December
31, 2023 while our total outstanding bank loans remained relatively stable at RMB89.7 million and
RMBS84.9 million as of December 31, 2022 and 2023.

Return on equity equals net profit for the year divided by total equity as of the end of the
year. Our return on equity was 14.3%, 17.3% and 6.6% for the years ended December 31, 2021,
2022 and 2023, respectively. The changes in our return on equity primarily reflected the
fluctuations of our net profit in the corresponding years.

RISK FACTORS

Our business faces risks including those set out in the section headed “Risk Factors” in this
document. As different [REDACTED] may have different interpretations and criteria when
determining the significance of a risk, you should read the “Risk Factors” section in its entirely
before you decide to [REDACTED] in the [REDACTED]. Some of the major risks that we face
include:

e If our Easou Recommendation Engine fails to properly analyze and predict the users’
behaviors and preferences or to keep up with the technological changes, our business,
results of operations, financial condition and prospects may be materially and adversely
affected;

° The application scenarios of our Easou Recommendation Engine belong to separate and

independent industries, and the developments in those industries could subject our
business to risks, which makes it difficult to evaluate our business and prospects;
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e We do not produce proprietary digital content and primarily rely on third-party content
providers of online literature, online games and other digital content to recommend to
our users and customers;

° Our online reading platform services accounted for a significant portion of our revenue
during the Track Record Period. If we fail to retain our user or if user engagement
ceases to grow or declines, which may materially and adversely affect our business,
financial condition, results of operations and prospects;

e  We generate a significant portion of our revenue from digital marketing services. If we
fail to attract new advertising customers, retain existing advertising customers, or
maintain their demand for our services, our business, results of operations and financial
condition may be materially and adversely affected;

e  We temporarily suspended our online games publishing services beginning in June 2020
and began to resume such services in December 2021. If we fail to promote new games
with good market reception or efficiently and effectively operate our existing games, we
may not be able to maintain or grow our revenue generated from online game
publishing and our business, financial condition and results of operations may be
materially and adversely affected;

e If we fail to anticipate user/customer preferences and provide attractive services, or if
we fail to keep up with rapid changes in user behavior or customer requirements, we
may not be able to retain existing users, attract sufficient user traffic or enhance
customer engagement; and

e  We operate in highly competitive industries. If we are unable to compete effectively
against other industry players, our user and customer bases, market share and
profitability may be materially and adversely affected.

FUTURE PLANS AND USE OF [REDACTED]

The estimated net [REDACTED] of the [REDACTED] which we will receive after
deduction of [REDACTED] fees and commissions and estimated expenses payable by us in
connection with the [REDACTED] (assuming the [REDACTED] is not exercised), will be
approximately HK$[REDACTED] million, assuming an [REDACTED] of HK$[REDACTED]
(being the mid-point of the [REDACTED]). We intend to use the net [REDACTED] as follows
(based on the mid-point of the [REDACTED] range stated in this document):

e  Approximately [REDACTED]%, or HK$[REDACTED] million, will be used to
enhance our R&D capabilities to ensure long-term technological advantage;

° Approximately [REDACTED]%, or HK$[REDACTED] million, will be used to
reinforce our strength as an independent third-party online literature platform;

° Approximately [REDACTED]%, or HK$[REDACTED] million, will be used to expand
our digital marketing services;
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° Approximately [REDACTED]%, or HK$[REDACTED] million, will be used to
relaunch our online games publishing services in overseas markets; and

e Approximately [REDACTED]%, or HK$[REDACTED] million, will be used for
working capital and general corporate purposes to support our business operation and
growth.

Please refer to “Future Plans and Use of [REDACTED]” in this document for details.

[REDACTED] STATISTICS

Based on an [REDACTED] of Based on an [REDACTED] of

HKS$[REDACTED] per HKS$[REDACTED] per
[REDACTED] [REDACTED]
[REDACTED] of our Shares upon completion
of the [REDACTED]®. . . ... ......... HK$[REDACTED] million HK$[REDACTED] million
Unaudited [REDACTED] adjusted consolidated
net tangible asset value per Share® . . .. ... HK$[REDACTED] HK$[REDACTED]
Notes:

(1)  All statistics in this table are presented based on the assumption that the [REDACTED] is not exercised.

(2)  The calculation of [REDACTED] is based on [REDACTED] Shares expected to be in issue immediately following
the completion of the [REDACTED].

(3)  The unaudited [REDACTED] adjusted consolidated net tangible asset value per Share is calculated after the
adjustments referred to in “Appendix II — Unaudited [REDACTED] Financial Information” to this document and
on the basis of [REDACTED] Shares expected to be in issue and outstanding immediately following the
completion of the [REDACTED].

[REDACTED]

Our [REDACTED] mainly include [REDACTED] fees and commissions and professional
fees paid to legal advisers and service providers for their services rendered in relation to the
[REDACTED]. We expect to incur a total of RMB[REDACTED] million of [REDACTED]
(assuming an [REDACTED] of HK$[REDACTED], being the mid-point of the indicative
[REDACTED] range between HK$[REDACTED] and HK$[REDACTED], and assuming that the
[REDACTED] is not exercised) until the completion of the [REDACTED], including (i)
[REDACTED] fee and [REDACTED] commission of RMB[REDACTED] million and
RMB[REDACTED] million, respectively; and (ii) non-[REDACTED] related expenses of
RMB[REDACTED] million, which consist of fees and expenses of legal advisers and Reporting
Accountants of RMB[REDACTED] million and other fees and expenses of RMB[REDACTED]
million, which account for [REDACTED]% of the gross [REDACTED] from the [REDACTED].
We estimate that approximately RMB[REDACTED] million will be charged to our profit or loss
after December 31, 2023, and the balance of approximately RMB[REDACTED] million, which
was directly attributable to the [REDACTED] of the Shares, will be deducted from equity upon
[REDACTED]. The [REDACTED] above are the best estimate as of the Latest Practicable Date
and for reference only, actual amount may differ from this estimate. [REDACTED] expenses of
RMB[REDACTED] million were incurred on or before December 31, 2023, of which
RMB[REDACTED] million were recorded as prepayment, and the remaining RMB[REDACTED]
million were charged to our profit and loss.
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DIVIDEND

No dividend has been paid or declared by other companies comprising our Group during the
Track Record Period or our Company since its incorporation. Our Group currently does not have a
pre-determined dividend policy. The Board may declare, and we may pay, dividends after taking
into account our results of operations, financial condition, cash flow, operating and capital
expenditure requirements, future business development strategies and estimates and other factors as
it may deem relevant. We may distribute dividends by way of cash, or warrant. We may distribute
stock dividends if our Directors consider that our stock price and equity scale do not match and
that distribution of stock dividends is beneficial to all Shareholders’ interest. Any declaration and
payment as well as the amount of dividends will be subject to our constitutional documents and
the Companies Act. Any proposed distribution of dividends shall be determined by our Board and
must be approved by our shareholders at a general meeting. In addition, we may declare interim
dividends as our Board considers to be justified by our profits and overall financial requirements.
No dividend shall be declared or payable except out of our profits and reserves lawfully available
for distribution. Our future declarations of dividends may or may not reflect our historical
declarations of dividends and will be at the discretion of our Board and subject to the approval of
Shareholders” meeting. Please refer to the section headed “Financial Information — Dividends” in
this document for more information.

LEGAL PROCEEDINGS AND COMPLIANCE

From time to time, we may be subject to legal proceedings, investigations and claims
incidental to the conduct of our business. During the Track Record Period, there were three
pending proceedings of which the amounts in dispute were over RMB1.0 million involving two of
our subsidiaries in the PRC, among which, two proceedings had received the final judgment and
one proceeding had been settled as of the Latest Practicable Date as disclosed in the section
headed “Business — Legal Proceedings and Compliance — Legal Proceedings” in this document,
which would not, individually or in the aggregate, have any material adverse effect on our Group’s
business, financial condition or results of operations. Our Directors confirmed that there had been
no litigation or arbitration or administrative proceedings pending or threatened against our Group
or any of our Directors which could have a material adverse effect on our business, financial
condition or results of operations. Our Directors are also of the view that we have complied with
all relevant laws and regulations in all material respects during the Track Record Period and up to
the Latest Practicable Date. During the Track Record Period and up to the Latest Practicable Date,
we did not have any non-compliance incidents which our Directors believe would, individually or
in the aggregate, have a material adverse impact on our business, financial condition and results of
operations.

RECENT DEVELOPMENT

Subsequent to the Track Record Period and up to the date of this document, our business and
operation have remained stable, which was in line with our past trends and expectations.
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NO MATERIAL ADVERSE CHANGE

Our Directors confirm that, up to the date of this document, there has been no material
adverse change in our financial or trading position since December 31, 2023 (being the date on
which the latest consolidated financial information of our Group was prepared) and there is no
event since December 31, 2023 which would materially affect the information shown in our
consolidated financial statements included in the Accountants’ Report in Appendix I to this
document.

IMPACT OF THE COVID-19 PANDEMIC

Beginning in December 2019, there was an outbreak of the novel coronavirus, COVID-19,
across the world. On January 30, 2020, the World Health Organization declared that the outbreak
of COVID-19 constitutes a Public Health Emergency of International Concern (PHEIC). In
February and March 2020, an increasing number of additional cases were confirmed around the
world. In March 2020, the World Health Organization declared the coronavirus disease, or
COVID-19, as a global pandemic.

The PRC government gradually eased restrictive measures on business and social activities in
December 2022, and re-opened the borders and eliminated mandatory quarantine requirements on
January 8, 2023. Since the ease of COVID-19 restrictions in December 2022, there had been a
rapid progression of the COVID-19 infections in China. As of the Latest Practicable Date,
COVID-19 was stabilized and all of our businesses had returned to normal.

Our Directors confirmed that, during the Track Record Period and up to the Latest
Practicable Date, our operations had not experienced any material suspension due to the
COVID-19 pandemic. Our Directors confirm that our business and financial performances were not
materially and adversely impacted by the COVID-19 pandemic. As of the Latest Practicable Date,
our services, marketing and business operation of our Group remained stable and normal.
Furthermore, on the basis of actions taken to date, our Directors believe that we have
demonstrated our ability to respond swiftly in these emergency circumstances and that the overall
impact of COVID-19 on us was limited. Please refer to the section headed “Business — Impact of
COVID-19 Pandemic” in this document for more information.

CYBERSECURITY REGULATIONS AND OVERSEAS LISTING
Cybersecurity Review Measures and Draft Data Security Regulations

On December 28, 2021, the CAC, the NDRC, the MIIT and several other PRC governmental
authorities jointly promulgated the Cybersecurity Review Measures (&L 2F AN L)), which
provide the circumstances under which certain types of entities shall apply for a cybersecurity
review. On November 14, 2021, the CAC published the Regulations for the Administration of
Cyber Data Security (Draft for Comment) (<AEASHEHE 228 RG] (BORE RA))), (the “Draft Data
Security Regulations”), which provides that data processors conducting certain activities must
apply for cybersecurity review. However, there is no timetable as to when it will be enacted.
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Please see the section headed “Regulatory Overview — Regulations Relating to Cybersecurity, Data
Security and Personal Information Protection — PRC Cybersecurity and Data Security” for more
details.

As advised by our PRC Legal Advisers relating to Data Compliance and our Directors are of
the view that, the risk of us being required to apply for cybersecurity review in relation to our
proposed [REDACTED] in Hong Kong pursuant to the Cybersecurity Review Measures is
relatively low, and we would be able to comply with the Draft Data Security Regulations, if
implemented in their current form, in all material aspects. Furthermore, our Directors are of the
view, and our PRC Legal Advisers relating to Data Compliance concur, that there is no material
impediment for our Group to comply with the Draft Data Security Regulations if implemented in
their current form and the Cybersecurity Review Measures, and that the compliance with these
regulations and measures would not have any material adverse impact on our business, financial
condition, results of operations or the [REDACTED]. Please see the sections headed “Regulatory
Overview — Regulations Relating to Cybersecurity, Data Security and Personal Information
Protection — PRC Cybersecurity and Data Security” and “Business -Data Protection and
Cybersecurity” in this document for more details.

We continuously monitor and track the development and interpretation of law and regulations
relating to cybersecurity and data privacy to ensure our compliance with laws and regulations in
this respect. We had not been subject to any investigation, inquiry, notice, warning or sanction in
relation to cybersecurity or data privacy or cybersecurity review from the CAC, the CSRC or any
other relevant government authority during the Track Record Period and up to the Latest
Practicable Date.

Overseas Listing

On February 17, 2023, the CSRC released the Trial Measures for Administration of Overseas
Securities Offering and Listing by Domestic Enterprises ((iAI{2EREIMNE1TRES M LT 4T
L)) (the “Trial Measures”) and new rules for the filing-based administration of overseas
securities offerings and listings by Chinese domestic companies (the “New Filing Rules”). As
advised by our PRC Legal Advisers, the [REDACTED] will be determined as an indirect overseas
[REDACTED] or [REDACTED] that requires filing with the CSRC under the Trial Measures.
Subject to the New Filing Rules, we are required to go through the filing procedures with the
CSRC after the submission of our application for the [REDACTED] to the Stock Exchange and to
obtain the CSRC approval with respect to the [REDACTED]. We submitted the filing application
to the CSRC on April 27, 2023 with respect to the submission of our application for
[REDACTED] to the Stock Exchange and our filing application was received by the CSRC on
May 19, 2023. We received comments from the CSRC that required us to provide additional
information on June 16, 2023. As advised by our PRC Legal Advisers, we do not foresee any
material impediment to the compliance with the Trial Measures and the New Filing Rules in all
material aspects as of the Latest Practicable Date. Please see the section headed ‘“Regulatory
Overview — Regulations Relating to M&A and Overseas Listing” in this document for further
details.
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In this document,

unless the context otherwise requires, the following terms and
expressions have the meanings set forth below.

“2015 Employee Incentive
Platforms”

“Accountants’ Report”

“affiliate(s)”

“AFRC”

“Analysys”

“Articles” or “Articles of
Association”

“Asia”

“associate(s)”

“Beijing Yike”

“Board”

“business day”

“BVI”

collectively, Hongxin  Boyuan, Zhongzheng Boyuan,
Zhongzheng Dinglong and Zhongzheng Xinding, all of which
were established in 2015

the accountants’ report of our Group for the Track Record
Period as set out in Appendix I to this document

with respect to any specific person, any other person, directly
or indirectly, controlling or controlled by or under direct or
indirect common control with such specified person

the Accounting and Financial Reporting Council of Hong
Kong

Shanghai Deyun Network Technology Limited* (-5 484%
FHEA A, an independent market research and consulting
company

the amended and restated articles of association of our
Company, which shall become effective upon [REDACTED],
as amended from time to time, a summary of which is
contained in Appendix III to this document

the continent that is to the east of Europe, the west of the
Pacific Ocean, and the north of the Indian Ocean, including
countries of China, Japan, among others

has the meaning ascribed thereto under the Listing Rules
Beijing Yike Culture Co., Ltd.* (AtxtHFISULAREEAF), a
limited liability company established in the PRC on July 17,
2020, a non wholly-owned subsidiary of Easou Shenzhen and
a Consolidated Affiliated Entity

the board of directors of our Company

any day (other than a Saturday, Sunday or public holiday in
Hong Kong) on which banks in Hong Kong are generally

open for normal banking business

the British Virgin Islands
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“CAC”

44CAGR77
“[REDACTED]”
“[REDACTED]”

“China” or “PRC”

“Circular 13”

“Circular 377

“close associate(s)”

“Companies Act” or “Cayman
Companies Act”

“Companies Ordinance”

“Companies (WUMP) Ordinance”

Cyberspace Administration of China (H# A [ 361 5 [ 5 1Bt
M EIAE)

compound annual growth rate
[REDACTED]
[REDACTED]

the People’s Republic of China excluding for the purpose of
this document, Hong Kong Special Administrative Region of
the People’s Republic of China, Macau Special
Administrative Region of the People’s Republic of China and
Taiwan

Circular of the State Administration of Foreign Exchange on
Further Simplification and Improvement in Foreign Exchange
Administration on Direct Investment (BN — 4 i okt &
B G AN BB A3 %1) promulgated by SAFE on February
13, 2015 and effective from June 1, 2015

Circular of the State Administration of Foreign Exchange on
Issues Related to Foreign Exchange Administration in Terms
of Overseas Investments and Financing and Return
Investment by Domestic Residents via Special Purpose
Vehicles (BdZ¢41HEAE BELJR B A 458 19 i R A R Ik H 19 28 w158 Bl
G IGRFEBCE AR S B A EN)  promulgated by  the
SAFE on July 4, 2014 and effective from the same day

has the meaning ascribed thereto under the Listing Rules

the Companies Act (as revised), of the Cayman Islands, as
amended, supplemented or modified from time to time

the Companies Ordinance (Chapter 622 of the Laws of Hong
Kong), as amended, supplemented or otherwise modified
from time to time

the Companies (Winding Up and Miscellaneous Provisions)
Ordinance (Chapter 32 of the Laws of Hong Kong), as
amended, supplemented or otherwise modified from time to
time
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LR TS

“Company”, “our Company”,
“the Company” or “we”

“connected person(s)”
“connected transaction(s)”

“Consolidated Affiliated
Entity(ies)/PRC Operating
Entity(ies)”

“Contractual Arrangements”

“Controlling Shareholder(s)”

“core connected person(s)”

“COVID-19”

“CSRC”

“Deed of Indemnity”

Easou Technology Holdings Limited (E¥AHEZERABRAR),
an exempted company incorporated in the Cayman Islands
with limited liability on February 9, 2022

has the meaning ascribed to it under the Listing Rules
has the meaning ascribed to it under the Listing Rules

collectively, Easou Shenzhen and its subsidiaries, namely
Beijing Yike, Easou Beijing, Guangzhou Ledian, Guangzhou
Tianshitong, Shenzhen New Drive, Shanghai Yinggao,
Shenzhen Chuangtu, Shenzhen Dahuatong, Shenzhen Eayou
and Shenzhen Taite, the financial results of which have been
consolidated and accounted for as subsidiaries of our
Company by virtue of the Contractual Arrangements

the series of contractual arrangements entered into by, among
others, WFOE and Easou Shenzhen, details of which are
described in the section headed “Contractual Arrangements”
in this document

in the case of our Company, means Mr. Wang, Growth Value,
Fase Ltd and Gather Forever, who will, in aggregate, control
the exercise of the voting rights of approximately
[REDACTED]% of the Shares immediately following
completion of the [REDACTED] (assuming full conversion
of the [REDACTED] and without taking into account any
Shares which may be issued upon the exercise of the
[REDACTED] or any options that may be granted under the
Share Option Scheme)

has the meaning ascribed to it under the Listing Rules

COVID-19 virus, a coronavirus identified as the cause of an
outbreak of respiratory illness that believed to have first
emerged in late 2019

China Securities Regulatory Commission (1[5 % B £ 4 2%

Ber)

the deed of indemnity dated [e] and executed by our
Controlling Shareholders in favor of our Company, particulars
of which are set out in the section headed “Statutory and
General Information — E. Other Information — 1. Estate duty,
tax and other indemnities” in Appendix IV to this document
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DEFINITIONS

“Deed of Non-competition”

“Director(s)”

“Easou Beijing”

“Easou (BVI)”

“Easou (HK)”

“Easou Reading App Series (‘F[#
ZI| R App)”

“Easou Shenzhen”

“Easou Union”

“EIT”

“EIT Law”

“Extreme Conditions”

the deed of non-competition dated [e] and executed by our
Controlling Shareholders in favor of our Company, particulars
of which are set out in the section headed “Relationship with
our Controlling Shareholders” in this document

the director(s) of our Company

Beijing Easou Tianxia Technology Co., Ltd.* (JtaiE K FF
HAWAT]), a limited liability incorporated in the PRC on
July 8, 2011, a wholly-owned subsidiary of Easou Shenzhen
and a Consolidated Affiliated Entity

Easou Technology Limited (H#EFHEARAR), a BVI
business company incorporated in the BVI on February 14,
2022 and a wholly-owned subsidiary of our Company

Easou Technology (HK) Limited (EA#FH (F#) HRAH), a
limited liability company incorporated in Hong Kong on
March 11, 2022 and a wholly-owned subsidiary of our
Company

Easou Reading App (EH#/Ni#iApp) and Easou Reading App
Light Version (tR&/NHE)

Shenzhen Easou Technology Co., Ltd.* (VEYI'EHE K RHL
AP H]) (formerly known as Shenzhen Easou Technology
Development Co., Ltd.* (EIIEEBHEERAGRAR)), a
limited liability company established in the PRC on April 27,
2005, which was converted into a joint stock company in
2016 and a Consolidated Affiliated Entity

Easou Union Ltd (E¥#ESAMRAF), a BVI business
company incorporated in the BVI on February 17, 2022 and a
wholly-owned subsidiary of Shenzhen Yijiujiu

enterprise income tax

the Enterprise Income Tax Law of the PRC (3 A LA E 1>
E[r138i1%), as amended, supplemented or otherwise modified
from time to time

extreme conditions including but not limited to serious
disruption of public transport services, extensive flooding,
major landslides or large-scale power outage after super
typhoons as announced by the government of Hong Kong
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DEFINITIONS

“Fase Ltd”

“FIL”

“[REDACTED]”

“first-tier cities”

“Full Ocean”

“GAPP”

“Gather Forever”

“GFA”

“[REDACTED]”

LR T

“Group”, “our Group”, “’the

LR N3 9

Group” “we”, “us”, or “our”

“Growth Value”

FASE LTD., a BVI business company incorporated in the
BVI on December 24, 2021 and wholly-owned by Mr. Wang,
one of the Controlling Shareholders

Foreign Investment Law of the PRC ({3 A [ ILAN B 41 i 5
%))

[REDACTED]

metropolises that play an important role in national political,
economic and other social activities and have a leading role
and radiating ability, including Beijing, Shanghai, Shenzhen,
and Guangzhou

FULL OCEAN INVESTMENTS LTD., a BVI business
company incorporated in the BVI on December 24, 2021 and
wholly-owned by Mr. Zhao

The General Administration of Press and Publication CEHiiH
M%) of the PRC

Gather Forever Investments Limited (FFEIEAIRAH), a
BVI business company incorporated in the BVI on January 5,
2023 and wholly-owned by CMB Wing Lung (Trustee) Ltd.
(the trustee of The Hope Trust), one of the Controlling
Shareholders

gross floor area
[REDACTED]

our Company and its subsidiaries from time to time, or,
where the context so requires in respect of the period before
our Company became the holding company of our present
subsidiaries, the entities or the predecessors of the present
subsidiaries (as the case may be) which carried on the
business of the present Group at the relevant time

Growth Value LTD., a BVI business company incorporated in
the BVI on December 29, 2021 and owned as to 99% and 1%
by Gather Forever and Fase Ltd, respectively, upon the
establishment of The Hope Trust, and one of the Controlling
Shareholders
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DEFINITIONS

“Guangzhou Ledian”

“Guangzhou Tianshitong”

“high-tier regions”

“HK$”, “Hong Kong dollars” or
“HKD77

“HKFRS”

“HKSCC”

“[REDACTED]”

“HKSCC Nominees”

“[REDACTED]”
“[REDACTED]”

“Hong Kong” or “HK”

Guangzhou Ledian Information Technology Co., Ltd.* (&}
s (s DA ABR/AT), a limited liability company established
in the PRC on February 24, 2011, a wholly-owned subsidiary
of Easou Shenzhen and a Consolidated Affiliated Entity

Guangzhou Tianshitong Computer Network Technology Co.,
Ltd.* (BN KR FH A RHA B2 R]), a limited liability
company established in the PRC on December 21, 2004, a

wholly-owned subsidiary of Guangzhou Ledian and a
Consolidated Affiliated Entity

first-tier cities, new first-tier cities and second-tier cities in
China

Hong Kong dollars, the lawful currency of Hong Kong

Hong Kong Financial Reporting Standards, as issued by the
Hong Kong Institute of Certified Public Accountants

Hong Kong Securities Clearing Company Limited, a
wholly-owned subsidiary of Hong Kong Exchanges and
Clearing Limited

[REDACTED]

HKSCC Nominees Limited, a wholly-owned subsidiary of
HKSCC

[REDACTED]
[REDACTED]

the Hong Kong Special Administrative Region of the PRC
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DEFINITIONS
“[REDACTED]” [REDACTED]
“I[REDACTED]” [REDACTED]
“[REDACTED]” [REDACTED]
“[REDACTED]” [REDACTED]
“[REDACTED]” [REDACTED]

“Hongxin Boyuan”

“ICP License”

“ID”

“Independent Third Party(ies)”

“I[REDACTED]”

Tianjin Hongxin Boyuan Enterprise Management Consulting
Partnership (Limited Partnership)* (K i 4 3645 54+
BEA¥EHRAR)), a limited partnership established in the
PRC on September 9, 2015

the value-added telecommunications business operating
license (A TE(EFEBLEF#) for internet content provider

identification

a person or persons, or entity or entities, who/which, as far as
our Directors are aware having made all reasonable enquiries,
is/are not connected person(s) of our Company

[REDACTED]
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DEFINITIONS
“[REDACTED]” [REDACTED]
“I[REDACTED]” [REDACTED]
“[REDACTED]” [REDACTED]

“Internet Cultural Operation
License”

“Internet Publishing Service
License”

“I[REDACTED]”

“Latest Practicable Date”

“[REDACTED]”
“[REDACTED]”

“Listing Rules”

“low-tier regions”

the internet cultural operation license (#8#%3CfLA8EFFATRE)
for operating internet cultural business

the internet publishing service license (A% RRARES 7] #5)
for publishing on the internet

[REDACTED]

April 16, 2024, being the latest practicable date for the
purpose of ascertaining certain information contained in this
document prior to its publication

[REDACTED]

[REDACTED]

the Rules Governing the Listing of Securities on The Stock
Exchange of Securities on The Stock Exchange of Hong
Kong Limited, as amended, supplemented or otherwise
modified from time to time

third-tier cities and below in China
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DEFINITIONS

“Main Board”

“Memorandum of Association” or
“Memorandum”

“MIIT”

66MOC7’
“MOFCOM”

“Mr. Chen”

“Mr. Lu”

“Mr. Wang”

“Mr. Zhao”

“NEEQH

“new first-tier cities”

“I[REDACTED]”
“[REDACTED]”

“[REDACTED]”

the stock exchange (excluding the option market) operated by
the Stock Exchange which is independent from and operated
in parallel with GEM of the Stock Exchange

the amended and restated memorandum of association of our
Company, which shall become effective upon [REDACTED],

as amended from time to time, a summary of which is
contained in Appendix III to this document

Ministry of Industry and Information Technology (H#E A R4t
FE T2 E1LE), and its predecessor was known as the
Ministry of Information Industry of the PRC (H 3 A R AL
15 B 3EHR)

The Ministry of Culture of the PRC (13 A\ R ILANE SCAL )
The Ministry of Commerce of the PRC (#3 A [ AN 57 p 15 )

Chen Jun (BfE#Y), our executive Director, chief financial
officer and joint company secretary and one of our
Shareholders

Lu Jin (B%), one of our Shareholders

Wang Xi (7£#), our chairman, executive Director, chief
executive officer and one of the Controlling Shareholders

Zhao Lei (##), our executive Director, chief operating
officer and one of the Shareholders

the National Equities Exchange and Quotations Co., Ltd. (%
B /N ZE R R R S BRIEAEA ), a PRC over-the-counter

system for trading shares of public companies

some provincial capital cities and coastal open cities with
strong commercial activity and developed economy, such as
Changsha, Hefei, Nanjing, etc.

[REDACTED]
[REDACTED]

[REDACTED]
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DEFINITIONS
“[REDACTED]” [REDACTED]
“PBOC” the People’s Bank of China ([ A R4ER1T)

“PRC Legal Advisers”

“PRC Legal Advisers relating to
Data Compliance”

“Pre-[REDACTED]
Investment(s)”

“Pre-[REDACTED] Investor(s)”

“Pre-|[REDACTED] Preferred
Share(s)”

“[REDACTED]”
[REDACTED]”
‘AR&D77

“Registered Shareholder(s) of
Easou Shenzhen”

“Regulation S”

Global Law Office, the legal advisers of our Company as to
PRC laws in connection with the [REDACTED]

Global Law Office, the legal advisers of our Company as to
PRC data compliance

the investments made by the Pre-[REDACTED] Investors in
our Company, details of which are set out in “History,
Reorganization and Corporate Structure - The 2023
Subscription and the Pre-[REDACTED] Investments” in this
document

the pre-[REDACTED] investors of our Company as defined
in the section “History, Reorganization and Corporate
Structure -  The 2023 Subscription and the
Pre-[REDACTED] Investments” in this document

convertible and redeemable preferred share(s) of par value
US$0.00001 each in the share capital of our Company

[REDACTED]
[REDACTED]
research and development

Wang PRC SPV, Mr. Wang, Mr. Zhao, Mr. Lu and Mr. Chen,
being the registered shareholders of Easou Shenzhen

Regulation S under the U.S. Securities Act
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DEFINITIONS

“Reorganization”

“RMB”

“SAFE”

“SAIC”

“SAMR”

“SAT”

“SCNPC”

“second-tier cities”

“SFC”

“SFO”

“Shanghai Yinggao”

“Share(s)”

the corporate reorganization of our Group conducted in
preparation for the [REDACTED], details of which are set
out in the section headed “History, Reorganization and
Corporate Structure” in the document

Renminbi, the lawful currency of the PRC

the State Administration of Foreign Exchange of the PRC (#
#e N R ALAN B B 5 4MNEA /), the PRC governmental agency
responsible for matters relating to foreign exchange
administration, including local branches, when applicable

State Administration for Industry & Commerce of the PRC (#
e\ RSN B B 5 L A T B B AR )

State Administration of Market Regulation of the PRC (3
N B LA R B 52 7 355 B A AR

State Taxation Administration of the PRC (713 A &A1 B B %
BB AR

Standing Committee of the National People’s Congress of
China

prefecture-level capitals and large and medium-sized cities
with relatively high economic level, such as Huizhou,
Nanning, Haikou, etc.

the Securities and Futures Commission of Hong Kong

the Securities and Futures Ordinance (Chapter 571 of the
Laws of Hong Kong), as amended, supplemented or otherwise
modified from time to time

Shanghai Yinggao Information Technology Co., Ltd.* ( Liff#i
HEEBRHEARAR), a limited liability company established
in the PRC on April 2, 2014, a wholly-owned subsidiary of
Guangzhou Ledian and a Consolidated Affiliated Entity

ordinary share(s) with a nominal or par value of US$0.00001
each in the share capital of our Company
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DEFINITIONS

“Share Buy-back Mandate”

[“Share Option Scheme”

“Shareholder(s)”

“Shenzhen Chuangtu”

“Shenzhen Dahuatong”

“Shenzhen Eayou”

]

“Shenzhen New Drive’

“Shenzhen Taite”

the general unconditional mandate granted to our Directors
relating to the repurchase of Shares, details of which are set
out in the paragraph headed “Statutory and General
Information — A. Further Information about our Group - 6.
Repurchase by our Company of our securities” in Appendix
IV to this document

the share option scheme conditionally adopted by our
Company on [e], the principal terms of which are
summarized under the section headed “Statutory and General
Information — D. Share Option Scheme” in Appendix IV to
this document]

holder(s) of Shares

Shenzhen Chuangtu Technology Co., Ltd.* (TGl E R A
FR/AT), a limited liability company established in the PRC
on April 7, 2005, a wholly-owned subsidiary of Easou
Shenzhen and a Consolidated Affiliated Entity

Shenzhen Dahuatong Information Technology Co., Ltd.* (¥
YT fE (5 BT A BRAR), a limited liability company
established in the PRC on December 18, 2000, a
wholly-owned subsidiary of Easou Shenzhen and a
Consolidated Affiliated Entity

Shenzhen Eayou Network Technology Co., Ltd* (I E##
MBI ARATR), a limited liability company established in
the PRC on August 11, 2006, a wholly-owned subsidiary of
Easou Shenzhen and a Consolidated Affiliated Entity

Shenzhen New Drive Technology Co., Ltd.* (FEIIT#HE) Ak
HAHBRAF), a limited liability company established in the
PRC on June 22, 2001, a wholly-owned subsidiary of
Shanghai Yinggao and a Consolidated Affiliated Entity

Shenzhen Taite Technology Co., Ltd.* (EIITREERHEARA
A]), a limited liability company established in the PRC on
May 17, 2004, a wholly-owned subsidiary of Shenzhen Eayou
and a Consolidated Affiliated Entity

Shenzhen City Yijiujiu Business Consulting Partnership
(Limited Partnership)* (TINTTH ARG &7 &8 B3 (ARG
%)), a limited partnership established in the PRC on January
20, 2022
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DEFINITIONS

“Skymobi”

“SP license”

“SSE STAR Market”

“[REDACTED]”
“State Council”
“Sole Sponsor”
“sq.m.”

“Stock Exchange”

“subsidiary(ies)”

“substantial shareholder(s)”

“Sunbird International”

“Takeovers Code”

“The Hope Trust”

“third-tier cities”

“Track Record Period”

SKYMOBI LTD., a BVI business company incorporated in
the BVI on December 24, 2021 and wholly-owned by Mr.
Chen

the value-added telecommunications business operating
license for provision of information services (other than
internet information services) (M{HTFE(SEHLET ) (LR

s s > AN AR SRS

Shanghai Stock Exchange Science and Technology Innovation
Board

[REDACTED]

the State Council of the PRC (£ A E 3 5 30 #5 b )
BOCI Asia Limited

square metre(s)

The Stock Exchange of Hong Kong Limited

has the meaning ascribed thereto in section 15 of the
Companies Ordinance

has the meaning ascribed to it under the Listing Rules

Sunbird International Ltd., a BVI business company
incorporated in the BVI on December 24, 2021 and
wholly-owned by Mr. Lu

the Hong Kong Codes on Takeovers and Mergers and Share
Buy-backs issued by the SFC, as amended, supplemented or
otherwise modified from time to time

an irrevocable reserved power trust established by Mr. Wang
(as the settlor and protector) and CMB Wing Lung (Trustee)
Ltd., an independent trustee (as the trustee), for the benefit of

Mr. Wang and his family members

small and medium-sized cities with strategic significance or
relatively developed or with large economic aggregates

the years ended December 31, 2021, 2022 and 2023

- 37 —



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THE INFORMATION MUST BE READ IN
CONJUNCTION WITH THE SECTION HEADED "WARNING” ON THE COVER OF THIS DOCUMENT.

DEFINITIONS
“[REDACTED]” [REDACTED]
“[REDACTED]” [REDACTED]

“U.S.” or “United States”

“US$” or “U.S. dollar”

“U.S. Securities Act”

“VAT”
“VIE”

“Wang PRC SPV”

“WFOE”

“[REDACTED]”

“[REDACTED]”

“Zhongzheng Boyuan”

“Zhongzheng Dinglong”

the United States of America, its territories, its possessions
and all areas subject to its jurisdiction

United States dollars, the lawful currency of the United
States

the United States Securities Act 1933, as amended,
supplemented or otherwise modified from time to time

value-added tax
variable interest entity or variable interest entities

Shenzhen Yijuhui Technology Co., Ltd.* (ZEIIE R ER A R
HAE/A T, a limited liability company established in the PRC
on April 24, 2022 and wholly-owned by Mr. Wang

Easou Holdings (Hainan) Co., Ltd.* CEA8#8 (/) ARAH),
a limited liability company established in the PRC on May 6,
2022 and a wholly-owned subsidiary of Easou (HK)

[REDACTED]
[REDACTED]

Tianjin Zhongzheng Boyuan Business Consulting Partnership
(Limited Partnership)* (KE A IE U B &8 B ARG
%)), a limited partnership established in the PRC on August
31, 2015

Tianjin ~ Zhongzheng  Dinglong  Business  Consulting
Partnership (Limited Partnership)* (Fid b iE 5t B8 BS sl ofl 5 5
% (HRA%)), a limited partnership established in the PRC
on August 31, 2015
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DEFINITIONS

“Zhongzheng Xinding” Tianjin Zhongzheng Xinding Business Consulting Partnership
(Limited Partnership)* (RKEHIERGREH %GB AEERE
%)), a limited partnership established in the PRC on
September 1, 2015

“% per cent

Certain amounts and percentage figures included in this document have been subject to
rounding adjustments. Accordingly, figures shown as totals in certain tables may not be an
arithmetic aggregation of the figures preceding them.

In this document, unless otherwise stated, certain amounts denominated in Renminbi have
been translated into Hong Kong dollars or U.S. dollars at an exchange rate of RMB0.9071 =
HK$1.00 or RMB7.1028 = US$1.00, respectively, for illustration purpose only. Such conversions
shall not be construed as representations that amounts in Renminbi were or could have been or
could be converted into Hong Kong dollars or U.S. dollars at such rates or any other exchange
rates on such date or any other date.

If there is any inconsistency between this document and the Chinese translation of this
document, this document shall prevail. If there is any inconsistency between the names of any of
the entities, laws and regulations mentioned in this document which are not in the English
language and their English translations, the names in their respective original languages shall
prevail. The English translations are marked with “*” for identification purpose only.

Unless otherwise specified, all relevant information in this document assumes no exercise of
the [IREDACTED].
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GLOSSARY OF TECHNICAL TERMS

industry definitions.

This glossary of technical terms contains explanations of certain terms used in this
document as they relate to our Company and as they are used in this document in connection
with our business or us. These terms and their given meanings may not correspond to standard

“A/B-Test”

bl

“active users’

“AI”

“AIGC”

“ALS”

“API”

9

“App

“AR”

“ARPPU”

“ATT Policy”

a user experience research methodology. A/B-tests consist of
a randomized experiment with two variants, A and B. It
includes application of statistical hypothesis testing or
“two-sample hypothesis testing” as used in the field of
statistics. A/B-test is a way to compare two versions of a
single variable, typically by testing a subject’s response to
variant A against variant B, and determining which of the two
variants is more effective

a group of users who engage with mobile Apps or webpages
within a given period of time (day/week/month)

artificial intelligence to describe the ability of a digital
computer or computer-controlled robot to perform tasks
commonly associated with intelligent beings

Al generated content

alternating least squares, in machine learning, which refers
specifically to a collaborative filtering algorithm that applies
alternating least squares solutions

application programming interface, which is a software
intermediary that allows two applications to communicate
with each other

an application designed for a mobile device

augmented reality, an interactive experience that combines the
real world and computer-generated content

average revenue per paying user, which refers to the average
amount of revenue generated from each paying customer

an App tracking transparency feature in the iOS software
introduced by Apple in April 2021, which requires explicit
permission from iOS device users before tracking them across
other apps or cross-selling and other marketing activities
among the Apps
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GLOSSARY OF TECHNICAL TERMS

“Attention Mechanism”

“BERT”

“beta testing”

“big data”

“blockchain”

“CCG”

“click-through rate”

“collaborative filtering” or “CF”

“convolutional neural network™

“CP”

“CPA”

cccpc”

the input processing techniques for neural networks that
allows the network to focus on specific aspects of a complex
input

bidirectional encoder representations from transformers,
which is a transformer-based machine learning model for
natural language processing

a type of user acceptance testing where the product team
gives a nearly finished product to a group of target users to
evaluate product performance in the real world

a collection of data whose contents cannot be crawled,
managed and processed by conventional software tool in a
certain period of time

a type of digital ledger technology that consists of growing
list of records, called blocks, that are securely linked together
using cryptography

collectible card game, which is a type of card game that
mixes strategic deck building elements with features of
trading cards

the ratio of mobile device users or webpage viewers who
click on the advertisement to the number of total mobile
device users or webpage viewers who view the advertisement

a mainstream recommendation algorithm which is based on
the preferences of groups with similar interests and common
experiences to make recommendations of information to users

a deep learning algorithm which can take in an input image,
assign importance (learnable weights and biases) to various
aspects/objects in the image and be able to differentiate one
from the other

content provider

cost per action, which refers to an advertising pricing model
where advertising is paid on the basis of certain actions (such
as purchase and registration)

cost per click, which refers to an advertising pricing model

where advertising is paid on the basis of each click of the
advertisement
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GLOSSARY OF TECHNICAL TERMS

“CPD”

“CPMN

“CPT”

“cryptocurrencies”

“DAU”

“deep learning”

“DSP”

“EB ”»

“free WAP”

“fully connected neural networks”

“GBDT”

“H5 Pages”

cost per download, which refers to an advertising pricing
model where advertising is paid on the basis of each
download

cost per mille, which refers to an advertising pricing model
where advertising is paid on the basis of thousand
impressions

cost per time, which refers to an advertising pricing model
where advertising is paid on the basis of the time displayed

any form of currency that exists digitally or virtually and
uses cryptography to secure transactions

daily active users, which is a metric used to measure the
active users on a daily basis

a type of machine learning and AI that imitates the way
humans gain certain types of knowledge

demand-side platform, a type of software that allows an
advertising customer to buy advertising with the help of
automation

exabyte, which is a multiple of a byte, which is the unit of
file size for storing digital information

a concept relative to the official wireless application protocol
of telecom operators. FreeWAP is also known as a free WAP
portal because there is no surrogate fee from the operator and
users do not have to pay to browse the freeWAP website

a type of artificial neural network where the architecture is
such that all the nodes, or neurons, in one layer are
connected to the neurons in the next layer

gradient boosted decision trees, an effective machine learning
algorithm for solving prediction problems in both

classification and regression domain

a mobile website that can be seamlessly integrated into
mobile browsers to create interactive marketing campaigns
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GLOSSARY OF TECHNICAL TERMS

“hybrid mode recommendation
algorithm based on deep
learning”

“hybrid recommendation
algorithm based on integrated
learning”

“IDF ”»
“IP”

“IP (address)”

“Item2Vec algorithm”

“KNN”

“life cycle”

“LDA”

“LR”

a recommendation algorithm that combines various
recommendation algorithms (e.g., combining content-based
recommendation algorithm with collaborative filtering
recommendation algorithm). Introducing deep learning into
hybrid recommendation algorithm can effectively improve the
accuracy of recommendation

a hybrid recommender system is proposed to recommend
learning items in users’ learning processes. The proposed
method consists of two steps: (i) discovering content-related
item sets using item-based collaborative filtering; and (ii)
applying the item sets to sequential pattern mining algorithm
to filter items according to common learning sequences. The
two approaches are combined to recommend potentially
useful learning items to guide users in their current learning
processes

identifier for advertising
intellectual property

the unique address that identifies a device on the internet or a
local network

Item2Vec is one of the item-to-item recommender systems,
which is capable of inferring item-item relations even when
the user information is not available

k-nearest-neighbor algorithm, which is an approach to data
classification that estimates how likely a data point is to be a
member of one group or the other depending on what group
the data points nearest to it are in

the entire process of a product from entering the market to
being eliminated and exiting the market

latent dirichlet allocation. A generative statistical model that
explains a set of observations through unobserved groups,
and each group explains why some parts of the data are
similar

logistic regression. A bottom-up parser for context-free

grammar that 1is very generally used by computer
programming language compiler and other associated tools
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“machine learning”

“MAU”

“Metaverse”

“MMO”

“MMORPG”

“MPU”

“NginX”

a type of AI that allows software applications to become
more accurate at predicting outcomes without being explicitly
programmed to do so. Machine learning algorithms use
historical data as input to predict new output values

monthly active users, which is a metric used to measure the
active users on a monthly basis:

“MAUs” for a specific mobile app of ours are calculated
using the number of unique devices that activate the App at
least once during the calendar month in question. If a mobile
device accesses two different mobile Apps of ours over the
course of a calendar month, it would, under this
methodology, be counted as two MAUSs

an immersive, interactive virtual world that is facilitated by
the use of VR and AR headsets

massively multiplayer online game, in which a large number
of people can play simultaneously

massively multiplayer online role-playing game, which is a
video game that combines aspects of a role-playing video
game and a massively multiplayer online game

monthly paying users who make payments through our Apps
or webpages for our services on our platform at least once
during the calendar month

For online reading platform services, the MPUs are calculated
by dividing the total MPUs who make payments through our
Apps or webpages for our services for the period by the
number of months within that period. For online games
publishing services, average MPUs are calculated by dividing
the aggregate of the total MPUs of the games for the period
by the number of months within the period during which any
of the games is in operation

an open source software for web serving, reverse proxying,
caching, load balancing, media streaming, and more. It
started out as a web server designed for maximum
performance and stability
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“NLP”

“paying users”

“popularity recommendation
algorithm”

“recommendation algorithm based
on content similarity”

“recurrent neural networks”

“RPG”

“SDK”

“SLG”

natural language processing, which is a field of Al in which
computers analyze, understand and derive meaning from
human language in a smart and useful way. By utilizing NLP,
developers can organize and structure knowledge to perform
tasks such as automatic summarization, translation, named
entity recognition, relationship extraction, sentiment analysis,
speech recognition, and topic segmentation

users who make payments for various services on our Apps
or webpages. A user who makes payments across different
products and services offered on our platform using the same
registered account is counted as one paying user

a type of recommendation algorithm which works on the
principle of popularity and/or anything which is in trend.
These algorithms check on the products or services which are
in trend or are most popular among the users and directly
recommend them

a type of recommendation algorithm that recommends items
to a user by using the similarity of items. This recommender
algorithm recommends products or items based on their
description or features. It identifies the similarity between the
products based on their descriptions. It also considers the
user’s previous purchase history in order to recommend a
similar product

a type of artificial neural networks that uses sequential data
or time series data and allows previous outputs to be used as
inputs while having hidden states

role-playing game, which is a genre of video game where the
gamer controls a fictional character (or characters) that
undertakes a quest in an imaginary world

software development kit, which is a set of software-building
tools for a specific platform, including the building blocks,
debuggers and, often, a framework or group of code libraries
such as a set of routines specific to an operating system

simulated life game, a type of video game which forms a
subgenre of simulation video games in which the player lives
or controls one or more virtual characters (human or
otherwise). Such a game can revolve around “individuals and
relationships, or it could be a simulation of an ecosystem”
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“Sp” service provider

“SSp” a supply-side platform, a software system that allows
publishers to offer their available inventory to advertisement
exchanges and DSPs

“SVvD” singular value decomposition. A classical method from linear
algebra is getting popular in the field of data science and
machine learning

“TensorFlow” an end-to-end open source platform for machine learning

“user retention rate” the percentage of people who continue to use the product or
service over a given period of time (such as week, month,
quarter, or annual)

“VR” virtual reality, a simulated experience that employs pose
tracking and 3D near-eye displays to give the user an
immersive feel of a virtual world

“2B” to business

“2C” to customer
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This document contains certain forward-looking statements and information relating to us and
our subsidiaries that are based on the beliefs of our management as well as assumptions made by
and information currently available to our management. When used in this document, the words
“anticipate”, “believe”, “could”, “estimate”, “expect”’, “forecast”, “going forward”, “intend”,
“may”, “ought to”, “plan”, “project”, “seek”, “should”, “will”, “would”, “wish” and similar
expressions, as they relate to our Company or our management, are intended to identify
forward-looking statements. Such statements reflect the current views of our Company’s
management with respect to future events, operations, liquidity and capital resources, some of
which may not materialize or may change. These forward-looking statements are subject to certain
risks, uncertainties and assumptions, including the other risk factors as described in this document.
Although we believe that our expectations expressed in these forward-looking statements are
reasonable, our expectations may later be found to be incorrect. Our actual results could be
materially different from our expectations. Important risks and factors that could cause our actual
results to be materially different from our expectations are generally set forth in “Risk Factors”,
“Business”, “Financial Information” and other sections in this document. You should read
thoroughly this document with the understanding that our actual future results may be materially
different from and worse than what we expect.

You are strongly cautioned that reliance on any forward-looking statements involves known
and unknown risks and uncertainties. The risks and uncertainties facing our Company that could

affect the accuracy of forward-looking statements include, but are not limited to, the following:

e our business strategies, plans, objectives and goals and our ability to implement such
strategies, plans, objectives and goals;

° our future business development, financial conditions and results of operations;

° our ability to develop new services and bring them to market in a timely manner and
make enhancements to our existing services;

e  our ability to acquire new users/customers and enhance their loyalty;

° changes to regulatory and operating conditions in the industry and markets in which we
operate;

° the future developments and competitive environment in our industry;

e our ability to stay in compliance with laws and regulations that currently apply or
become applicable to our business both in China and internationally;

e  our ability to maintain, protect, and enhance our intellectual property;
° margins, overall market trends, risk management and exchange rates;
° the actions and developments of our competitors;

e  capital market development;
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° other statements in this document that are not historical fact; and

° all other risks and uncertainties described in the section headed “Risk Factors” in this
document.

Since actual results or outcomes could differ materially from those expressed in any
forward-looking statements, we strongly caution [REDACTED] against placing undue reliance on
any such statements. Any forward-looking statement speaks only as of the date on which such
statement is made, and, except as required by the Listing Rules, we undertake no responsibility to
update any forward-looking statement or statements to reflect events or circumstances after the
date on which such statement is made or to reflect the occurrence of any subsequent unanticipated
event. Statements of or references to our intentions or those of any of our Directors are made as of
the date of this document. Any such intentions may change in light of future developments.

All forward-looking statements in this document are expressly qualified by reference to this
cautionary statement.
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An [REDACTED] in our Shares involves a high degree of risk. You should consider
carefully all the information set out in this document and, in particular, should evaluate the
following risks associated with the [REDACTED] in our Shares. You should pay particular
attention to the fact that we conduct our operations in China, the legal and regulatory
environment of which in some respects may differ from that in Hong Kong and other
Jjurisdictions. Any of the risks and uncertainties described below could have a material adverse
effect on our business, results of operations, financial condition or on the [REDACTED] of our
Shares, and could cause you to lose all or part of your [REDACTED].

We believe that there are certain risks involved in our operations, some of which are beyond
our control. We have categorized these risks and uncertainties into: (i) risks relating to our
business and industry; (ii) risks relating to our Contractual Arrangements; (iii) risks relating to
doing business in China; and (iv) risks relating to the [REDACTED].

RISKS RELATING TO OUR BUSINESS AND INDUSTRY

If our Easou Recommendation Engine fails to properly analyze and predict the users’
behaviors and preferences or to keep up with the technological changes, our business, results
of operations, financial condition and prospects may be materially and adversely affected.

Our business primarily depends on our technical ability to precisely and accurately
recommend suitable digital content to wusers. We have successfully applied our Easou
Recommendation Engine to the following four application scenarios: online reading, digital
marketing, online games publishing and other digital content. The user experience largely depends
on the technical advancement of our Easou Recommendation Engine and the breadth and depth of
the specific application scenarios. Our Easou Recommendation Engine study the characteristics of
data and the behaviors of users in specific scenarios, predict their demands for digital content
therein, and recommend suitable digital content that may be of interest to them. However, we
cannot assure you that our Easou Recommendation Engine can remain advanced as compared to
those employed by our competitors, nor we can assure you that we can apply our Easou
Recommendation Engine effectively to each application scenario. We may not be able to precisely
and accurately analyze users’ preferences and predict their appetite towards digital content, and
thus, we may not be able to provide tailored products and services to meet their needs.

Our future success also depends on our ability to improve the technologies underlying our
Easou Recommendation Engine and provide precise and accurate recommendation services on a
continuing basis. If we fail to adapt our services to technological changes in an effective and
timely manner, or if we adopt new technologies that turn out to be less proven than we expect, or
if our Easou Recommendation Engine or existing business model cannot fit in new application
scenarios, we may suffer from decreased user traffic, which may result in a decrease of revenue
from our application scenarios. In addition, enhancing the existing technologies and incorporating
new technologies into our products and services may involve numerous technical challenges,
substantial requirements of capital and personnel resources and significant time, and we may not
be able to meet these challenges effectively due to various factors, some of which are beyond our
control. We may not be able to effectively develop new technologies or improve existing
technologies, which may decrease user satisfaction. Moreover, new technologies may not succeed
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or integrate well with our existing products and services. Even if integrated, these technologies
may not function as expected or may not help us retain existing users, grow user base or enhance
user engagement.

The application scenarios of our Easou Recommendation Engine belong to separate and
independent industries, and the developments in those industries could subject our business
to risks, which makes it difficult to evaluate our business and prospects.

The application scenarios of our Easou Recommendation Engine belong to separate and
independent industries. Therefore, our business operation is subject to the changes and
developments in these industries, which may fluctuate drastically from time to time. For example,
as one of our application scenarios, our online reading platform services are subject to the overall
development of China’s internet business industry and online literature industry. According to
Analysys, the online literature market in China has grown from RMB25.5 billion in 2018 to
RMB52.3 billion in 2023, representing a CAGR of 15.5%, and is expected to further increase to
RMB68.3 billion in 2026, representing a CAGR of 6.3% from 2024 to 2027. In addition, digital
marketing and online games are our other important application scenarios. China’s digital
marketing industry and online games industry both realized growth with a CAGR of 8.1% and
10.6%, respectively, in the past five years. However, the growth in each of our business lines may
not be sustainable in the future and is subject to various factors that are uncertain and beyond our
control, including the general economic conditions, the fluctuation or downturn in the overall
development of the industries that we operate in, the change in people’s leisure time and
uncertainties of the relevant laws, rules and regulations. As a result, our business, financial
condition and results of operations may be materially and adversely affected. For details, please
see “Industry Overview” in this document.

We do not produce proprietary digital content and primarily rely on third-party content
providers of online literature, online games and other digital content to recommend to our
users and customers.

As we are an independent third-party intelligent recommendation platform, we do not produce
any proprietary digital content. We typically rely on third-party content providers to provide digital
content and then distribute their digital content through our platform. Such third-party content
providers primarily include literature content providers and game content providers. However,
there can be no assurance that our cooperation agreements with third-party content providers will
be extended or renewed after their respective expiration or that we will be able to extend or renew
such agreements on terms and conditions favorable to us. In terms of access to digital content, we
may face delays in launching new digital content as we are selective in choosing the suitable
content offerings from third-party content providers. We may not be able to timely access
high-quality or comprehensive digital content, or at all. In addition, if any of our third-party
content providers breaches its obligations under any of these agreements, we may lose a portion of
the user base we have developed and maintained. In the event that this occurs, our business growth
and prospects may be materially and adversely affected.
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Our online reading platform services accounted for a significant portion of our revenue
during the Track Record Period. If we fail to retain our user or if user engagement ceases to
grow or declines, which may materially and adversely affect our business, financial condition,
results of operations and prospects.

With respect to our online reading platform services business, we offer literary content to our
users under reading with advertising and reading with paid services primarily through our Easou
Reading App Series. Under reading with advertising, we obtain advertising revenue from
advertising customers while users watch or click digital advertisements during their reading. Under
reading with paid services, we charge users by “pay-per-chapter” or “monthly/quarterly/yearly
membership subscription package” of our premium membership. During the Track Record Period,
a significant portion of our revenue was generated from online reading platform services. For the
years ended December 31, 2021, 2022 and 2023, the revenue generated from our online reading
platform services amounted to RMB218.1 million, RMB244.7 million and RMB248.9 million,
respectively, which accounted for approximately 50.4%, 53.6% and 44.5% of our total revenue,
respectively. For the years ended December 31, 2021, 2022 and 2023, we had average MAU on
our Easou Reading App Series of 23.9 million, 25.6 million and 26.0 million, respectively.

We believe online reading platform services will continue to be an important revenue stream
of us in the future. The success of our business depends largely on our ability to generate
sufficient user traffic, retain existing users and attract new users. In order to do so, we must
launch products and services that meet users’ reading habits, update and enrich literary resources
in a timely manner, continuously recommend literary content to users that meet their evolving
preferences, provide reasonable pricing for paid reading resources, hold promotional activities and
maintain good interaction with the users. If we fail to satisfy the evolving needs and preferences
of our users, or if we fail to provide satisfactory user experience, our users may find our services
not attractive and may reduce their spending or time associated with using on our platform, which
may lead to a reduction of user traffic and our user base. The failure to retain existing users or
attract new users could materially and adversely affect our business, financial condition, results of
operations and prospects.

We generate a significant portion of our revenue from digital marketing services. If we fail to
attract new advertising customers, retain existing advertising customers, or maintain their
demand for our services, our business, results of operations and financial condition may be
materially and adversely affected.

Our advertising customers mainly comprise advertisers and third-party advertising agencies.
We generated a significant portion of our revenue from digital marketing services during the Track
Record Period. For the years ended December 31, 2021, 2022 and 2023, revenue generated from
our digital marketing services amounted to RMB201.6 million, RMB200.7 million and RMB288.8
million, respectively, which accounted for approximately 46.5%, 44.0% and 51.7% of our total
revenue, respectively. Our ability to grow the digital marketing services depends on a number of
factors, including application of new technologies, combination of digital content resources,
maintenance and enhancement of our brand, engagement and loyalty of our customers, market
competition on advertising prices and changes in the regulatory environment. We cannot assure
you that we will be able to retain existing customers or attract new ones. There is also uncertainty
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about the demand of digital marketing services from advertising customers. If we fail to retain and
enhance our relationships with our advertising customers, our business, financial condition, results
of operations and prospects may be adversely affected.

We temporarily suspended our online games publishing services beginning in June 2020 and
began to resume such services in December 2021. If we fail to promote new games with good
market reception or efficiently and effectively operate our existing games, we may not be able
to maintain or grow our revenue generated from online game publishing and our business,
financial condition and results of operations may be materially and adversely affected.

During the Track Record Period, we derived in the aggregate 86.3%, 92.9% and 76.0% of our
revenue in the online games publishing services business from a small number of landmark games,
including The Bold and The Beauty (ZVLIIF %&£ AN), Age of Empires (7 E1t#4), War and Soldiers
(FAIH IR ), Civilization (3CH) and The Legend of Ninja(Z & #4) in 2021, 2022 and 2023,
respectively. To further optimize our business structure and streamline our operations, we
strategically suspended our online games publishing services on a temporary basis in June 2020
and only retained the publishing of Age of Empires (7 E1t#%l) through a few channels. We
subsequently began to resume our online games publishing services in December 2021 after we
completed the optimization and determined that it was beneficial to do so. Please see “Business —
Our Business Model — Online Games Publishing Services” in this document for further details.

We experienced fluctuation in the number of game team staff and made certain adjustments
in team functions during the Track Record Period. Currently, we primarily rely on our existing
technologies and know-hows to resume our operation in online games publishing services, recruit
and retain talents to meet our demand in the development of our online games publishing services
in a cost-effective manner. We cannot assure you that we could keep up with the latest industry
trends and technologies or we could recruit and retain sufficient talents. If we fail to do so given
the rapid changes in China’s online games industry, our growth and prospects may be materially
and adversely affected.

In addition, we expect that we will continue to focus on searching and testing SLGs and
female-oriented games based on our internal standards and criteria on online game selection, and
anticipate that the future landmark games will be able to contribute revenue to our online games
publishing services business. However, we cannot assure you that these games will continue to
attract and retain a sufficient number of users, as our users may lose interest in these games if
their interests and preferences change over time or if they become attracted to newer games
genres.

Our growth also depends on our ability to continuously launch new games that attract and
retain a significant number of users, which in turn depends on our ability to (i) test new games in
a timely manner and evaluate new games thoroughly based on our internal criteria; (ii) anticipate
and respond to the changes in users’ interests and preferences; (iii) source, sustain and expand the
games that appeal to our users; (iv) effectively market new games and enhancements to our
existing and prospective users; and (v) minimize launch delays and cost overruns on new games
and enhancements. In addition, there are some factors affecting the introduction and operation of
new games that we believe are beyond our control, including, among others, (i) any failure by
game content providers to upgrade, enhance or optimize the features of these games in a timely
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manner or at all; (i) any lasting or prolonged server interruption due to technical failures or other
reasons; and (iii) any other unfavorable changes made to these games, after we have selected and
published them.

Moreover, the policies with respect to China’s online games industry change from time to
time. For example, China started to tighten its international standard book number (“ISBN”) policy
for game developers in July 2021 and did not release any ISBN for new games until April 2022.
Our game content providers were still in the process of applying for ISBN review for the new
games that we plan to launch in China’s domestic market as of the Latest Practicable Date. In
addition, on December 22, 2023, the National Press and Publication Administration of the PRC
issued the Draft Online Games Measures to solicit public opinions. If the Draft Online Games
Measures are adopted in the current form, we may be required to obtain relevant licenses to
conduct certain of our online games business in China’s domestic market, which may limit the
operating scope and development of our online game businesses before we obtain such licenses.

Any failure to keep up with online games industry regulatory dynamics, our business,
financial condition and results of operations could be materially and adversely affected.

If we fail to anticipate user/customer preferences and provide attractive services, or if we fail
to keep up with rapid changes in user behavior or customer requirements, we may not be
able to retain existing users, attract sufficient user traffic or enhance customer engagement.

Our ability to retain, grow and engage our users and customers depends heavily on our
ability to provide satisfactory user and customer experience in each application scenario. Due to
the changing users’ tastes and preferences in each application scenario and the evolving industry
standards, we must predict and cater to the needs of our users and customers, provide precise and
accurate recommendation services and attractive digital content, introduce successful new services
and develop user-/customer-friendly platform features and functions. For example, according to
Analysys, the growth of reading with advertising in terms of user scale is more rapid than that of
reading with paid services with broad user acceptance in China’s online literature market, and we
are exposed to the ongoing free-to-read industry trends that are highly competitive, where failure
to manage sustainable monetization model or maintain or expand the user base with preference for
reading with advertising could adversely affect our business, results of operations and financial
condition. We cannot assure you that we will be able to anticipate the changes in user or customer
preferences, and respond to such changes in a timely and effective manner. If we are unable to
provide satisfactory user or customer experience, we may not be able to expand our user or
customer base, and user or customer engagement in our products and services, as the case may be,
may decline, which could materially and adversely affect our business and growth prospects.

The acquisition and engagement of our users and customers may fluctuate depending on a
number of factors, some of which are beyond our control, such as the competition for internet
users’ time and attention from live streaming and short video, business changes in our channel
partners and the macroeconomic environment in China. We experienced an increase in the size of
our active user base since the COVID-19 pandemic and we have benefited from the growth of the
per capita consumption expenditure of Chinese residents on education, culture and entertainment.
We may not be able to maintain the growth of our user or customer base, or continue to focus on
user or customer acquisition or engagement in the long term. Even if we could manage to grow
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our user or customer base and increase the level of user/customer engagement, we may incur
additional costs, such as licensing fees and royalties for paid content to further expand our content
library to meet the growing and diversified demands of our users/ customers. If such expansion is
not properly managed or if we are unable to generate sufficient revenue to outpace the increase in
costs, we may incur more losses and our business, financial condition and results of operations
may be materially and adversely affected.

We operate in highly competitive industries. If we are unable to compete effectively against
other industry players, our user and customer bases, market share and profitability may be
materially and adversely affected.

We face competition in every aspect of our business and in each industry involving our
various application scenarios, including the availability of digital content on our platform, the
ability to identify and satisfy user or customer preferences, the availability of and ability to access
the digital content resources from different channels, the ability to keep up with the changes in
industry competitive landscape, and the effectiveness of evolving marketing methods, such as live
and short-video marketing, among other things. Please see the section headed “Business —
Competition” in this document.

Some of our competitors may have greater financial, R&D and other resources than us. They
may use their resources in ways that could affect our competitive position, including providing
new services, continuing to invest heavily in R&D and in talent, making acquisitions, and the
acquisition of user traffic and digital content. We also cannot assure you that our current or
potential competitors will not market services comparable or superior to those we provide or adapt
more quickly to the evolving industry trends or changing regulatory requirements. We may also
need to increase spending on marketing, advertising and new service innovations to maintain or
increase our existing market share, and incur additional R&D expenses, which could place pressure
on our gross profit margin and affect our profitability. For the years ended December 31, 2021,
2022 and 2023, our selling and distribution expenses amounted to RMB99.3 million, RMB133.6
million and RMB153.7 million, respectively, which accounted for approximately 22.9%, 29.3% and
27.5% of our total revenue, respectively. For the same years, our R&D expenses amounted to
RMB51.0 million, RMB38.7 million and RMB37.6 million, respectively, which accounted for
approximately 11.8%, 8.5% and 6.7% of our total revenue, respectively. We cannot guarantee that
our sales and marketing and R&D efforts will be sufficient to compete with our competitors.

In addition, any of our current or future competitors may be acquired by, receive investments
from or enter into other strategic or commercial relationships with larger, more established
industry players and/or financial institutions and therefore, obtain significantly greater financial,
marketing and development resources than we do. If any of our competitors achieves greater
market acceptance than we do or is able to offer more attractive or comparable contents or
services at lower costs, our user and customer bases and market share may decrease, which may
have a material adverse effect on our business, financial condition and results of operations.
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If our expansions into new businesses and monetization strategies are not successful, our
future results of operation and growth prospects may be materially and adversely affected.

As part of our growth and monetization strategies, we may expand our existing businesses to
more markets and apply our Easou Recommendation Engine to more application scenarios, such as
the application of metaverse games, and enter into new businesses or industries through organic
business initiatives or investments and/or acquisitions.

Expansions into new businesses may present operating, marketing and compliance challenges
that differ from those that we currently encounter in the course of our operations. These challenges
include, but are not limited to, (i) the failure of our Easou Recommendation Engine to effectively
collect and analyze the data in the new industry due to a lack of proven Al-based recommendation
technology; (ii) the low digitalization of the new industry, which prevents us from capturing
sufficient data for our Easou Recommendation Engine to perform the analysis; and (iii) the
substantial amount of data in the new industry could require a significant increase in our capital
expenditures to effectively implement the application of our Easou Recommendation Engine in the
new industry.

We may enter into other markets and industries that are new to us through organic business
initiatives or investments and acquisitions. However, we cannot assure you that such efforts will be
successful. For these new markets and industries, we may not have sufficient experience and may
not be able to navigate the rapidly evolving regulatory environment, forecast and meet the
continually changing user/customer demands and preferences for products and services, adopt new
technologies, recruit qualified talents and effectively manage our operating cost. Some of these
new markets and industries are emerging with relatively novel and untested business models. Any
of the foregoing could pose significant challenges to us. We may not realize the anticipated
benefits of our investments or acquisitions, due to (i) the uncertainties related to the performance
and valuation of the relevant targets; (ii) failure to integrate the acquired businesses into our
Group; or (iii) the difficulty in operating the acquired businesses with our existing expertise and
resources. See also “— If we are not able to properly manage our overseas expansion, our business,
results of operations, financial condition and prospects may be materially and adversely affected”
in this section.

It is uncertain whether our strategies will attract new users and customers or generate
sufficient revenue required to succeed. If we fail to generate sufficient usage of our new services,
our revenue may not grow in line with the significant resources we invest in these new businesses.
This may negatively impact our gross profit margin and operating income. Commercial success of
our expansion into new business domains depends on many factors, including technological
innovativeness, overall competitiveness, effectiveness of distribution and marketing, and pricing
and investment strategies. Accordingly, we may not be able to achieve significant revenue
contribution from the new businesses we developed or acquired/invested in for several years, or at
all, and we may incur significant losses during the process and fail to recoup our investments. If
the markets of our new businesses do not develop and grow as we anticipate, we may incur
significant losses from new businesses and our business, results of operations and growth prospects
may be materially and adversely impacted.
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The profitability of our online games publishing services depends largely on the life cycles of
the games and we cannot assure you the length of time a game would be active at each life
cycle stage and that it will continue to enjoy revenue-generating capability during each stage.

Our online games generally experience several stages in their life cycles, including (i) the
growth stage, during which we build up user base and achieve market coverage; (ii) the maturity
stage, during which the revenue tends to be continuously and steadily generated by the games and
the number of game users generally remains stable during this stage; and (iii) the recession stage,
during which the number of game users and revenue generated by the games may decline. Our
games may rely on either the growth stage or the maturity stage for generating a significant
portion of revenue. We cannot predict how long a game would stay at each life cycle stage and
whether a game with a shorter maturity stage may generate less revenue than a game with a longer
maturity stage. Therefore, the life cycle stages vary from game to game and may not be indicative
of a game’s rate of growth and revenue-generating which may cause uncertainties on our
profitability and results of operations.

The PRC government has taken steps to limit online game playing time for all minors and to
monitor the content and operation of online games. Such restrictions on online games may
materially and adversely impact our business and results of operations.

Minors (youth under the age of 18) in China are prohibited from playing games exceeding a
certain period of time per day or putting money into their accounts exceeding a certain amount and
are required to complete real name registration before they log in their game accounts. On August
30, 2021, National Press and Publication Administration released Notice on Further Strict
Management and Practically Preventing Minors from Indulging in Online Games (B Z8r H &
B A — 2 fi s B VDB 7 Lk R AR A VTR AR 2 I8k %)), which  imposed restrictions over the
provision of online gaming services to minors, aiming at curbing excessive indulgence in online
game and protecting minors’ mental and physical health. For a detailed description of these
regulations, see “Regulatory Overview — Regulations Relating to Online Games — Anti-addiction
System and Protection of Minors” in this document. Further restrictions on the content and
operation of online games could negatively affect our business operations and financial
performance, as online game operators are required to explore the manners to be used to notify
users of different ages about the online games based on various criteria, such as the game content
and the amount of money anticipated to be charged for playing the games, on the game’s
download, registration and log—in pages in a prominent way.

If we are not able to properly manage our overseas expansion, our business, results of
operations, financial condition and prospects may be materially and adversely affected.

We intend to further expand our online games publishing services to international markets,
including Europe, the United States, Japan and Korea. We also plan to expand our online reading
platform services overseas and are actively searching for suitable markets. Our business expansion
may subject us to the dynamic and complex challenges of conducting business in an environment
involving multiple languages, cultures, customs, legal systems, alternative dispute resolution
systems and commercial infrastructures. A number of risks could adversely affect our operations
and expansion in international markets, including:
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° our limited prior experience in international business operation;
° increased and sometimes conflicting regulatory compliance requirements;
° increased costs to protect intellectual property rights and enforce data security;

e inability to cope with protectionist laws and business practices that favor local
businesses in some countries;

° inability to recruit and retain talented and capable management and employees with the
experience and insight necessary for global operation;

° inability to cope with challenges caused by distance, language and cultural differences;

e  inability to localize and customize our services and other offerings to cater for the
preferences of overseas users;

° inability to implement alternative payment methods for virtual items in a manner that
complies with local laws and practices and protects us from payment fraud;

° currency exchange rate fluctuations;
e  inability to build and maintain strong relationships with local partners; and
e  political, economic and social instability.

If we are unable to effectively manage the risks and costs associated with our overseas
expansion in our online games publishing services and our online reading platform services, our
growth and prospects may be materially and adversely affected.

Privacy and cybersecurity concerns relating to our use of user information, or any actual or
perceived failure by us or third parties to comply with applicable data protection laws and
regulations or privacy policies, could negatively impact our reputation, subject us to
governmental or legal obligations and substantially harm our business.

We collect, store and process certain personal data of our users in order to provide services
and better understand them and their needs, which subject us to cybersecurity and data privacy
laws in China and other applicable jurisdictions, including without limitation the Constitution of
the PRC ((F#E A RILFE #FE¥E)), the Criminal Law of the PRC (/3 A RILFNBJFI%)), the Civil
Code of the PRC ((1# A\ RILFAIE R7LH#)), the Cybersecurity Law of the PRC ({H#E A R ILAIE 4
#%4275)) (the “PRC Cybersecurity Law”), the Data Security Law of the PRC ({3 A R A 8
P4 425)) (the “PRC Data Security Law”™), and the Personal Information Protection Law of the
PRC ((H#E N RIMEME (G E~5%75)) (the “PRC Personal Information Protection Law”), pursuant
to which we are required to ensure the security and stability of the services provided via network
and protect individual privacy and the security of personal data. The personal data of our users
include, among others, their identification numbers on our platform, and certain of their billing
information, such as their payment amounts.
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Concerns about the collection, use, disclosure or security of personal information or other
privacy-related matters, even for those without merit, could damage our reputation, cause us to
lose users and adversely affect our business and results of operations. We are required by privacy
and data protection laws in China, including, without limitation, the PRC Cybersecurity Law, to
ensure the confidentiality, integrity and availability of the information of our users, customers and
third-party content providers, which is also essential to maintaining their confidence in our
services.

In November 2016, the SCNPC promulgated the PRC Cybersecurity Law, which provides that
network operators must meet their cybersecurity obligations and must take technical measures and
other necessary measures to protect the safety and stability of their networks. Pursuant to the PRC
Cybersecurity Law, network operators must not, without users’ consent, collect their personal
information, and may only collect such personal information necessary to provide their services.
Providers are also obliged to provide security maintenance for their products and services and shall
comply with provisions regarding the protection of personal information as stipulated under the
relevant laws and regulations. The data we obtain and use may include information that is deemed
as “personal information” under the PRC Cybersecurity Law and related data privacy and
protection laws and regulations. See “Regulatory Overview - Regulations Relating to
Cybersecurity, Data Security and Personal Information Protection” in this document.

On June 10, 2021, the SCNPC promulgated the PRC Data Security Law, which became
effective on September 1, 2021. The PRC Data Security Law imposes data security and privacy
obligations on entities and individuals carrying out data activities, and introduces a data
classification and hierarchical protection system based on the importance of data in economic and
social development, as well as the degree of harm it will cause to national security, public
interests, or legitimate rights and interests of individuals or organizations when such data is
tampered with, destroyed, leaked, or illegally acquired or used. The PRC Data Security Law
provides for a data security review procedure for the data processing activities that affect or may
affect national security. It also imposes data security obligations on persons and entities conducting
data processing activities and requires data processors to take necessary measures to protect data
security. On July 6, 2021, the General Office of the CPC Central Committee and the General
Office of the State Council jointly promulgated the Opinions on Strictly Combatting Illegal
Securities Activities  (CBHMKIERE BT R E S E LGB L)), which called for a heightened
scrutiny over overseas-listed China-based companies of their compliance with the laws and
regulations regarding data security, cross-border data flow and management of confidential
information, and such laws and regulations are expected to undergo further changes, which may
require increased information security responsibilities and stronger cross-border information
management mechanism and process.

On August 20, 2021, the SCNPC promulgated the PRC Personal Information Protection Law,
which came into effect in November 2021. In addition to other rules and principles of personal
information processing, the PRC Personal Information Protection Law specifically provides rules
for processing sensitive personal information. The PRC Personal Information Protection Law
requires, among others, that (i) the processing of personal information shall have a clear and
reasonable purpose, which shall be directly related to the processing purpose in a method that has
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the least impact on personal rights and interests; (ii) where a personal information processor
provides other personal information processors with the relevant personal information, it shall
inform the individual of the name and contact information of the recipient, the purpose and
method of handling and the type of personal information, and shall obtain the individual’s separate
consent; and (iii) the personal information processor shall regularly conduct compliance and
security audits on its processing of personal information in accordance with applicable laws and
administrative regulations. Different types of personal information and personal information
processing will be subject to various rules on consent, transfer and security. Entities processing
personal information bear responsibilities for their activities of processing personal information,
and shall adopt necessary measures to safeguard the security of the personal information that they
process. Otherwise, the entities processing personal information could be ordered to correct, or
suspend or terminate the provision of services, and face confiscation of illegal income or be
subject to fines or other penalties. Although the PRC Personal Information Protection Law raises
the protection requirements for processing personal information, many specific requirements of this
law remain to be clarified by the CAC, other regulatory authorities, and courts in practice. We
may be required to make further adjustments to our business practices to comply with the personal
information protection laws and regulations.

Furthermore, the PRC government authorities have taken steps to limit the method and
manner that the internet companies may apply when using the algorithms. For instance, the CAC,
together with eight other government authorities, jointly issued the Guidelines on Strengthening
the Comprehensive Regulation of Algorithms for Internet Information Services (B in%E 5415
BIRBRE S AR AR E 2 W) on September 17, 2021, which provide that daily monitoring of
data use, application scenarios, and effects of algorithms must be carried out by the relevant
regulators, and relevant regulators should conduct security assessments of algorithms. The
guidelines also provide that an algorithm filing system should be established, and classified
security management of algorithms should be promoted. In addition, on December 31, 2021, the
CAC, the MIIT, the Ministry of Public Security, and the SAMR promulgated the Administrative
Provisions on Internet Information Service Algorithm-Based Recommendation ({E 485 S HRE H %
HEEE MM E)), which became effective on March 1, 2022. The Administrative Provisions on
Internet Information Service Algorithm-Based Recommendation stipulates that algorithm-based
recommendation service providers should inform users of their provision of algorithm-based
recommendation services in a conspicuous manner, and publicize the basic principles, purpose
intentions, and main operating mechanisms of algorithm-based recommendation services in an
appropriate manner, and shall provide users with the function of selecting or deleting user tags
based on their personal characteristics used for algorithm recommendation services. Regulatory
requirements and enforcement regarding the Administrative Provisions on Internet Information
Service Algorithm-Based Recommendation are constantly evolving, and the levels of practice in
industrial implementation are not same. We will continue to take necessary measures and will
closely monitor the regulatory development and adjust our business operations from time to time
to comply with the regulations over algorithm-based recommendation. Further amendment or
tightening of the algorithm-based recommendation rules may adversely affect our ability to grow
our online content recommendation services business.

On November 14, 2021, the CAC published the Draft Data Security Regulations, which

stipulate that data processors shall engage professional data security audit institutions to conduct
regular compliance audits of whether their processing of personal information is in compliance
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with applicable laws and administrative regulations. They also reiterate that a data processor who
processes personal information of more than one million individuals must submit the application of
cybersecurity review if it intends to be listed in a foreign country, and further stipulate that a data
processor shall also apply for the cybersecurity review if its intended listing in Hong Kong affects
or may affect national security. Its enactment timetable, final content, interpretation and
implementation, especially the detailed interpretation of the standard for determining whether a
listing in Hong Kong “affects or may affect national security” are to be issued. We cannot predict
the impact of the Draft Data Security Regulations will have, if any, at this stage, and we will
closely monitor and follow any development in the promulgation process. We cannot ascertain
when the final measures will be issued and take effect, how they will be enacted, interpreted, or
implemented, and whether and how they will affect us. If we are not able to comply with the
cybersecurity and data privacy requirements in a timely manner, or at all, we may be subject to
government enforcement actions and investigations, fines, penalties, suspension of our
non-compliant operations, or removal of our Apps from the relevant application stores, among
other penalties, which could materially and adversely affect our business and results of operations.
The introduction of new services or other actions that we may take may also subject us to
additional laws, regulations, or other government scrutiny. Complying with new laws and
regulations could cause us to incur substantial costs or require us to change our business practices
in a manner materially adverse to our business.

On June 27, 2022, the CAC promulgated the Administrative Provisions on the Account
Information of Internet Users (CEHIHETFIRGEE S E A E)), which became effective on August
1, 2022. The obligations of internet-based information service providers include, but not limited to,
(i) authenticate the identity information of the users who apply for registration of relevant account
and verify the account information submitted by users upon registration; (ii) equip themselves with
professional and technical capabilities appropriate to the scale of services; and (iii) internet-based
information service providers shall display the home location information of the Internet protocol
(IP) addresses of internet users’ accounts within a reasonable scope on the information page of
internet users’ accounts so as to facilitate supervision by the public for public interests. In
addition, many laws and regulations regarding App-specific compliance requirements are issued in
recent years. See “Regulatory Overview — Regulations Relating to Cybersecurity, Data Security
and Personal Information Protection — App Provisions” in this document.

Regulatory requirements regarding the protection of data are constantly evolving and can be
subject to significant changes of interpretations, making the extent of our responsibilities in that
regard subject to corresponding adjustments. Despite our efforts to comply with applicable laws,
regulations and other obligations relating to privacy, data protection and information security, it is
possible that our practices or platform could fail to meet all of the requirements imposed on us by
such laws, regulations or obligations. In addition, the interpretation and application of the
aforementioned laws and regulations are evolving. Our practice may become inconsistent with
these laws and regulations.

We had not been subject to any investigation, inquiry, notice, warning or sanction in relation
to cybersecurity or data privacy or cybersecurity review from the CAC, the CSRC or any other
relevant government authority during the Track Record Period and up to the Latest Practicable
Date. However, any failure on our part to comply with applicable laws or regulations or any other
obligations relating to privacy, data protection or information security, or any compromise of
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security that results in unauthorized access, collection, transfer, use or release of personally
identifiable information or other data, or the perception or allegation that any of the foregoing
types of failure or compromise has occurred, could damage our reputation, discourage new and
existing users from using our platform or result in investigations, fines, suspension of one or more
of our Apps, or other penalties by government authorities and private claims or litigation, any of
which could materially adversely affect our business, financial condition and results of operations.

Our platform and internal systems depend on the ability of software and hardware developed
and maintained internally and/or by third parties to store, retrieve, process and manage immense
amounts of data, including personal information or other privacy-related matters. The software and
hardware on which we rely may now or in the future contain, undetected programming errors,
bugs, or vulnerabilities which may result in errors or compromise our ability to protect the data of
our users and in turn adversely affect our business, financial condition and operation results. Any
systems failure or compromise of security that results in the unauthorized access to or release of
the data of our users could significantly limit the adoption of our services, as well as harm our
reputation and brand, result in litigation against us, liquidation and other damages, regulatory
investigations and penalties, and we could be subject to material liability. Additionally, we connect
our platform with software development kit provided by third parties who may also process users’
data. The integrity of our user data also depends on their ability to secure and protect the data they
process. The risk that these types of events could seriously harm our business is likely to increase
as we expand the scope of services we offer and as we increase the size of our user base.

While we take measures to comply with all applicable data privacy and protection laws and
regulations, such as establishing internal policies and responsible team regarding personal data
protection, and arranging data security system safeguards and technical protection measures, we
cannot guarantee the effectiveness of the measures undertaken by us and our business partners.
The activities of third parties, such as our users, customers, content providers, and other business
partners are beyond our control. Any failure or perceived failure to comply with all applicable data
privacy and protection laws and regulations, or any failure or perceived failure of our business
partners to do so, or any failure or perceived failure of our employees to comply with our internal
control measures, may result in negative publicity and legal proceedings or regulatory actions
against us, and could damage our reputation, discourage current and potential users, customers,
content providers and other business partners from using our services or collaborating with us and
subject us to claims, fines, and damages, which could have a material adverse effect on our
business and results of operations. We cannot assure you that we will comply with all applicable
data privacy and protection laws and regulations in all respects and regulatory authorities may
order us to rectify or terminate our current practice of processing personal information. We may
also become subject to fines and/or other penalties which may have material adverse effect on our
business, operations and financial condition.

Furthermore, restrictions on our ability or the ability of the third-party channels to legally
collect, process and allow access to data, or interruptions, failures or defects in their data
collection systems, as the case may be, as well as privacy concerns, could limit our ability to
access and analyze such data in connection with our business and operations, which could in turn
adversely affect the demand for or effectiveness and value of our services. In addition, there is no
assurance that the government will not adopt more stringent legislation that prohibits or limits the
collection and use of certain data on the internet, or that third parties will not bring lawsuits
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against us or our media channels relating to internet privacy and data protection, which would in
turn affect our business cooperation with them. Due to the recent development of the laws and
regulations on data protection and privacy, industry players may be subject to more stringent
requirements on data sharing with third-parties, which may in turn limit our ability to conduct
business involving data collected by our business partners. If any of the above happens, we may
be unable to provide effective services, lose users or customers, and our business, financial
condition and results of operations could be adversely affected. Lawsuits or administrative
inquiries may also be costly and divert management resources, and the outcome of such lawsuits
or inquiries may be beyond our control and may adversely affect our business, reputation and
prospects.

In April 2021, Apple introduced the ATT Policy, which is a new App tracking transparency
feature in its iOS software, which requires explicit permission from iOS device users before
tracking them across other Apps for cross-selling and other marketing activities among the Apps.
This policy affects how users using iOS devices receive targeted digital marketing content, as
users may reject providing IDFA to us and/or our third-party media channels. This may lead to less
accuracy and more difficulties in the measurement of targeted online marketing, together with a
higher cost in driving outcomes from marketing campaigns. Following the introduction of the ATT
Policy, many of advertising service providers engaging in digital marketing had experienced the
negative impact of the ATT Policy on their online marketing activities in the short-term, according
to Analysys. For more details, see “Business — Data Protection and Cybersecurity — The
Implication of App Tracking Transparency” in this document. We cannot guarantee whether the
ATT Policy or similar policies (such as similar cross-App tracking restrictions expected to be
applied on mobile devices operating on Google’s Android system) will continue to affect the
industry participants in general. Moreover, if third-party media channels that we work with obtain
user data in breach of the ATT Policy or similar policies or requirements, our ability to conduct
business involving these media channels or other data from our business partners may be indirectly
impacted. We cannot assure you that our sources of data for business operation will remain as
accessible at all times or at all due to regulatory, industry or other changes in the future which are
beyond our control.

In addition, we may also become subject to laws and regulations affecting data protection,
data privacy and/or information security in other jurisdictions by virtue of having users who reside
in these jurisdictions, even if we do not have a physical presence there. Many jurisdictions have in
the past adopted, and may in the future adopt, new laws and regulations, or amendments to
existing laws and regulations, affecting data protection, data privacy and/or information security,
such as the General Data Protection Regulation adopted by the European Union that became fully
effective on May 25, 2018. The interpretation of these laws or regulations are evolving, and
application may be therefore adjusted. We cannot assure you that our practice is consistent with
these laws and regulations. Moreover, our practice may become inconsistent with these laws and
regulations, and if so, we could be subject to fines and orders requiring that we change our
practices, which could have an adverse effect on our business and results of operations. Complying
with new data laws and regulations could cause us to incur substantial costs or require us to
change our business practices in a manner materially adverse to our business.
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Regulations on information disseminated over mobile devices and internet may subject us to
liability or administrative and regulatory actions involving the distributed content posted on
our platform.

The PRC government has enacted laws and regulations governing the publishing industry,
internet access and distribution of literary content and other information over the internet. In the
past, the PRC government has banned the distribution of content and information over the internet
that, among others, violates PRC laws and regulations, are pornographic, obscene or defamatory,
or would incite violence, endanger the national security, or contravene national interest. If the PRC
regulatory authorities were to take any action to limit or prohibit the distribution of content
through our platform, or if they find our content objectionable or otherwise in violation of the
applicable PRC laws or regulations, and impose penalties on us or take other administrative
actions against us in the future, our business, financial condition, results of operations or
reputation could be materially and negatively affected.

We are committed to complying with the applicable laws and regulations regarding the
provision of content through the internet. We have made substantial investments in resources to
monitor the digital content from content providers. Under our online literature content
recommendation business, there are two levels of content monitoring system consisting of
automated screening and manual screening to thoroughly monitor the content and advertisements
distributed. Under our online games publishing services, we have a team of game specialists to
review the overall structure and content of each game we plan to publish. We normally review the
profiles of game content providers in terms of legal proceedings and administrative disputes. We
also check the App installers of the games to ensure that the collection scope of personal data is
legal and reasonable. In addition, we have set up a feedback channel for game users to collect
their feedback on the games we publish. Under our digital marketing business, our advertising
review specialists review the content and form of advertisements in accordance with relevant laws
and regulations, and verify for the truthfulness of the content of advertisements. Only the
advertisements that pass our review can be published on our platform. In addition to our internal
content monitoring, we also require our content providers to confirm that the content they provide
to us is in compliance with applicable PRC laws and regulations and does not infringe third
parties’ legal rights. For details of our content review process, please see “Business — Content
Monitoring” in this document. However, we cannot ensure that our internal content monitoring
efforts will be sufficient to remove all content that may be viewed as indecent or otherwise
non-compliant with PRC laws and regulations. Moreover, because the definition and interpretation
of the prohibited content are in many cases vague and subjective, it is not always possible to
determine or predict what content is be prohibited under the existing restrictions or restrictions
that may be imposed in the future. Failure to properly identify and prevent illegal or inappropriate
content from being displayed on our platform may subject us to severe sanctions and penalties.

Advertisements shown on our platform may subject us to penalties and other administrative
actions.

Under the relevant PRC advertising laws and regulations, we are obligated to monitor the
advertising content shown on our platform to ensure that such content is true and accurate and in
compliance with applicable laws and regulations. In addition, where a special government review
is required for specific types of advertisements prior to internet posting, such as advertisements
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relating to pharmaceuticals, medical instruments, agrochemicals and veterinary pharmaceuticals, we
are obligated to confirm that such review has been performed and approval has been obtained.
Violations of these laws and regulations may subject us to penalties, including imposition of fines,
confiscation of our advertising income, orders to cease dissemination of the advertisements and
orders to publish an announcement correcting the misleading information. In circumstances
involving serious violations by us, PRC governmental authorities may force us to terminate our
advertising operations or revoke our licenses.

We cannot assure you that all the content contained in the advertisements shown on our
platform will be in compliance with the relevant advertising laws and regulations at all times.
Please see “Regulatory Overview — Regulations Relating to Digital Marketing” in this document
for further details. If we are found to be in violation of applicable PRC advertising laws and
regulations, we may be subject to penalties and our reputation may be harmed, which may have an
adverse effect on our business, financial condition, results of operations and prospects.

Our failure to obtain, maintain or renew requisite approvals, licenses or permits applicable to
our business, or any required compliance actions that are time-consuming or costly, or any
changes in government policies or regulations, may have a material and adverse impact on
our business, financial condition and operational results.

PRC government authorities promulgate and enforce laws and regulations that cover many
aspects of telecommunications, internet information services, online games services and internet
advertising services, including entry into such industries, scope of permitted business activities,
licenses and permits for various business activities and restriction or prohibition of foreign
investments into such industries. Operators are required to obtain various government approvals,
licenses and permits in connection with their provision of internet information services, internet
publication  services, online audio-visual products and other related value-added
telecommunications services. Part of our current and future business operations are subject to
various licenses, permits and approvals. For example, we are required to obtain and maintain ICP
Licenses for the provision of internet information services which we are engaged in. For details,
please see “Business — Licenses, Certificates and Permits” in this document. Furthermore, PRC
government authorities may pass new rules regulating the industries where we are operating in and
have been expanding into. We may be required to obtain additional licenses, permits or approvals
so that we can continue to operate our existing or future businesses or otherwise prohibit our
operation of the types of businesses to which the new requirements apply. New regulations or new
interpretations of existing regulations may increase our compliance costs of doing business and
prevent us from efficiently delivering solutions and products and expose us to potential penalties
and fines.

If any of our Group entities is deemed by the relevant government authorities to be operating
without appropriate and sufficient permits and licenses or outside of their authorized scopes of
business, fails to maintain or renew the existing permits and licenses in a timely manner, fails to
obtain any new permits and licensed required by any future laws or regulations, or otherwise fails
to comply with the relevant laws and regulations, we may be subject to penalties and our business
and results of operation may be materially and adversely affected.
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Our business is subject to evolving laws, regulations and governmental policies. Any failure
or perceived failure by us to comply with these laws and regulations could result in claims,
changes to our business practices, increased cost of operations, declines in our growth or
engagement, or otherwise harm our business.

We are subject to a variety of laws and regulations that involve matters important to or that
may otherwise impact our business. The introduction of new services, the entry into new
industries, expansion of our activities in certain jurisdictions, or other actions to be taken by us
may subject us to additional laws, regulations, or other government scrutiny. For example,
regulatory or legislative actions affecting the manner in which we display content to our users
could adversely impact user growth and engagement, and legislations implementing data protection
requirements could increase the cost and complexity of delivering our services. In addition, we are
subject to cybersecurity and data privacy laws and regulations in China, including but not limited
to, the PRC Cybersecurity Law, the PRC Data Security Law and the PRC Personal Information
Protection Law. For details, please see “— Privacy and cybersecurity concerns relating to our use of
user information, or any actual or perceived failure by us or third parties to comply with
applicable data protection laws and regulations or privacy policies, could negatively impact our
reputation, subject us to governmental or legal obligations and substantially harm our business” in
this section. The interpretation and application of such cybersecurity and data privacy laws and
regulations, in particular, the Cybersecurity Review Measures and the Draft Data Security
Regulations, are evolving. For details, please see “Regulatory Overview — Regulations Relating to
Cybersecurity, Data Security and Personal Information Protection” in this document. We cannot
assure you that relevant government authorities will not interpret or implement these and other
laws or regulations in ways that may negatively affect us.

These laws and regulations are continuously evolving and can be subject to significant
change. New laws, regulations and governmental policies may be adopted from time to time by the
PRC government to address new issues that arise from time to time, which may require us to
obtain new license and permits, or take certain actions that may adversely affect the industry that
we operate in and our business operations. Complying with new laws and regulations could cause
us to incur substantial costs or require us to change our business practices in a manner materially
adverse to our business. Our failure to timely comply with new laws and regulations in the future
could have material and adverse effect on our business, financial condition, results of operations
and prospects.

We may be subject to intellectual property infringement claims or other allegations, which
could result in material damage to our reputation and brand, payment of substantial
damages, penalties and fines, removal of relevant content from our platform or seeking
license arrangements which may not be available on commercially reasonable terms.

Content distributed on our platform may expose us to allegations by third parties of
infringement of intellectual property rights, unfair competition, invasion of privacy, defamation and
other violations of third-party rights. We were involved in two legal proceedings in which we were
sued for alleged infringement of third-party copyright due to the content available on our platform
during the Track Record Period. We entered into settlement agreements with the plaintiffs of these
legal proceedings, and each plaintiff withdrew their claims accordingly. The settlement amount
with each plaintiff was insignificant. Such legal proceedings had no material adverse effect on our
business, results of operations and financial condition. Due to a large amount of content
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distributed, we may not be able to timely identify all content that may infringe on third-party
rights or at all. Accordingly, we may be involved in lawsuits based on allegations of infringement
of third-party copyrights from time to time in the ordinary course of our business.

In addition, our exposure to infringement actions may increase when we primarily rely on
third-party intellectual property providers to verify the origin and ownership of the intellectual
property. We may be subjected to allegations as a result of the misconduct of our third-party
content providers. While we require our content providers to provide only legally compliant and
inoffensive materials and have set up appropriate screening procedures, nevertheless, they may fail
to properly identify and screen all potentially offensive or non-compliant content and, even if
properly screened, a third-party may still find the content distributed on our platform to be
offensive and take actions against us in connection with their distribution. We may also face
litigations or administrative actions for defamation, negligence or other purported injuries resulting
from the content we provide or the nature of our services.

Regardless of the outcome, these potential lawsuits and any other litigation that may be
brought against us or our current or former directors and officers could be time-consuming, result
in significant expenses and divert our resources and the attention of our management and other key
employees from our day-to-day operations and adversely affect our brand and reputation. An
unfavorable outcome in any of these matters could result in payment of substantial damages,
penalties and fines, removal of the relevant content from our platform or seeking license
arrangements which may not be available on commercially reasonable terms. In addition, we may
be subject to administrative actions brought by the National Copyright Administration of China or
its local branches or related law enforcement departments for alleged copyright infringement.

Unauthorized use of our intellectual property and the expenses we may incur in protecting
our intellectual property rights may harm our business and competitive position.

We consider our proprietary domain names, copyrights, trademarks, patents, trade secrets and
other IP rights to be critical to our business operations. We rely on a combination of patent,
copyright, trademark and trade secret laws and restrictions on disclosure to protect our intellectual
property rights. Despite our efforts to protect our proprietary rights, third parties may attempt to
copy or otherwise obtain or use our intellectual property, including seeking court declarations that
they do not infringe upon our intellectual property rights.

Monitoring unauthorized use of intellectual property is difficult and costly, and the steps we
or our business partners have taken may not fully prevent the infringement or misappropriation of
our intellectual property rights. From time to time we may have to resort to litigation to enforce
our intellectual property rights, which could result in substantial costs and diversion of our
resources and management’s attention, and thus may materially and adversely affect our business
and results of operations.
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The successful operations of our business and our growth depend upon the stability of
internet infrastructure and telecommunications networks in China, our proprietary
information technology and those of third-party service providers we rely upon. Any
malfunction, capacity constraint or operation interruption for any extended period may have
an adverse impact on our business.

Almost all access to the internet in China is maintained through state-owned
telecommunications operators under the administrative control and regulatory supervision of the
MIIT. Moreover, we primarily rely on a limited number of telecommunications service providers to
provide us with data communications capacity through local telecommunications lines. We have
limited access to alternative networks or services in the event of disruptions, failures or other
problems with China’s internet infrastructure or telecommunications networks provided by
telecommunications service providers. Internet traffic in China has experienced significant growth
during the past few years. Effective bandwidth and server storage at internet data centers in large
cities such as Beijing, Shenzhen and Guangzhou are scarce. With the expansion of our business,
we may be required to upgrade our technology and infrastructure to keep up with the increasing
traffic on our mobile Apps and webpage. We cannot assure you that the internet infrastructure and
telecommunications networks in China will be able to support the demands associated with the
continued growth in internet usage. If we were unable to increase our online content and service
delivering capacity accordingly, we may not be able to continuously grow our internet traffic and
the adoption of our products and services may be hindered, which could adversely impact our
business and our Share [REDACTED]. In addition, we have no control over the costs of the
services provided by telecommunications service providers. If the prices we pay for
telecommunications and internet services rise significantly, our results of operations and financial
performance may be materially and adversely affected. Furthermore, if internet access fees or other
charges to internet users increase, users may be discouraged or prevented from accessing the
internet and thus cause the growth of internet users to decelerate. Such deceleration may adversely
affect our ability to continue to expand our user base, which in turn could adversely affect the
operation of our business and our growth.

In addition, we rely on the continuous and reliable operation of our proprietary information
technology and communications infrastructure or those of third-party service providers to provide
superior user experience on our platform. We cannot assure you that we will be able to procure
sufficient bandwidth in a timely manner or on acceptable terms or at all. Failure to do so may
significantly impair user experience on our platform and decrease the overall effectiveness of our
platform to users, content providers and advertising customers. Our proprietary information
technology and communications infrastructure or those of third-party service providers are
vulnerable to damage or interruption as a result of fires, floods, earthquakes, power losses,
telecommunications failures, undetected errors in software, computer viruses, hacking and other
attempts to harm our proprietary information technology and communications infrastructure or
those of third-party service providers. Disruptions, failures, unscheduled service interruptions or a
decrease in connection speeds could damage our reputation and cause our users, content providers
and advertising customers to migrate to our competitors’ platforms. If we experience frequent or
persistent service disruptions, whether caused by failures of our proprietary information technology
and communications infrastructure or those of third-party service providers, our user experience
may be negatively affected, which in turn, may have a material and adverse effect on our
reputation and business. We cannot assure you that we will be successful in minimizing the
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frequency or duration of service interruptions. As the number of our users and content providers
increases and the content available on our platform will increase accordingly, we may be required
to expand and adapt our technology and infrastructure to reliably store and process content. It may
become increasingly difficult to maintain and improve the performance of our platform in a timely
and reliable manner, especially during peak usage times, as our services become more complex
and our user traffic increases. Any failure to do so could materially and adversely affect our
business and reputation.

The proper functioning of our mobile Apps and webpage is essential to our operations and
any failure to maintain the satisfactory performance, will materially and adversely affect our
business, reputation, financial condition and results of operations.

Our ability to provide users and customers with a superior user/customer experience depends
on the continuous and reliable operation of our systems and proper functioning of our mobile Apps
and webpage. Failure to do so may significantly impair user experience on our mobile Apps and
webpage and decrease the overall effectiveness of our platform to our users. Disruptions, failures
or unscheduled service interruptions could hurt our reputation and cause our users to switch to our
competitors’ platforms. Our systems are vulnerable to damage or interruption as a result of fires,
floods, earthquakes, power losses, telecommunications failures, undetected errors in software,
computer viruses, hacking and other attempts to harm our systems. In addition, we rely on servers,
cloud services and other network facilities provided by third parties, and the limited availability of
service providers with sufficient capacity to house additional network facilities and broadband
capacity in China may lead to higher costs or limit our ability to offer certain services or expand
our business. If we experience frequent or persistent service disruptions, whether caused by
failures of our own systems or those of service providers, our users’ experience may be negatively
affected, which in turn, may have a material and adverse effect on our reputation. We cannot
assure you that we will be successful in minimizing the frequency or duration of service
interruptions.

Any cybersecurity incidents, including data security breaches or viruses could materially and
adversely affect our business, results of operations and reputation.

Our products and services involve the storage and transmission of users’ and customers’
information, and security breaches or vulnerabilities affecting our or our vendors’ technologies,
products and systems could expose us to a risk of loss of this information, litigation and potential
liability. Historically, we have experienced cyber-attacks of varying degrees from time to time, and
we have been able to rectify damages caused by such cyber-attacks without significant impact to
our operations in the past. Our security measures may also be breached due to employee error,
malfeasance or otherwise. Additionally, outside parties may attempt to fraudulently induce
employees, or users to disclose sensitive information in order to gain access to our data or our
users’ data or accounts, or may otherwise obtain access to such data or accounts. Because the
techniques used to obtain unauthorized access, disable or degrade service or sabotage systems
change frequently and often are not recognized until launched against a target, we may be unable
to anticipate these techniques or to implement adequate preventative measures. If an actual or
perceived breach of our security occurs, the market perception of the effectiveness of our security
measures could be harmed, we could lose users and customers, and may be exposed to significant
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legal and financial risks, including legal claims and regulatory fines and penalties. Any of these
actions could have a material and adverse effect on our business, results of operations and
reputation.

If we fail to successfully adapt our mobile Apps and webpage to user requirements, emerging
industry standards or technologies, our business, prospects and financial results may be
materially and adversely affected.

In recent years, mobile devices, such as mobile phones, tablets, wearable devices and other
internet-enabled mobile devices, have been increasingly used in China and have surpassed personal
computers as the primary means to access the internet in the key Chinese markets in which we
operate, and we expect this trend to continue when 5G and more advanced mobile communications
technologies are broadly implemented. As we make our services available across a variety of
mobile operating systems and devices, including Easou Reading App Series on iOS and Android,
we are dependent on the interoperability of our services with popular mobile devices and mobile
operating systems that we do not control, such as iOS and Android. Any changes in such mobile
operating systems or devices that degrade the functionality of our services, such as being
incompatible with our solutions and services, preventing customers from accessing our merchants’
storefronts, or give preferential treatment to competitive services could adversely affect the usage
of our services and may have a material and adverse impact on our business and prospects.

Further, if the number of platforms for which we develop our services increases, which is
typically seen in a dynamic and fragmented mobile services market such as China, it will result in
an increase in our Group’s costs and expenses. In order to deliver high-quality services, it is
important that our services work well across a range of mobile operating systems, networks,
mobile devices and standards that are beyond our control. For our business to be successful, we
will need to design, develop, promote and operate new services that will be compatible and
popular with such devices. We may encounter difficulties with the installation of such new
products for those mobile devices, and such products may not function smoothly or properly. As
new devices are released or upgraded, we may encounter problems in developing and upgrading
our products/services for use on mobile devices and we may need to devote significant resources
to the creation, support and maintenance of such products/services for mobile devices. Despite
these efforts, we may not be successful in doing so, and our business, prospects and results of
operations may be materially and adversely affected.

Our businesses depend heavily on the market recognition of our brand, and any harm to our
brand or failure on our part to maintain and enhance our brand recognition may materially
and adversely affect our business, results operations and financial condition.

We rely on our strong brands, principally Easou Reading App Series to attract and retain
users. Maintaining and enhancing our brands depends largely on our ability to continue to provide
precise literary content recommendation services, online games publishing services and digital
marketing services which may not always be successful. Maintaining and enhancing our brands
also depends largely on our ability to retain our leading position in China’s independent third-party
online literature recommendation platforms industry, which could be difficult and costly. If we do
not successfully maintain our strong brand recognition or reputation, our business prospects could
be harmed.
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Our brands may be impaired by a number of factors, including, but not limited to, any failure
to keep pace with the technological advances, slower loading times for our services, a decline in
the quality or breadth of our literary content offerings available on our platform, any failure to
protect our intellectual property rights, alleged violations by us or our third-party content providers
of the applicable law and regulations, negative claims or publicity, or our inability to address user
complaints. Any difficulty or failure to maintain and enhance our brand and corporate reputation
could have an adverse effect on our business, results of operations and financial condition.

Our business, prospects and financial performance may be subject to the new terms agreed
upon in the business contracts we negotiate in the future with third-party original content
providers, distribution platforms or operators as well as our relationship with them.

We generally enter into cooperation agreements with various third parties during the course
of our operations, including content providers, advertising customers, telecommunications
operators, payment service providers and others. However, there can be no assurance that our
agreements with those third parties will be extended or renewed after their respective expiration or
that we will be able to extend or renew such agreements on terms and conditions favorable to us.
In addition, if any of these third parties breaches its obligations under any of these agreements or
refuses to extend or renew such agreements when they expire, we may not operate effectively or
need to find an alternative third party in a timely manner. We may have legal or other disputes
with the third-party distribution platforms that may affect our relationship with such platforms or
have an adverse effect on our business.

We utilize third-party payment collection channels to collect proceeds from our paying users’
purchases. Any failure by those payment collection channels to process payments effectively
and securely may materially and adversely affect our revenue realization and brand
recognition.

We depend on the billing and payment systems of third parties, such as online third-party
payment processors, to maintain accurate and complete payment records of the sales proceeds by
the paying users and collect such payments. We receive periodic statements from these third
parties which indicate the aggregate amount of fees that were charged to the paying users of our
services. Our business and results of operations could be adversely affected if these third parties
fail to accurately account for, or calculate the revenue generated from, the sales of our services. If
there are security breaches or failures or errors in the payment process of these third parties, user
experience may be adversely affected and our business and results of operations may be negatively
impacted.

Failure to timely collect our receivables from third parties whose billing and payment
systems we use and third-party payment processors may adversely affect our cash flows. Our
third-party payment processors may from time to time experience cash flow difficulties.
Consequently, they may delay their payments to us or fail to pay us at all. Any delay in payment
or inability of current or potential third-party payment processors to pay us may significantly harm
our cash flows and results of operations.
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In addition, we do not have control over the security measures of our third-party payment
service providers, and security breaches of the online payment systems that we use could expose
us to litigation and possible liability for failing to secure confidential customer information. If a
well-publicized internet security breach were to occur, users/customers concerned about the
security of their online payments may become reluctant to purchase our products through payment
service providers even if the publicized breach did not involve payment systems or methods used
by us. Further, billing software errors could damage user/customer confidence in these payment
systems. If any of the above were to occur, our reputation and the perceived security of the
payment systems we use could be damaged, and we may lose paying users as they may be
discouraged from purchasing products or services on our platform, which in turn may have a
material and adverse effect on our business, financial condition and results of operations.

Furthermore, our payment channels are subject to various laws and regulations governing the
transfers of electronic funds and virtual currencies, which could change or be reinterpreted in a
way that will adversely affect their compliance. Any non-compliance incidents or breaches may
subject our third-party payment processors to fines, higher transaction fees or even the interruption
of their businesses, which in turn would materially and adversely affect our ability to monetize our
services and our business prospects.

If we are unable to collect trade receivables from our customers, our results of operations
and cash flows could be adversely affected.

Our business depends on our ability to successfully and timely obtain payments from our
customers of the amounts they owe us for the services we provide. As of December 31, 2021,
2022 and 2023, our trade receivable balance amounted to approximately RMB86.3 million,
RMB127.0 million and RMB161.5 million, respectively. The growth in trade receivables during the
Track Record Period reflected, in part, our growth in sales. In particular, under our digital
marketing services, we enter into advertising contracts with our advertising customers, and the
financial soundness of these customers may affect our ability to collect outstanding trade
receivables. We generally make a credit assessment of the advertising customers to evaluate the
collectability of the advertising service fees before entering into advertising contracts. However,
we cannot assure you that we are or will be able to accurately assess the creditworthiness of each
advertising customers and its inability to pay us the full amounts due and in a timely manner. If
we are unable to timely collect our trade receivable on a timely and consistent basis, our cash
flows and access to operating capital could be adversely affected.

Fluctuation of our financial asset at fair value through profit and loss (“FVTPL”) may
materially affect our financial condition and results of operations.

Our financial asset at FVTPL mainly consists of a fund investment, which is considered a
short-term investment. As of December 31, 2022 and 2023, we recorded RMB5.3 million and
RMB73.3 million of financial asset at FVTPL, respectively. The fair value of such fund investment
at FVTPL has been stated with reference to the adjusted net asset value provided by the relevant
administrator of the fund investment. The fair value measurement is positively correlated to the net
asset value of the underlying fund. Changes in fair value are reflected in our profit or loss.
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Any change in securities prices and market conditions could lead to volatility in the fair
values of our short-term investments accounted for at fair value, which could impact our financial
condition and results of operations and may also impact our ability to dispose of these investments
at favorable prices.

We may incur impairment charges for our intangible assets/goodwill.

As of December 31, 2021, 2022 and 2023, our goodwill remained stable at RMB32.3 million.
As of the same dates, we had other intangible assets of RMB35.5 million, RMB32.2 million and
RMB50.8 million, respectively. Due to the frequent changes and development in technology, the
assumptions we used in estimating the cash flow generated from our intangible assets may change,
and the estimated useful life of our intangible assets might also be subject to significant
uncertainty. If any significant changes were to occur, we may incur impairment charges for our
intangible assets, and if any significant impairment charges were made, our results of operations
may be negatively affected.

In addition, our equity investments and acquired businesses may not generate the financial
results we expect. They could result in the occurrence of significant investments and goodwill
impairment charges, as well as amortization expenses for other intangible assets. We periodically
review goodwill and investments for impairment. If we conclude that any of these equity
investments and acquired businesses are impaired, we will write down the asset to its recoverable
amount and take a corresponding charge to our profit or loss. As a result, our results of operations
may be negatively affected.

We had net cash outflows from operating activities during the Track Record Period, which
we may continue to experience in the future.

We had net cash used in operating activities of RMB29.5 million in 2023. This net cash
outflow in operating activities in 2023 was primarily due to negative movements in working
capital of RMB91.7 million; and (ii) interest paid of RMB&8.4 million, partially offset by (i) profit
before tax of RMB26.1 million; (ii) positive total adjustments before movements in working
capital of RMB69.8 million and (ii) PRC corporate income tax received of RMB1.4 million. For
details, please refer to the section headed “Financial Information - Liquidity and Capital
Resources — Cash Flows Analysis — Net Cash Flows Generated from/Used in Operating Activities”
in this document.

While we generated net cash from operating activities in 2021 and 2022, we cannot assure
you that we will be able to continue to do so in the future or the amounts of cash generated from
operating activities will increase due to the expansion of our business. If we record net operating
cash outflows in the future, our working capital may be constrained, which may adversely affect
our liquidity and financial condition. If we do not have sufficient working capital and are unable
to generate sufficient revenue or raise additional funds, we may delay the completion of or
significantly reduce the scope of our current business plan or substantially curtail our operations,
any of which could materially and adversely affect our business, financial condition and results of
operations. In addition, if we determine that our cash requirements exceed our available cash on
hand, we may seek to issue debt or equity securities or obtain a credit facility. We cannot assure
you that we would be able to obtain debt or equity financing in the current economic environment.
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In addition, any issuance of equity or equity-linked securities could dilute our shareholders’
ownership, while any incurrence of indebtedness could increase our debt service obligations and
cause us to be subject to restrictive operating and finance covenants. As a result, we may face
liquidity issues and our business, financial condition and results of operations may be materially
and adversely affected.

We may not be able to sustain profitability in the future.

While we realized steady increase in revenue during the Track Record Period and recorded a
net profit during the same period, we cannot assure you that we will be able to maintain or
increase our profitability in the future. Our future profitability will depend on a variety of factors,
many of which are beyond our control, including the macroeconomic and regulatory environment,
the development of recommendation-related technologies, changes in customers’ preferences, and
evolution in the competitive landscape in which we operate. If we fail to sustain or increase
profitability, our business, results of operations and financial condition could be adversely affected.

We may adopt a share option scheme in the future, which could materially and adversely
affect our results of operations and dilute your interest in our Company.

Although we did not incur any share-based compensation during the Track Record Period, we
may grant employee share options and other share-based compensation from time to time in the
future to our Directors, senior management and employees to recognize their contribution to our
Group and to attract and retain key personnel. The fair value of the services received in exchange
for the grant of these share options and employee share options will be recognized as share-based
compensation expenses over the vesting period, which will have a material adverse effect on our
profits. Moreover, exercise of the share options we may grant will increase the number of our
Shares in circulation and dilute the interest of our existing shareholders. Any actual or perceived
sales of additional Shares acquired upon the exercise of the share options we may grant may
materially and adversely affect the [REDACTED] of our Shares.

We might not be able to realize the revenue from contract liabilities, which may have impact
on our cash flows or liquidity position.

We recognize a contract liability when a customer/user pays us non-refundable consideration
before we recognize the relevant revenue. Contract liabilities are reclassified as revenue when we
fulfill our obligations under a contract through when we transfer control of the related goods or
services to the customer. Our aggregate contract liabilities decreased from RMB19.9 million as of
December 31, 2022 to RMB17.7 million as of December 31, 2023. See “Financial Information —
Description of Certain Key Items from Our Consolidated Statements of Financial Position” in this
document for further details. If we fail to fulfill our obligations in respect of our contract
liabilities or if our users/customers dispute the services we provide, we may not be able to
reclassify the full amount of contract liabilities as revenue, and we will have to refund all or a
portion of the payments made by our user/customers, which will in turn adversely affect our
results of operations, liquidity and financial position.
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Our success depends on the efforts of our key employees, including our senior management
members and other technical personnel. If we fail to hire, retain or motivate our key
employees, our business may suffer.

Our business depends on the continued contributions of our senior management and other key
employees, including our technical personnel, many of whom are difficult to be replaced. We
benefit from the leadership of a strong management team with proven vision, rich professional
work experience and extensive knowledge of developing intelligent recommendation engine and
operating internet platforms. In addition, our future success depends on our ability to attract a
significant number of qualified employees and retain existing key employees. Our need to continue
to attract and retain skilled and experienced staff may cause us to materially increase
compensation-related costs.

If one or more of our key personnel are unable or unwilling to continue in their present
positions, we may not be able to replace them easily or at all. Competition for qualified talent in
China is intense, particularly in the internet-related industries. We may incur additional expenses to
recruit and train new personnel and there can be no assurance that we will be able to attract or
retain qualified employees. As a result, our business could be severely disrupted, and our business,
financial condition and results of operations could be materially and adversely affected. In
addition, if any of our executive officers or key employees joins a competitor or forms a
competing company, we may lose know-how, trade secrets, suppliers and customers. All of our
executive officers and key technical personnel have entered into employment agreements with us,
which contains customary non-compete provisions.

Our Controlling Shareholders have substantial influence over our Company and their
interests may not align with the interests of our other Shareholders.

Our Controlling Shareholders have substantial influence over our business, including matters
relating to our management, policies and decisions regarding mergers, expansion plans,
consolidations and sales of all or substantially all of our assets, election of Directors and other
significant corporate actions. Immediately following the completion of the [REDACTED] and
assuming the [REDACTED] is not exercised, our Controlling Shareholders will be interested in
[REDACTED]% of the issued share capital of our Company. This concentration of ownership may
discourage, delay or prevent a change in control of our Company, which could deprive other
Shareholders of an opportunity to receive a premium for their Shares as part of a sale of our
Company and might reduce the [REDACTED] of our Shares. These events may occur even if they
are opposed by our other Shareholders. In addition, the interests of our Controlling Shareholders
may differ from the interests of our other Shareholders. It is possible that our Controlling
Shareholders may exercise their substantial influence over us and cause us to enter into
transactions or take, or fail to take, actions or make decisions that conflict with the best interests
of our other Shareholders.
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We may need additional capital to fund our operations and business expansion, and we may
not be able to obtain such capital in a timely manner or on terms acceptable to us, or at all.
Moreover, our future capital needs may require us to sell additional equity or debt securities
that may dilute the interest of our shareholders or introduce covenants that may restrict our
operations or ability to distribute dividends.

We may need additional capital to fund our operations and business expansion. For details,
please see “Future Plans and Use of [REDACTED]” in this document. Our future capital
requirements are uncertain and actual capital requirements may be different from those we
currently anticipate. There can be no assurance that we will generate sufficient cash flows from
our operating activities for our intended future plans. Therefore, we may need to seek equity or
debt financing to finance a portion of our capital expenditures. Our ability to obtain additional
capital is subject to a variety of uncertainties, including:

. our market position and competitiveness in the online literature industry, digital
marketing industry and online games industry in China;

o our future profitability, overall financial condition, results of operations and cash flow;

. general market conditions for capital raising activities by companies with intelligent
recommendation engines and other internet companies in China;

. investor acceptance of our business model; and
. economic, political and other conditions in China and globally.

As a result, there can be no assurance that we will be able to obtain adequate financing in a
timely manner or on acceptable terms, or at all. If we cannot obtain sufficient additional capital,
our ability to continue to pursue our business objectives, and our business, results of operations,
financial condition and prospects could be materially and adversely affected.

In addition, our future capital needs and other business reasons could require us to sell
additional equity or debt securities or obtain a credit facility. The sale of additional equity or
equity-linked securities could dilute our Shareholders. The incurrence of indebtedness would result
in increased debt service obligations and could result in operating and financing covenants that
may restrict our operations or our ability to pay dividends to our Shareholders.

We maintain limited insurance coverage which could expose us to significant costs and
business disruptions.

The insurance industry in China is still in an early stage of development, and insurance
companies in China currently offer limited business-related insurance products. We do not maintain
business interruption insurance or general third-party liability insurance, nor do we maintain
property insurance, product liability insurance or key-man insurance. Although we consider our
practice to be reasonable in light of the nature of our business and the insurance products that are
available in China and in line with the practices of other companies in the same industry of similar
size in China, there is no assurance that our insurance coverage will be sufficient to compensate us
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for losses and we will be able to successfully claim our losses under our current insurance policy
at all times. Any uninsured risks may result in substantial costs and diversion of resources, which
could adversely affect our results of operations and financial condition.

Many of our products and services contain open-source software, which may pose particular
risks to our proprietary software, products and services in a manner that negatively affects
our business.

We use open-source software in our services and will continue to use open-source software in
the future. We strictly comply with the license requirement of each open-source software.
However, There is a risk that open-source software may have security vulnerabilities and
open-source software licenses may be subject to further changes in the future, which are beyond
our control, or which we may not be able to anticipate. It may also interfere with the deployment
or impair the functionality of our platform, delay the introductions of new solutions, and harm our
reputation and business prospects.

We may face administrative penalties or challenges from third parties arising from the
defects of certain properties occupied by us.

As of the Latest Practicable Date, we leased 14 properties with a total GFA of approximately
2,407.44 sq.m. from Independent Third Parties, of which, five properties with a total GFA of
approximately 588.0 sq.m. had not completed the lease registration and filing (FHESFIHZE) in
China. As advised by our PRC Legal Advisers, failure to register a lease agreement with the
relevant Chinese government authorities does not affect the validity and enforceability of such
agreement, but the relevant Chinese government authorities may order us or the lessor to, within a
prescribed time limit, register the lease agreement. Failure to do so within the time limit may
subject us to a maximum fine of not more than RMB10,000 for each non-registered lease. For
details, please see “Business — Properties” in this document.

In addition, certain lessors of our leased properties have not provided us with valid property
ownership certificates or any other documentation proving their right to lease those properties to
us. If our lessors are not the owners of the properties or they have not obtained consents from the
owners or their lessors or permits from the relevant government authorities, our leases could be
invalidated.

As of the date of this document, we were not aware of any actions, claims or investigations
threatened against us or our lessors with respect to the defects in our leasehold interests. However,
if any of our leases is terminated as a result of the challenges made by third parties or government
authorities for the lack of title certificates or proof of authorization to lease, we do not expect to
be subject to any fines or penalties, but we may be forced to relocate the affected offices and incur
additional expenses relating to such relocation.
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We rely on certain key operating metrics to evaluate the performance of our business, and
real or perceived inaccuracies in such metrics may harm our reputation and negatively affect
our business.

We rely on certain key operating metrics, such as the number of registered users, MAU, MPU
and ARPPU with respect to our online reading platform services; the number of clicks per year,
number of displays per year and click-through rate with respect to our digital market services to
evaluate the performance of our business; and the number of new registered users, ARPPU and
DAU with respect to our online games publishing services. Our operating metrics may differ from
estimates published by third parties or from similarly titled metrics used by other companies due
to differences in methodology and assumptions. We calculate these operating metrics using internal
company data that have not been independently verified. If we discover material inaccuracies in
the operating metrics we use, or if they are perceived to be inaccurate, our reputation may be
harmed and our evaluation methods and results may be impaired, which could negatively affect
our business. If [REDACTED] make [REDACTED] decisions based on operating metrics we
disclose that are inaccurate, we may also face potential lawsuits or disputes.

Any future litigation, legal disputes, claims or administrative proceedings against us could be
costly and time-consuming to defend.

We may from time to time, become subject, to legal proceedings and claims that arise in the
ordinary course of business or pursuant to governmental or regulatory enforcement activity. While
we do not believe that the resolution of any lawsuits against us will, individually or in the
aggregate, have a material adverse effect on our business, financial condition and results of
operations, litigations to which we subsequently become a party may result in substantial costs and
divert management’s attention and resources. Furthermore, any litigations, legal disputes, claims or
administrative proceedings which are initially not of material importance may escalate and become
important to us due to a variety of factors, such as the facts and circumstances of the cases, the
likelihood of loss, the monetary amount at stake and the parties involved.

Our insurance may not be sufficient to cover claims brought against us, may not provide
sufficient payments to cover all of the costs to resolve one or more such claims and may not
continue to be available on terms acceptable to us. In particular, any claim could result in
unanticipated liability to us if the claim is outside the scope of the indemnification arrangement
we have with our users or customers, our users or customers do not abide by the indemnification
arrangement as required, or the liability exceeds the amount of any applicable indemnification
limits or available insurance coverage. A claim brought against us that is uninsured or
under-insured could result in unanticipated costs and could have a material adverse effect on our
financial condition, results of operations or reputation.

Our performance during the Track Record Period may not be indicative of our future
prospects.

Our financial condition and results of operations may fluctuate due to a number of factors,

many of which are beyond our control, including: (i) our ability to retain and increase the number
of our users/customers; (ii) our ability to maintain and develop our relationship with third-party
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content providers; (iii) our success in capturing the opportunities in the industry in which we
operate; (iv) our ability to maintain and advance our technological capability; and (v) our future
business expansion.

In addition, we may not be able to maintain our historical growth in future periods, and we
may not be able to sustain profitability on an interim or annual basis in the future. Our historical
results, growth rates and profitability may not be indicative of our future performance. Our Shares
could be subject to significant [REDACTED] volatility should our earnings fail to meet the
expectations of the [REDACTED] community. Any of these events could cause the [REDACTED]
of our Shares to materially decrease and in turn, further harm our business and financial
conditions.

We face risks related to natural disasters, health epidemics and other outbreaks, such as the
COVID-19 pandemic, which could significantly disrupt our operations.

Our business could be adversely affected by natural disasters or outbreaks of epidemics.
These natural disasters, outbreaks of contagious diseases, and other adverse public health
developments in China or any other market in which we operate and conduct business could
severely disrupt our business operations by damaging our network infrastructure or information
technology system or affecting the productivity of our workforce. The outbreak of any severe
epidemic disease, such as severe acute respiratory syndrome, or SARS, Ebola virus, the HIN1
influenza or other subtypes of avian flu, including H5SN1 and most recently H7N9, may disrupt our
operations, which could negatively affect our financial condition and business prospects.

Our headquarters are located in Shenzhen, Guangdong Province, and maintain key business
offices in Beijing. Most of our directors and management and a large majority of our employees
currently reside in these cities. Consequently, we are highly susceptible to factors adversely
affecting Shenzhen and Beijing. If any of the abovementioned natural disasters, health epidemics
or other outbreaks were to occur in Shenzhen and Beijing, our operation may experience material
disruptions, such as temporary closure of our offices and suspension of services, which may
materially and adversely affect our business, financial condition and results of operations.

The COVID-19 outbreak has impacted our results of operations. We have taken a series of
measures in response to the outbreak, including, among others, remote working arrangements for
some of our employees. These measures could reduce the capacity and efficiency of our
operations, which in turn could negatively affect our results of operations. The COVID-19 also
brought uncertainty to the industries in which we operate. Due to the COVID-19 pandemic policies
of the PRC government, people have spent more time on online entertainment and in-door
activities, such as online reading and online games, which have driven the growth of the online
literature industry and online games industry in China. In addition, our digital marketing services
were partially impacted due to the reduced demand from our advertising customers who faced
suppressed consumer desire of the end users during the lock down. Consequently, we experienced
a slowdown in the revenue growth in reading with advertising under our online reading platform
services and in digital marketing services during the Track Record Period. As of the Latest
Practicable Date, many aspects of daily business operations in China gradually returned to a
normal routine.
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We are also vulnerable to natural disasters and other calamities. If any such disaster were to
occur in the future affecting Shenzhen, Beijing, Guangzhou or any other cities where we have
major operations in China, our operations could be materially and adversely affected due to loss of
personnel and damages to property, including our technology systems. Our operation could also be
severely disrupted if our suppliers, customers or business partners were affected by such natural
disasters or health epidemics.

Any fluctuation in the regional or global economy, any financial or economic crisis, or any
perceived threat of such a crisis, could materially and adversely affect our business and
financial condition.

There is considerable uncertainty over the long-term effects of the expansionary monetary
and fiscal policies which had been adopted by the central banks and financial authorities of some
of the world’s leading economies. The ongoing Russo-Ukrainian War, the unrest, terrorist threats
and the potential for war in the Middle East and elsewhere, as well as geopolitical uncertainty and
international tension may increase market volatility across the globe. There have also been
concerns about the relationship between China and other countries, including the surrounding
Asian countries, which may potentially have economic effects. In particular, there is significant
uncertainty about the future relationship between the United States and China with respect to trade
policies, treaties, government regulations and tariffs. Economic conditions in China are sensitive to
global economic conditions, as well as the changes in domestic economic and political policies and
the expected or perceived overall economic growth rate in China. Any severe or prolonged
slowdown in the global or Chinese economy may materially and adversely affect our business,
results of operations and financial condition.

We are subject to anti-corruption, anti-bribery and other laws and regulations, and the
third-party payment channels we cooperate with are subject to anti-money laundering laws.

We are subject to anti-corruption, anti-bribery and other relevant laws and regulations in
China and certain overseas jurisdictions. We have direct or indirect interactions with the officials
and employees of the PRC government agencies and state-owned affiliated entities in the ordinary
course of business. These interactions subject us to an increased level of compliance-related
concerns. We may be subject to investigations and proceedings by governmental authorities for
alleged infringements of these laws and regulations if our processes or systems are not conducted
or are not operating properly. These proceedings may result in fines or other liabilities and could
have a material and adverse effect on our reputation, business, financial condition, results of
operations and prospects. If any of our subsidiaries, operating entities, employees or other persons
engaged in fraudulent, corrupt or other unfair business practices or otherwise violate applicable
laws, regulations or internal controls, we could become subject to one or more enforcement actions
or otherwise be found to be in violation of such laws and regulations, which may result in
penalties, fines and sanctions and in turn adversely affect our reputation, business, financial
condition, results of operations and prospects.
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RISKS RELATING TO OUR CONTRACTUAL ARRANGEMENTS

If the PRC government finds that the Contractual Arrangements that establish the structure
for operating our businesses in China do not comply with applicable PRC laws and
regulations on foreign investment in internet and other related businesses, or if these laws
and regulations or their interpretation change in the future, we could be subject to severe
consequences, including penalties, nullification of the Contractual Arrangement or to be
forced to relinquish our interests in those operation.

Current PRC laws and regulations impose certain restrictions and prohibitions on foreign
ownership of companies that provide internet culture business, internet publication business,
value-added telecommunication and other related businesses, unless certain exceptions are
available.

We are a company incorporated under the laws of the Cayman Islands, and Easou Holdings
(Hainan) Co., Ltd. (E{¥¥ERL GfEFG) AFRAF]) (the “WFOE”), our PRC subsidiary, is considered as a
foreign-invested enterprise. To comply with PRC laws and regulations, we conduct substantially all
of our business in China mainly through the Consolidated Affiliated Entities based on the
Contractual Arrangements, which enable us to (i) be the exclusive provider of business support,
management and consultation services in exchange for a fee; (ii) receive all of the economic
benefits after offsetting the prior-year loss (if any), offsetting operating costs, expenses, taxes and
other statutory contributions in any financial year; (iii) have an irrevocable and exclusive right to
purchase, or to designate one or more persons to purchase, from the Registered Shareholders of
Easou Shenzhen all or any part of their equity interests in Easou Shenzhen at any time and from
time to time in our absolute discretion to the extent permitted by PRC laws; (iv) have an
irrevocable and exclusive right to purchase, or to designate one or more persons to purchase from
Easou Shenzhen all or any part of its assets at any time and from time to time in our absolute
discretion to the extent permitted by PRC laws; (v) appoint us, any directors authorized by us or
his/her successors, or a liquidator replacing the director as our exclusive agent and attorney to act
on our behalf to exercise the voting and all other rights as a registered shareholder of Easou
Shenzhen in connection with their equity interests in accordance with PRC laws and the articles of
Easou Shenzhen; and (vi) pledge as first charge all of the equity interests in Easou Shenzhen to us
as collateral security for any and all of the guaranteed debt under the Contractual Arrangements
and to secure performance of the obligations under the Contractual Arrangements. Our
Consolidated Affiliated Entities hold the licenses, approvals and key assets that are essential for
our business operations. The Contractual Arrangements allow the results of operations and assets
and liabilities of Easou Shenzhen and its subsidiaries to be consolidated into our results of
operations and assets and liabilities as if they were wholly owned subsidiaries of our Group. See
“Contractual Arrangements” in this document for more details.

Our PRC Legal Advisers are of the opinion that (i) the Contractual Arrangements would not
fall within the circumstances as stipulated in the PRC Civil Code, which will render the
arrangements to be an invalid act thereunder; (ii) each of the agreements comprising the
Contractual Arrangement do not violate the provisions of the articles of associations of the WFOE
and Easou Shenzhen, respectively; (iii) except for certain clauses regarding the remedies that may
be awarded by the arbitration tribunal and the power of courts of competent jurisdictions to grant
interim remedies in support of the arbitration and liquidation arrangements concerning our
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Consolidated Affiliated Entities, and clauses on the formation of liquidation committee in the event
of winding-up for Easou Shenzhen, each of the agreements comprising the Contractual
Arrangements, are valid, legally binding and enforceable under the PRC laws and regulations; and
(iv) the execution and performance of the Contractual Arrangements does not fall within the
circumstances under which a contract may become null and void pursuant to the PRC Civil Code (
g A RALFE R4 ). However, there can be no assurance that the PRC government authorities
will take a view in the future that is not contrary to or otherwise different from the opinion of our
PRC Legal Adviser stated above, and there is also the possibility that the PRC government
authorities may adopt new laws and regulations in the future which may invalidate the Contractual
Arrangements.

If the PRC government determines that our Contractual Arrangements do not comply with its
restrictions on foreign investment, or if the PRC government otherwise finds that we, the
Consolidated Affiliated Entities or any of its subsidiaries are in violation of PRC laws or
regulations or lack the necessary permits or licenses to operate our business, the relevant PRC
regulatory authorities, including but not limited to the MOFCOM, the MIIT and the NPPA, would
have broad discretion in dealing with such violations or failures, including, but not limited to:

. requiring the nullification of the Contractual Arrangements;
. revoking our business and operating licenses of relevant entities;

. discontinuing or restricting any related-party transactions between our Company and our
affiliated entities;

. imposing fines, confiscating any of the income from the Consolidated Affiliated Entities
that they deem to have been obtained through illegal operations;

. imposing conditions or requirements with which we or our Consolidated Affiliated
Entities may not be able to comply;

. requiring us or our Consolidated Affiliated Entities to restructure the relevant ownership
structure or operations; or to re-apply for the necessary licenses, or to relocate our
businesses, staff and assets;

. restricting or prohibiting our use of the [REDACTED] from the [REDACTED] or our
other financing activities to finance the business and operations of our Consolidated
Affiliated Entities; or

. taking other regulatory or enforcement actions that could be harmful to our business.

Any of these actions could cause significant disruption to our business operations, and may
materially and adversely affect our business, financial condition and results of operations. In
addition, it is unclear what impact the PRC government actions would have on us and on our
ability to consolidate the financial results of the Consolidated Affiliated Entities and its
subsidiaries in our consolidated financial statements, if the PRC governmental authorities find our
legal structure and Contractual Arrangements to be in violation of PRC laws, rules and regulations.
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If any of these penalties result in our inability to direct the activities of the Consolidated Affiliated
Entities that most significantly impact their economic performance and/or our failure to receive the
economic benefits from the Consolidated Affiliated Entities, we may not be able to consolidate the
Consolidated Affiliated Entities into our consolidated financial statements in accordance with the
HKFRS.

We rely on the Contractual Arrangements with our Consolidated Affiliated Entities for our
operations in China, which may not be as effective in providing operational control as direct
ownership, and our Consolidated Affiliated Entities may fail to perform their obligations
under our Contractual Arrangements, resulting in litigation that may be time-consuming,
costly, and unpredictable and adversely impact our operations and results.

Due to the PRC restrictions or prohibitions on foreign ownership of the value-added
telecommunications services, internet cultural business and online publishing activities in China,
we operate our businesses in the PRC through our Consolidated Affiliated Entities, in which we
have no ownership interest. We rely on the Contractual Arrangements with the Consolidated
Affiliated Entities and the Registered Shareholders of Easou Shenzhen, including the powers of
attorney, to control and operate their businesses. The Contractual Arrangements are intended to
provide us with effective control over our Consolidated Affiliated Entities and allow us to obtain
economic benefits from them. Please see “Contractual Arrangements” in this document for more
details. In particular, our ability to control the Consolidated Affiliated Entities depends on the
powers of attorney, pursuant to which the WFOE can vote on all matters requiring shareholder
approval in the VIE. We believe these powers of attorney are legally enforceable but may not be
as effective as direct equity ownership.

As advised by our PRC Legal Advisers, except that the enforcement of the succession is
subject to the succession rules of the PRC Civil Code and except for certain clauses regarding the
remedies that may be awarded by the arbitration tribunal and the power of courts of competent
jurisdictions to grant interim remedies in support of the arbitration and liquidation arrangements
concerning our Consolidated Affiliated Entities, and clauses on the formation of liquidation
committee in the event of winding-up of Easou Shenzhen, each of the contracts among the WFOE,
Easou Shenzhen and the Registered Shareholders of Easou Shenzhen is valid and binding on the
parties of the contracts under existing PRC laws and regulations, the Contractual Arrangements
may not be as effective in providing us with control over the Consolidated Affiliated Entities as
direct ownership. If the Consolidated Affiliated Entities or its shareholders fail to perform their
respective obligations under the Contractual Arrangements, we may incur substantial costs and
expend substantial resources to enforce our rights. All of the Contractual Arrangements are
governed by and interpreted in accordance with PRC laws and disputes arising from the
Contractual Arrangements will be resolved through arbitration in China. However, there are very
few precedents and little official guidance as to how contractual arrangements in the context of a
variable interest entity should be interpreted or enforced under PRC laws. There remain significant
uncertainties regarding the ultimate outcome of arbitration should legal action become necessary.
Such uncertainties could limit our ability to enforce the Contractual Arrangements. In addition,
arbitration awards are final and can only be enforced in PRC courts through arbitration award
recognition proceedings, which could cause additional expenses and delays. In the event we are
unable to enforce the Contractual Arrangements or we experience significant delays or other
obstacles in the process of enforcing the Contractual Arrangements, we may not be able to exert
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effective control over our Consolidated Affiliated Entities and may lose control over the assets
owned by our Consolidated Affiliated Entities. As a result, we may be unable to consolidate our
Consolidated Affiliated Entities in our consolidated financial statements, and our ability to conduct
our business may be materially and adversely affected.

Certain terms of the Contractual Arrangements through which we conduct our business
operations in the PRC may not be enforceable under the PRC laws.

Our Contractual Arrangements provide for the resolution of disputes through arbitration in
accordance with the then effective arbitration rules of Shenzhen Court of International Arbitration.
Our Contractual Arrangements contain provisions to the effect that the arbitral body may award
remedies over the equity interest and property interest and other assets of the WFOE, injunctive
relief and/or order the winding up of the WFOE or our Consolidated Affiliated Entities. In
addition, our Contractual Arrangements contain provisions to the effect that courts in Hong Kong
and the Cayman Islands are empowered to grant interim remedies in support of the arbitration
pending the formation of an arbitral tribunal. However, under PRC laws, the abovementioned
provisions may not be enforceable. Under PRC laws, a tribunal has no power to grant such
injunctive relief, nor will it be able to order the winding up of the WFOE or our Consolidated
Affiliated Entities and in addition, interim remedies or enforcement orders granted by overseas
courts such as Hong Kong and Cayman Islands may not be recognizable or enforceable in the
PRC. Therefore, such remedies may not be available to us, notwithstanding the relevant
contractual provisions contained in our Contractual Arrangements.

The interpretation and implementation of the PRC Foreign Investment Law, its
implementation regulations and how they may impact the viability of our current corporate
structure, business, financial condition and results of operations change from time to time.

The “variable interest entity” structure, or the VIE structure has been adopted by many
China-based companies, including us, to obtain licenses and permits necessary to operate in
industries that currently are subject to restrictions on or prohibitions for foreign investment in China.
The National People’s Congress promulgated the Foreign Investment Law (A3 A RS ANER 515 4 &
%)), or the 2019 PRC Foreign Investment Law, in March 2019, effective from January 1, 2020,
and the State Council promulgated the Implementing Rules of the Foreign Investment Law of the
PRC ((p#E AN RICAE S &L E W B)), or the Implementation Rules, in December 2019,
effective from January 1, 2020, which replaced major former laws and regulations governing
foreign investment in the PRC. See ‘“Regulatory Overview — Regulations Relating to Foreign
Investment” in this document. On December 30, 2019, the MOFCOM and the SAMR issued the
Measures for the Reporting of Foreign Investment Information ({HMii#& (5B H#L)), which
became effective on January 1, 2020 and replaced the Interim Measures for the Recordation
Administration of the Formation and Modification of Foreign-Funded Enterprises ({44 & 35k
SL KRR 1THHE)) . Pursuant to the Measures for the Reporting of Foreign Investment
Information where a foreign investor carries out investment activities in the PRC directly or
indirectly, the foreign investor or the foreign investment enterprise shall submit the investment
information to the competent commerce department.

— 83 —



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THE INFORMATION MUST BE READ IN
CONJUNCTION WITH THE SECTION HEADED "WARNING” ON THE COVER OF THIS DOCUMENT.

RISK FACTORS

The 2019 PRC Foreign Investment Law and the Implementation Rules do not use the concept
of “control” in determining whether a company should be deemed as a foreign-invested enterprise,
nor do they explicitly classify the VIE structure as a method of foreign investment. However, the
2019 PRC Foreign Investment Law has a catch-all provision that broadly defines “foreign
investments” as those made by foreign investors in China through other methods as specified in
laws, administrative regulations, or as stipulated by the State Council. Due to this broad definition
of “foreign investments” since the 2019 PRC Foreign Investment Law and the Implementation
Rules are newly adopted and relevant government authorities may promulgate additional rules and
regulations as to the interpretation and implementation of the 2019 PRC Foreign Investment Law,
there can be no assurance that the VIE structure adopted by us will not be deemed as a method of
foreign investment by other laws, regulations and rules. Accordingly, there are substantial
uncertainties as to whether our VIE structure may be deemed as a method of foreign investment in
the future. If our VIE structure were to be deemed as a method of foreign investment under any
future laws, regulations and rules, and if any of our business operations were to fall under the
“negative list” as either “restricted” or “prohibited” from foreign investment in the 2021 Negative
List, we would need to take further actions in order to comply with these laws, regulations and
rules, which may materially and adversely affect our current corporate structure, business, financial
condition and results of operations.

In an extreme scenario, we may be required to unwind the Contractual Arrangements and/or
dispose of the WFOE, which could have a material and adverse effect on our business, financial
condition and result of operations. In the event that we no longer have a sustainable business after
the aforementioned unwinding of the Contractual Arrangements or disposal or in the event such
measures are not complied with, the [REDACTED] of our Shares may significantly drop, and the
Stock Exchange may take enforcement actions against us which may have a material adverse effect
on the [REDACTED] of our Shares or even result in the [REDACTED] of our Company.

We may not be able to conduct a substantial portion of our operations without the services
provided by certain of our Consolidated Affiliated Entities.

Our operations are currently dependent upon our commercial relationships with our
Consolidated Affiliated Entities, and we derive most of our revenues from our Consolidated
Affiliated Entities. If our Consolidated Affiliated Entities are unwilling or unable to perform the
Contractual Arrangements which we have entered into with them, we may not be able to conduct
our operations in the manner in which we currently do. In addition, our Consolidated Affiliated
Entities may seek to renew the Contractual Arrangements on terms that are disadvantageous to us.
We may not succeed in enforcing our rights under them. If we are unable to renew the Contractual
Arrangements on favorable terms, or to enter into similar agreements with other parties, our
business may not expand, and our operating expenses may increase.
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We may lose the ability to use and enjoy licenses, approvals and assets held by our
Consolidated Affiliated Entities that are material to our business operations if our
Consolidated Affiliated Entities declares bankruptcy or becomes subject to a dissolution or
liquidation proceeding.

Our Consolidated Affiliated Entities hold certain licenses, approvals and assets that are
important to our operations, including but without limitation, the ICP License, Internet Cultural
Operation License and Internet Publishing Service License. Under our Contractual Arrangements,
the Registered Shareholders of Easou Shenzhen may not voluntarily liquidate our Consolidated
Affiliated Entities or approve them to sell, transfer, mortgage or dispose of their assets or legal or
beneficial interests exceeding certain threshold in the business in any manner without our prior
consent. However, in the event that the shareholders breach this obligation and voluntarily
liquidate our Consolidated Affiliated Entities, or our Consolidated Affiliated Entities declare
bankruptcy, or all or part of their assets become subject to liens or rights of third-party creditors or
are distributed to other persons of higher priority than us in accordance with the applicable PRC
laws and regulations, we may be unable to continue some or all of our operations, which could
materially and adversely affect our business, financial condition and results of operations.
Furthermore, if any of our Consolidated Affiliated Entities undergoes a voluntary or involuntary
liquidation proceeding, their shareholders or unrelated third-party creditors may claim rights to
some or all of its assets, thereby hindering our ability to operate our business as well as
constraining our growth, which could materially and adversely affect our business, financial
condition and results of operations.

The Contractual Arrangements may be subject to scrutiny by the PRC tax authorities. A
finding that we owe additional taxes could negatively affect our financial condition and the
value of your [REDACTED].

Pursuant to applicable PRC laws and regulations, arrangements and transactions among
related parties may be subject to audit or challenge by PRC tax authorities within ten years after
the taxable year when the transactions are conducted. We may be subject to material and adverse
tax consequences if the PRC tax authorities determine that the Contractual Arrangements signed
by, among others, our WFOE, our Consolidated Affiliated Entities and the Registered Shareholders
of Easou Shenzhen are not at an arm’s-length basis and adjust our Consolidated Affiliated Entity’s
income in the form of a transfer pricing adjustment. A transfer pricing adjustment could, among
other things, result in a reduction, for PRC tax purposes, of expense deductions recorded by our
Consolidated Affiliated Entities, which could in turn increase its tax liabilities without reducing
our tax liabilities. In addition, the PRC tax authorities may impose late payment fees and/or other
penalties to our Consolidated Affiliated Entities for under-paid taxes. Our consolidated net loss
may be increased if our tax liabilities increase or if we are found to be subject to late payment
fees or other penalties. As a result, our consolidated results of operations may be adversely
affected.
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We will be subject to higher income tax rates and incur additional taxes as a result of the
Contractual Arrangements, which may increase our tax expenses and decrease our net profit
margin.

Our Consolidated Affiliated Entities retained all net profits generated by them during the
Track Record Period. However, under the Contractual Arrangements, the WFOE is entitled to
receive the total consolidated profit, after offsetting the prior-year losses (if any) and operating
costs, expenses, taxes and other statutory contributions in any financial year of Easou Shenzhen, as
service fees, subject to adjustments made by the WFOE at its sole discretion. Such service fees
payments to the WFOE are subject to VAT at the tax rate of 6% in the PRC. In addition, the
WFOE is subject to enterprise income tax of 25% while certain of our Consolidated Affiliated
Entities are entitled to preferential tax treatment, details of which are discussed in the paragraph
headed “Financial Information — Description of Major Components of Our Consolidated
Statements of Profit or Loss and Other Comprehensive Income — Income Tax Expense/(Credit)” in
this document. As a result of the different income tax rates applicable to the WFOE and certain of
our Consolidated Affiliated Entities and the VAT as mentioned above, any payment of service fees
by the Consolidated Affiliated Entities to the WFOE under the Contractual Arrangements may
increase our tax expenses and decrease our net profit and net profit margin.

The Registered Shareholders of Easou Shenzhen, directors and executive officers of our
Consolidated Affiliated Entities may have potential conflicts of interest with us, and they may
breach their contractual arrangements with us or cause such arrangements to be amended in
a manner contrary to our interests, which may materially and adversely affect our business.

The PRC laws provide that a director and an executive officer owes a fiduciary duty to the
company he or she directs or manages. The directors and executive officers of the Consolidated
Affiliated Entities must act in good faith and in the best interests of the Consolidated Affiliated
Entities and must not use their respective positions for personal gain. On the other hand, as a
director of our company, the relevant individuals have a duty of care and loyalty to us and to our
shareholders as a whole under Cayman Islands law. Nonetheless, conflicts of interests for these
individuals may arise due to dual roles both as equity holders, directors and executive officers of
the Consolidated Affiliated Entities and as our director or employee.

There can be no assurance that the Registered Shareholders of Easou Shenzhen will always
act in our best interests should any conflicts of interest arise, or that any conflicts of interest will
always be resolved in our favor. There also can be no assurance that these individuals will ensure
that the Consolidated Affiliated Entities will not breach the Contractual Arrangements. If we
cannot resolve any of these conflicts of interest or any related disputes, we would have to rely on
legal proceedings to resolve these disputes and/or take enforcement action under the Contractual
Arrangements. There is substantial uncertainty as to the outcome of any of these legal proceedings.
Please see “— We rely on the Contractual Arrangements with our Consolidated Affiliated Entities
for our operations in China, which may not be as effective in providing operational control as
direct ownership, and our Consolidated Affiliated Entities may fail to perform their obligations
under our Contractual Arrangements, resulting in litigation that may be time-consuming, costly,
and unpredictable and adversely impact our operations and results.” in this section.
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If we exercise the option to acquire equity ownership or assets of our Consolidated Affiliated
Entities, the ownership or asset transfer may subject us to certain limitations and substantial
costs.

Pursuant to the Contractual Arrangements, the WFOE or its designated person(s) has the
irrevocable and exclusive right to purchase all or any part of the equity interests in our
Consolidated Affiliated Entities from the Registered Shareholders of Easou Shenzhen for a nominal
price allowed under PRC laws and regulations at the time of transfer.

The transfer of equity or assets may be subject to the approvals from and filings with the
SAMR and other competent governmental authorities and/or their local competent branches. In
addition, the equity transfer price may be subject to review and tax adjustment by the relevant tax
or commerce authority with reference to the fair value of such assets. The Registered Shareholders
of Easou Shenzhen will pay the equity transfer price they receive to Consolidated Affiliated
Entities instead of the price as stipulated under the Contractual Arrangements. The amount to be
received by Consolidated Affiliated Entities may also be subject to enterprise income tax and these
tax amounts could be substantial.

We may rely on dividends paid by our PRC subsidiaries to fund cash and financing
requirements. Any limitation on the ability of our PRC subsidiaries to pay dividends to us
could have a material adverse effect on our ability to conduct our business and to pay
dividends to our Shareholders.

We are a holding company, and we may rely on dividends to be paid by our PRC subsidiaries
for our cash and financing requirements, including the funds necessary to pay dividends and other
cash distributions to our Shareholders and service any debt we may incur and meet our other cash
requirements. If our PRC subsidiaries or our Consolidated Affiliated Entities incur debt on their
own behalf in the future, the instruments governing the debt may restrict their ability to pay
dividends or make other distributions to us.

Under applicable PRC laws and regulations, a wholly foreign-owned enterprise in China, such
as the WFOE, may pay dividends only out of its accumulated profits as determined in accordance
with PRC accounting standards and regulations. In addition, a wholly foreign-owned enterprise is
required to set aside at least 10% of its after-tax profits each year, after making up previous years’
accumulated losses, if any, to fund certain statutory reserve funds, until the aggregate amount of
such fund reaches 50% of its registered capital. These reserve funds are not distributable as cash
dividends. Any limitation on the ability of the wholly foreign-owned enterprise to pay dividends or
make other distributions to us or on the ability of our Consolidated Affiliated Entities to make
remittance to our wholly-owned PRC subsidiaries could materially and adversely limit our ability
to grow, make investments or acquisitions decisions that could be beneficial to our business, pay
dividends, or otherwise fund and conduct our business.
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RISKS RELATING TO DOING BUSINESS IN CHINA

The interpretation and enforcement of the PRC laws and regulations may evolve from time to
time.

The PRC legal system is based on written statutes. Unlike common law systems, it is a
system in which legal cases have limited value as precedents. In the late 1970s, the PRC
government began to promulgate a comprehensive system of laws and regulations governing
economic matters in general. The overall effect of legislation over the past three decades has
significantly increased the protections afforded to various forms of foreign or private-sector
investment in China. Our PRC subsidiaries are subject to various PRC laws and regulations
generally applicable to companies in China. However, since these laws and regulations are
relatively new and the PRC legal system continues to rapidly evolve, the enforcement of these
laws, regulations and rules involves uncertainties.

In particular, PRC laws and regulations concerning internet-related industries and online
games industry are developing and evolving. The PRC government authorities may promulgate
new laws and regulations to regulate these relevant industries in the future. We cannot assure you
that our practice would not be deemed to violate any new PRC laws or regulations relating to
these relevant industries. Moreover, developments in internet-related industries and online games
industry may lead to changes in PRC laws, regulations and policies or in the interpretation and
application of existing laws, regulations and policies that may restrict our business operations,
which could materially and adversely affect our business and results of operations.

From time to time, we may have to resort to administrative and court proceedings to enforce
our legal rights. However, since the PRC administrative and court authorities have discretion in
interpreting and implementing statutory and contractual terms, the outcome of administrative and
court proceedings and the level of legal protection we enjoy would be subject to the prevailing
legislative environment and the conditions for implementation and enforcement. Any failure to
respond to changes in the regulatory environment in the PRC could materially and adversely affect
our business and impede our ability to continue our operations.

We may be subject to the approval or other requirements of the CSRC or other PRC
government authorities in connection with our future capital raising activities.

On July 6, 2021, the General Office of the Central Committee of the Communist Party of
China and the General Office of the State Council jointly promulgated the Opinions on Strictly
Cracking Down Illegal Securities Activities in Accordance with the Law (Bl A RIE(E BT 576 S5 75 1
WEHEIMER) (“Opinions on Securities Activities”), which called for the enhanced administration and
supervision of overseas-listed China-based companies, proposed to revise the relevant regulation
governing the overseas issuance and listing of shares by such companies and clarified the
responsibilities of competent domestic industry regulators and government authorities. As of the
Latest Practicable Date, due to the lack of further clarifications and detailed rules and regulations,
there were still uncertainties regarding the interpretation and implementation of the Opinions on
Securities Activities, including China-based companies with a VIE structure.
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On December 24, 2021, the CSRC released the Provisions of the State Council on the
Administration of Overseas Securities Offering and Listing by Domestic Enterprises (Draft for
Comments) (B BE B B A 25 AN TR A BT A BB 8 (R BBk &= 1R ) (the
“Administrative Provisions”) and the Administrative Measures for the Filing of Overseas Securities
Offering and Listing by Domestic Enterprises (Draft for Comments) ({35 A{3E554M$1TRE A LT
M (BOREZ R ) (the “Filing Measures” and together with the Administrative
Provisions, the “Draft Regulations on Overseas Listing”) for public comments, which had a
comment period that expired on January 23, 2022. On February 17, 2023, the CSRC, as approved
by the State Council, released the Trial Measures for Administration of Overseas Securities
Offering and Listing by Domestic Enterprises ({HERMBZERIMEITHSM ETAEHEITHNE)) (the
“Trial Measures”), which came into effect on March 31, 2023. The Trial Measures, supported by
the New Filing Rules, provide significant details on the regulatory requirements, on both substance
and format, that the CSRC would apply in connection with the filing procedures. Consistent with
the Draft Regulations on Overseas Listing, the Trial Measures cover both “direct” and “indirect”
offerings and listings overseas. Pursuant to the Trial Measures, any overseas offering and listing
made by an issuer that meets both of the following conditions will be determined as indirect
overseas offering and listing that requires filing with the CSRC: (i) 50% or more of the issuer’s
operating revenue, total profit, total assets or net assets as documented in its audited consolidated
financial statements for the most recent accounting year is accounted for by the PRC domestic
companies; and (ii) the key aspects of the issuer’s business activities are conducted in the PRC, or
its main places of operations are within the PRC, or the senior managers in charge of its operation
and management are mostly Chinese citizens or domiciled in the PRC. The determination as to
whether or not an overseas offering and listing by Chinese domestic companies is indirect, shall be
made on a substance-over-form basis. We use the Contractual Arrangements to establish control of
the Consolidated Affiliated Entities, through which we operate our business in the PRC. Subject to
the New Filing Rules, we are required to go through the filing procedures with the CSRC and to
obtain the CSRC approval with respect to the [REDACTED] after the submission of our
application for the [REDACTED] to the Stock Exchange. Therefore, we face uncertainties as to
the filing procedures under the New Filing Rules.

The CSRC is expected to complete the filing review within 20 work days after it has
received all application documents that satisfy the requirements, and the filing result will be made
public on the CSRC’s official website. However, the time needed for supplementing application
documents and consultation with other regulators does not count towards this time limit. See
“Regulatory Overview — Regulations Relating to Foreign Exchange” and “Regulatory Overview —
Regulation Relating to M&A and Overseas Listing” in this document for more details. Pursuant to
the Trial Measures, our Company, for the purpose of the [REDACTED], is conducting an “indirect
overseas [REDACTED] and [REDACTED] by domestic companies”. Therefore, we are required
to obtain the approval from the CSRC, which may, depending on the circumstances, consult with
certain other PRC regulatory authorities where necessary. We may incur significant time, costs and
resources to comply with these newly implemented regulatory requirements. We also face
uncertainties as to such CSRC approval.

Furthermore, according to Article 6 of the 2021 Negative List, where a domestic company
engaged in the business in the prohibited areas provided in the 2021 Negative List seeks to issue
and list its shares overseas, it shall complete the examination process and obtain approval by the
relevant competent authorities; the foreign investors shall not participate in the operation and
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management of the company; its shareholding percentage shall be subject to the relevant
provisions on the administration of domestic securities investment by foreign investors. See
“Regulatory Overview — Regulations Relating to M&A and Overseas Listing” for more details.

As of the date of this document, except for the inquiries raised by CSRC during its review of
our filings in connection with the [REDACTED], we had not received any inquiry, notice,
warning or sanctions regarding the proposed [REDACTED] or our corporate structure from any
other PRC government authorities with respect to the filing requirement under the new regulatory
regime or with respect to the VIE structure. However, we cannot guarantee that the new rules or
regulations to be promulgated and come into effect in the future, including without limitation to
the Trial Measures, will not impose any additional requirements on us or otherwise tighten the
regulations on companies with a VIE structure. Based on the above, we are subject to the CSRC
approval, filing, other governmental authorization or requirements, we may fail to obtain such
approval or meet such requirements in a timely manner or at all. Such failure may adversely affect
our ability to finance the development of our business and may have a material adverse effect on
our business and financial condition.

The heightened scrutiny over acquisition transactions by the PRC tax authorities may have a
negative impact on our business operations, our acquisition or restructuring strategy or the
value of your [REDACTED] in us.

On February 3, 2015, SAT promulgated the Public Announcement on Several Issues
Concerning Enterprise Income Tax for Indirect Transfer of Assets by Non-Resident Enterprises (the
“Circular 7”), which heightened the PRC tax authorities’ scrutiny on indirect transfers, by a
non-resident enterprise, of assets (including equity interests) of a PRC resident enterprise (the
“PRC Taxable Assets”) and stipulated that tax authorities in the PRC are entitled to reclassify the
nature of an indirect transfer of PRC Taxable Assets, when a non-resident enterprise transfers PRC
Taxable Assets indirectly by disposing of an equity interest in an overseas holding company which
directly or indirectly hold the PRC Taxable Assets, by disregarding the existence of the overseas
holding company and considering the transaction to be a direct transfer of PRC Taxable Assets, if
such transfer is deemed to have been made for the purpose of evading PRC enterprises income tax
and without any reasonable commercial purpose.

The Circular 7 may be determined by the tax authorities to be applicable to our offshore
restructuring transactions, future acquisitions or sale of the shares of our offshore subsidiaries,
where non-resident enterprise transferors were involved. Furthermore, we, our non-resident
enterprises and PRC subsidiaries may be required to spend valuable resources to comply with the
Circular 7 or to establish that we and our non-resident enterprises should not be taxed under the
Circular 7 for our restructuring or disposal of shares of our offshore subsidiaries, which may have
a material adverse effect on our financial condition and results of operations.

Failure to respond to the developments in China’s economic, political or social environment
or government policies may have material adverse effects on our business.

Substantially all of our operations are located in China. Accordingly, our business, prospects,
financial condition and results of operations may be influenced to a significant degree by political,
economic and social conditions in China generally and by continued economic growth in China as
a whole.
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While the Chinese economy has experienced significant growth over the past decades, growth
has been uneven, both geographically and among various sectors of the economy. The Chinese
government has implemented various measures to encourage economic growth and guide the
allocation of resources. Some of these measures may benefit the overall Chinese economy, but may
have a negative effect on us. For example, our financial condition and results of operations may be
adversely affected by government regulations on capital investments or changes in tax regulations.
In addition, in the past the Chinese government has implemented certain measures, including
interest rate increases, to control the pace of economic growth. These measures may cause
decreased economic activity in China. Any slowdown in the China’s economic growth may reduce
the demand for our services and could materially and adversely affect our business and results of
operation.

The M&A Rules and certain other PRC regulations establish complex procedures for some
acquisitions of Chinese companies by foreign investors, which could make it more difficult for
us to pursue growth through acquisitions in China.

The M&A Rules, adopted by six PRC regulatory agencies in 2006 and amended in 2009,
among other things, established additional procedures and requirements that could make merger
and acquisition activities by foreign investors more time-consuming and complex. Such regulation
requires, among other things, that the foreign investor should submit a declaration to the
MOFCOM in advance of any change-of-control transaction in which a foreign investor acquires
control of a PRC domestic enterprise and involves any of the following circumstances: (i) any
important industry is concerned, (ii) such transaction involves factors that impact or may impact
national economic security, or (iii) such transaction will lead to a change in control of a domestic
enterprise which holds a famous trademark or PRC time-honored brand. Moreover, the
Anti-Monopoly Law (##£ A [ILFIE Z #EE:) promulgated by the SCNPC, which became effective
in 2008, requires that the transactions which are deemed concentrations and involve parties with
specified turnover thresholds must be notified and cleared by the Anti-Monopoly Bureau of SAMR
before they can be completed. In addition, Implementation of Security Review System for Mergers
and Acquisitions of Domestic Enterprises by Foreign Investors, effective in September 2011 and
Measures for the Security Review of Foreign Investment that came into effect in January 2021,
requires acquisitions by foreign investors of PRC companies engaged in certain industries that are
crucial to national security be subject to security review before consummation of any such
acquisition.

The M&A Rules, among other things, further purport to require that an offshore special
vehicle, or a special purpose vehicle, formed for overseas listing purposes and controlled directly
or indirectly by PRC companies or individuals, shall obtain the approval of the CSRC prior to the
listing and trading of such special purpose vehicle’s securities on an overseas stock exchange, in
the event that the special purpose vehicle acquires shares of or equity interests in the PRC
companies in exchange for the shares of offshore companies. Moreover, such offshore special
vehicle, if through acquisitions of PRC domestic companies by its affiliated PRC companies or
individuals in the process of its corporate offshore restructuring, shall also obtain the approval of
MOFCOM.
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We may pursue potential strategic acquisitions that are complementary to our business and
operations in the future. Complying with the requirements of these regulations to complete such
transactions could be time-consuming, and any required approval processes, including obtaining
approval or clearance from MOFCOM, may delay or inhibit our ability to complete such
transactions, which could affect our ability to expand our business or maintain our market share.

We may be classified as a “PRC resident enterprise” for PRC enterprise income tax
purposes, which could result in unfavorable tax consequences to us and our shareholders and
have a material adverse effect on our results of operations and the value of your
[REDACTED].

Under the PRC Enterprise Income Tax Law and its implementation rules, an enterprise
established outside of the PRC with a “de facto management body” within the PRC is considered a
resident enterprise and will be subject to the enterprise income tax on its global income at the rate
of 25%. The implementation rules define the term “de facto management body” as the body that
exercises full and substantial control over and overall management of the business, productions,
personnel, accounts and properties of an enterprise. In April 2009, the State Administration of
Taxation, or SAT, issued a circular, known as Circular 82, which provides certain specific criteria
for determining whether the “de facto management body” of a PRC-controlled enterprise that is
incorporated offshore is located in China. Although this circular only applies to offshore
enterprises controlled by PRC enterprises or PRC enterprise groups, not those controlled by PRC
individuals or foreigners like us, the criteria set forth in the circular may reflect the SAT’s general
position on how the “de facto management body” test should be applied in determining the tax
resident status of all offshore enterprises. According to Circular 82, an offshore incorporated
enterprise controlled by a PRC enterprise or a PRC enterprise group will be regarded as a PRC tax
resident by virtue of having its “de facto management body” in China and will be subject to PRC
enterprise income tax on its global income only if all of the following conditions are met: (i) the
primary location of the day-to-day operational management is in the PRC; (ii) decisions relating to
the enterprise’s financial and human resource matters are made or are subject to approval by
organizations or personnel in the PRC; (iii) the enterprise’s primary assets, accounting books and
records, company seals, and board and shareholder resolutions, are located or maintained in the
PRC; and (iv) at least 50% of voting board members or senior executives habitually reside in the
PRC.

We believe none of our entities outside of China is a PRC resident enterprise for PRC tax
purposes. However, the tax resident status of an enterprise is subject to determination by the PRC
tax authorities and uncertainties remain with respect to the interpretation of the term “de facto
management body.” As substantially all of our management members are based in China, it
remains unclear how the tax residency rule will apply to our case. If the PRC tax authorities
determine that Easou Technology Holdings Limited or any of our subsidiaries outside of China is a
PRC resident enterprise for PRC enterprise income tax purposes, then Easou Technology Holdings
Limited or such subsidiary could be subject to PRC tax at a rate of 25% on its world-wide income,
which could materially reduce our net income. In addition, we will also be subject to PRC
enterprise income tax reporting obligations. Furthermore, if the PRC tax authorities determine that
we are a PRC resident enterprise for enterprise income tax purposes, gains realized on the sale or
other disposition of our ordinary shares may be subject to PRC tax, at a rate of 10% in the case of
non-PRC enterprises or 20% in the case of non-PRC individuals (in each case, subject to the
provisions of any applicable tax treaty), if such gains are deemed to be from PRC sources. It is
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unclear whether non-PRC shareholders of our company would be able to claim the benefits of any
tax treaties between their country of tax residence and the PRC in the event that we are treated as
a PRC resident enterprise. Any such tax may reduce the returns on your [REDACTED] in our
Shares.

Government regulations on currency exchange may limit our foreign exchange transactions,
including dividend payment on our Shares.

The PRC government regulates the convertibility of the RMB into foreign currencies and, in
certain cases, the remittance of currency out of China. We receive all of our revenue in RMB.
Under our current corporate structure, our Company in the Cayman Islands relies on dividend
payments from our PRC subsidiaries to fund any cash and financing requirements we may have.
Under existing PRC foreign exchange regulations, payments of current account items, such as
profit distributions and trade and service-related foreign exchange transactions, can be made in
foreign currencies without prior approval from State Administration of Foreign Exchange, or
SAFE, by complying with certain procedural requirements. Therefore, our PRC subsidiaries are
able to pay dividends in foreign currencies to us without prior approval from SAFE, subject to the
condition that the remittance of such dividends outside of the PRC complies with certain
procedures under PRC foreign exchange regulation, such as the overseas investment registrations
by the beneficial owners of our company who are PRC residents. However, approval from or
registration with appropriate governmental authorities is required where RMB is to be converted
into foreign currency and remitted out of China to pay capital expenses such as the repayment of
loans denominated in foreign currencies. If we cannot convert RMB to foreign currency in a
timely manner to satisfy our foreign currency demands, we may not be able to pay dividends in
foreign currencies to our shareholders.

PRC regulation of loans to and direct investments in PRC entities by offshore holding
companies may delay or prevent us from using the [REDACTED] of the [REDACTED] to
make loans or additional capital contributions to our PRC subsidiaries and Consolidated
Affiliated Entities, which could materially and adversely affect our liquidity and our ability
to fund and expand our business.

Any funds we transfer to our PRC subsidiaries, either as a shareholder loan or as an increase
in registered capital, are subject to approval by or registration with relevant governmental
authorities in China. According to the relevant PRC regulations on foreign-invested enterprises in
China, capital contributions to our PRC subsidiaries are subject to the requirement of making
necessary filings in the Foreign Investment Comprehensive Management Information System, or
FICMIS, and registration with other governmental authorities in China. In addition, (i) any foreign
loan procured by our PRC subsidiaries is required to be registered with SAFE, or its local
branches, and (ii) each of our PRC subsidiaries may not procure loans which exceed the difference
between its registered capital and its total investment amount as recorded in FICMIS. Any medium
or long term loan to be provided by us to our Consolidated Affiliated Entities must be recorded
and registered by the National Development and Reform Committee and the SAFE or its local
branches. We may not be able to complete such recording or registrations on a timely basis, if at
all, with respect to future capital contributions or foreign loans by us directly to our PRC
subsidiaries. If we fail to complete such recording or registration, our ability to use the
[REDACTED] of this [REDACTED] and to capitalize our PRC operations maybe negatively
affected, which could adversely affect our liquidity and our ability to fund and expand our
business.
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On March 30, 2015, the SAFE promulgated the Circular on Reforming the Management
Approach Regarding the Foreign Exchange Capital Settlement of Foreign-Invested Enterprises, or
SAFE Circular 19. SAFE Circular 19 became effective on June 1, 2015. SAFE Circular 19
launched a nationwide reform of the administration of the settlement of the foreign exchange
capitals of foreign-invested enterprises and allows foreign-invested enterprises to settle their
foreign exchange capital at their discretion, but continues to prohibit foreign-invested enterprises
from using the RMB fund converted from their foreign exchange capitals for expenditures beyond
their business scopes. On June 9, 2016, the SAFE promulgated the Circular on Reforming and
Standardizing the Administrative Provisions on Capital Account Foreign Exchange, or SAFE
Circular 16. SAFE Circular 19 and SAFE Circular 16 continue to prohibit foreign-invested
enterprises from, among other things, using RMB fund converted from its foreign exchange
capitals for expenditure beyond its business scope, investment and financing (except for securities
investment or non-guaranteed bank products), providing loans to non-affiliated enterprises or
constructing or purchasing real estate not for self-use. SAFE Circular 19 and SAFE Circular 16
may significantly limit our ability to transfer to and use in China the net [REDACTED] from this
[REDACTED], which may adversely affect our business, financial condition and results of
operations.

Failure to obtain any preferential tax treatments or government subsidies, or the
discontinuation, reduction or delay of any of the preferential tax treatments or government
subsidies that may be available to us in the future could materially and adversely affect our
business, financial condition and results of operations.

We have been granted certain governmental subsidies and tax preferences. Enterprises that
qualify as “high and new technology enterprises” are entitled to a preferential rate of 15% for
three years. Easou Shenzhen was accredited as a “High and New Technology Enterprise” in 2019
and therefore, it was entitled to a preferential EIT rate of 15% from 2019 to 2021. Easou Beijing
was accredited as “High and New Technology Enterprise” in 2019 and therefore, it was entitled to
a preferential EIT rate of 15% from 2019 to 2021. In October 2022, Easou Beijing successfully
renewed its certificate of High and New Technology Enterprise and was entitled to continue to
enjoy the preferential EIT rate of 15% from 2022 to 2024. In December 2022, Easou Shenzhen
successfully renewed its certificate of High and New Technology Enterprise and was entitled to
continue to enjoy the preferential EIT rate of 15% from 2022 to 2024. Guangzhou Ledian was
accredited as a “High and New Technology Enterprise” in 2021, and therefore, was entitled to a
preferential EIT rate of 15% from 2021 to 2023. Certain of our subsidiaries applied for preferential
tax treatment under the “Small-Scaled Minimal Profit Enterprise Income Tax Preferential Policy”
(CNASZFE TS BUEEEUOR)) during the Track Record Period, and therefore, were entitled to a
preferential EIT rate ranging from 5.0% to 10.0% in 2020 and from 2.5% to 10.0% in 2021 and
2022. See the section headed “Financial Information — Description of Major Components of Our
Consolidated Statements of Profit or Loss and Other Comprehensive Income — Income Tax
Expenses/(Credit)” in this document. Nevertheless, the preferential tax rates enjoyed by certain of
our Consolidated Affiliated Entities are non-recurring in nature, and the government agencies may
decide to reduce, eliminate or cancel such subsidies and preferential tax treatments at any time. We
cannot assure you of the continued availability of the government subsidies and preferential tax
treatments currently enjoyed by us. The discontinuation, reduction or delay of these governmental
subsidies and preferential tax treatments could adversely affect our financial condition and results
of operations.
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There are uncertainties with respect to value-added tax rates relating to the tax liabilities of
our PRC subsidiaries.

The MOF, the STA and the General Administration of Customs promulgated the Notice On
Relevant Policies for Deepening Value Added Tax Reform (CBHA G4 ERL A BIBUR A 15 )
on March 20, 2019, which provides that the value-added tax rate of 16% in manufacturing and
other industries is reduced to 13%, the value-added tax rate of 10% in transportation and other
industries is reduced to 9%, and the value-added tax rate in value-added telecommunications
service and other industries stays at 6% from April 1, 2019. It is uncertain whether the
value-added tax rate will be raised in the future, which could have a material adverse effect on our
financial condition and results of operations.

We may be subject to penalties, including restriction on limit our PRC subsidiaries’ ability to
increase their registered capital or distribute profits to us, if our PRC resident shareholders
or beneficial owners fail to comply with relevant PRC foreign exchange regulations.

The SAFE has promulgated several regulations that require PRC residents and PRC corporate
entities to register with and obtain approval from local branches of the SAFE in connection with
their direct or indirect offshore investment activities. Circular 37 was promulgated by the SAFE in
July 2014 that requires PRC residents or entities to register with SAFE or its local branch in
connection with their establishment or control of an offshore entity established for the purpose of
overseas investment or financing. These regulations apply to our shareholders who are PRC
residents and may apply to any offshore acquisitions that we make in the future.

Under these foreign exchange regulations, PRC residents who make, or have previously
made, prior to the implementation of these foreign exchange regulations, direct or indirect
investments in offshore companies are required to register those investments. In addition, any PRC
resident who is a direct or indirect shareholder of an offshore company is required to update the
previously filed registration with the local branch of the SAFE, with respect to that offshore
company, to reflect any material change involving its round-trip investment, capital variation, such
as an increase or decrease in capital, transfer or swap of shares, merger or division. If any PRC
shareholder fails to make the required registration or update the previously filed registration, the
PRC subsidiary of that offshore parent company may be restricted from distributing their profits
and the proceeds from any reduction in capital, share transfer or liquidation to their offshore
parent company, and the offshore parent company may also be restricted from injecting additional
capital into its PRC subsidiary. Moreover, failure to comply with the various foreign exchange
registration requirements described above could result in liability under PRC laws for evasion of
applicable foreign exchange restrictions, including (i) the requirement by the SAFE to return the
foreign exchange remitted overseas or into PRC within a period of time specified by the SAFE,
with a fine of up to 30% of the total amount of foreign exchange remitted overseas or into PRC
and deemed to have been evasive or illegal and (ii) in circumstances involving serious violations,
a fine of no less than 30% of and up to the total amount of remitted foreign exchange deemed
evasive or illegal.

We have requested PRC residents holding direct or indirect interest in our Company to our

knowledge to make the necessary applications, filings and amendments as required by applicable
foreign exchange regulations. All individual Shareholders of our Company who are PRC citizens
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have duly completed their registration under the Circular 37. We are committed to complying with
and to ensuring that our Shareholders who are subject to the regulations will comply with the
relevant SAFE rules and regulations. However, due to the fact that the current applicable
regulations and regulatory requirements of the PRC authorities may be amended from time to time,
such registration might not be always practically available in all circumstances as prescribed in
those regulations. In addition, we may not always be able to compel them to comply with Circular
37 or other related regulations. We cannot assure you that the SAFE or its local branches will
release explicit requirements or interpret the relevant PRC laws and regulations otherwise. Failure
by any such Shareholders to comply with Circular 37 or other related regulations could subject us
to fines or legal sanctions, restrict our investment activities in the PRC and overseas or
cross-border investment activities, limit our subsidiaries’ ability to make distributions, pay
dividends or other payments to us or affect our ownership structure, which could adversely affect
our business and prospects. As of the Latest Practicable Date, our individual Shareholders who are
PRC citizens have completed their registration under the Circular 37.

As there is uncertainty concerning the reconciliation of these foreign exchange regulations
with other approval requirements, it is unclear how these regulations, and any future regulation
concerning offshore or cross-border transactions, will be interpreted, amended and implemented by
the relevant governmental authorities. We cannot predict how these regulations will affect our
business operations or future strategy. In addition, if we decide to acquire a PRC domestic
company, we cannot assure you that we or the owners of such company, as the case may be, will
be able to obtain the necessary approvals or complete the necessary filings and registrations
required by the foreign exchange regulations. This may restrict our ability to implement our
acquisition strategy and could adversely affect our business and prospects.

Failure to comply with PRC regulations regarding the registration requirements for employee
share ownership plans or share option plans may subject the PRC plan participants or us to
fines and other legal or administrative sanctions.

In February 2012, SAFE promulgated the Notices on Issues Concerning the Foreign
Exchange Administration for Domestic Individuals Participating in Stock Incentive Plans of
Overseas Publicly-Listed Companies, or SAFE Circular 7, replacing the previous rules issued by
SAFE in March 2007. Under the SAFE Circular 7 and other relevant rules and regulations, PRC
residents who participate in a stock incentive plan in an overseas publicly-listed company are
required to register with SAFE or its local branches and complete certain other procedures.
Participants of a stock incentive plan who are PRC residents must retain a qualified PRC agent,
which could be a PRC subsidiary of the overseas publicly listed company or another qualified
institution selected by the PRC subsidiary, to conduct the SAFE registration and other procedures
with respect to the stock incentive plan on behalf of its participants. The participants must also
retain an overseas entrusted institution to handle matters in connection with their exercise of stock
options, the purchase and sale of corresponding stocks or interests and fund transfers. In addition,
the PRC agent is required to amend the SAFE registration with respect to the stock incentive plan
if there is any material change to the stock incentive plan, the PRC agent or the overseas entrusted
institution or other material changes. Additionally, Circular 37 stipulates that PRC residents who
participate in a share incentive plan of an overseas non-publicly-listed special purpose company
may register with SAFE or its local branches before they exercise the share options. We may grant
share options in the future, which will be subject to these regulations upon the completion of this
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[REDACTED]. Failure of our PRC share option holders or restricted shareholders to complete
their SAFE registrations may subject these PRC residents to fines of up to RMB300,000 for
entities and up to RMBS50,000 for individuals, and legal sanctions and may also limit our ability to
contribute additional capital into our PRC subsidiary, limit our PRC subsidiary’s ability to
distribute dividends to us, or otherwise materially adversely affect our business.

The SAT has also issued relevant rules and regulations concerning employee share incentives.
Under these rules and regulations, our employees working in the PRC will be subject to PRC
individual income tax upon exercise of the share options or grant of the restricted shares. Our PRC
subsidiaries have obligations to file documents with respect to the granted share options or
restricted shares with relevant tax authorities and to withhold individual income taxes for their
employees upon exercise of the share options or grant of the restricted shares. If our employees
fail to pay or we fail to withhold their individual income taxes according to relevant rules and
regulations, we may face sanctions imposed by the competent governmental authorities.

You may have limited resources in effecting services of legal process or enforcing overseas
judgments against us, our Shareholders, Directors and senior management.

We are an exempted company incorporated in the Cayman Islands. Substantially all of our
assets are located in China, which is also where all of our current operations are conducted. In
addition, a majority of our current directors and officers are nationals and residents of China and
substantially all of the assets of these persons are located in China. As a result, it may be difficult
or impossible for you to effect service of process within Hong Kong upon us or these persons, or
to bring an action in Hong Kong against us or against these individuals in the event that you
believe that your rights have been infringed under the applicable securities laws or otherwise.

On July 14, 2006, China and Hong Kong entered into the Arrangement on Reciprocal
Recognition and Enforcement of Judgments in Civil and Commercial Matters by the Courts of the
Mainland and of the Hong Kong Special Administrative Region Pursuant to Choice of Court
Agreements between Parties Concerned (B oAy b B A5 7l 47 0 It 125 e A B a8 n] FBUAT 5 o A B o
MR FREHIPA%PE)  (the “2006 Arrangement”), pursuant to which a party with a final
judgment rendered by a Hong Kong court requiring payment of money in a civil and commercial
case pursuant to a choice of court agreement in writing may apply for recognition and enforcement
of the judgment in China. Similarly, a party with a final judgment rendered by a PRC court
requiring payment of money in a civil and commercial case pursuant to a choice of court
agreement in writing may apply for recognition and enforcement of the judgment in Hong Kong. A
choice of court agreement in writing is defined as any agreement in writing entered into between
parties after the effective date of the 2006 Arrangement in which a China Court or a Hong Kong
court is expressly designated as the court having sole jurisdiction for the dispute. Therefore, it is
not possible to enforce a judgment rendered by a Hong Kong court in China if the parties in
dispute have not agreed to enter into a choice of court agreement in writing. Although the
Arrangement became effective on August 1, 2008, the outcome and effectiveness of any action
brought under the Arrangement may still be uncertain. On January 18, 2019, the Supreme People’s
Court and the Hong Kong SAR Government signed the Arrangement on Reciprocal Recognition
and Enforcement of Judgments in Civil and Commercial Matters by the Courts of the Mainland
and of the Hong Kong Special Administrative Region (B A1 b B 75 v 45 FI 4 71850 i 325 e AH B 58 ] FLA T
R HE RPN ZLPE) (the “2019 Arrangement”), which seeks to establish a mechanism with
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greater clarity and certainty for recognition and enforcement of judgments in a wider range of civil
and commercial matters between China and Hong Kong, based on criteria other than a written
bilateral choice of court agreement. The 2019 Arrangement has not taken effect, and if it becomes
effective, it will supersedes the 2006 Arrangement.

The interpretation and implementation of the Anti-Monopoly Guidelines for the Internet
Platform Economy Sector may evolve.

In February 2021, the Anti-Monopoly Commission of the State Council published the
Anti-Monopoly Guidelines for the Internet Platform Economy Sector (BTG &85 SEI1 S BLB 15
®)) that aims at specifying some of the circumstances under which an activity of internet
platforms may be identified as monopolistic act as well as setting out merger controlling filing
procedures involving variable interest entities. Due to evolving legislative activities and varied
local implementation practices of anti-monopoly and competition laws and regulations in the PRC,
it may be costly to adjust some of our business practice in order to comply with these laws,
regulations, rules, guidelines and implementations, and any incompliance or associated inquiries,
investigations and other governmental actions may divert significant management time and
attention and our financial resources, bring negative publicity, subject us to liabilities or
administrative penalties, and/or materially and adversely affect our financial conditions, operations
and business prospects.

Fluctuations in exchange rates could result in foreign currency exchange losses.

The value of RMB against HKD, USD and other currencies fluctuates is subject to changes
resulting from the PRC government’s policies and depends to a large extent on domestic and
international economic and political developments as well as supply and demand in the local
market. It is difficult to predict how market forces or government policies may impact the
exchange rate between RMB and HKD, USD or other currencies in the future. In addition, the
People’s Bank of China regularly intervenes in the foreign exchange market to limit fluctuations in
RMB exchange rates and achieve policy goals.

The [REDACTED] from the [REDACTED] will be received in HKD. As a result, any
appreciation of RMB against HKD may result in the decrease in the value of our [REDACTED]
from the [REDACTED]. Conversely, any depreciation of the RMB may adversely affect the value
of, and any dividends payable on, the Shares in foreign currency. In addition, there are limited
instruments available for us to reduce our foreign currency risk exposure at reasonable cost.
Furthermore, we are also currently required to obtain the approval of the State Administration of
Foreign Exchange, or SAFE, before converting significant sums of foreign currencies into RMB.
All of these factors could materially and adversely affect our business, financial condition, results
of operations and prospects, and could reduce the value of, and dividends payable on, the Shares
in foreign currency terms.
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RISKS RELATING TO THE [REDACTED]

There has been no prior [REDACTED] for the Shares. The liquidity, [REDACTED] volume
and [REDACTED] of our Shares may be volatile.

Prior to the [REDACTED], there has been no [REDACTED] for our Shares. The initial
[REDACTED] for our Shares was the result of negotiations between our Company and the
[REDACTED] (for themselves and on behalf of the [REDACTED]) and the [REDACTED] may
differ significantly from the [REDACTED] for our Shares following the [REDACTED]. We have
applied for [REDACTED] of and permission to [REDACTED] our Shares on the Stock Exchange.
There is no assurance that the [REDACTED] will result in the development of an active, liquid
[REDACTED] market for our Shares.

The liquidity, [REDACTED] volume and [REDACTED] for our Shares could be highly
volatile and subject to wide fluctuations in response to factors including the following:

° our financial results;

° changes in securities analysts’ estimates, if any, of our financial performance; the
history of, and the prospects for, us and the industry in which we compete;

e  assessments of our management, our past and present operations, and the prospects for,
and timing of, our future revenue and cost structures such as the views of independent
research analysts, if any;

° the present state of our development;

° the valuation of publicly traded companies that are engaged in business activities similar
to ours;

e  general market sentiment regarding the entertainment industry and companies;
e changes in laws and regulations in China;

° our ability to compete effectively in the market; and

political, economic, financial and social developments in China and worldwide.

In addition, the Stock Exchange has from time to time experienced significant price and
volume fluctuations that have affected the market prices for the securities of companies quoted on
the Stock Exchange. As a result, [REDACTED] in our Shares may experience volatility in the
[REDACTED] of their Shares and a decrease in the value of their Shares regardless of our
operating performance or prospects.
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The [REDACTED] and [REDACTED] volume of our Shares may decline if securities or
industry analysts do not publish research reports about our business, or they adversely
change their recommendations regarding our Shares.

The [REDACTED] for our Shares may be affected by research reports about us or our
business published by the industry or securities analysts. The [REDACTED] of our Shares would
possibly decline if one or more analysts who cover us downgrade our Shares or publish negative
opinions about us regardless of the accuracy of the information. We may lose visibility in the
financial markets if one or more of these analysts cease coverage of us or fail to regularly publish
reports on us, which could cause the [REDACTED] or [REDACTED] volume of our Shares to
decline.

Potential [REDACTED] could face dilution as a result of future equity financings.

The [REDACTED] of our Shares is higher than the net tangible asset value per Share
immediately prior to the [REDACTED]. Therefore, [REDACTED] of our Shares in the
[REDACTED] will experience an immediate dilution in [REDACTED] adjusted consolidated net
tangible asset. There can be no assurance that if we were to immediately liquidate after the
[REDACTED], any assets will be distributed to Shareholders after the creditors’ claims. To
expand our business, we may consider [REDACTED] and [REDACTED] additional Shares in the
future. In addition, [REDACTED] of our Shares may experience further dilution of their interest if
the [REDACTED] exercise the [REDACTED] or if we issue additional shares in the future.

Since there will be a gap of several days between [REDACTED] and [REDACTED] of our
Shares, holders of our Shares are subject to the risk that the [REDACTED] of our Shares
could fall during the period before [REDACTED] of our Shares begins.

The [REDACTED] of our Shares is expected to be determined on the [REDACTED].
However, our Shares will not commence [REDACTED] on the Stock Exchange until they are
delivered, which is expected to be several business days after [REDACTED]. As a result,
[REDACTED] may not be able to sell or [REDACTED] in our Shares during that period.
Accordingly, holders of our Shares are subject to the risk that the [REDACTED] of our Shares
could fall before [REDACTED] begins as a result of adverse market conditions or other adverse
developments that could occur between the time of sale and the time [REDACTED] begins.

Future or perceived [REDACTED] of substantial amounts of our Shares could affect their
market [REDACTED].

Future sales or perceived sales by our existing Shareholders of our Shares after the
[REDACTED] could result in a significant decrease in the prevailing [REDACTED] of our
Shares. Only a limited number of our Shares currently outstanding will be available for sale or
issuance immediately after the [REDACTED] due to contractual and regulatory restrictions on
disposal and new issuance. Nevertheless, after these restrictions lapse or if they are waived, future
sales of significant amounts of our Shares in the [REDACTED] or the perception that these sales
may occur could significantly decrease the prevailing [REDACTED] of our Shares and our ability
to raise equity capital in the future.
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We have significant discretion as to how we will use the net [REDACTED] of the
[REDACTED], and may use the net [REDACTED] in ways with which you may disagree or
that may not be profitable for our Company.

Our management may spend the net [REDACTED] from the [REDACTED] in ways you
may not agree with or that do not yield a favorable return to our Shareholders. We plan to use the
net [REDACTED] from the [REDACTED] for purposes including funding our new businesses,
R&D to enhance our technological and data analytical capabilities, funding our potential strategic
alliances, investments and acquisitions and conducting marketing activities and strengthening our
brand image. See “Future Plans and Use of [REDACTED].” However, our management will have
discretion as to the actual application of our net [REDACTED]. You are entrusting your funds to
our management, upon whose judgment you must depend, for the specific uses we will make of
the net [REDACTED] from this [REDACTED].

We may not be able to distribute dividends to our Shareholders.

We cannot assure you when and in what form dividends will be paid on our Shares after the
[REDACTED]. The declaration and distribution of dividends is at the discretion of the Board, and
our ability to pay dividends or make other distributions to our Shareholders is subject to various
factors, including our business and financial performance, capital and regulatory requirements and
general business conditions. We may not be able to have sufficient or any profits to enable us to
make dividend distributions to our Shareholders in the future, even if our financial statements
indicate that our operations have been profitable. As a result of the above, we cannot assure you
that we will make can make dividend payments on our Shares in the future. See “Financial
Information — Dividend” in this document for more details.

Waivers [have been granted] from compliance with certain requirements of the Listing Rules.
Shareholders will not have the benefit of the Listing Rules that are so waived. These waivers
could be revoked, exposing us and our Shareholders to additional legal and compliance
obligations.

We have applied for, and the Stock Exchange [has granted] to us, a number of waivers from
strict compliance with the Listing Rules. See “Waivers from Strict Compliance with the Listing
Rules”. There is no assurance that the Stock Exchange will not revoke any of these waivers
granted or impose certain conditions on any of these waivers. If any of these waivers were to be
revoked or to be subject to certain conditions, we may be subject to additional compliance
obligations, incur additional compliance costs and face uncertainties arising from issues of
multi-jurisdictional compliance, all of which could materially and adversely affect us and our
Shareholders.
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There can be no assurance of the accuracy or completeness of certain facts, forecasts and
other statistics obtained from various publicly available official sources and various
independent third-party sources, including the industry expert reports, contained in this
document.

The information and statistics set out in this document, and other sections of this document
were extracted from the report prepared by Analysys, which was commissioned by us (the
“Analysys Report”), and from various official government publications and other publicly available
publications. We engaged Analysys to prepare the Analysys Report, an independent industry report,
in connection with the [REDACTED]. The information from official government sources has not
been independently verified by wus, the Sole Sponsor, [REDACTED], [REDACTED],
[REDACTED], [REDACTED]], any of the [REDACTED], any of their respective directors and
advisers, or any other persons or parties involved in the [REDACTED], and no representation is
given as to its accuracy. Collection methods of such information may be flawed or ineffective, or
there may be discrepancies between published information and market practice, which may result
in the statistics included in this document being inaccurate or not comparable to statistics produced
for other economies. You should therefore not place undue reliance on such information. In
addition, we cannot assure you that such information is stated or compiled on the same basis or
with the same degree of accuracy as similar statistics presented elsewhere. You should consider
carefully the importance placed on such information or statistics.

Forward-looking statements contained in this document are subject to risks and uncertainties.

This document contains certain statements and information that are “forward-looking” and
uses forward-looking terminology such as “anticipate,” “believe,” “could,” “estimate,” “expect,”
“may,” “ought to,” “should” or “will” or similar terms. Those statements include, among other
things, the discussion of our Company’s growth strategy and expectations concerning our future
operations, liquidity and capital resources. [REDACTED] of the Shares are cautioned that reliance
on any forward-looking statements involves risks and uncertainties and that any or all of those
assumptions could prove to be inaccurate, and, as a result, the forward-looking statements based
on those assumptions could also be incorrect. The uncertainties in this regard include, but are not
limited to, those identified in this section, many of which are not within our Company’s control.
In light of these and other uncertainties, the inclusion of forward-looking statements in this
document should not be regarded as representations by our Company that our plans or objectives
will be achieved and [REDACTED] should not place undue reliance on such forward-looking
statements. Our Company does not undertake any obligation to update publicly or release any
revisions of any forward-looking statements, whether as a result of new information, future events
or otherwise. Please see “Forward-looking Statements” in this document for further details.

EEINNT3

You should read the entire document carefully and we strongly caution you not to place any
reliance on any information contained in press articles or other media regarding us or the
[REDACTED].

There may be, subsequent to the date of this document but prior to the completion of the

[REDACTED], press and media coverage regarding us and the [REDACTED], which contained,
among others, certain financial information, projections, valuations and other forward-looking
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information about us and the [REDACTED]. We have not authorized the disclosure of any such
information in the press or other media and do not accept responsibility for the accuracy or
completeness of such press articles or other media coverage. We make no representation as to the
appropriateness, accuracy, completeness or reliability of any of the projections, valuations or other
forward-looking information about us. To the extent such statements are inconsistent with, or
conflict with, the information contained in this document, we disclaim responsibility for them.

You should rely solely upon the information contained in this document and any formal
announcements made by us in Hong Kong in making your [REDACTED] decision regarding our
Shares. By applying to [REDACTED] our Shares in the [REDACTED], you will be deemed to
have agreed that you will not rely on any information other than that contained in this document.
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In preparation for the [REDACTED], our Company has sought [and has been granted] the
following waivers from strict compliance with the relevant provisions of the Listing Rules.

WAIVER IN RELATION TO MANAGEMENT PRESENCE IN HONG KONG

Rule 8.12 of the Listing Rules requires that our Group must have sufficient management
presence in Hong Kong. This normally means that at least two of our executive Directors must be
ordinarily resident in Hong Kong.

Since the headquarters, principal business and operations of our Group are located, managed
and operated in the PRC, our Group will not, upon [REDACTED] or in the foreseeable future,
have sufficient management presence in Hong Kong. Currently, all of our executive Directors
ordinarily reside in the PRC. The Directors consider that the appointment of executive directors
who will be ordinarily resident in Hong Kong would not be beneficial to or appropriate for our
Group, which business operations are primarily located in the PRC, and therefore would not be in
the best interests of our Company and the Shareholders as a whole. Accordingly, our Company has
applied to the Stock Exchange for [and the Stock Exchange has granted,] a waiver from strict
compliance with the requirements under Rule 8.12 of the Listing Rules.

Notwithstanding that upon [REDACTED], our Company will not have at least two executive
Directors who are ordinarily residents in Hong Kong, the following will continually allow our
Company to maintain regular communications with the Stock Exchange for the purpose of Rule
8.12 of the Listing Rules:

(1) our Company has appointed Mr. Chen and Ms. Fung Po Ting, Stella (“Ms. Fung”) as
the authorized representatives for the purpose of Rule 3.05 of the Listing Rules. They
will act as our Company’s principal channel of communication with the Stock
Exchange. Ms. Fung is a Hong Kong permanent resident and Mr. Chen possesses valid
travel documents to visit Hong Kong and will be able to meet with the Stock Exchange
within a reasonable period of time upon request of the Stock Exchange, if required.
Each of them has confirmed that he or she can be readily contactable by phone,
facsimile and email to deal promptly with enquiries from the Stock Exchange. Our
Company has provided contact details of the authorized representatives to the Stock
Exchange and will inform the Stock Exchange as soon as practicable in respect of any
change in our Company’s authorized representatives;

(i) each of the authorized representatives has means of contacting all Directors (including
the independent non-executive Directors) promptly at all times as and when the Stock
Exchange proposes to contact a Director with respect to any matters and we will
implement a policy whereby:

(a) each Director must provide his or her mobile phone number, office phone number,

facsimile number and email address to these authorized representatives and the
Stock Exchange; and
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(b) in the event that a Director expects to travel and/or otherwise be out of office, he
or she will provide the phone number of the place of his or her accommodation to
these authorized representatives;

(ii1) all the Directors who are not ordinarily resident in Hong Kong are able to apply for

(iv)

v)

valid travel documents to visit Hong Kong for business purposes and would be able to
meet with the Stock Exchange upon reasonable notice;

meetings between the Stock Exchange and the Directors could be arranged through the
authorized representatives or the Company’s compliance adviser, or directly with the
Directors within a reasonable timeframe. Our Company will inform the Stock Exchange
promptly in respect of any change in our authorized representatives and compliance
adviser; and

our Company has appointed Rainbow Capital (HK) Limited as its compliance adviser in
compliance with Rule 3A.19 of the Listing Rules, who will act as an additional channel
of communication with the Stock Exchange. Our Company will ensure that the
compliance adviser shall have access at all times to its authorized representatives,
Directors and members of the senior management. Our Company will also procure that
such persons provide promptly to the compliance adviser such information and
assistance as it may need or may reasonably request in connection with the performance
of its duties as set forth in Chapter 3A of the Listing Rules. The compliance adviser will
advise on ongoing compliance requirements and other issues arising under the Listing
Rules and other applicable laws and regulations in Hong Kong for a period commencing
on the [REDACTED] at least until the date on which the Company complies with Rule
13.46 of the Listing Rules in respect of the Company’s financial results for the first full
financial year and its annual report for the first full financial year following the
[REDACTED].

WAIVER IN RELATION TO APPOINTMENT OF JOINT COMPANY SECRETARIES

Pursuant to Rules 3.28 and 8.17 of the Listing Rules, our company secretary must be an
individual who by virtue of his or her academic or professional qualifications or relevant
experience is, in the opinion of the Stock Exchange, capable of discharging the functions of
company secretary. The Stock Exchange considers the following academic or professional
qualifications to be acceptable:

(@)

(b)

(©

a member of The Hong Kong Chartered Governance Institute;

a solicitor or barrister as defined in the Legal Practitioners Ordinance (Chapter 159 of
the Laws of Hong Kong); or

a certified public accountant as defined in the Professional Accountants Ordinance
(Chapter 50 of the Laws of Hong Kong).

Pursuant to Note 2 to Rule 3.28 of the Listing Rules, in assessing “relevant experience”, the
Stock Exchange will consider the individual’s:
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(a) length of employment with the listing applicant and other issuers and the roles he/she
played;

(b) familiarity with the Listing Rules and other relevant law and regulations including the
SFO, the Companies Ordinance, the Companies (WUMP) Ordinance, and the Takeovers
Code;

(c) relevant training taken and/or to be taken in addition to the minimum requirement under
Rule 3.29 of the Listing Rules; and

(d) professional qualifications in other jurisdictions.

Pursuant to Chapter 3.10 of the Guide for New Listing Applicants issued by the Stock
Exchange, the Stock Exchange will consider a waiver application by an issuer in relation to Rules
3.28 and 8.17 of the Listing Rules based on the specific facts and circumstances. Factors that will
be considered by the Stock Exchange include:

(a) whether the issuer has principal business activities primarily outside Hong Kong;

(b) whether the issuer was able to demonstrate the need to appoint a person who does not
have the Acceptable Qualification (as defined under Chapter 3.10 of the Guide for New
Listing Applicants) nor Relevant Experience (as defined under Chapter 3.10 of the
Guide for New Listing Applicants) as a company secretary; and

(c) why the directors consider the individual to be suitable to act as the issuer’s company
secretary.

The Company’s principal business activities are located outside of Hong Kong and there are
practical difficulties in finding persons who possess day-to-day knowledge of the Company’s
affairs while also having the academic and professional qualifications as required. We have
appointed Mr. Chen and Ms. Fung as our joint company secretaries. Mr. Chen has almost 14 years
of working experience with our Group and is currently acting as an executive Director and the
chief financial officer of our Company, primarily responsible for the overall strategic decision,
daily management and operation and the finance department of our Group. He has accumulated
abundant knowledge about our business operations and corporate governance with a strong
recognition of our corporate culture. By virtue of his position and familiarity with our Group, Mr.
Chen has worked closely with our Directors and thus possesses a thorough understanding of
matters concerning our Board and its operations. As such, our Directors believe that Mr. Chen is a
suitable person to act as one of the joint company secretaries of our Company.

However, Mr. Chen does not possess the specified qualifications required by Rule 3.28 of the
Listing Rules. Therefore, we have also appointed Ms. Fung, who meets the requirements under
Rule 3.28 of the Listing Rules, to act as the other joint company secretary. Ms. Fung, who has
over 13 years of experience in the fields of corporate secretarial services, can leverage her
expertise to assist Mr. Chen to better discharge his responsibilities as our Company’s joint
company secretary. For more details of the biographies of Mr. Chen and Ms. Fung, please see the
section headed “Directors and Senior Management”.
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WAIVERS FROM STRICT COMPLIANCE WITH THE LISTING RULES

Over the initial period of the three years from the [REDACTED], we will implement the
following measures to assist Mr. Chen to satisfy the requisite qualifications as prescribed in Rules
3.28 and 8.17 of the Listing Rules:

(i) given the knowledge and experience of Ms. Fung, she will be able to advise both Mr.
Chen and us on the relevant requirements of the Listing Rules as well as other
applicable laws and regulations of Hong Kong;

(i) Mr. Chen will be assisted by Ms. Fung for an initial period of three years commencing
from the [REDACTED], which should be sufficient for Mr. Chen to acquire the
requisite knowledge and experience under Rule 3.28 of the Listing Rules;

(iii) we will ensure that Mr. Chen has access to the relevant trainings and support to enable
him to familiarize himself with the Listing Rules and the duties required of a company
secretary of a Hong Kong listed company, and Mr. Chen has undertaken to attend such
trainings;

(iv) Ms. Fung will communicate with Mr. Chen on a regular basis regarding matters in
relation to corporate governance, the Listing Rules as well as other applicable laws and
regulations of Hong Kong which are relevant to our operations and affairs. Ms. Fung
will work closely with, and provide assistance to Mr. Chen with a view to discharging
her duties and responsibilities as a company secretary, including but not limited to
organising the Board meetings and Shareholders’ meetings; and

(v) pursuant to Rule 3.29 of the Listing Rules, Mr. Chen will also attend no less than 15
hours of relevant professional training courses in each financial year to familiarize
himself with the requirements of the Listing Rules and other legal and regulatory
requirements of Hong Kong. Each of Mr. Chen and Ms. Fung will be advised by our
legal advisers as to Hong Kong laws and our compliance adviser as and when
appropriate and required.

Accordingly, we have applied for, [and the Stock Exchange has granted,] a waiver from strict
compliance with the requirements of Rules 3.28 and 8.17 of the Listing Rules, for an initial period
of three years from the [REDACTED], on the conditions that (i) Mr. Chen must be assisted by
Ms. Fung, who possesses the qualifications and experience as required under Rule 3.28 of the
Listing Rules and who will serve as the joint company secretaries of our Company throughout the
three-year waiver period; and (ii) the waiver can be revoked if there are material breaches of the
Listing Rules by our Company. Prior to the expiry of the three-year period, we will conduct a
further evaluation of the qualification and experience of Mr. Chen to determine whether the
requirements as stipulated in Rules 3.28 and 8.17 of the Listing Rules can be satisfied, and we
will liaise with the Stock Exchange to assess whether Mr. Chen, having had the benefit of the
assistance of Ms. Fung for three years, would have acquired the relevant experience within the
meaning of Note 2 to Rule 3.28 of the Listing Rules such that there is no need to further apply for
a waiver.
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WAIVERS FROM STRICT COMPLIANCE WITH THE LISTING RULES

WAIVER IN RELATION TO CONTINUING CONNECTED TRANSACTIONS

We have entered into, and expect to continue, the Contractual Arrangements, which will
constitute non-exempt continuing connected transactions for our Company under the Listing Rules
upon [REDACTED]. Accordingly, we have applied for, [and the Stock Exchange has granted,] a
waiver from strict compliance with the requirements under Chapter 14A of the Listing Rules in
relation to such non-exempt continuing connected transactions. Details of such continuing
connected transactions and the respective waivers sought are set out in the sections headed
“Contractual Arrangements” and “Continuing Connected Transactions” in this document.

- 108 -



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THE INFORMATION MUST BE READ IN
CONJUNCTION WITH THE SECTION HEADED "WARNING” ON THE COVER OF THIS DOCUMENT.

INFORMATION ABOUT THIS DOCUMENT AND THE [REDACTED]

[REDACTED]
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INFORMATION ABOUT THIS DOCUMENT AND THE [REDACTED]

[REDACTED]
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INFORMATION ABOUT THIS DOCUMENT AND THE [REDACTED]

[REDACTED]
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INFORMATION ABOUT THIS DOCUMENT AND THE [REDACTED]

[REDACTED]
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DIRECTORS AND PARTIES INVOLVED IN THE [REDACTED]

DIRECTORS

Name Address Nationality

Executive Directors

Mr. Wang Xi (7£#) AS5501-A, Block A, Union Square Chinese
No. 5022 Binhe Avenue
Futian District
Shenzhen
China

Mr. Chen Jun (Bf#) Room 103 Chinese
Building 54, Yuanling New Village
Futian District
Shenzhen

China

Mr. Zhao Lei (%) 32903, Qiaoxiang Mansion Chinese
Qiaoxing Road
Futian District

Shenzhen
China
Non-executive Directors
Mr. Luan Ling (%) 10B2702 Chinese

CITIC Mangrove Bay
Nanshan District

Shenzhen

China
Mr. Zhuge Qingchen No. 32, Tianyilou Lane Chinese
(FEBEBER) Siming District

Xiamen

China
Mr. Gan Minggao (HIS%) Room 1602, No. 12 Chinese

Lane 567, Anbo Road
Yangpu District
Shanghai

China
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DIRECTORS AND PARTIES INVOLVED IN THE [REDACTED]

Name Address Nationality

Independent non-executive Directors

Mr. Zhu Jianfeng (ZR#11) Flat J, 7/F, Block 6 Chinese
Tsui Lai Garden
9 Fung Nam Road
Sheung Shui
New Territories
Hong Kong

Mr. An Yingchuan (%)) 4702, Block A, Building 5 Chinese
Hezheng Rongyue Mansion
No. 2014, Wenjinzhong Road
Luohu District
Shenzhen
China

Ms. Meng Xue (#%5) 2502, Unit 1 Chinese
Block A, Phase 1
Hengda Tianjing Building
Shenzhen
China

For further information of our Directors, please see the section headed “Directors and Senior
Management” in this document.

PARTIES INVOLVED IN THE [REDACTED]

Sole Sponsor and [REDACTED] BOCI Asia Limited
26/F, Bank of China Tower
1 Garden Road
Central, Hong Kong
[REDACTED] [REDACTED]

[REDACTED]
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[REDACTED] [REDACTED]
[REDACTED]
[REDACTED] [REDACTED]
[REDACTED]
[REDACTED] [REDACTED]
[REDACTED]
[REDACTED] [REDACTED]
[REDACTED]
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DIRECTORS AND PARTIES INVOLVED IN THE [REDACTED]

Legal advisers to our Company As to Hong Kong law
Mayer Brown
16™-19" Floors
Prince’s Building
10 Chater Road
Central, Hong Kong

As to PRC law (including as to PRC data compliance)
Global Law Office

20/F, Tower 1,

China Central Place

No. 81 Jianguo Road

Chaoyang District

Beijing, China

As to Cayman Islands law
Appleby

Suites 4201-03 & 12,
42/F, One Island East
Taikoo Place

18 Westlands Road

Quarry Bay
Hong Kong
Legal advisers to the As to Hong Kong law
Sole Sponsor and Morgan, Lewis & Bockius
the [REDACTED] Suites 1902-09, 19" Floor

Edinburgh Tower, The Landmark
15 Queen’s Road Central
Hong Kong

As to PRC law
Jingtian & Gongcheng
34/F, Tower 3

China Central Place

77 Jianguo Road
Chaoyang District
Beijing, China

Auditors and Reporting Ernst & Young
Accountants Certified Public Accountants and
Registered Public Interest Entity Auditor
27/F, One Taikoo Place
979 King’s Road
Quarry Bay
Hong Kong

- 116 -



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THE INFORMATION MUST BE READ IN
CONJUNCTION WITH THE SECTION HEADED "WARNING” ON THE COVER OF THIS DOCUMENT.

DIRECTORS AND PARTIES INVOLVED IN THE [REDACTED]

Industry Consultant Analysys
Room 682, 2/F, North Block
No. 58, Xiangchun Road
Shuxin Town, Chongming District

Shanghai
China
[REDACTED] [REDACTED]
Compliance Adviser Rainbow Capital (HK) Limited

Room 5B, 12/F, Tung Ning Building
No. 2 Hillier Street

Sheung Wan

Hong Kong
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CORPORATE INFORMATION

Registered office in the Cayman
Islands

Headquarters and principal
place of business in the PRC

Principal place of business in
Hong Kong

Company’s website

Joint company secretaries

Authorized representatives

Suite 102, Cannon Place
P.O. Box 712

North Sound Rd

George Town Grand Cayman
KY1-9006

Cayman Islands

Room 403, Building 5C
Software Industry Base
Keyuan Road

Nanshan District
Shenzhen China

3/F, Workington Tower
78 Bonham Strand
Sheung Wan

Hong Kong

http://www.easou.com

(information contained in this website does not form part of

this document)

Mr. Chen Jun (BE#5)

Room 03, 1/F

Building 54, Yuanling New Village
Futian District

Shenzhen

China

Ms. Fung Po Ting, Stella (5E1%)
ACG and ACS

31/F., Tower Two, Times Square

1 Matheson Street

Causeway Bay

Hong Kong

Mr. Chen Jun (BR#5)

Room 03, 1/F

Building 54, Yuanling New Village
Futian District

Shenzhen

China
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CORPORATE INFORMATION

Ms. Fung Po Ting, Stella (5E1%)
31/F., Tower Two, Times Square

1 Matheson Street

Causeway Bay

Hong Kong

Audit committee Mr. An Yingchuan (%#)1l) (Chairman)
Mr. Gan Minggao (HHg5)
Mr. Zhu Jianfeng (R#&I0%)

Remuneration committee Mr. Zhu Jianfeng (4K#¥%) (Chairman)
Ms. Meng Xue (%)
Mr. Luan Ling (%#¥)

Nomination committee Mr. Wang Xi (7£i%) (Chairman)
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[REDACTED] [REDACTED]
Principal banks China Merchants Bank
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The information and statistics set out in this section and other sections of this document
were extracted from the Analysys Report prepared by Analysys, which was commissioned by us,
and from various official government publications and other publicly available publications. We
engaged Analysys to prepare the Analysys Report, an independent industry report, in connection
with the [REDACTED]. The information from official government sources has not been
independently verified by us, the Sole Sponsor, [REDACTED], [REDACTED], [REDACTED],
[REDACTED], any of the [REDACTED], any of their respective directors and advisers, or
any other persons or parties involved in the [REDACTED], and no representation is given as
to its accuracy.

SOURCES OF INFORMATION

We commissioned Analysys, an independent market research and consulting firm, to conduct
a detailed research on the intelligent content recommendation industry in China, including online
literature industry, digital marketing industry and online games industry from 2018 to 2027. The
report commissioned has been prepared by Analysys independent of our influence.

Analysys is a professional technology and market analysis firm in the area of China’s digital
intelligence, which offers big data analytics and consulting services to improve clients’ digital
business capabilities and their market competitiveness. We have agreed to pay a fee of
RMB310,000 to Analysys in connection with the preparation of the Analysys Report. We have
extracted certain information from the Analysys Report in this section, as well as in the sections
headed “Summary”, “Risk Factors”, “Business”, “Financial Information” and elsewhere in this
document to provide our potential [REDACTED] with a more comprehensive presentation of the
industry in which we operate.

Analysys’ main sources of data and information consist of both primary and secondary
sources. Primary sources involves (i) Analysys’ own data base from its market observance; and (ii)
user data detected by Analysys’ proprietary data monitor Apps, Analysys Qianfan. Secondary
source involves reviewing information from data and publication from publicly-available sources,
including official data from government agencies, company reports, and publicly-available
interviews.

In compiling and preparing the Analysys Report, Analysys adopted the following basis and
assumptions: (i) the political, economic and social environment in the PRC remains stable, which
ensures the continuous development of China’s intelligent recommendation market; (ii) the PRC
government continues supporting the development of China’s online literature industry, digital
marketing industry and online games industry; and (iii) China’s online literature industry, digital
marketing industry and online games industry continue to expand with the increase in the demand
and supply.

Our Directors confirmed that, after exercising reasonable care, as of the Latest Practicable

Date, there had been no adverse change in the market information set forth herein since the date
on which the Analysys Report was issued.
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INTELLIGENT CONTENT RECOMMENDATION INDUSTRY IN CHINA
Overview

Intelligent recommendation technology is a technology that provides users with personalized
information services and decision support based on Al and big data. The technology effectively
solves information problems such as overload and long-tail content. Al is a cutting-edge
technology to study and develop theories, methods, technologies and application systems for
simulating, extending and expanding human intelligence. Since Al is a basic technology, not a
commodity or service, the “Al industry chain” is a very extensive industry, and many enterprises
that use Al-related technologies in their products or services are in this industry chain. China’s Al
industry chain can be divided into three parts: (i) basic layer, which mainly provides foundation
and infrastructure for Al technology R&D or application, such as chips, big data, cloud computing
and sensors; (ii) technology layer, mainly refers to AI technology R&D and application
exploration, such as computer vision, coding and decoding, intelligent recommendation system and
AIGC, among others; and (iii) application layer, which mainly refers to the application of Al
technology in industries including manufacturing, internet and services, including intelligent
driving, intelligent content recommendation and robots, among others. Most enterprises in the
technology layer are engaged in the application layer at the same time, where the achievements
obtained in the technology layer are monetized through applications.

Intelligent recommendation algorithm is an important part of intelligent recommendation
technology. Currently, there are three main recommendation algorithms, namely, content-based
recommendation, collaborative filtering recommendation and hybrid recommendation. The features
of these three recommendation algorithms are as follows: (i) content-based recommendation
involves recommending similar or relevant items to users based on their historical records of
favorite items; (ii) collaborative filtering recommendation utilizes collaborative filtering model for
recommendation based on users’ historical interaction behaviors (such as users’ clicks and purchase
records), which has higher recommendation accuracy and is currently the most widely used
algorithm; and (iii) hybrid recommendation combines content-based recommendation algorithms
and collaborative filtering recommendation algorithms to improve the prediction performance and
provide more precise recommendation results.

Intelligent recommendation system, also known as personalized recommendation system, is
one of the earliest applications of artificial intelligence technology primarily based on a set of
algorithmic recommendation technologies to achieve intelligent recommendation. Leveraging Al
and big data, an intelligent recommendation system analyzes available information to produce a
detailed and individualized picture of each user and make predictions about his/her preferences and
behaviors. Intelligent recommendation system collects and extracts characteristic information of the
products, digital content and other digital information generated from users’ behaviors, and
provides users with recommended content and information that may be of their interest or taste.
Enterprises develop businesses based on intelligent recommendation technology, through which the
intelligent recommendation industry is established. Intelligent recommendation industry mainly
includes intelligent content recommendation industry and intelligent service recommendation
industry. Based on intelligent recommendation technology, enterprises develop online literature,
online games and other related digital content businesses, which collectively formed the intelligent
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content recommendation industry. Moreover, based on the same technology, enterprises develop
e-commerce, life service, tourism and other related digital service business, through which the
intelligent service recommendation industry is formed.

Application of Intelligent Recommendation

With the continuous progress of Al technology, intelligent recommendation technology has
been widely adopted and used in the internet field, including digital content and digital services,
which jointly contributed to the rapid development of China’s intelligent recommendation industry.
Established in 2005, Easou was one of the first companies in China that were engaged in the R&D
and application of intelligent recommendation technology.

Addressable Market Size

Our business is subject to the development of China’s internet business industry, especially
China’s digital content industry. The application of intelligent recommendation of digital content
provides us with a broad space for development. The size of China’s internet business industry in
terms of revenue increased from RMB1,224.6 billion in 2018 to RMB2,164.2 billion in 2023, and
is expected to grow from RMB2,278.9 billion in 2024 to RMB2,590.6 billion in 2027, representing
a CAGR of 4.4%. In particular, the size of China’s digital content industry in terms of revenue
increased from RMB886.6 billion in 2018 to RMB1,555.6 billion in 2023, and is expected to grow
from RMB1,653.6 billion in 2024 to RMB1,841.8 billion in 2027, representing a CAGR of 3.7%.
The following chart presents the historical and projected market sizes in terms of revenue of
China’s internet business industry and digital content industry from 2018 to 2027:

China’s Internet Business Market Size'", 2018-2027E
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Note:

(1)  The market size of internet business includes the revenue of all internet companies. The market size of
digital content includes the information service revenue of all internet companies.

Source: Analysys. The data is calculated by Analysys based on national statistics, corporate financial data and
industry statistics.

We believe that our business is highly relevant to the development of China’s digital cultural
entertainment industry, which is part of China’s digital content industry. With the rapid
development of China’s cultural industry and the growth of Chinese users’ demand for cultural
entertainment, the size of China’s digital cultural entertainment market increased from RMB560.7
billion in 2018 to RMB789.0 billion in 2023, representing a CAGR of 7.1%. Due to the continuing
impact of the COVID-19 pandemic, geopolitical conflicts, overseas interest rate hikes and other
factors, the global economic recovery is slower than expected. Therefore, the market size of
China’s digital cultural entertainment industry decreased in 2022 compared with 2021. However,
driven by factors such as the gradual recovery of China’s economy, the continuation of the online
entertainment habits developed by users during the COVID-19 pandemic and carried forward into
the post-COVID era, and the development of new technologies that broaden the consumption
scenarios of entertainment, it is expected that the market size of China’s digital culture and
entertainment industry will continue to increase from 2024 to 2027.

The following chart presents the historical and projected market size in terms of revenue of
China’s digital culture and entertainment market from 2018 to 2027:

China’s Digital Culture and Entertainment Industry Market Size™®, 2018-2027E
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Notes:

(1)  The size of China’s digital culture and entertainment industry includes the size of market segments such as
online games, film & television and video, online animation, digital music, and online literature.
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Online games market size includes the revenue from PC games, web games and mobile games, e-sports
operating income and IP derivative income. Film & television and video market size includes the revenue of
online video advertising, copyright and user payment, among others, as well as the box office of cinema
movies, excluding TV stations. Online animation market size includes user payment, advertising revenue, and
original copyright revenue. Digital music market size includes PC + mobile terminal output value, and
revenue from telecom music value-added services, multimedia traffic and music platforms, among others.
Online literature industry (online literature in a broad sense) size includes user payment, advertising revenue,
copyright operation revenue, revenue from publishing and the sales of hardware, among others.

Source: China Audio-video and Digital Publishing Association, Analysys. The market size of the online literature
market from 2018 to 2022 was sourced from China Audio-video and Digital Publishing Association, and other data
were calculated by Analysys based on national statistics, corporate financial statistics and industry statistics.

Market Drivers of China’s Intelligent Content Recommendation Industry

The tremendous upside of China’s intelligent content recommendation industry is supported
by the following key drivers:

National favorable policies: In recent years, China introduced a series of policies
favoring the intelligent recommendation-related technologies and digital content to
accelerate the development of intelligent content recommendation industry. In terms of
intelligent recommendation technology, the Outline of the 14th Five-Year Plan for
National Economic and Social Development of China and the Vision 2035 ({## A\ &4t
1] o] R A5 0 A o 2 5 - DU AR BN 20354 5 S HARAHEE))  proposed to focus on
key artificial intelligence algorithms, operating systems and other key areas, accelerate
the recommendation-related basic theoretical foundation, basic algorithms and other
R&D breakthroughs and iterative applications, and cultivate and develop artificial
intelligence and big data industry. In terms of the application of intelligent
recommendation technology in digital content areas, the National Strategic Emerging
Industries Development Plan of 14th Five-Year Plan (-1-PU o[5S w1 o Bl e 3 98 e 10
#)) proposed to cultivate and develop the new generation of information technology
industry and digital creativity industry.

Upgrade of technology infrastructure: The continuous improvement of technological
infrastructure provided a solid foundation for further development of intelligent
recommendation technology. At the same time, the upgrade of technological
infrastructure also provided users with more convenient conditions of network access
and expanded user coverage and usage scenarios of intelligent recommendation
technology.

Increased demand from 2B customers and 2C users: The increased demand for
intelligent recommendation technology from enterprises (2B customers) and individual
users (2C users) was driving and is expected to underpin the continuing growth of
China’s intelligent content recommendation industry. In terms of 2B customers, the
rapid development of internet led to substantial growth in information content, which
resulted in an increasing demand by 2B customers to use intelligent recommendation
technology to deliver information to users for specific business purposes. In terms of 2C
users, diversified content carriers, such as online literature platforms, new media
platforms and short videos platforms, gradually emerged to provide users with
diversified digital content, prompting users’ need for personalized digital content. In the
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meantime, the massive amount of information drove users to gradually shift from active
access to information by searching to passive acceptance by receiving results from
recommendation platforms. In addition, according to China Internet Network
Information Center, as of December 31, 2023, the average weekly online time of
internet users was 26.1 hours. Users’ reliance on the internet remained stable, and the
internet became an important channel for users to obtain information.

Entry Barriers to China’s Intelligent Content Recommendation Industry

The main entry barriers of China’s intelligent content recommendation industry include the

following:

Barrier of technology: As the Al technology continues to evolve, deep learning has been
widely used in intelligent recommendation systems whose open-source framework
characteristics determine the rapid iteration of technology. Enterprises in this industry
need to focus on the R&D of cutting-edge technology to maintain competitive
advantage. As one of the core technologies of intelligent recommendation system, deep
learning requires continuous training for the learning network based on specific
purposes of applications, in order to obtain ideal results that meet practical application
requirements. Enterprises need to continuously adjust their models, algorithms and
technologies to adapt to the changes in their business objectives. It is difficult for new
participants to obtain the integration of advanced technologies and product applications
in the short term.

Barrier of application experience: A mature intelligent recommendation system requires
long-term optimization and iteration in order to adapt to the actual application results
and business objectives. A long learning curve is necessary for enterprises to optimize
and iterate the recommendation system according to the actual application results and
business objectives, so as to adopt the most suitable recommendation method for their
own business scenarios to improve their operational efficiency.

Barrier of user resources: The massive amount of personal user data and user behavior
data constitute the basis of continuous optimization of the recommendation system for
an industry participant, which enables it to improve the accuracy of intelligent
recommendations and in turn increases the size of its user base, the level of user
activity and user retention rate. The maintenance and development of the scale of user
behavior data requires long-term investment and maintenance in technology, content and
operation. It is difficult for new participants to obtain large-scale user base and data in a
short time.

Barrier of ecosystem: Intelligent recommendation technology, application experience and
users constitute the ecological barriers of intelligent content recommendation industry.
Intelligent recommendation technology provides personalized recommendations based on
user characteristics, and the continuously accumulated experience in the relevant Apps
further improves the accuracy of recommendations. Meanwhile, users’ diversified needs
also force enterprises to continuously improve the accuracy of their own intelligent
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recommendation technology in order to attract and retain users. The new participants
may not be able to improve the accuracy of their recommendations and achieve
ecological advantages in a short period of time.

ONLINE LITERATURE INDUSTRY IN CHINA
Overview

Digitization of reading includes two key aspects, namely, the digitization of reading objects
and the digitization of reading mediums. The former refers to the reading content presented in a
digital way, such as e-books, online novels, electronic pictures, digital photos, blogs and web
pages. The latter refers to the carriers of reading content, namely, an electronic device with screen
display, such as computers, laptops, tablets, mobile phones and e-readers. For the purpose of this
document, online literature refers to the online or offline reading of literary works through PC, cell
phones, tablets and other devices connected to the internet, which only includes online literature
works and electronic versions of publications.

According to Analysys, in 2023, the number of China’s online literature users reached
approximately 540 million. During the same year, China’s online literature industry entered into
the stage of in-depth reading, with approximately 60.0% of the users spending at least two hours
per day on online reading. With the popularization of smart devices and the development of mobile
internet, users have gradually developed their habit of online reading.

The demand for cultural entertainment grew rapidly in China in the past five years.
According to the National Bureau of Statistics, per capita expenditure on education, culture and
entertainment in China was RMB2,904 in 2023, with a CAGR of 3.7% from 2019 to 2023, which
boosted China’s online literature industry. In the same year, per capita consumption expenditure of
Chinese urban residents on education, culture and entertainment was RMB3,589, representing a
CAGR of 0.6% from 2019 to 2023. The per capita consumption expenditure of Chinese rural
residents on education, culture and entertainment in 2023 was RMB1,951, representing a CAGR of
7.1% from 2019 to 2023. In terms of China’s online literature users, in 2023, the number of the
average MAU in low-tier regions and high-tier regions was approximately 603 million and 440
million, respectively. These collectively highlighted the substantial market potential in the low-tier
regions. Following the development of China’s online literature industry and a series of favorable
policies for the development of its overseas online literature industry, the industry participants
gradually sought overseas opportunities to further expand their business.
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Industry Chain of China’s Online Literature Industry

The industry chain of China’s online literature industry mainly comprises creators, content
platforms, content distributors, IP adaptation producers and users. The chart below illustrates the
online literature industry value chain of China:

Industry Chain of China’s Online Literature

Online literature platforms and distribution channels
! |
| [P Online literature platforms - - = - Distribution channels ==== 1
| ! I Providing 1 ,
. | 1 content | S ool !
. . . 1 el
L | Comprehensive online literature platform | | . ystem Tool o
1 1 [ |
1
1 —_— I
Providi [ : : I Operator | [
TOVIEME 11 | Independent third-party online y Copyright 1 ! |Providing
content 1| literature platform | payment ! ) 1y [eontent
a P! | revenue | Media platform !
3 ' | sharing 1 V1
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H eI 1
- Providing Copyright payment/
PR content revenue sharing PR
Copyright User
payment payment
revenue
sharing Film and television Game ‘Animation Comics
Audio and broadcast Theme park Other derivatives
Industry regulation Service andsupport
Cybers : ) National Radio and . !
yheTspace National Copyright ationa’ Badio an Network Application Payment | |
Administration of Administration Television support distribution channel | |
China ) Administration PP * .

Source: Analysys

Creators provide original content to the content platforms.

Content platforms primarily consist of comprehensive online literature platforms and
independent third-party online literature platforms.

The primary business model of content platforms is copyright operation, through which
they recruit contracted writers to obtain the copyrights of their works or purchase
copyrights from other content creators and then generate revenue from selling the
relevant copyrights to content distribution channels or obtain the income from the users
directly. Meanwhile, content platforms also provide value-added reading services to
users to generate revenue. Content platforms normally cooperate with content
distribution channels to distribute the literary content or sell the copyrights of the IP to
allow adaptations derived thereof. In addition to Apps, content platforms offer a number
of other reading products, such as H5 Pages and mini programs to expand their user
base and enhance user stickiness to satisfy the demand for different scenarios.

0 Comprehensive online literature platforms that focus on original content are
gradually introducing online literary content from other content providers and
establishing cooperative relationship with them in copyright distribution, which
illustrates that copyright distribution is gradually becoming more mainstream on
online literature platforms.
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0 Independent third-party online literature platforms that provide the users with all
online literature services from various content providers are able to maintain
objective, impartial and neutral position when providing recommendation of online
literary content and provide personalized services to users based on intelligent
algorithm recommendation and other related technologies.

The comprehensive online literature platforms mainly provide users with original online
literature contents and services, while the independent third-party online literature
platforms provide users with online literary content from multiple content providers as
users are more willing to read books from different content providers rather than books
from a single source. In other words, copyright distribution is gradually becoming the
mainstream trend in the industry, and the neutrality and diversification of independent
third-party online literature platforms will become an important differentiation
advantage. The growth rate of independent third-party online literature platforms is
expected to be higher than that of comprehensive online literature platforms in the
future.

° Content distribution channels reach out to the users by distributing content through
various system tools, operators’ platforms and media platforms to expand the influence
of the reading products.

e [P adaptation producers adapt literary content into a series of digital content derivatives,
such as TV series, games, anime and comics, among others.

° Users receive literary content through reading with paid services or reading with
advertising.

Market Size

The market size of online literature increased from RMB25.5 billion in 2018 to RMB52.3
billion in 2023, representing a CAGR of 15.5%. This increase in online literature market size was
primarily attributable to the expansion of reading with paid services and advertising revenue from
reading with advertising. Affected by the development trend of the mobile internet industry and the
competition for users’ time and attention from live streaming and short video, revenue from IP operation
will be an important driving force for the growth of China’s online literature market in the near future.
With the development of copyright protection and reading platforms which provide reading with
advertising, the increasing user demand in digital cultural entertainment resulted from the COVID-19
pandemic and the growing popularity of the internet and mobile devices, revenue from online literature
market will continue to increase. The size of the online literature market is expected to increase from
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RMB56.8 billion in 2024 to RMB68.3 billion in 2027, representing a CAGR of 6.3%. The
following chart presents the historical and projected market size in terms of revenue of China’s
online literature market from 2018 to 2027:

China’s Online Literature Market Size(", 2018-2027E

————— CAGR (2018-2023): 155% ———————| |— CAGR (2024E-2027E): 6.3% —

80 25%
21.7% 68.3
19.7% 64.9

60 20%
15%
40
10%
20
5%
0 0%
2018 2019 2020 2021 2022 2023  2024E 2025E 2026E  2027E
I Market size (RMB in billions) ~O— Growth rate (%)
Note:

(1) Online literature here is in a broad sense, including online literature (in a narrow sense), audiobooks and
digital reading of traditional literature, among other things. It mainly calculates the income of Chinese online
literature companies, including paid subscriptions, copyright operations, advertising and hardware, among
other things.

Source: China Audio-video and Digital Publishing Association, Analysys. The market size of online literature
industry from 2018 to 2022 was sourced from China Audio-video and Digital Publishing Association, and other
data were calculated by Analysys based on national statistics, corporate financial statistics and industry statistics.

The market size of China’s independent third-party online literature industry is also
increasing. From 2018 to 2023, the market size of China’s independent third-party online literature
industry in terms of revenue increased from RMBI1.1 billion to RMB2.3 billion, representing a
CAGR of 15.8%. Driven by the increasing user demand for online literature, the growing demand
for copyright distribution by the online literature platforms and enhanced copyright regulations,
China’s independent third-party online literature industry is expected to continue to grow from
RMB2.5 billion in 2024 to RMB3.0 billion in 2027, representing a CAGR of 7.3%. Following the
development of China’s online literature industry, users’ reading needs have become more
diversified and personalized. Independent third-party online literature platforms offering literary
content from different sources can effectively capture users’ reading needs. Therefore, the market
size of independent third-party online literature industry is expected to continue to grow at a
higher CAGR than that of the overall online literature market in the next four years.
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The following chart presents the historical and projected market size of China’s independent
third-party online literature industry in terms of revenue from 2018 to 2027:

China’s Independent Third-party Online Literature Market Size'", 2018-2027E

———— CAGR(2018-2023): 158% —————— |— CAGR (2024E-2027E): 7.3% —

30.1%

29 3.0

2018 2019 2020 2021 2022 2023  2024E  2025E 2026E 2027E
I Market size (RMB in billions) ~O— Growth rate (%)

Note:
(1)  Market size includes user fees and advertising revenue, excluding reader hardware sales.

Source: Analysys. The data were calculated by Analysys based on national statistics, corporate financial statistics
and industry statistics.

Market Drivers of China’s Online Literature Industry
The upside of China’s online literature industry is supported by the following key drivers:

e  Enhanced copyright protection: In recent years, China has continued its efforts to
improve its copyright-related policies and copyright regulations. The newly revised
Copyright Law of China ((h# NRILFIEEIEREL)) was implemented in June 2021,
which significantly increased the cost of infringement violations of copyrights and
intensified the crackdown on infringement. It also expanded the scope of copyright
protection and strengthened copyright protection for content creators. At the same time,
many enterprises have strengthened their copyright protection. The improvement of
copyright supervision will motivate content creators to continue their creation and
provide more content to the industry, which will in turn attract more users.

e  Expansion of reading with advertising: Since 2018, reading with advertising have started
to emerge, which provided the users with reading with advertising and charged
advertising customers for the provision of advertising services. Reading with advertising
have brought additional users to the online literature industry and gradually cultivated
their habits of online reading and copyright awareness.
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o Increased demand in online entertainment: During the COVID-19 pandemic, offline
activities were subject to many social restrictions. The users’ online entertainment habits
such as online literature, games and videos have gradually developed. In the
post-COVID era, users’ online entertainment habits are expected to continue. In
particular, during the COVID-19 pandemic, users were often restricted from outdoor
social activities, and online entertainment activities such as online literature, short
videos and online games became the main forms of entertainment for users. At the same
time, some offline retail stores were closed, and users turned to online shopping to
satisfy their needs. Meanwhile, the increase in user demand has improved the online
supply chain system. As more content creators and merchants provided content and
goods online, their quality and diversity increased, which consequently attracted more
users and enhanced their loyalty. Therefore, in the post-COVID era, it is expected that
the online entertainment and consumption habits developed by the users during the
COVID-19 pandemic will continue to be maintained.

In terms of online entertainment, according to Analysys Qianfan, the average MAU of
online literature industry in China from 2018 to 2023 were 216 million, 241 million,
300 million, 307 million, 297 million and 297 million respectively, and the average
MAU of online literature industry in China remained relatively stable after the PRC
government eased COVID-19 control measures. According to Analysys Qianfan, the
average MAU of short videos industry in China from 2018 to 2023 were 552 million,
700 million, 866 million, 883 million, 895 million and 964 million, respectively, and the
average MAU of short videos industry in China continued to grow.

In terms of online consumption, according to the National Bureau of Statistics, the
national online retail sales of China 2018 to 2023 were RMB9.0 trillion, RMB10.6
trillion, RMB11.8 trillion, RMB13.1 trillion, RMB13.8 trillion and RMB15.4 trillion,
respectively. Accordingly, the users’ online consumption habits have been gradually
developed and are expected to be maintained.

Meanwhile, emerging technologies such as 5G, VR, AR and cloud computing are
driving the emergence of the new forms of entertainment, such as cloud concerts, cloud
music festivals and cloud theaters, which also improved the interactive experiences for
users and further increased the length of time they spent on online entertainment
content.
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Entry Barriers to China’s Online Literature Industry
The main entry barriers of China’s online literature industry include the following:

e  Barrier of technology: Online literature platform involve massive technologies in the
content development, production, recommendation and other aspects. The leadership in
technologies determines the service quality of each platform and its operational
efficiency. In terms of content recommendation, based on the user behavior data
accumulated in daily operations, enterprises need to use continuously optimized
intelligent recommendation technologies to accurately and timely recommend content to
users and meet their personalized reading needs. In terms of system functions,
enterprises must strengthen technical R&D capabilities to improve system stability,
while enriching the diversity of fonts, background colors and other functions and
features. New market entrants may not be able to continuously strengthen technological
innovation in platform development and content operation.

®  Barrier of content offering: Facing intense competition for high-quality content
resources, enterprises are required to improve user stickiness and user willingness to pay
by offering high-quality and diversified content. At the same time, the copyright of
online literature content is the basis of IP development, which helps to further expand
the influence and enhance the commercial value of literary works. In addition,
considering China’s improving regulatory environment for copyright protection, the
crackdown on pirated content continues to increase, which will further enhance public
awareness and commercial value of genuine content. It’s difficult for new entrants to
acquire high-quality content in a short period of time.

®  Barrier of user resources: User resources are critical to online literature enterprises,
including user acquisition, conversion and retention, which require these enterprises to
invest in content and technical resources in the long term and to continuously improve
their products and services. Due to the differences in content and varied usage of
products, users are less willing to switch products after their habits are formed. In
addition, since the online literature industry has gradually matured, the growth rate of
user acquisition has slowed down while the cost of user acquisition has increased. It is
difficult for new industry participants to quickly form a large user base in a short period
of time.
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Competitive Landscape

According to Analysys, Easou Reading App had an average MAU of approximately 20.0
million in 2023, ranking fifth among all online literature Apps in China’s online literature market
in terms of average MAU. From 2018 to 2023, Easou Reading App also ranked among top five in
terms of average MAU in China’s online literature market. Among the top 10 Apps in terms of
average MAU in China’s online literature market in 2023, Easou Reading App had average daily
usage time of 112.7 minutes in 2023, ranking fourth in terms of per capita daily usage time. The
charts below illustrate the market ranking in terms of average MAU and per capita daily App
usage time in the online literature industry in China in 2023:

Average Monthly Active Users of Per Capita Daily Usage Time of
Top 10 APP in China’s Online top 10 APP with Average Monthly
Literature Industry, 2023 Active Users in China’s Online

Literature Industry, 2023

Millions Minutes

120 180  168.7
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80 120

60 90
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Fangie" iReader” Qimao®  QQ  Easou  Qidian®  Shugi® Weread*” Duokan  Migu QQ  Qimao® iReader” Easou  Shugi® Duokan Fangie” Migu  Qidian® Weread*”
Reading® Reading* Reading*® Reading” Reading® Reading* Reading*® Reading®

Source: The data of the average monthly active users of Source: The data of per capita daily usage time of Easou
Easou Reading App comes from Easou, and other data Reading App comes from Easou, and other data comes
comes from Analysys Qianfan. from Analysys Qianfan.

Notes:

* Indicates that the APP belongs to an independent third-party online literature platform.

wE The number of average monthly active users of the top four Apps are relatively larger than Easou Reading App,
mainly because the parent companies of these Apps are well-known large internet companies, which have strong
advantages in internet traffic. They can acquire more users with their online literature services through synergies
with their other business lines and platforms. Due to the advantages in internet traffic, the top four Apps have
broad user base with high loyalty and therefore, their average monthly active users and per capita daily usage time
on these Apps are relatively high.

(1) Fangie (Fifi/Ndi), an APP developed by ByteDance, which was established in 2012 and whose main business
includes short videos, news information and digital marketing, among others.

(2) iReader (#P]), a reading APP developed by iReader Technology, which was established in 2008 and listed in
mainland China and focuses on online literature and value-added services.
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Qimao (-L%i%2%/Nii), an APP developed by Shanghai Qimao Culture & Media Co. Ltd. ( Fiff-LSi LA BRA R,
which was established in 2017 and mainly engaged in business services. This company is controlled by Baidu
which was established in 2000 and listed in the United States and Hong Kong, whose main business includes
digital marketing, artificial intelligence and video.

QQ Reading (QQPi#E), an APP developed by China Literature, which was established in 2015 and listed in Hong
Kong and whose main business includes online literature, IP development and operation. The APP is a
comprehensive online reading platform.

Qidian (#Ei#%), an APP developed by China Literature, which was established in 2015 and listed in Hong Kong
and whose main business includes online literature, IP development and operation. The users of the APP are mainly
male.

Shuqi (FHift%# /i), an APP developed by Alibaba, which was established in 1999 and listed in the United States
and Hong Kong and whose main business includes internet e-commerce, cloud computing, logistics, local life
service, digital media and entertainment.

Weread (fif5#{2), an APP developed by Tencent, which was established in 1998 and listed in Hong Kong and
whose main business includes games, digital marketing, financial technology and services. The book category of

the APP is mainly published books.

Duokan (£ &), a reading APP developed by Xiaomi, which was founded in 2010 and listed in Hong Kong and
whose main business is mobile phones, intelligent hardware and internet of things.

Migu (BkHiBG), a reading APP developed by China Mobile, which was established in 2000 and was one of the
three major communication operators in China.

Moreover, according to Analysys, in China’s independent third-party online literature

platform market, Easou Reading App ranked first in 2023 and accounted for 24.8% of the online
market share in terms of revenue, which exceeded the total market share of the second to fifth
largest platforms in 2023. With approximately 20.0 million of average MAU in 2023, Easou
Reading App ranked first among all independent third-party online literature platforms in China in
terms of average MAU.
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The charts below illustrate the market share of independent third-party online literature

platforms in China in 2023 in terms of revenue and average MAU of independent third-party
online literature industry in China in 2023:

Market Share of Independent Per Capita Daily Usage Time of top 10 APP
Third-party Online Literature with Average Monthly Active Users in
Platforms in China, 2023 China’s Independent Third-party Reading

Industry, 2023
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comes from Analysys Qianfan.

Duokan (£FM:#), a reading APP developed by Xiaomi, which was founded in 2010 and listed in Hong Kong and
whose main business is mobile phones, intelligent hardware and internet of things.

Weread (ff%Rli{), an APP developed by Tencent, which was established in 1998 and listed in Hong Kong and
whose main business includes games, digital marketing, financial technology and services. The book category of
the APP is mainly published books.

Aikanshu (ZHHME/NH), a reading APP developed by Beijing Chinese Wanvi Technology Co., Ltd. (JbxtHsc s 4k
BHEA B A]), which was established in 2015 and focuses on reading with advertising.

Quanben (£74/hit), a reading APP developed by Beijing Wubutianxia Technology Co., Ltd. (b3 i K FRHEA IR
Z+7), which was established in 2014 and whose main business is technology promotion and application service.

Yangcong, a reading APP developed by Beijing Jidong Creative Technology Co., Ltd. (dtmtiiBi IR A RAH),
which was founded in 2016 and whose main business is digital reading services that include advertisements.

Zhui Shu Shen Qi (Free Version) CEEH#%# ), a reading APP developed by Shanghai Yuanju Internet
Technology Co., Ltd. ( i CR M FHEARRAR), which was established in 2012 and whose main business is games,
comics and online literature, among others.

Zhui Shu Shen Qi CGEFE##E), a reading APP (paid version) developed by Shanghai Yuanju Internet Technology Co.,
Ltd. (i nRE&RHABR/AR), which was established in 2012 whose main business is games, comics and online

literature, among others.

Taoxiaoshuo (Free Version) (#/Nii%#)ik), a reading APP developed by Beijing Taoyuewenhua Technology Co.,
Ltd., which was established in 2017 and whose main business is internet and internet-related services.
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(8)  Sougou Reading (%f4B5#), a reading APP developed by Sougou, which was established in 2006 and whose main
business is search and digital marketing.

(9)  Taoxiaoshuo ({/hi#), a reading APP developed by Beijing Taoyuewenhua Technology Co., Ltd. (dAtati@ B ib R4
MRZ2 7)), which was established in 2017 and whose main business is technology promotion and application service.

(10) Jianghu, a reading APP developed by Hangzhou Zhangdu Cloud Technology Co., Ltd. (ViM% a{ERHARAR),
which was established in 2019 and whose main business is software and information technology services.

The accurate and personalized online reading platform services provided by Easou Reading
App Series have greatly improved the reading experience of users and promoted Easou Reading
App Series to gain more recognition, which allowed Easou to become one of the mainstream
digital copyright aggregation and distribution platforms in China with a large user base and high
level of user engagement.

Comparison of Reading with Paid Services and Reading with Advertising

Under reading with paid services, content platforms mainly generate revenue from users’
payments and income from copyright operation. In the past three years, due to the impact of
reading with advertising, the growth rate of reading with paid services users had slowed down.

Under reading with advertising, content platforms generate revenue mainly through
advertising activities by charging advertising fee from advertising customers. As users do not need
to pay for their reading, this type of services has a wider user acceptance compared to reading
with paid services. Therefore, since 2018, the scale of user base of reading with advertising has
rapidly grown. According to Analysys, the competition between the Apps which offer reading with
advertising is highly intense.

Currently, the growth of reading with advertising in terms of user scale is more rapid than
that of reading with paid services. In China’s online literature industry in which enterprises mainly
rely on the provision of reading with advertising to attract users, expand user base, and utilize user
traffic, through the advertising revenue of advertisers to monetize. While reading with advertising
has been growing rapidly in recent years, it also faces the challenges in obtaining stable revenue.
Currently, revenue generated from advertising activities is still the main revenue contributor of
reading with advertising. However, if revenue from reading with advertising cannot cover user
acquisition costs, content platforms will be required to reduce its investments in developing such
type of services, which could lead to a loss of users. Therefore, reading platforms which provide
reading with advertising have been actively exploring other types of services in addition to
embedding advertisements to diversify their revenue streams.
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The table below sets forth a comparison of reading with paid services and reading with
advertising:

Comparison of the Types of Business Models of Online Literature Companies in China

Item Reading with Paid Services Reading with Advertising

L. Whether online literary content on a platform requires payment to be read. If yes, it is a reading platform which
Definition . . . . . . . . - . . .
provides reading with paid services. If no, it is a reading platform which provides reading with advertising.

Multiple sources, such as users’ payment and IP

Source of revenue Mainly advertising revenue

operation
Digital content Rich in genres, diversified in original content, high Generally less original and creative
characteristics literature attainment

Mainly young users in the first-tier, new first-tier and

User second-tier cities in China with strong consumption Mainly users from lower-tier cities in China with low
characteristics capacity, who are highly loyal to the online literature willingness to pay with a wide age range
products

In 2003, reading with paid services was firstly In 2018, reading with advertising was firstly launched

. . and this type of services arose. The development time
Deve}op ment launched. Subsequently, this type of services has 1S type @ . p
history . of this model is relatively short and the user growth
been mature, and the user growth rate is steady . .
rate is rapid

Develop towards a combination of reading with

Direction advertising and reading with paid services. Cultivate users’ awareness of copyright protection and
The majority of online literary content is free. Some gradually transform the users to reading with paid
fine content needs to be paid, which will gradually services

increase in the future

Source: Analysys
Future Outlook

As new technologies drive the industry upgrades, new reading models and scenarios will
continue to emerge to improve users’ overall reading experience. The application of intelligent
recommendation technology in online literature industry continues to evolve to meet users’ demand
for personalized reading. In China’s online literature industry, the competition between reading
platforms which provide reading with advertising and those which provide reading with paid
services is relatively intense. Recently, more online literature platforms have merged the activities
of reading with advertising and paid services. In addition, large enterprises have introduced new
reading products which provide reading with advertising and reading with paid services to the
market to attract new users and retain existing users. As China’s online literature industry
continues to expand, the market influence of online literature works is increasing, and exporting
activities of these popular works to overseas markets start to emerge.

Following the upgrades of Al technology, the improvement in data collection, analysis and
processing capability of intelligent recommendation system will enable industry players to provide
more comprehensive reading models with a combination of virtual and realistic scenarios and offer
more precise recommendations to users. As the technology relating to the metaverse continues to
advance, the integration of online literature platforms with the metaverse provides ample
development space for the participants in the online literature industry.
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DIGITAL MARKETING INDUSTRY IN CHINA
Overview

Digital marketing refers to business advertisement that directly or indirectly promotes goods
or provides services through internet media, such as websites, webpages, H5 Pages and mobile
Apps in the form of text, picture, audio and video, among other formats. Compared with
traditional marketing, digital marketing has the advantage in accurately identifying target user
groups, providing comprehensive interaction and improving conversion rate of advertisement.
Efficient digital marketing enhances the willingness of advertising customers to place
advertisements, which leads to continuous increase of advertising penetration rate and rapid market
development.

Market Size

The market size of China’s digital marketing industry increased from RMB375.9 billion in
2018 to RMB556.0 billion in terms of revenue in 2023, representing a CAGR of 8.1%. Due to the
continuing impact of the COVID-19 pandemic, geopolitical conflicts, overseas interest rate hikes
and other factors, the global economic recovery has been slower than expected. In China, the
COVID-19 pandemic had negative impact in China’s domestic economic development in 2022.
This led to a slowdown in the consumption growth of Chinese residents and ultimately affected the
budgets of our advertising customers, which in turn adversely affected the growth of China’s
digital marketing market. Therefore, the market size of China’s digital marketing market decreased
in 2022 compared with 2021. According to Analysys, China’s digital marketing industry has
reached a relatively mature stage. In terms of revenue, the market size of China’s digital marketing
industry is expected to grow from RMB617.5 billion in 2024 to RMB775.3 billion in 2027,
representing a CAGR of 7.9%.

The diagram below illustrates the historical and projected size of the digital marketing market
in terms of revenue in China from 2018 to 2027:

China’s Digital Marketing Market Size", 2018-2027E
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Note:

(D) Only effect advertisement are included, while other advertisements such as brand advertisements and
self-media soft advertisements are not included.

Source: Analysys. The data were calculated by Analysys based on national statistics, corporate financial statistics
and industry statistics.

Market Drivers of China’s Digital Marketing Industry
The upside of China’s digital marketing industry is supported by the following key drivers:

° Users’ well-developed online consumption habits and 2B customers’ growing digital
marketing demand: Under the impact of the COVID-19 pandemic, users have gradually
developed online consumption habits. In particular, during the COVID-19 pandemic,
users were often restricted from outdoor social activities, and online entertainment
activities such as online literature, short videos and online games became the main
forms of entertainment for users. At the same time, some offline retail stores were
closed, and users turned to online shopping to satisfy their needs. The increase in user
demand has improved the online supply chain system. As more content creators and
merchants provide content and goods online, their quality and diversity increased, which
consequently attracted more users and enhanced their loyalty. According to China
Internet Network Information Center, as of December 31, 2023, the number of online
consumption users in China reached approximately 915 million, which accounted for
83.8% of overall internet users in China, representing an increase of 69.7 million
compared to the number of online consumption users as of December 31, 2022. China’s
online retail sales reached approximately RMB15.4 trillion in 2023, representing a
year-on-year growth rate of 11.6%, according to the National Bureau of Statistics. The
users’ increasing reliance on online channels will drive 2B customers to increase their
investments in digital marketing, which in turn will facilitate the continuing
development of the domestic digital marketing industry.

e Increased efficiency of digital marketing services facilitated by improving new
technologies: Emerging technologies such as Al, intelligent recommendation and
blockchain continue to improve the efficiency of digital marketing services and promote
the development of the industry. The application of Al, intelligent recommendation and
other technologies increases the efficiency of advertising content creation, improves the
monitoring accuracy of advertising effects and the accuracy of targeted recommendation,
and ultimately enhances the efficiency of conversion rate of advertisement. The
application of blockchain technology enables the advertising circulation process more
open and transparent, reduces obstacles between 2B customers and platforms, and
ensures the healthy and orderly development of the industry.
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Competitive Landscape

Based on the type of platform business, digital marketing enterprises can be divided into
comprehensive digital marketing enterprises and vertical digital marketing enterprises.
Comprehensive digital marketing enterprises have the advantages of large user traffic and wide
user base reached by advertisements. These platforms are favored by the advertising customers
who target at a wide user base. These enterprises primarily include Alibaba, ByteDance and
Tencent. Vertical digital marketing platforms are deeply involved in subdivided industries and have
a more concentrated user base, which have the advantage in reaching the target user base precisely
and contribute to higher efficiency of advisement placement, and are favored by the advertising
customers who target at a specific user base. We are one of the vertical marketing platforms. In
2023, the top five enterprises in China’s digital marketing industry in terms of revenue were
ByteDance, Alibaba, Tencent, Baidu and Kwai, whose combined market share was near 80%,
according to Analysys. The remainder of the market share consisted of many digital marketing
enterprises. Overall, the market concentration of the digital marketing industry in China is high
and the competition landscape is relatively stable.

In the digital marketing industry, digital marketing service providers, as intermediaries, have
become one of the key links in the industry chain. Digital marketing service providers mainly include
advertising agents and advertising networks. Advertising agents provide creative planning, media
strategy, media resource procurement, marketing effect evaluation and other services to clients
according to their marketing needs. The major participants primarily include, Mobvista (1860 HK), Joy
Spreader (6988 HK) and our Group, among others. In particular, we are one of the earliest to use
intelligent recommendation system in digital marketing, placing digital marketing both through
third-party media channels and on our own platform. Advertising alliance primarily includes advertising
organizations that gather small- and medium-sized developers to form an alliance to help them sell
their advertising places, and advertisers pay advertising fees to alliance members according to the
actual effect of digital marketing. Digital marketing service providers play an indispensable role in the
industry chain, and their bargaining power in the industry chain continues to increase. At the same
time, digital marketing service providers gradually accumulate abundant advertising data (such as user
profile) and advanced advertising technology in the service process, and constantly improve the
advertising effect. Therefore, more advertisers choose digital marketing service providers to deliver and
manage their advertisements.

Future Outlook

With the continuous development of intelligent recommendation technology, intelligent
advertisement recommendation system will provide more accurate recommendations for users and
increase the efficiency and quality of advertisement placements. Digital marketing integrates
advertising information into digital content to achieve the overall presentation of advertising and
content products. Digital marketing based on high-quality content will be an important foundation
for long-term marketing success. In addition, content, advertisements, users, and usage scenarios
will be more accurately matched and further integrated through the utilization of intelligent
recommendation technologies, which will further amplify the value of advertisements and provide
more direct and personalized advertisements for users.
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We expect that the development of digital marketing industry in China will present the
following trends:

e  Further deepening of technology application. In terms of advertisement placement,
technologies such as Al and big data are becoming more sophisticated. The improving
ability to process data mining of user behavior by the digital marketing enterprises
enhances the accuracy of advertisement placement, increases the click-through rate, and
consequently improves the efficiency of digital marketing services. In terms of user
experience, the development of VR, AR and other technologies provides users with
more advanced advertising content, improves user experience, and increases user
acceptance of digital marketing. In the future, the application of technology in digital
marketing will continue to deepen, which contributes to bringing more efficient and
higher quality advertising content to the market and promoting the sustainable and
steady development of the industry.

° Continuing development towards standardization. The digital marketing industry will be
more standardized following a series of laws and regulations, such as China Mobile
Internet Advertising Standards ((PEIFE) BHBAEE 4 E%)) and Personal Information
Protection Law of the People’s Republic of China ({3 A RILAEE NG EREL)),
which provide uniform standards on terminologies and technologies used in connection
with digital marketing, regulate the display forms of digital marketing and thereby
promote the standardized and rapid development of the digital marketing industry.

° Quality content as the core competitiveness of digital marketing. Media formats are
becoming increasingly diversified, such as literary content, live streaming and short
video, which attract users’ attention to different content and require higher quality of the
information displayed in each media format. Digital marketing is gradually shifting to
content marketing, which organically integrates advertising information into
corresponding products to achieve the overall presentation of advertising and
content-related products, resulting in the effect of “advertising as content”. Digital
marketing based on quality content will be an important basis for the success of
marketing in the long run.

ONLINE GAMES INDUSTRY IN CHINA
Overview

Online game is a type of electronic game designed for multiple individual players to obtain
entertainment, leisure, communication and virtual achievements. Online games typically possess
the following characteristics: (i) the internet and mobile network as the transmission medium; (ii)
the game operator’s server and user computers, including smart mobile devices, as the processing
terminal; and (iii) the game client-side software as the information interaction window. The genres
of online games are diversified, including CCG, MMORPG, SLG, LTG and female-oriented games.
With respect to SLGs, the relatively high barrier to entry for users leads to higher user migration
costs, which is conducive to prolonging user loyalty. Therefore, SLGs usually have a longer life
cycle, which typically ranges from three to five years. In addition, although user acquisition cost
of SLGs at a preliminary stage (generally more than RMB1,000 per person) is generally higher
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than that of other types of online games, SLGs tend to have stronger financial performance once
the core user base is established. With respect to female-oriented games, its popularity began to
increase in 2018 and the number of such game users in China reached over 300 million in 2023.
According to Analysys, the costs of developing female-oriented game products are normally below
RMB100,000, which tend to be lower than male-oriented game products. In comparison, the costs
of developing SLGs are generally more than RMB10.0 million. Further, the capability of female
game users to pay for online games has been stronger than anticipated, according to Analysys.

The industry chain of online games market mainly contains following parties:

e [P holders: Provide online game developers with IP licenses, and thus, support the game
development in terms of image, character, picture, plot and other elements.

e  Developers: Produce online game content based on the IP licenses acquired or on the
original content with their proprietary intelligence and creativity. They are primarily
responsible for game content creation, product development, game updates and technical
support. Some developers publish and operate their games independently, while others
license their game products to publishers, who are in charge of publishing and operating
the games.

e  Publishers: Promote and operate online games by distributing their products to their
proprietary channels or external channels they collaborate with. Publishers are primarily
responsible for analyzing game user behavior characteristics (including game type
preference and willingness to pay, among other things), and continuously optimizing
game products based on user feedback to achieve refined operation.

° Channels: Provide online game users with game download channels and provide game
publishers with promotion, operation, payment and other services. These channels
primarily include official stores, third-party public platforms, mobile hardware
manufacturers’ Apps stores and social network platforms.

° Users: Users are online game players, who obtain game information from various
channels, and download and play games that meet their preferences and needs. Users are
regarded as the core value of the game industry who contribute in-game purchase
revenue and advertising income to the developers, publishers and channels. Users can
also promote game products through their own social media, and their feedback are
important to the game companies who develop, publish and operate game products and
update game content.

In the industry chain of online games market, an enterprise can play a single role or different
roles at the same time, such as acting as an IP holder, developer and publisher at the same time.
At present, some large online game enterprises have gradually formed the business system of
integrated R&D and operation (i.e., game companies have the whole process business capability of
developing, publishing, distribution and operation). Such game developers include Tencent,
NetEase, CMGE (#F##) and Perfect World, among others. These enterprises with integrated
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development and operation also provide game distribution services for many game developers in
the operation process. In addition, there are many small to medium enterprises that play only a
single role in the industry chain. For example, we focus on online games publishing only.

The development of China’s online game industry is greatly influenced by national and
industry policies. The major events of regulatory changes since 2018 are as follows: (i) in March
2018, the Central Committee of the Communist Party of China issued the Plan for Deepening the
Institutional Reform of the Party and State (AL #AERZEMESFE %)) and the NPC promulgated
the Decision of the First Session of the Thirteenth National People’ Congress on the State Council
Institutional Reform Proposal ( <5+ = JiE 2B A R AR A& 5 — e wk B BB b B A 7 SR P ) )
(collectively, the “Institutional Reform Plans”), which adjusted the press and publication
management responsibilities of government authorities to strengthen the management of publishing
activities; (ii) in October 2019, the Notice on Preventing Minor’s Addiction to Online Games (€[
JA B 1A B AT A A AN)) was issued, which restricted minors’ game usage time, game
consumption and real-name registration, and the supervision of the game industry became stricter;
(iii) in December 2020, Notice of Age Labeling of Online Games ((4#& BB /R)) was issued,
which made it clear that age tips must be placed in a prominent positions on the interface of game
products to highlight the visibility of the logos in game products; (iv) in August 2021, the Notice
of Further Imposing Strict Administrative Measures on Preventing Minors from Indulging in
Online Games (BN #E—2 BAISEHUIE D (LR SAFE ADTA 4800 E))  was  issued, which
strictly limited the time for minors to play online games. In September 2021, the Propaganda
Department of the Central Committee of the Communist Party of China and National Press and
Publication Administration conducted interviews with key online game companies and platforms
for renting and selling game accounts. Beginning in July 2021, China suspended its issuance of
ISBN. This demonstrated that the game supervision was becoming stricter, and the development of
the game industry was facing challenges and uncertainty; (v) in April 2022, China resumed its
issuance of ISBN. As of April 2022, China had suspended its issuance of ISBN for eight months.
In November 2022, People’s Daily Online published an article called “The Opportunity to Dig
Deep into the Value of the Video Game Industry Cannot be Lost™ ({312 Jifl 5 T 15 i 25 18 (A nT
4%), indicating that the online games industry had become an industry of great significance to the
national industrial layout and scientific and technological innovation. Since the last issuance of
ISBN for imported games in June 2021, the issuance of ISBN for such games resumed in
December 2022. From 2017 to 2021, the number of issued ISBN in China was 9,368, 2,105, 1,570,
1,405 and 755, respectively. Since 2018, the number of issued ISBN had been greatly reduced. In
the future, with the normalization of ISBN issuance, the number of ISBN issued is expected to
increase; and (vi) in December 2023, the National Press and Publication Administration issued the
Draft Online Games Measures. The purpose of the Draft Online Games Measures is to strengthen
the standardized management of the industry and provide more detailed and strict requirements for
the supervision of online games in China. Although the Draft Online Games Measures are still in
the stage of soliciting public opinions, the tightening supervision of China’s online games industry
is a confirmed trend.

In general, while industry supervision has become stricter in recent years, the issuance of
ISBN has returned to normal beginning in late 2022. In 2023, the number of ISBN issued for new
games was 1,075. This trend forces the participants in China’s online games industry to pay more
attention to innovation, R&D and refined operation in order to pursue high-quality development.
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Market Size

Driven by residents’ increasing per capital income, growing users’ entertainment demand and
the diversification of online game genres, the market size of China’s online games industry has
increased accordingly. Despite the strict regulation of China’s online games industry and the
intense market competition, online game developers continue to improve their R&D capabilities
and move towards high-quality and refined development. In addition, COVID-19 pandemic also
increased the users’ demand in digital cultural entertainment. At the same time, users’ willingness
to pay for game playing has been increasing. The market size of China’s online games industry
increased from RMB231.0 billion in 2018 to RMB382.3 billion in terms of revenue in 2023,
representing a CAGR of 10.6%. In 2022, the global macro-economy was still recovering. Online
users’ willingness and ability to pay declined. Meanwhile, China’s online games market was
strictly regulated and the number of ISBN issued significantly decreased in 2022. In 2023, many
negative factors during the COVID-19 pandemic significantly subsided, and user consumption
willingness and ability rebounded. The market size is expected to grow from RMB417.1 billion in
2024 to RMB498.8 billion in 2027, representing a CAGR of 6.1%. The diagram below illustrates
the historical and projected size of China’s online games industry in terms of revenue from 2018
to 2027:

China’s Online Games Market Size™, 2018-2027E

— CAGR (2018-2023): 10.6% —— — CAGR (2024E-2027E): 6.1% —]
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Note:

(1)  The total product revenue generated by online games (PC internet games and mobile internet games) in the
statistical market, including game payment (including pre-paid and value-added top-up) and built-in
advertising revenue, as well as e-sports operating revenue and IP derivatives revenue.

Source: Analysys. The data is calculated by Analysys based on national statistics, corporate financial statistics and
industry statistics.
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Specially, the market size of China’s mobile games publishing industry in terms of revenue
grew from RMBS50.8 billion to RMB79.8 billion from 2018 to 2023, representing a CAGR of
9.5%. Since the regulation of the online games market in China was becoming stricter, the ISBN
issued by the relevant authorities significantly decreased in 2022, and therefore, the number of
new online games was reduced in the same year. Accordingly, the size of China’s mobile games
publishing industry declined in 2022 compared to 2021. In 2023, the issuance of ISBN resumed
normalcy, and the total number of online game licenses announced by the National Press and
Publication Administration reached 1,075, representing a year-on-year increase of 110%, which
brought strong confidence to China’s online games market. However, the Chinese government is
becoming more prudent in the approval and use of game licenses in recent years and the total
number of new game products in the market has started to decrease. Considering the
aforementioned factors, the CAGR of China’s mobile games publishing market size is expected to
slow down to 5.8% from 2024 to 2027. The diagram below illustrates the historical and projected
size of China’s mobile games publishing industry in terms of revenue from 2018 to 2027:

China’s Mobile Game Publishing Market Size, 2018-2027E
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Note:

(1)  The total product revenue generated by mobile games in the statistical market, including game payment
(including pre-paid and value-added recharge) and built-in advertising revenue, as well as e-sports operating
revenue and IP derivatives revenue.

Source: Analysys. The data were calculated by Analysys based on national statistics, corporate financial statistics
and industry statistics.
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The number of online game users in China has increased from approximately 626 million in
2018 to approximately 668 million in 2023, representing a CAGR of 1.3% and the industry has
become saturated. Due to the impact of slower global economic recovery than expected, the
number of China’s online game users declined in 2022 compared to 2021, and slightly increased in
2023. Driven by the continuous increase of Chinese residents’ per capita income, the refinement of
the game products and the improvement of game recognition, the number of China’s online game
users in China is expected to continue to grow from approximately 674 million in 2024 to
approximately 684 million in 2027, representing a CAGR of 0.5%.

To explore overseas opportunities, China’s online game enterprises, primarily including
developers, publishers and distributors have expanded their business to Japan, South Korea and
other regions. In addition, with the tightening regulations of online games in China and the
relatively open policies of overseas online games industry, more online game enterprises in China
have started to develop their overseas businesses. The revenue of China’s online game enterprises
in overseas markets increased from US$9.6 billion in 2018 to US$16.4 billion in 2023,
representing a CAGR of 11.3%. The market size is expected to grow from US$17.5 billion in 2024
to US$20.9 billion in 2027, representing a CAGR of 6.2%. The diagram below illustrates the
historical and projected overseas market size of China’s self-developed online games from 2018 to
2027.

Overseas Market Size of China’s Self-developed Online Games", 2018-2027E
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Note:
(1)  The data from 2018 to 2022 came from Game Publishing Committee of the China Audio-Video and Digital
Publishing Association, and the historical data for 2023 and the forecast data for 2024 to 2027 is calculated

by Analysys based on industry statistics and corporate financial data.

Source: Game Publishing Committee of the China Audio-Video and Digital Publishing Association, Analysys

~ 146 -



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THE INFORMATION MUST BE READ IN
CONJUNCTION WITH THE SECTION HEADED "WARNING” ON THE COVER OF THIS DOCUMENT.

INDUSTRY OVERVIEW

Competitive Landscape

The top five online game publishers in China in terms of revenue in 2023 were Tencent,
NetEase, MiHoYo CKFi%#), 37 Interactive Entertainment (=-tE ) and Lilith (Fi#i%%), which
collectively accounted for over 70% of the market share. Many small- and medium-sized online
game publishers compete for the remaining market share. Overall, the market concentration of
online game publishing in China is high and the competition pattern is relatively stable.
Enterprises who have first-mover advantage in the industry are expected to maintain competitive
advantages by leveraging their long-term industry experience and rich industry resources.

Future Outlook

The implementation of online game related policies and restrictions in China has promoted
the standardized development of China’s online games industry. Due to the increasingly intense
competition in the market and the slow-down of the growth rate of the user base, players in
China’s online games industry have increased their investments in R&D and promoted refined
development of game products in order to attract and retain users. In addition, according to the
Game Publishing Committee of the China Audio-Video and Digital Publishing Association (12
BT AR S A B W CAEZ B ), the revenue of China’s self-developed games in overseas
markets reached US$16.4 billion in 2023, with a CAGR of 11.3% from 2018 to 2023. The trend of
overseas development has been growing in light of the maturing online games industry and
increased regulatory supervision in China.

The following trends have a continual impact on the online games industry:

®  Deeper application of online games in the metaverse. With the advancement of VR, AR
and other metaverse-related technologies, users will be able to enjoy better gaming
experience in the metaverse world. Online games will also be applied to more metaverse
scenarios, such as film, television, social and education.

° Closer connection of culture and entertainment. Tighter connection between online
games and film, TV series and other cultural products helps to enhance the influence of
the game brands and expand user base.

° Growing trend of overseas development. The performance of China’s online games in
overseas markets received wide market recognition in the past five years, which
provided confidence for online game enterprises to continue exploring new markets
overseas and expand their global presence. In addition, China’s tightening regulations of
online games markets and online game users’ requirements for high quality game
content have also contributed to the growing trend of overseas development involving
online game enterprises in China.
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This section sets forth a summary of the most significant laws and regulations that affect our
business activities in the PRC.

REGULATIONS RELATING TO FOREIGN INVESTMENT

Foreign Investment Law of the PRC ({2 NRILMBISIMHETL)) (the “Foreign Investment
Law”) was issued on March 15, 2019, and came into force from January 1, 2020, which replaced
the Law of the People’s Republic of China on Chinese-foreign Equity Joint Ventures ({3 A RIL
B M ER8%215)), the Law of the People’s Republic of China on Chinese-Foreign
Contractual Joint Ventures ({3 A\RILHBEIFIMGERERER)) and the Law of the People’s
Republic of China on Wholly Foreign-Owned Enterprises (<3 A RALFNEH MG 2EEE)) . Pursuant to
the Foreign Investment Law, the PRC will grant national treatment to foreign-invested entities,
except for those foreign-invested entities that operate in “restricted” or “prohibited” industries
prescribed in the Negative List.

On December 26, 2019, the State Council issued the Regulations on Implementing the
Foreign Investment Law of the PRC ({H1#E A RILFBIS B EEE MifkG])) (the “Implementation
Rules”), which became effective on January 1, 2020 and replaced the Regulations on Implementing
the Sino-Foreign Equity Joint Venture Enterprise Law of the PRC ({3 N\ R ILHIE oM 4875
FHEEEMMP)). Provisional Regulations on the Duration of Sino-Foreign Equity Joint Venture
Enterprise Law ((FFAME &8 S WIBRE1781E)), the Regulations on Implementing the Wholly
Foreign-Invested Enterprise Law of the PRC ((h#E ARILFBEIMNEMRELEEAMA)) and the
Regulations on Implementing the Sino-foreign Cooperative Joint Venture Enterprise Law of the

PRC (3 NRILANE S-S VR AL Sk F AR D )

On December 30, 2019, the MOFCOM and the SAMR issued the Measures for the Reporting
of Foreign Investment Information (<APpi#& (5 S5 HHE)), which became effective on January 1,
2020 and replaced the Interim Measures for the Recordation Administration of the Formation and
Modification of Foreign-Funded Enterprises ((HMRf#i &1 3Eay M B MR E MY 1THHE)). Pursuant
to the Measures for the Reporting of Foreign Investment Information where a foreign investor
carries out investment activities in the PRC directly or indirectly, the foreign investor or the
foreign investment enterprise shall submit the investment information to the competent commerce
department.

The 2021 Negative List was promulgated by the National Development and Reform
Commission and the Ministry of Commerce jointly on December 27, 2021 and became effective on
January 1, 2022. The 2021 Negative List set out the industries and economic activities in which
foreign investment in the PRC is restricted or prohibited.

On December 19, 2020, the NDRC and the MOFCOM jointly promulgated the Measures on
the Security Review of Foreign Investment ((HMEf&EZREAN)), effective on January 18,
2021, setting forth provisions concerning the security review mechanism on foreign investment,
including the types of investments subject to review, review scopes and procedures, among others.
The Office of the Working Mechanism of the Security Review of Foreign Investment (#Mi& %
BHE TAEWSIIFAE) (the “Office of the Working Mechanism”) will be established under the
NDRC, which will lead the task together with the MOFCOM. Foreign investor or relevant parties
in China must declare the security review to the Office of the Working Mechanism prior to (i) the
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investments in the military industry, military industrial supporting and other fields relating to the
security of national defense, and investments in areas surrounding military facilities and military
industry facilities; and (ii) investments in important agricultural products, important energy and
resources, important equipment manufacturing, important infrastructure, important transport
services, important cultural products and services, important information technology and Internet
products and services, important financial services, key technologies and other important fields
relating to national security, and obtain control in the target enterprise. “Control” as contemplated
in item (ii) of the preceding sentence exists when the foreign investor (a) holds over 50% equity
interests in the target enterprise, (b) has voting rights that can materially impact on the resolutions
of the board of directors or shareholders meeting of the target enterprise even when it holds less
than 50% equity interests in the target, or (c) has material impact on the target enterprise’s
business decisions, human resources, accounting and technology.

REGULATIONS RELATING TO VALUE-ADDED TELECOMMUNICATIONS SERVICES
Licenses for Value-added Telecommunication Services

The PRC Telecommunications Regulations ({H# A\ RILFE EFEHA])), promulgated by the
State Council in 2000, and subsequently revised in 2014 and 2016 respectively, provides the
regulatory framework for telecommunications service providers in the PRC. The PRC
Telecommunications  Regulations  classifies  telecommunications  services into  basic
telecommunications services and value-added telecommunications services. Providers of
value-added telecommunications services are required to obtain a license for value-added
telecommunications services. According to the Catalogue of Telecommunications Business ((FE{F3E
B8 H#)), most recently updated on June 6, 2019, information services provided via public
communication network or the internet are value-added telecommunications services. We engage in
business activities that are value-added telecommunications services as defined and described by
the PRC Telecommunications Regulations and the Catalogue of Telecommunications Business.

The State Council issued the Administrative Measures on Internet Information Services
concurrently with the Telecommunications Regulations (CHB##E(E SMREEEBE)) in 2000 to
regulate internet content provision services, which was subsequently amended on January 8, 2011.
According to these measures, the internet information services are classified into commercial
internet information services and non-commercial internet information services; a commercial
operator of internet content provision services must obtain an Internet Content Provision License
for the provision of internet information services from the appropriate telecommunications
authorities.

The Administrative Measures on Telecommunications Business Operating Licenses ((Ef5 355
KB EIRE)), which was issued by the MIIT on July 3, 2017 and became effective on
September 1, 2017 set forth the types of licenses required to operate value-added
telecommunications services and the qualifications and procedures for obtaining such licenses. In
the event an operator operates value-added telecommunications services without obtaining such
licenses, such operator may be subject to sanctions including but not limited to corrective orders
and fines.
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Measures for Management of Telecommunication Network Code Number (EEAEA9M59E & HE
Fi#E)) was issued by MIIT on January 29, 2003 and amended on September 23, 2014, according
to which, code resources shall be owned by the State, and any telecommunications network
information service providers and call center service providers who need to use
telecommunications network code numbers shall be approved by the MIIT or its provincial level
counterparts to use telecommunications network code numbers to provide relevant services, and the
time limit and scope of such approval shall be identical with that of the telecommunication
business license or other related approval documents obtained by such entity.

Foreign Investment in Value-added Telecommunications Services

On December 27, 2021, the NDRC and the MOFCOM published the 2021 Negative List.
According to the 2021 Negative List, the proportion of foreign investments in an entity engaging
in value-added telecommunications business (except for e-commerce, domestic multi-party
communications, storage-forwarding, and call centers) shall not exceed 50%.

The Regulations for the Administration of Foreign-Invested Telecommunications Enterprises ({Fh
PR EEG G MBIE)), were promulgated by the State Council on December 11, 2001 and
subsequently revised in 2008, 2016 and 2022, respectively (the “2022 FITE Regulations”). The
2022 FITE Regulations, among others, no longer requires the main foreign investor who invests in
a value-added telecommunications business in the PRC to possess prior experience in operating
value-added telecommunications businesses and a proven track record of business operations.

However, as of the date of this document, no applicable PRC laws, regulations or rules have
provided clear guidance or interpretation about the 2022 FITE Regulations It remains uncertain as
to the interpretation and enforcement of the 2022 FITE Regulations in practice and the relevant
regulations promulgated by the government authorities. We will closely monitor the relevant
regulatory development in connection with the 2022 FITE Regulations.

As advised by our PRC Legal Advisers, such regulatory development does not invalidate our
ICP License and SP License or require us to modify our Contractual Arrangements according to
PRC laws and regulations. As of the Latest Practicable Date, we have not received any inquiry or
notice from the competent authorities regarding the validity of our ICP License and SP License or
our Contractual Arrangements as a whole.

REGULATIONS RELATING TO ONLINE CULTURAL PRODUCTS

The Interim Administrative Provisions on Internet Culture ((HIFHEALEILEITHIEY), issued
by the MOC in 2003 and further revised in 2004, 2011 and 2017, apply to the entities engaging in
activities related to “internet cultural products,” which are classified as cultural products
developed, published and disseminated via the internet. These products mainly include: (i) online
cultural products particularly developed for publishing via internet, such as, among other things,
online music and entertainment, online games and online shows and programs, online performance,
online artwork and online anime and cartoons; and (ii) online cultural products converted from
music and entertainment, games, shows and programs, performance, artwork, anime and cartoons
using certain technical means to be disseminated via internet. Pursuant to these regulations, entities
are required to obtain the Internet Cultural Operation License (#H# (L& EFATRE) from the
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applicable provincial level counterpart of the MCT if they intend to commercially engage in any of
the following types of activities: (a) production, duplication, import, release or broadcasting of
online cultural products; (b) publishing of online cultural products on the internet or transmission
over information network, such as internet or mobile telecommunications network, to end user’s
devices via computers, fixed phones, mobile phones, television sets or online games consoles and
internet cafes for the purpose of browsing, reading, reviewing, using or downloading such products
by users; or (c) exhibitions or contests related to online cultural products.

On August 12, 2013, the MOC issued the Administrative Measures for Content Self-Review
by Internet Culture Business Entities (CAI4% CILAE4SBAIAZ @3 HI#HE)), which require internet
culture business entities to review the content of products and services before providing them to
the public. The content management system of an internet cultural business entity is required to
specify the responsibilities, standards and processes for content review as well as accountability
measures, and is required be filed with the provincial level counterpart of the MCT. In addition,
Internet cultural business (except for music) remains a prohibited area for foreign investment in
the Negative List.

REGULATIONS RELATING TO ONLINE LITERATURE

On 4 February 2016, the State Administration of Press, Publication, Radio, Film and
Television (the “SAPPRFT”) and the MIIT jointly promulgated the Regulations on the
Administration of Online Publishing Services (CAH&& I NUIRGERIMIE)) (the “Online Publishing
Regulations”), which came into effect on March 10, 2016. The SAPPRFT is responsible for the
prior approval, supervision, and administration of the internet publication services nationwide, any
online publishing services provided in the territory of the PRC is subject to the Online Publishing
Regulations. According to the 2021 Negative List, foreign investment is prohibited from entering
into the publishing service industry.

Under the Online Publishing Regulations, “online publications” was defined as digital works
that are edited, produced, or processed to be published and provided to the public through the
internet, including (i) original digital works, such as knowledgeable and thoughtful texts, pictures,
maps, games, animation, audio and video readings in literature, art, science and other fields; (ii)
digital works with content that is consistent with the type of content that, prior to being released
online, typically was published in offline media such as books, newspapers, periodicals,
audio-visual products and electronic publications; (iii) digital works in the form of online
databases compiled by selecting, arranging and compiling other types of digital works; and (iv)
other types of digital works identified by the SAPPRFT. In addition, foreign-invested enterprises
are not allowed to engage in the foregoing services. The Online Publishing Regulations requires
any internet publishing services provider to obtain an online publishing service license to engage
in online publishing services.

If any entity arbitrarily engages in internet publication services or arbitrarily launches online
games (including online games authorized by foreign copyright owners) without approval, it may
be banned by the competent publication administrative department and the administrative
department for industry and commerce with statutory authority and a fine up to ten times the
illegal operating income may be imposed. In addition, based on the Administrative Measures for
Internet Publication Services, an annual verification system shall apply to internet publishing
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service providers and shall be carried out once every year. The competent provincial-level
administrative departments for the SAPPRFT shall carry out the annual verification of internet
publishing service providers within their respective administrative regions and report relevant
information to the SAPPRFT.

REGULATIONS RELATING TO DIGITAL MARKETING

The Advertisement Law of the PRC ({2 N RILAEE {47%5)), which was promulgated by the
SCNPC on October 27,1994 and last amended on April 29, 2021, requires advertisers to ensure
that the content of the advertisements is true. The content of advertisements shall not contain
prohibited information, including but not limited to: (i) information that harms the dignity or
interests of the State or divulges the secrets of the State, (ii) information that contains wordings
such as “national level”, “highest level” and “best”; and (iii) information that contains ethnic,
racial, religious, sexual discrimination. Advertisements posted or published through the internet
shall not affect normal usage of network by users. Advertisements published in the form of pop-up
window on the internet shall display the close button clearly to make sure that the viewers can
close the advertisement by one-click. Moreover, internet service providers are obligated to cease
publishing any advertisements that they know or should know are illegal. Violation of these
regulations may result in penalties, including fines, confiscation of the advertising incomes,
termination of advertising operations and even suspension of the provider’s business license.

According to the Advertisement Law and the Measures for the Administration of Internet
Advertisements ( CHIBFAE 54 #HHE5) ) promulgated by the SAMR on February 25, 2023 and
implemented on May 1, 2023, advertising operators and advertising distributors shall establish,
improve and implement the management systems regarding acceptance, registration, review and
filing of the internet advertising business in accordance with the following provisions: (i) verify
and register the information of advertisers, such as their truthful identity, addresses and valid
contact details, set up advertisement files and check and update them on a regular basis, record
and maintain relevant electronic data of advertising activities. Relevant files shall be kept for not
less than three years from the date of termination of the advertisement release: (ii) verify relevant
certificates, check the contents of advertisements, and shall not provide design, production, agent
or release services for advertisements with inconsistent content or incomplete certification
documents; (iii) set up advertisement reviewers familiar with advertising laws and regulations or
establish advertisement review agencies. The identity information includes names, unified social
credit codes (identification card numbers), among other things. For the publication of
advertisements for medical treatment, pharmaceuticals, medical devices, agricultural pesticides,
veterinary drugs, healthcare food, special formula foods for medical purposes and other
advertisements subject to the examination as required by laws, administrative rules and regulations,
the advertisement examination authority shall, prior to publication, examine the contents of such
advertisements; in the absence of such examination, such advertisements shall not be published.
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On November 1, 2021, the MIIT promulgated the Notice of the Ministry of Industry and
Information Technology on Launching the Action for Improvements to the Perception of Information
and Communications Services ({TEEAF EALFRER B R B (5 B AR TH 7B % A1), or the
MIIT Notice. Under the MIIT Notice, internet enterprises shall set obvious and effective close
buttons in the splash ads of their Apps. On September 9, 2022, the Administrative Provisions on
Internet Pop-up Window Information Notification Services (CEHI#HTE 5 EHERLIRFATIAIE)) was
issued by the CAC, MIIT and SAMR, effective from September 30, 2022, which requires that
pop-up ads shall be subject to content compliance review and shall be identifiable, prominently
marked as “advertisement,” and users shall be notified expressly. Besides, pop-up ads shall be able
to be closed with a single click.

REGULATIONS RELATING TO ONLINE GAMES
Regulatory Authorities

Pursuant to the Notice on Issuing the Provisions on the Main Functions, Internal Bodies and
Staffing of the General Administration of Press and Publication (National Copyright Administration)
(BRI BN 8% I 220 ) ) A 28 (B A W) ) T 3 1) R i A N B A SRS RO ) promulgated by
the General Office of the State Council on July 11, 2008, the Notice of the State Commission Office
for Public Sector Reform on Interpretation of the State Commission Office for Public Sector Reform on
Several Provisions relating to Animation, Online Game and Comprehensive Law Enforcement in
Culture Market in the Three Provisions jointly promulgated by the MOC, the State Administration of
Radio, Film and Television and the GAPP (< Jebhisan & 25 B e A = B B8 Crp S i S STL g -
AR ~ i Hh R AR =E TR ) A BB IE - AEAR A AN SCAL TG A S B RO ER MG SO IERE) B9 )
on September 7, 2009, the Notice on Issuing the Provisions on the Main Functions, Internal Bodies and
Staffing of the State Administration of Press, Publication, Radio, Film and Television promulgated by
the General Office of the State Council (<P EP%E B 57 L 3 o AR T B2k R TR s AR R . 8 A Y
HiE) R FA)) on July 11, 2013, and the Administrative Measures on Internet Publishing Services
(CHa%E Uk S 3E8LE D)) (the “Internet Publishing Measures™) promulgated by the SAPPRFT and
the MIIT on February 4, 2016 that became effective on March 10, 2016, the administration of
anime and online game shall be conducted by the MCT, and the GAPP is responsible for the
examination and approval process of online games prior to online publication. After the online
games uploaded on the internet, online games will be administered by the MCT. Moreover, if an
online game is launched on the internet without the prior approval of the GAPP, the MCT will be
responsible for guiding the cultural market law enforcement team to conduct investigation and
punishment.

The Notice Regarding the Consistent Implementation of the “Stipulations on ‘Three
Provisions’ of the State Council and the Relevant Interpretations of the State Commission Office for
Public Sector Reform and the Further Strengthening of the Administration of Pre-examination and
Approval of Internet Games and the Examination and Approval of Imported Internet Games™ (<B* &
B BB B =8 B A rh SR A B R > A — 25 I St A A 0 IS T R 1 AR ISR L R Y
%)) also known as Circular 13, was jointly published by the GAPP, the National Copyright
Administration and the National Office of Combating Pornography and Illegal Publications in
2009. Circular 13 expressly states that foreign investors are not permitted to participate in the
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operation of online games via wholly owned, equity joint venture or cooperative joint venture
investments in the PRC, and from controlling and participating in such businesses directly or
indirectly through contractual or technical support arrangements.

According to the Institutional Reform Plans issued by the Central Committee of the
Communist Party of China that became effective from March 21, 2018, the SAPPRFT was
reformed and is now known as the NRTA under the State Council, and the responsibility of the
SAPPRFT for administration of news, publication and films, such as the approval of online game
registrations and issuance of game publication numbers has been transferred to the National Press
and Publication Administration of the PRC (the “NPPA”) under the Propaganda Department of the
Central Committee of the Communist Party of China. The NPPA at the national level suspended
the approval of game registration and issuance of publication numbers for online games since April
2018 and resumed to issue game publication numbers by batches periodically since December
2018. Beginning in December 2018, the NPPA at the national level started to approve new online
games.

On May 14, 2019, the MCT issued the Notice on Adjusting the Scope of Examination and
Approval regarding the Internet Culture Operation License to Further Regulate the Approval Work (<[
i 3 CHAAR AL 4678 I RT3 ) 2 L AR [ o — A0 LA IL T/E Y78 %)), which quotes the Regulations on the
Function Configuration, Internal Institutions and Staffing of the MCT ({CfbANji#E FREkAERL & - sk
WA A B4R HI8IE)) (the “Function Configuration Regulations”), effective on July 30, 2018, and
further specifies that the MCT no longer assumes the responsibility for administering the industry
of online games. On July 10, 2019, the MCT issued the Abolition Decisions on the Interim
Administrative Measures for the Administration of Online Games and the Administrative Measures
for Tourism Development Plan (BHABE (- CHEAK B2 I SRR AT Hks ) F0 Ol 5 R B BRI DR )
(the “Abolition Decision”), which provides that the MCT will no longer regulate the industry of
online games.

As advised by the PRC Legal Advisers, the Internet Culture Operation License, which was
used to be granted by the MCT in the abolished regulation regime, was no longer required
following a consultation with the Department of Culture and Tourism of Guangdong Province (/%
HE LMk #E) which confirmed that it is not necessary for an enterprise to obtain the Internet
Culture Operation License to conduct online game operation business. For the same reason, our
collaborating partners, such as co-developers and third-party publishers, were no longer required to
possess the Internet Culture Operation License in order to cooperate with our Group. Further,
during the Track Record Period, we did not receive any administrative sanctions in relation to the
validity of our collaborating partners’ Internet Culture Operation Licenses from the PRC
government.

On December 22, 2023, the NPPA issued Draft Online Games Measures to solicit public
opinions until January 22, 2024. The Draft Online Games Measures comprehensively standardize
the establishment, administration and supervision of online game publishers and operators. As for
the regulatory authorities, the NPPA is specified to be the functional authority for online games in
China. Since the Draft Online Games Measures have been issued for the purpose of soliciting
public opinions, uncertainties still exist in terms of the final content, time of adoption, effective
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date or the relevant implementing rules. We will closely monitor the Ilatest regulatory
developments on the requirements of the Internet Culture Operation License, and strive to comply
with any new applicable laws and regulations.

Online Game Publication

According to the Internet Publishing Measures, before publishing an online game, an online
publishing service provider shall file an application with the competent provincial-level publishing
administrative department where it is located, and the application, if reviewed and approved, shall
be submitted to the NPPA for approval. The Notice of the General Office of the General
Administration of Press, Publication, Radio, Film and Television on the Administration of Mobile
Game Publishing Services (<2 47 HI 1 5 T A=) B2 B8 R A 7% Bl 22 15 s R B 8 3R %0)) , - which
was issued on May 24, 2016, and became effective on July 1, 2016, provides that game publishing
services providers shall be responsible for examining the contents of their games and applying for
game publication numbers CEEEHMY5E), and for the purpose of this notice, the providers of
online games publishing services shall refer to online publishing service entities that have obtained
the Internet Publishing Service License with game publishing business included in their scope of
business.

On December 12, 2023, NPPA issued the Draft Online Games Measures. Article 8 of the
Draft Online Games Measures stipulate the entry standards for online games operating entities. To
engage in online games business, issuing and trading of online games currencies and other related
activities, online games operating entities shall meet a series of conditions and obtain the Internet
Publishing Service License (A% tHUIRSGSFFAT#5) that specifies the scope of online games business,
as approved by the provincial-level publication regulatory authorities in accordance with the laws
and regulations. The conditions for online games operating entities to operate online games
business include: (i) a definite entity name and charter; (ii) a fixed workplace; (iii) a definite
domain name and platform for engaging in online games operations, such as intelligent terminal
applications; (iv) a defined scope of online games operations; (v) requisite professional personnel,
equipment, and management technical measures for engaging in online games operations. Related
servers and storage devices shall be located in China; and (vi) other conditions stipulated by laws,
administrative regulations, and national publication regulatory authorities.

Our Group’s domestic business entities which provide online games services currently have
definite entity names along with their charters and fixed workplaces. The primary scope of our
online games operating business is to provide online games publishing services. During the
service, we typically charge users for virtual items purchased within the online games, and we
subsequently share a portion of the income with third-party game content providers. Our related
servers and storage devices in connection with our provisions of online games publishing services
are all located in China. We also plan to apply for the Internet Publishing Service License in
accordance with the relevant provisions of the Draft Online Games Measures if such measures are
adopted in current form. As advised by our PRC Legal Advisers, there is no material obstacle for
us to obtain the Internet Publishing Service License. In addition, we possess the requisite
professional personnel, equipment and management technical measures to engage in online games
operating business. Therefore, we believe that we are able to meet all the conditions set forth in
the Draft Online Games Measures for obtaining the Internet Publishing Service License if the
measures are adopted in current form.
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In addition to the requirement to obtain the Internet Publishing Service License, the Draft
Online Games Measures also provide a series of requirements for online games publishing and
operating entities to conduct their online games business in China, such as time limit for online
games publishing and operating, and the display of the Internet Publishing Service License.
According to Article 11 of the Draft Online Games Measures, online games publishing and
operating entities shall only engage in activities within the scope of business approved by the
relevant competent authorities and display the information of the Internet Publishing Service
License prominently on their corporate websites, client terminal of the relevant products and user
service centers. Furthermore, according to Article 12 of the Draft Online Games Measures, online
games publishing and operating entities, upon receiving the approval for online games, shall
organize the publication and operation of the relevant games within one year from the date of
issuance of such approval. If the entities are unable to publish and operate within this period, they
shall provide a written explanation to the provincial publication regulatory authorities in their
operating jurisdictions in a timely manner. According to Article 15 of the Draft Online Games
Measures, online games publishing and operating entities shall establish and enhance content
management, set up content self-review systems, strengthen the self-inspection and management of
publishing and operating activities in compliance with national standards and specific regulatory
requirements, and shall ensure the legality and quality of online games contents. Moreover,
according to Article 47 of the Draft Online Games Measures, online games publishing and
operating entities shall submit an annual report to the provincial publication regulatory authorities
in their operating jurisdictions.

Going forward, we will closely monitor the regulatory development and we expect to observe
the above requirements if the Draft Online Games Measures are adopted in their current form.
Given that (i) the revenue contribution from our online game publishing services to our total
revenue was less than 2% during each year of the Track Record Period; and (ii) our business
strategy for our online games publishing services mainly focuses on oversea markets, in the event
that we fail to meet the requirements under the Draft Online Games Measures in a timely manner,
and if the Draft Online Games Measures are adopted in their current form, our business, financial
conditions and results of operations would not be materially and adversely impacted. However,
there remain uncertainties regarding the further interpretation and implementation of the Draft
Online Games Measures. As of the Latest Practicable Date, the Draft Online Games Measures were
for the purpose of soliciting public opinions and have not been formally adopted.

Online Game Operations

According to the Interim Administrative Measures for Internet Games (CA34%%7EE BB 1THHE))
issued by the MOC on June 3, 2010 and last amended on December 15, 2017, any entity engaging
in online game operations must obtain an Internet Cultural Operation License (A8 UL 288 7T 76 ) .
On July 10, 2019, the MCT issued the Abolition Decision, which specifies that the Online Game
Measures was abolished by the MCT on July 10, 2019. On August 19, 2019, the MCT issued the
Announcement on Results of Regulatory Documents Clean-up ({3CAb Az 50 B I T IO o SC A1
AR A% )), which specifies that the Notice of the MCT on the Implementation of the Online
Game was abolished. As a result, the MCT is no longer responsible for regulating the online game
industry in the PRC and has ceased to grant or renew any Internet Cultural Operation License
relating to game operations. The issued Internet Cultural Operation License relating to game
operations, however, will remain valid until each of their original expiration dates.
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On May 14, 2019, the General Office of the Ministry of Culture and Tourism released the
Notice on Adjusting the Examination and Approval Scope of Internet Culture Operation License
and Further Standardizing the Examination and Approval Work (B %5 (A4 STIL 4878 3 nl 2 ) it
[ P B TAERAE%), which quotes the Regulations on the Function Configuration,
Internal Institutions and Staffing of the MCT ({CULFRAEFRIRABACE ~ BTN B 4R IR 2 ))
and further specifies that the MCT shall no longer assume the responsibility for administering the
industry of online games and shall no longer approve and issue the Internet Culture Operation
Licenses within the business scope of “operating online games via the internet”, “operating online
games via the internet (including the issuance of virtual currencies used for online games)” and

“conducting trade of virtual currencies used for online games via the internet”.

According to the Draft Online Games Measures issued by NPPA on December 22, 2023,
enterprises engaged in online game operation, online game coin issuance and trading services and
other online game business activities shall meet the statutory conditions, be approved by the
competent provincial publishing department, and obtain the Internet Publishing Service License
containing the business scope of online game operation. However, there exists uncertainties
regarding the timetable for the enactment, the final content, interpretation and implementation of
the Draft Online Games Measures, and we will closely monitor and follow any developments
during the enactment process and strictly comply with any new applicable laws and regulations.

Virtual Currency

On February 15, 2007, the Notice on Further Strengthening Administration of Internet Cafes
and Online Games (B INRATE K A 4% 22 5 A PR LAERYAEH)) (the “Internet Cafes Notice™)
was jointly issued by the MOC, the PBOC and other governmental authorities, directs the PBOC
to strengthen the administration of virtual currency in online games to avoid any adverse impact
on the real economic and financial systems. The Internet Cafes Notice imposes strict limits on the
total amount of virtual currency issued by online game operators and the amount purchased by
individual players. The Internet Cafes Notice further provides that virtual currency should only be
used to purchase virtual items and prohibits any resale of virtual currency.

On June 4, 2009, the MOC and the MOFCOM jointly issued the Notice on strengthening the
management of virtual currency for online games (B3 484K 7% 15k 468 & WA 38 TAE G AN)) (the
“Virtual Currency Notice), which broadly defined virtual currency as a type of virtual exchange
instrument issued by internet game operation enterprises, purchased directly or indirectly by the
game user by exchanging legal currency at a certain exchange rate, saved outside the game
programs, stored in servers provided by the internet game operation enterprises in electronic record
format and represented by specific numeric units. Virtual currency is used to exchange internet
game services provided by the issuing enterprise for a designated extent and time, and is
represented by several forms, such as online prepaid game cards, prepaid amounts or internet game
points, and does not include game props obtained from playing online games. The Virtual
Currency Notice also states that online game operators are also not allowed to give out virtual
items or virtual currency through lottery-base activities, such as lucky draws, betting or random
computer sampling, in exchange for players’ cash or virtual money.
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According to the Notice on Regulating the Operations of Online Games and Strengthening
Interim and Ex Post Regulation (<P i & i 508 5 hn i o b 42 B8 TAERYE D) (the “Interim
and Ex Post Supervision Notice”) promulgated by the MOC on December 1, 2016 that became
effective on May 1, 2017, the virtual items, purchased by users directly with legal tender, by using
the virtual currencies of online games or by exchanging the virtual currencies of online games
according to a certain percentage and enabling users to directly exchange for other virtual items or
value-added service functions in online games, shall be regulated pursuant to the provisions on
virtual currencies of online games. Online game operators shall not provide users with services to
exchange virtual currencies into legal currency. Where it provides users with the option to
exchange virtual currencies into physical items of minor value, the contents and value of such
physical items shall be in compliance with relevant laws and regulations of the State. However, the
Interim and Ex Post Supervision Notice has been abolished by the MCT on August 19, 2019.

The Draft Online Games Measures issued by the NPPA on December 22, 2023 regulates the
distribution and trading of online game coins and virtual props. On the one hand, the Draft Online
Games Measures regulates the financial nature of online game virtual assets and regulates the
trading activities of virtual assets; on the other hand, the flow of funds shall be supervised in the
form of digital Renminbi, and service providers engaging in online game coin trading shall be
required to take technical measures to effectively supervise the trading process and timely report
the same to the regulatory authorities, so as to prevent money laundering or relevant illegal
operations. However, there remain uncertainties regarding the further interpretation and
implementation of the Draft Online Games Measures. As of the Latest Practicable Date, the Draft
Online Games Measures were for the purpose of soliciting public opinions and have not been
formally adopted.

Anti-addiction System and Protection of Minors

In April 2007, the GAPP and several other government agencies issued a circular requiring
the implementation of an anti-addiction system and a real-name registration system by all PRC
online game operators to curb addictive online game playing by minors. To identify whether a
game player is a minor and thus subject to the anti-addiction system, a real-name registration
system must be adopted to require online game players to register with their real identity
information before playing online games. The online game operators are also required to submit
the identity information of game players to the public security authority for verification. Under the
anti-addition system, three hours or less of continuous play by minors is considered to be
“healthy”, three to five hours to be “fatiguing”, and five hours or more to be “unhealthy”. Game
operators are required to reduce the value of in-game benefits to a game player by half if the game
player has reached “fatiguing” level, and to zero in the case of “unhealthy” level.

In January 2011, the MOC, together with several other government agencies, jointly issued a
Circular on Printing and Distributing Implementation Scheme regarding Parental Guardianship
Project for Minors Playing Online Games (<P EDEE 44508 R UAE N R B TRE 7 580 iyl
1)) to strengthen the administration of online games and protect the legitimate rights and interests
of minors. This circular requires that online game operators must have person in charge, set up
specific service webpages and publish specific hotlines to provide parents with necessary
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assistance to prevent or restrict minors’ improper game playing behavior, and must suspend the
account of a minor if requested by the minor’s parents or guardians. The monitoring system was
formally implemented on March 1, 2011.

The Notice on Initializing the Verification of Real-name Registration for Anti-Addiction
System on Internet Games (BB A8 A% 2 S0 {1 B 42 B8 TAERYEA)), issued by the General
Administration of Press and Publication, the MIIT, the Ministry of Education and five other
governmental authorities in July 2011, indicates that the National Citizen Identity Information
Center of the Ministry of Public Security will verify identity information of game players
submitted by online game operators, and imposes stringent penalties on online game operators that
do not implement the required Anti-Addiction and real-name registration measures properly and
effectively. Its main focus is to prevent minors from using an adult ID to play internet games. The
operation of an online game may be terminated if the operator is found to be in violation of this
notice.

On February 5, 2013, the Work Plan for the Integrated Prevention of Minors’ Online Game
Addiction (R N SUSRESR GBI TR TAE %)) (the “Work Plan”), jointly issued by the
GAPP, the MOE, the MOC, the MIIT and 11 other PRC government authorities implemented the
integrated measures by different authorities to prevent minors from becoming addicted to online
games. Under the Work Plan, the current relevant regulations regarding online games will be
further clarified and additional implementation rules will be issued, and as a result, online game
operators will be required to implement additional measures to protect minors.

On October 25, 2019, the GAPP issued the Notice on Preventing Minor’s Addiction to Online
Games  (CBHABY IE AR BUE AN TUR A S04 %1)), which requires all online gamers to register
accounts with their valid identity information and all game companies to stop providing game
services to users who fail to do so. Furthermore, minors are prohibited from playing games
exceeding a certain period of time per day or putting money into their accounts exceeding a
certain amount.

On October 17, 2020, the SCNPC revised and promulgated the Law of the PRC on the
Protection of Minors (2020 Revision) ({F3E A RIAE KA A1), which became effective
on June 1, 2021. Law of the PRC on the Protection of Minors (2020 Revision) added a new
section entitled “Online Protections” which stipulates a series of provisions to further protect
minors’ interests on the internet, among others, (i) online product and service providers are
prohibited from providing minors with products and services that would induce minors to indulge;
(i1) online service providers for products and services such as gaming, live streaming, audio-video,
and social networking are required to establish special management systems of user duration,
access authority and consumption for minors; (iii) online gaming service providers must request
minors to register and log into online games with their valid identity information; (iv) online
gaming service providers must categorize games according to relevant rules and standards, notify
users about the appropriate ages for the players of the games, and take technical measures to keep
minors from accessing inappropriate games or gaming functions; and (v) online gaming service
providers may not provide online game services to minors from 10:00 P.M. to 8:00 A.M. the next
day. As of the Latest Practicable Date, we have adopted anti-addiction and real name registration
systems.
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On March 14, 2022, the CAC published the revised Regulations on the Online Protection of
Minors (Draft for Comments) (CREE AL IR#ERG](BOKE R ))  (the “Minor Protection
Draft”), which was open for public consultations until April 13, 2022 and has not become effective
as of the date of this document. The Minor Protection Draft sets out in detail the responsibilities
of the online platforms, online product or service providers, personal information processors, and
manufacturers and sellers of smart terminal products.

The Minor Protection Draft stipulates that (i) online products and service providers shall not
provide minors with products and services that induce them to indulge; (ii) network products and
service providers, such as online games, online live broadcast, online audio and video, and online
social networking, shall take measures to establish special management systems for minors’ use
duration, access rights and consumption, among other things; (iii) the personal information
processor shall follow the principles of legality, legitimacy and necessity when processing the
personal information of minors online; and (iv) the Internet service providers shall take measures
to reasonably limit the amount of a single consumption and the amount of a single day’s
accumulated consumption of minors in using Internet products and services, and shall not provide
minors with paid services that are inconsistent with their civil capacity.

The Draft Online Games Measures issued by NPPA on December 22, 2023 further provide
detailed measures for the protection of minors, specify the implementing bodies for the protection
of minors (guardians of minors, competent authorities of publication, publishers and operators of
online games, and all sectors of the society), and stipulate the corresponding responsibilities of the
said bodies. Online game publishers and operators are required to assume the obligations of
controlling game hours and consumption, establishing an addiction prevention system, verifying
minors’ identities and indicating the age appropriate.

However, there remain uncertainties regarding the further interpretation and implementation
of the Minor Protection Draft and the Draft Online Games Measures. As of the Latest Practicable
Date, both the Minor Protection Draft and the Draft Online Games Measures have not been
formally adopted.

REGULATIONS RELATING TO CYBERSECURITY, DATA SECURITY AND PERSONAL
INFORMATION PROTECTION

PRC Cybersecurity and Data Security

On July 1, 2015, the SCNPC issued the National Security Law of the PRC (“National
Security Law”) ((# NRILFEIE K %41:)), which came into effect on the same day. The
National Security Law provides that the state shall safeguard the sovereignty, security and
cybersecurity development interests of the state, and that the state shall establish a national
security review and supervision system to review, among other things, foreign investment, key
technologies, internet, information technology products and services, and other important activities
that are likely to impact the national security of the PRC.

On November 7, 2016, the SCNPC issued the PRC Cybersecurity Law, which came into

effect on June 1, 2017. This is the first PRC law that focuses exclusively on cybersecurity. The
PRC Cybersecurity Law provides that network operators must set up internal security management
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systems that meets the requirements of a classified protection system for cybersecurity, including
appointing dedicated cybersecurity personnel, taking technical measures to prevent computer
viruses, network attacks and intrusions, taking technical measures to monitor and record network
operation status and cybersecurity incidents, and taking data security measures such as data
classification, backups and encryption. The PRC Cybersecurity Law emphasizes that any
individuals and organizations that use networks must not endanger network security or use
networks to engage in unlawful activities such as those endangering national security, economic
order and social order or infringing the reputation, privacy, intellectual property rights and other
lawful rights and interests of others. Any violation of the provisions and requirements under the
PRC Cybersecurity Law may subject the Internet service provider to warnings, fines, confiscation
of illegal gains, revocation of licenses, shutdown of websites or even criminal liabilities.

On December 28, 2021, the CAC, the NDRC, the MIIT and several other PRC governmental
authorities jointly promulgated the Cybersecurity Review Measures, which provide that (i) network
platform operators in possession of over one million users’ personal information shall apply with
the Cybersecurity Review Office for a cybersecurity review when listing in a foreign country; (ii)
operators of “critical information infrastructure” that intend to purchase network products and
services that will or may affect national security shall apply for a cybersecurity review; and (iii)
network platform operators carrying out data processing that will affect or may affect national
security shall apply for a cybersecurity review. The Cybersecurity Review Measures became
effective on February 15, 2022 and replaced the Measures for Cybersecurity Review promulgated
in April 2020.

Cybersecurity Review Measures do not provide definition of “network platform operators”.
Based on Paragraph 9 of Article 73 of the Draft Data Security Regulations, “internet platform
operators” (HHAEF-52H 5 ) refer to data processors that provide users with internet platform
services such as information publishing, social networking, transactions, payment, and audio-visual
services. Such definition contains two characteristics of a platform operator, namely, the use of a
platform and the provision of specific services. Our Directors are of the view that, as advised by
our PRC Legal Advisers relating to Data Compliance, as we operate Easou Reading App Series
and provide online platform services for our users, although we may be considered as a network
platform operator and are hence subject to the requirements of the Cybersecurity Review Measures
, as advised by our PRC Legal Advisers relating to Data Compliance and our Directors are of the
view that, the risk of us being required to apply for cybersecurity review in relation to our
proposed [REDACTED] in Hong Kong pursuant to the Cybersecurity Review Measures is
relatively low because: (i) despite the fact that we are considered as a network platform operator
and possess personal information of more than one million users, our current application for the
[REDACTED] does not constitute [REDACTED] according to the Basic Law of Hong Kong
Special Administrative Region of the PRC, as Hong Kong is an inalienable part of the PRC; (ii)
we have not received any notice or determination from the relevant government authorities or
competent industry authorities identifying us as a critical information infrastructure operator; and
(iii) according to Article 2 of National Security Law, national security refers to the condition in
which the State power, sovereignty, unity and territorial integrity, people’s welfare, sustainable
economic and social development and other vital interests of the PRC shall face no relatively
grave danger or encounter no relatively significant internal and external threats, as well as the
capability to safeguard sustainable safety condition. Based on Article 31 of the Cybersecurity Law,
the industries and sectors that may severely threaten the national security include energy, transport,
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water conservancy, finance and e-governance, among others. The nature of our Group’s business
mainly includes the provision of online literature recommendation and digital marketing, and
subject to further interpretations, is therefore less likely to affect or may affect national security.
Moreover, the type of data processed by our Group mainly includes (i) user data that consist of
users’ nickname, profile photo, phone number, and (ii) behavior data such as search and browsing
history, subscription and payment records of our users who purchase our reading with paid
services and behavior habits for online literature for the provision of our business services.
Specifically, behavior habits for online literature refer to encoded vector data extracted from user
reading, subscription, payment and other behaviors. Therefore, it is less likely that such data being
processed by our Group affects or may affect national security. Furthermore, according to our
on-site interview conducted on October 27, 2022 with the Cyberspace Administration of Shenzhen,
the competent local authority of the CAC, we are not required to apply for cybersecurity review in
relation to our proposed [REDACTED] in Hong Kong.

On June 10, 2021, the SCNPC issued the PRC Data Security Law, which has taken effect on
September 1, 2021. The PRC Data Security Law provides a national data security review system,
under which data processing activities that affect or may affect national security shall be reviewed.
In addition, it clarifies the data security protection obligations of organizations and individuals
carrying out data activities and implementing data security protection responsibility. Data
processors shall establish and improve the whole-process data security management rules, organize
and implement data security trainings as well as take appropriate technical measures and other
necessary measures to protect data security. Any organizational or individual data processing
activities that violate the PRC Data Security Law shall bear the corresponding civil, administrative
or criminal liabilities depending on specific circumstances.

On July 22, 2020, the Ministry of Public Security published the Guiding Opinions on the
Implementation of Cybersecurity Hierarchical Protection System and Critical Information
Infrastructure Security Protection System (CET B AMAR 2245 SR 0% 8 i) 52 B SR 0 B BE Bt 22 22 R
FEH 54 L)), which requires, among others, to determine the cybersecurity protection level
in a scientific manner based on the importance of network (including network facilities,
information system, and data resources) in national security, economic construction, and social life,
as well as factors such as the degree of harm after its destruction, and to implement hierarchical
protection and supervision, with emphasis on ensuring the security of critical information
infrastructure and networks at or above the third level.

On July 30, 2021, the State Council promulgated the Regulations for the Security Protection
of Critical Information Infrastructure (B85 5 ILEEL %2 5E %)), which became effective on
September 1, 2021, referring “critical information infrastructures” as important network facilities
and information systems in important industries including public communications and information
services, as well as those that may seriously endanger national security, national economy, people’s
livelihood, or public interests in the event of damage, loss of function, or data breach. Pursuant to
the Regulations for the Security Protection of Critical Information Infrastructure, the relevant
government authorities are responsible for stipulating rules for the identification of critical
information infrastructures with reference to several factors set forth therein and further identifying
the critical information infrastructure in the related industries in accordance with such rules. The
relevant authorities must also notify operators of the determination as to whether they are
categorized as critical information infrastructure operators.
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On July 7, 2022, the CAC issued the Measures for the Security Assessment of Data
Cross-border Transfer (CHiEH 5% 25FHL)), which became effective on September 1, 2022.
The Measures for the Security Assessment of Data Cross-border Transfer requires that any data
processor providing important data collected and generated during operations within the territory
of the PRC or personal information that should be subject to security assessment according to law
to an overseas recipient shall conduct security assessment. On March 22, 2024, the CAC issued the
Provisions on Facilitating and Regulating Cross-Border Data Flows ( {1k i S ¥ 5T i # e ) )
(the “Cross-Border Data Flows Provisions”), which provides the following circumstances under
which data processors shall, through the local cyberspace administration at the provincial level,
apply to the national cyberspace administration for security assessment of cross-border data
transfer: (i) critical information infrastructure operators providing personal information or
important data overseas; and (ii) data processors other than critical information infrastructure
operators providing important data overseas, or cumulatively providing overseas personal
information (excluding sensitive personal information) of more than one million individuals or
sensitive personal information of more than 10,000 individuals since January 1 of the current year.
The Cross-Border Data Flows Provisions also provides that, where the data processors other than
critical information infrastructure operators provide personal information (excluding sensitive
personal information) overseas of not less than 100,000 but not more than one million individuals,
or the sensitive personal information of not more than 10,000 individuals, cumulatively as of
January 1 of the current year, it shall conclude a standard contract with overseas recipients or pass
the authentication on personal information protection. Articles 3 to 6 of the Cross-Border Data
Flows Provisions mainly provide the exemptions from applying for the security assessment or
authentication, and filing the standard contracts. Exemptions include but are not limited to
international trade, cross-border transportation, academic cooperation, transactional manufacturing,
marketing and other activities that do not involve personal information or important data, among
others. Any failure to comply with such requirements may subject us to, among others, suspension
of services, fines, revoking relevant business permits or business licenses and penalties.

On December 31, 2021, the CAC published the Administrative Provisions on Internet
Information Service Algorithm Recommendation  (CHIFHH{E SR A IEMEEEMEE))  (the
“Algorithm Recommendation Provisions”) on its website, which became effective on March 1,
2022 and raised certain new compliance requirements on internet information service providers
using algorithm recommendation technology. Specifically, the Algorithm Recommendation
Provisions require that such service providers shall provide users with options that are not specific
to their personal characteristics, or provide users with convenient options to cancel algorithmic
recommendation services.

On November 14, 2021, the CAC published the Draft Data Security Regulations, which
provides that data processors conducting the following activities must apply for cybersecurity
review: (i) merger, reorganization, or division of internet platform operators that have acquired a
large number of data resources related to national security, economic development, or public
interests affects or may affect national security; (ii) a foreign listing by data processors processing
over one million users’ personal information; (iii) listing in Hong Kong that affects or may affect
national security; or (iv) other data processing activities that affect or may affect national security.
The CAC solicited comments until December 13, 2021, but there is no timetable as to when it will
be enacted.
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As advised by our PRC Legal Advisers relating to Data Compliance, the risk of us being
required to apply for cybersecurity review in relation to our proposed [REDACTED] in Hong
Kong pursuant to the Draft Data Security Regulations is relatively low mainly because: (i) despite
the fact that we are considered as a network platform operator and possess personal information of
more than one million users, our current application for the [REDACTED] does not constitute
[REDACTED] according to the Basic Law of Hong Kong Special Administrative Region of the
PRC, as Hong Kong is an inalienable part of the PRC; (ii) the nature of our Group’s business
mainly includes the provision of online reading platform services and digital marketing, and
subject to further interpretations, is therefore less likely to affect or may affect national security;
and (iii) the type of data processed by our Group mainly includes (a) users’ nickname, profile
photo, phone number, and (b) behavior data such as search and browsing history, subscription and
payment records of our users who purchase our reading with paid services and behavior habits for
provision of our business services. Specifically, behavior habits for online literature refer to
encoded vector data extracted from user reading, subscription, payment and other behaviors.
Therefore, it is less likely that such data being processed by our Group affects or may affect
national security.

The Draft Data Security Regulations also stipulates that data processors processing personal
information of more than one million users shall comply with the following requirements,
including, but not limited to, (i) file with competent authorities within 15 working days after the
identification of important data, (ii) carry out data security assessment and file the data assessment
report with competent authorities on an annual basis, and (iii) obtain the approval from the
competent authority in the event of sharing or entrusting important data to a third party under
certain circumstances. Although as of the Latest Practicable Date, the Draft Data Security
Regulations have not yet become effective and therefore, our obligations regarding data security
shall be subject to the effective version, as advised by our PRC Legal Advisers relating to Data
Compliance, we would be able to comply with the Draft Data Security Regulations if implemented
in their current form, in all material aspects on the basis that: (i) we have implemented and
maintained a comprehensive data protection regime to protect users privacy and ensure the security
of users data, and have adopted necessary measures and policies to ensure our cybersecurity and
data security; (ii) we have provided prior notices to individual users regarding the collection,
usage, disclosure, storage, deletion of their personal information and displaying the privacy policy
in a manner for the users to easily access; and (iii) during the Track Record Period and up to the
Latest Practicable Date, we have not experienced any material data security incidents or received
any administrative penalty, fine or sanction regarding the Easou Reading App Series in relation to
cybersecurity or data privacy or any cybersecurity review from the CAC, the CSRC or any other
relevant government authorities.

Subject to the further interpretation of the Draft Data Security Regulations by the competent
authorities, we may be required to make further adjustments to our business operations to comply
with the effective version of the Draft Data Security Regulations in the future. We will continue to
take necessary measures and will closely monitor the regulatory development and adjust our
business operations from time to time. Thus, our Directors are of the view, and our PRC Legal
Advisers relating to Data Compliance concur, that there is no material impediment for our Group
to comply with the Draft Data Security Regulations, if implemented in their current form and the
Cybersecurity Review Measures, and that the compliance with these regulations and measures
would not have any material adverse impact on our business, financial condition, results of
operations or the [REDACTED]. Based on the view and analysis of the Company and our PRC
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LegalAdvisers relating to Data Compliance as well as due diligence conducted, nothing has come
to the attention of the Sole Sponsor which would cause it to disagree with the Directors’ view or
question the reasonableness of their view.

Personal Information Protection

The Civil Code of the PRC ({th#E ARILFIE kML) that was issued on May 28, 2020 and
became effective on January 1, 2021, provides that a natural person’s personal information shall be
protected by the law. Any organization or individual shall legally obtain the personal information
of others when necessary and ensure the safety of such personal information, and shall not
illegally collect, use, process or transmit the personal information of others, or illegally buy or
sell, provide or make public the personal information of others.

The PRC Cybersecurity Law imposes certain data protection obligations on network
operators, including that network operators may not disclose, tamper with, or damage users’
personal information that they have collected, and are obligated to delete unlawfully collected
information and to amend incorrect information. Moreover, internet operators may not provide
users’ personal information to others without consent. Exempted from these rules is information
irreversibly processed to preclude identification of specific individuals. In addition, the PRC
Cybersecurity Law imposes breach notification requirements that will apply to breaches involving
personal information.

The Several Provisions on Regulating the Market Order of Internet Information Services ({Hi
OB S BB R 25 THE)), promulgated by the MIIT on December 29, 2011 that became
effective on March 15, 2012, stipulates that internet information service providers must not,
without user consent, collect user personal information, which is defined as user information that
can be used alone or in combination with other information to identify the user, and may not
provide any such information to third parties without prior user consent. Internet information
service providers may only collect user personal information necessary to provide their services
and must expressly inform the users of the method, content and purpose of the collection and
processing of such user personal information. In addition, an internet information service provider
is also required to properly maintain users’ personal information, and in case of any leak or likely
leak of such information, it must take immediate remedial measures and, in the event of a serious
leak, report to the telecommunications regulatory authority immediately.

On December 28, 2012, the SCNPC promulgated the Decision of the Standing Committee of
the National People’s Congress on Strengthening Online Information Protection ({Z[E AKX ¥ Z &
IR A& SRR YLE)) with immediate effect. On July 16, 2013, the MIIT issued the Order
for the Protection of Telecommunications and Internet User Personal Information ({51 44 1
FAR MG E~A##E)), which came into effect on September 1, 2013. Any collection and use of a
user’s personal information must be subject to the consent of the user, abide by the principles of
legality, rationality and necessity and be within the specified purposes, methods, and scopes. An
Internet information service provider must also keep such information strictly confidential, and is
further prohibited from divulging, tampering, or destroying any such information, or selling or
providing such information to other parties. An Internet information service provider is required to
take technical and other measures to prevent the collected personal information from any
unauthorized disclosure, damage, or loss.
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On August 20, 2021, the SCNPC promulgated the PRC Personal Information Protection Law,
which became effective on November 1, 2021. According to the PRC Personal Information
Protection Law, personal information refers to any kind of information related to an identified or
identifiable natural person as electronically or otherwise recorded, excluding information that has
been anonymized. Processing of personal information includes the collection, storage, use,
processing, transmission, provision, disclosure and deletion of personal information. Processing of
personal information shall be for a specified and reasonable purpose, and shall be conducted for a
purpose directly relevant to the purpose of processing and in a way that has the least impact on
personal rights and interests. Collection of personal information shall be limited to the minimum
scope necessary for achieving the purpose of processing and shall not be excessive. In addition,
the PRC Personal Information Protection Law specifically specifies the rules for processing
sensitive personal information, i.e., personal information that, once leaked or illegally used, may
easily cause harm to the dignity of natural persons or grave harm to personal or property security,
including information on biometric characteristics, financial accounts, individual location tracking,
etc., as well as the personal information of minors under the age of 14. Entities processing
personal information shall bear responsibility for their personal information processing activities
and adopt the necessary measures to safeguard the security of the personal information they
process. Otherwise, entities processing the personal information will be ordered to correct or
suspend or terminate the provision of services, confiscation of illegal income, fines or other
penalties.

On August 22, 2019, the CAC issued the Regulation on Cyber Protection of Children’s
Personal Information ({Gi#E{H (S BHAKILERE)), effective on October 1, 2019. Network
operators are required to establish special policies and user agreements to protect children’s
personal information, and to appoint special personnel in charge of protecting children’s personal
information. Network operators who collect, use, transfer or disclose personal information of
children are required to, in a prominent and clear way, notify and obtain consent from children’s
guardians.

On February 4, 2015, the CAC promulgated the Provisions on the Administrative of Account
Names of Internet Users (CEIH4E M P RSS2 M HBE)), which became effective as of March 1,
2015, setting forth the authentication requirement for the real identity of internet users by
requiring users to provide their real names during the registration process. On October 26, 2021,
the CAC published the Provisions on the Administrative of Account Names Information of Internet
Users (Draft for Comments) (CHI#H P BS54 fi 5 B HEUE (BeRZ AHR5))) for public comments.
Pursuant to these provisions, internet user account service platforms shall, among others, establish,
improve and strictly implement account name information management system, information content
security system, and personal information protection system, establish an account name
information dynamic check patrol system for the verification of real identity information, improve
their technical measures for purposes of account information legal compliance, and support
account name authenticity checks. On June 27, 2022, the CAC promulgated the Administrative
Provisions on the Account Information of Internet Users ((HEM4EMHFIESS S BEHIE)), which
became effective on August 1, 2022. The obligations of internet-based information service
providers include but not limited to: (i) authenticate the identity information of the users who
apply for registration of relevant account and verify the account information submitted by users
upon registration; and (ii) equip themselves with professional and technical capabilities appropriate
to the scale of services.
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Pursuant to the Eleventh Amendment to the Criminal Law ({3 A RIFEFIEBEESR (+—)))
issued by the SCNPC on December 26, 2020 that became effective on March 1, 2021, any internet
service provider that fails to fulfill the obligations related to the internet information security
administration as required by the applicable laws and refuses to rectify upon orders, shall be
subject to criminal penalty. Pursuant to the Notice of the Supreme People’s Court, the Supreme
People’s Procuratorate and the Ministry of Public Security on Legally Punishing Criminal
Activities Infringing upon the Personal Information of Citizens ((fgm ANRIERE ~ fom NRMEBE ~ 2
LHRBN RIS R AR T N AR S EJLSR TG B A9 A0)), issued on April 23, 2013, Article 253 of the
Criminal Law of the PRC ((th# ARALFIENL)), and the Interpretation of the Supreme People’s
Court and the Supreme People’s Procuratorate on Several Issues regarding Legal Application in
Criminal Cases Infringing upon the Personal Information of Citizens ((m NRIERE ~ fem A RARE
e B AR A0 2 BRI A SR 25 S 2 PR A T R %)), which was issued on May 8, 2017
and became effective on June 1, 2017, the following activities may constitute the crime of
infringing upon a citizen’s personal information: (i) providing a citizen’s personal information to
specified persons or releasing a citizen’s personal information online or through other methods in
violation of relevant national provisions; (ii) providing legitimately collected information relating
to a citizen to others without such citizen’s consent (unless the information is processed, not
traceable to a specific person and not recoverable); (iii) collecting a citizen’s personal information
in violation of applicable rules and regulations when performing a duty or providing services; or
(iv) collecting a citizen’s personal information by purchasing, accepting or exchanging such
information in violation of applicable rules and regulations.

App Provisions

On January 23, 2019, the Office of the Central Cyberspace Affairs Commission, the MIIT, the
Ministry of Public Security, and the SAMR jointly issued the Notice on Special Governance of
Illegal Collection and Use of Personal Information via Apps (<[ B Appi 57 K5 (8 A (5
BEHIEGRHAAE)), which restates the requirement of legal collection and use of personal
information, encourages app operators to conduct security certifications, and encourages search
engines and APP stores to clearly mark and recommend those certified Apps.

On November 28, 2019, the CAC, the MIIT, the Ministry of Public Security and the SAMR
jointly issued the Measures to Identify Illegal Collection and Usage of Personal Information by
Apps ((App#t i BUCEE M A NG BAT A8 & 71%)), which lists six types of illegal collection and
usage of personal information, including ‘“failure to publish rules on the collection and usage of
personal information”, “failure to expressly state the purpose, manner and scope of the collection
and usage of personal information™, “collecting and using personal information without obtaining
consents from users”, “collecting personal information irrelevant to the services provided”,
“providing personal information to other parties without obtaining consent” and “failure to provide
the function of deleting or correcting personal information as required by law or failure to publish
the methods for complaints and reports or other information”.

On July 22, 2020, the MIIT issued the Notice on Carrying out Special Rectification Actions
in Depth against the Infringement on Users’ Rights and Interests by Apps (BB RAE G e APP
2% P 4 HIEERTTEI WA %1)) to urge app service providers, among others, to strengthen the
protection of users’ personal information in relation to the download and usage of Apps. In August
2020, the MIIT released a notice regarding the list of Apps that infringed on users’ rights and
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interests. We had not been subject to any investigation, inquiry, notice, warning or sanction in
relation to cybersecurity or data privacy or cybersecurity review from the CAC, the CSRC or any
other relevant government authority during the Track Record Period and up to the Latest
Practicable Date. On March 12, 2021, the CAC, the MIIT, the MPS and the SAMR jointly issued
the Rules on the Scope of Necessary Personal Information for Common Types of Mobile Internet
Applications (CH SRR B 514 AR 7 w20 N5 S#EERE)) to further provide guidance over
personal information security and privacy protection.

In addition to the regulations above, Apps are specially regulated by the Administrative
Provisions on Mobile Internet Applications Information Services (Revised in 2022) (B} f 54
ARRP 5 IR R 2 (202215%T)))  (the “APP  Provisions”), promulgated by the CAC, last
amended on June 14, 2022 and became effective on August 1, 2022. The APP Provisions set forth
the relevant requirements on the APP information service providers and the APP Store service
providers. The CAC and its local branches shall be responsible for the supervision and
administration of nationwide and local APP information respectively.

App providers shall strictly fulfill their responsibilities of information security management,
and perform the following duties: (i) conduct real identity information authentication based on
mobile phone numbers, identity document numbers or unified social credit codes for users who
apply for registration; (ii) be responsible for the results of the presentation of information content,
shall not produce or disseminate illegal information, and shall consciously prevent and resist
harmful information; (iii) not induce users to download Apps by means of false advertisement,
bundled downloads, or other acts, or via machine or manual click farming and comment control, or
by using illegal and harmful information; (iv) immediately take remedial measures, promptly
notify users and report the same to the relevant competent authorities in accordance with
regulations when an APP has risks such as security defects and vulnerabilities; (v) perform the
obligation of ensuring data security, establish a sound whole-process data security management
system, take technical measures to ensure data security and other security measures, strengthen
risk monitoring, and shall not endanger national security or public interests, or damage the
legitimate rights and interests of others when carrying out APP data processing activities; and (vi)
formulate and disclose management rules, and sign service agreements with registered users to
clarify the relevant rights and obligations of both parties.

REGULATIONS RELATING TO ANTI-MONOPOLY AND ANTI-UNFAIR COMPETITION

On September 2, 1993, the SCNPC, adopted the Anti-unfair Competition Law of the PRC ({H1%¢
NESLRIE [ ASIE % %515 )), which became effective on December 1, 1993, and was last amended
on April 23, 2019. According to the Anti-unfair Competition Law, unfair competition refers to that
the operator disrupts the market competition order and damages the legitimate rights and interests
of other operators or consumers in violation of the provisions of the Anti-unfair Competition Law
in the production and operating activities. Operators shall abide by the principle of voluntariness,
equality, impartiality, integrity and adhere to laws and business ethics during market transactions.
Operators in violation of the Anti-unfair Competition Law shall bear corresponding civil,
administrative or criminal liabilities depending on the specific circumstances.
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On August 17, 2021, the SAMR issued a discussion draft of Provisions on the Prohibition of
Unfair Competition on the Internet ({25 IF#H4%AIEH BFAT ARE (ABBOKERF))), under which
business operators should not use data or algorithms to hijack traffic or influence users’ choices,
or use technical means to illegally capture or use other business operators’ data. Furthermore,
business operators are not allowed to (i) fabricate or spread misleading information to damage the
reputation of competitors, or (ii) employ marketing practices such as fake reviews or use coupons
or “red envelopes” to entice positive ratings.

The Anti-Monopoly Law ({th#E ARILAE 7 BEEL)) promulgated by the SCNPC on August
30, 2007 that became effective on August 1, 2008, and most recently amended on June 24, 2022,
and the Provisions on the Review of Concentrations of Undertakings promulgated by the SAMR
on March 10, 2023 that became effective on April 15, 2023, require that transactions which are
deemed concentrations and involve parties with specified turnover thresholds must be cleared by
the SAMR before they can be completed. Where the participation in concentration of undertakings
by way of foreign-funded merger and acquisition of domestic enterprises or any other method
which involves national security, the examination of concentration of undertakings shall be carried
out pursuant to the Anti-Monopoly Law and examination of national security shall be carried out
pursuant to the relevant provisions of the State.

On February 7, 2021, the Anti-Monopoly Commission of the State Council published
Anti-Monopoly Guidelines for the Internet Platform Economy Sector (ki /% #ENZ B R T-&
KpeEs ) [ BEETHE R ) that specified the circumstances where an activity of an internet platform
will be identified as monopolistic act as well as concentration filing procedures for business
operators, including those involving variable interest entities.

REGULATIONS RELATING TO TAXATION
Enterprise Income Tax

The PRC Enterprise Income Tax Law ({3 A\ RILFAEE 2 Fr158i75)) and the Regulations for
the Implementation of the Law on Enterprise Income Tax (1% A B 3AN 50 1 3 T 3Bl 12 B R ),
or collectively, the Enterprise Income Tax Laws, were promulgated on March 16, 2007 and
December 6, 2007, respectively, and were most recently amended on December 29, 2018 and April
23, 2019. According to the Enterprise Income Tax Laws, taxpayers consist of resident enterprises
and non-resident enterprises. Resident enterprises are defined as enterprises that are established in
the PRC in accordance with PRC laws, or that are established in accordance with the laws of
foreign countries but whose actual or de facto control is administered from within China.
Non-resident enterprises are defined as enterprises that are set up in accordance with the laws of
foreign countries and whose actual administration is conducted outside China, but have established
institutions or premises in China, or have no such established institutions or premises but have
income generated from inside the PRC. Under the Enterprise Income Tax Laws and relevant
implementing regulations, a uniform enterprise income tax rate of 25% is applicable, except where
tax incentive is granted to special industries and project. The Enterprise Income Tax Laws permit
certain High and New Technology Enterprises, to enjoy a reduced 15% enterprise income tax rate
subject to these High and New Technology Enterprises meeting certain qualification criteria and
permit certain small low-profit enterprises to enjoy a reduced 20% enterprise income tax rate
subject to certain conditions. According to the Rules for the Implementation of the Law of the
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People’s Republic of China on the Administration of Tax Collection (<% A F 40 B i i 5 22
L EBAMAI)) promulgated by the State Council on February 6, 2016 and came into effect on the
same date, taxpayers who enjoy tax reduction or exemption incentives shall, upon expiry of the tax
reduction or exemption period, resume tax payment from the day following the expiry date. In the
event of changes to the criteria for tax reduction or exemption, the taxpayer shall submit a report
to the tax authorities within the tax declaration period. Taxpayers who no longer satisfy the criteria
for tax reduction or exemption shall perform tax payment obligation pursuant to the law.

In addition, if non-resident enterprises have not formed permanent establishments or premises
in the PRC, or if they have formed permanent establishment institutions or premises in the PRC
but there is no actual relationship between the relevant income derived in the PRC and the
established institutions or premises set up by them, the enterprise income tax is, in that case, set at
the rate of 10% for their income sourced from inside the PRC.

The Notice of the State Taxation Administration Regarding the Determination of
Chinese-Controlled Offshore Incorporated Enterprises as People’s Republic of China Tax Resident
Enterprises on the Basis of De Facto Management Bodies (<[ ZBiH 48 )= BB /0t Mt o G o i 428
MRS PR A AT e R0 B RS AT B RT3 A1), or STA Circular 82, promulgated on April 22,
2009, and amended on January 29, 2014, and December 29, 2017, sets out the standards and
procedures for determining whether the “de facto management body” of an enterprise registered
outside of China and controlled by PRC enterprises or PRC enterprise groups is located within
China. The Administrative Measures for Enterprise Income Tax of Chinese-Controlled Offshore
Incorporated Resident Enterprises (Trial) (CHE4ME M &M A SERT B HRE A7) ), or
STA Bulletin 45, which was promulgated on July 27, 2011 that became effective on September 1,
2011 and last amended on June 15, 2018, further provides guidance on the implementation of STA
Circular 82 and clarifies certain issues in the areas of resident status determination,
post-determination administration and competent tax authorities’ procedures.

According to STA Circular 82, a Chinese-controlled offshore incorporated enterprise will be
regarded as a PRC tax resident by virtue of having a “de facto management body” in China and
will be subject to PRC enterprise income tax on its worldwide income only if all of the following
criteria are met: (i) the primary location of the day-to-day operational management is in China; (ii)
decisions relating to the enterprise’s financial and human resource matters are made or are subject
to approval by organizations or personnel in China; (iii) the enterprise’s primary assets, accounting
books and records, company seals, and board and shareholders meeting minutes are located or
maintained in China; and (iv) 50% or more of voting board members or senior executives
habitually reside in China. According to STA Bulletin 45, when provided with a copy of the
Chinese tax resident determination certificate from a resident Chinese controlled offshore
incorporated enterprise, the payer should not withhold income tax when paying the
Chinese-sourced dividends, interest, royalties, etc. to the PRC controlled offshore incorporated
enterprise.

Circular 7 was issued on February 3, 2015, and most recently amended pursuant to the
Announcement of the State Taxation Administration on Issues Concerning the Withholding of
Enterprise Income Tax at Source on Non-PRC Resident Enterprises ({2 ZBiHs 48 J5 B 74 I Ji A2 AT
R INECA B ER A 45)), which was issued on October 17, 2017, became effective on
December 1, 2017 and last amended on June 15, 2018. Pursuant to Circular 7, further clarifies the
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practice and procedure of the withholding of non-resident enterprise income tax. An “indirect
transfer” of assets, including equity interests in a PRC resident enterprise, by non-PRC resident
enterprises may be recharacterized and treated as a direct transfer of PRC taxable assets, if the
arrangement does not have a reasonable commercial purpose and was established to avoid payment
of PRC enterprise income tax. As a result, gains derived from an indirect transfer may be subject
to PRC enterprise income tax. According to Circular 7, “PRC taxable assets” include assets
attributed to an establishment or a place of business in China, unmovable properties in China, and
equity investments in PRC resident enterprises. In respect of an indirect offshore transfer of assets
of a PRC establishment or place of business, the relevant gain is to be regarded as effectively
connected with the PRC establishment or a place of business and therefore included in its
enterprise income tax filing and would consequently be subject to PRC enterprise income tax at a
rate of 25%. Where the underlying transfer relates to the immovable properties in China or to
equity investments in a PRC resident enterprise, which is not effectively connected to a PRC
establishment or a place of business of a non-resident enterprise, a PRC enterprise income tax at
10% would apply, subject to available preferential tax treatment under applicable tax treaties or
similar arrangements, and the party who is obligated to make the transfer payments has the
withholding obligation. There is uncertainty as to the implementation details of Circular 7.

Dividend Withholding Tax

Pursuant to the Enterprise Income Tax Laws, if a nonresident enterprise has not set up an
organization or establishment in China, or has set up an organization or establishment but the
income derived has no actual connection with such organization or establishment, it will be subject
to a withholding tax on its PRC-sourced income at a rate of 10%. Pursuant to the Arrangement
between China and the Hong Kong Special Administrative Region for the Avoidance of Double
Taxation and Tax Evasion on Income (<A i 45 il 47 i 1 B i 36 Ffe 15 O B8 S 00 0 B 1 A w50 14
ZHPE)), which came into effect on December 8, 2006 and with the latest amendment on December
6, 2019, the withholding tax rate in respect to the payment of dividends by a PRC enterprise to a
Hong Kong enterprise is reduced to 5% from a standard rate of 10% if the Hong Kong enterprise
directly holds at least 25% of the PRC enterprise.

Furthermore, pursuant to the Notice of the SAT on the Issues concerning the Application of
the Dividend Clauses of Tax Agreements (<BEZBIH5 AR BH AT B 2 BB R BRI E R @ R ),
which was promulgated and effective on February 20, 2009 and became effective on the same
date, all of the following requirements should be satisfied where a fiscal resident of the other party
to the tax agreement needs to be entitled to such tax agreement treatment as being taxed at a tax
rate specified in the tax agreement for the dividends paid to it by a PRC resident company: (i)
such a fiscal resident who obtains dividends should be a company as provided in the tax
agreement; (ii) owner’s equity interests and voting shares of the PRC resident company directly
owned by such a fiscal resident reaches a specified percentage; and (iii) the equity interests of the
PRC resident company directly owned by such a fiscal resident, at any time during the 12 months
prior to the acquisition of the dividends, reaches a percentage specified in the tax agreement.

In addition, according to the Announcement of the State Taxation Administration on Issuing
the Measures for Non-resident Taxpayers’ Enjoyment of Treaty Benefits (CJFJE MBI 32 & fF
BEIHHE)), promulgated by the SAT on October 14, 2019 that became effective on January 1,

2020, where a non-resident enterprise that receives dividends from a PRC resident enterprise
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wishes to enjoy the favorable tax benefits under the convention treatment, it may be entitled to the
convention treatment itself when filing a tax return or making a withholding declaration through a
withholding agent, subject to the subsequent administration by the tax authorities.

Value-added Tax

The Provisional Regulations on Value-added Tax ({3 A RILAEHEBIE17HH])), which
was promulgated on December 13, 1993, came into effect on January 1, 1994, last amended on
November 19, 2017, and the Detailed Implementing Rules of the Provisional Regulations on
Value-added Tax (CHE{EFLEATHRGIEREAIAI)), which was promulgated on December 18, 2008, and
last amended on October 28, 2011 and came into effect on November 1, 2011, set out that all
taxpayers selling goods or providing processing, repairing or replacement labor services, sales of
services, intangible assets, and immovable assets and importing goods in China shall pay a
value-added tax. The State Council approved, and the STA and the MOF officially launched a pilot
value-added tax reform program starting from January 1, 2012, or the Pilot Program, applicable to
businesses in selected industries. Businesses in the Pilot Program would pay the value-added tax
instead of business tax. On November 19, 2017, the State Council promulgated the Decisions on
Abolishing the Provisional Regulations of the PRC on Business Tax and Amending the Provisional
Regulations of the PRC on Value-added Tax (BRI 8 (b (prae A RN B 268 B AT 000D A G el (e
N BRI B S EBE TR 0D BRI PE)), according to which, all enterprises and individuals engaged
in the sale of goods, the provision of processing, repairing and replacement labor services, sales of
services, intangible assets, real property and the importation of goods within the territory of the
PRC are the taxpayers of value-added tax. The value-added tax rates generally applicable are
simplified as 17%, 11%, 6% and 0%, and the value-added tax rate applicable to small-scale
taxpayers is 3%. According to the Notice of the MOF and the STA on Adjusting Value added Tax
Rates (CECHR ~ BRBIHS LA )5 B TR S0 (BB R4 A1), issued on April 4, 2018 that became
effective on May 1, 2018, the tax rates of 17% and 11% applicable to the taxpayers who have VAT
taxable sales activities or imported goods are adjusted to 16% and 10%, respectively. And the tax rates
were further adjusted to 13% and 9%, respectively, in accordance with the Announcement of the MOF,
the STA and the GAC on Deepening the Policies Related to Value-Added Tax Reform (CBAECHE - Biws 48
Ja) ~ TR AR BATA TRAL B (B Bl AT B EUR 9 245 ) which became effective on April 1, 2019.

Urban Maintenance and Construction Tax

In accordance with the Law of the People’s Republic of China on Urban Maintenance and
Construction Tax (CH#E A RILAE T4k #5Bi75)) which was promulgated by the Standing
Committee of National People’s Congress on August 11, 2020, and came into effect on September
1, 2021, and the Notice of the State Council on Extending the Urban Maintenance and
Construction Tax and Educational Surcharges from Chinese to Foreign-funded Enterprises and
Citizens  (CEH5 B B S8 — N AN E A SR IOl ol Ak g s B R 0R B B i BEA3E 1)), which  was
promulgated by the State Council on October 18, 2010 and became effective on December 1,
2010, entities and individuals which are subject to consumption tax, VAT and business tax shall
pay urban maintenance and construction tax. The tax rate is 7% for a taxpayer who is domiciled in
a downtown area, 5% for a taxpayer who is domiciled in a county or town, and 1% for a taxpayer
who is domiciled outside a downtown area, county or town.
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REGULATIONS RELATING TO FOREIGN EXCHANGE

Under the PRC Foreign Currency Administration Rules (A A R AIE SR HLGEH]))
promulgated by the State Council on January 29, 1996, and last amended on August 5, 2008, and
various regulations issued by the SAFE and other relevant PRC government authorities, Renminbi
is convertible into other currencies for the purpose of current account items, such as trade related
receipts and payments, payment of interest and dividends. The conversion of Renminbi into other
currencies and remittance of the converted foreign currency outside China for the purpose of
capital account items, such as direct equity investments, loans and repatriation of investment,
requires the prior approval from the SAFE or its local branches. Payments for transactions that
take place within China must be made in Renminbi. Unless otherwise provided by laws and
regulations, PRC companies may repatriate foreign currency payments received from abroad or
retain the same abroad.

On July 4, 2014, the SAFE promulgated Circular 37 that regulates the relevant matters
involving foreign exchange registration for round-trip investment. Under Circular 37, a PRC
resident must register with the local SAFE counterpart before contributing assets or equity
interests in an offshore special purpose vehicle, that is directly established or indirectly controlled
by such PRC resident for the purpose of conducting investment or financing. In addition, following
the initial registration, in the event of any major change in respect of the offshore special purpose
vehicle, including, among other things, a change of offshore special purpose vehicle’s PRC
resident shareholder(s), the name of the offshore special purpose vehicle, terms of operation, or
any increase or reduction of the offshore special purpose vehicle’s capital, share transfer or swap,
and merger or division, the PRC resident shall complete the change of foreign exchange
registration procedures for offshore investment with the local SAFE counterpart.

According to the procedural guideline as attached to Circular 37, the principle of review has
been changed to “the domestic individual resident shall only register the offshore special purpose
vehicle directly established or controlled (first level)”. At the same time, the SAFE has issued the
Operation Guidance for the Issues Concerning Foreign Exchange Administration over Round-trip
Investment (CRFEFEHMEE B EHHIEFES]))  with respect to the procedures for SAFE
registration under Circular 37, which became effective on July 4, 2014, as an attachment to
Circular 37. Under the relevant rules, failure to comply with the registration procedures set out in
Circular 37 may result in restrictions being imposed on the foreign exchange activities of the
relevant onshore company, including the payment of dividends and other distributions to its
offshore parent or affiliate, and may also subject relevant PRC residents to penalties under PRC
foreign exchange administration regulations. PRC residents who hold any shares in the company
from time to time are required to register with the SAFE in connection with their investments in
the company.

On February 13, 2015, the SAFE promulgated Circular 13, which became effective on June 1,
2015. Pursuant to Circular 13, banks shall directly examine and handle foreign exchange
registration under domestic direct investment and foreign exchange registration under overseas
direct investment.
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On March 30, 2015, the SAFE promulgated the Circular of the State Administration of
Foreign Exchange on Reforming the Administration Measures on Conversion of Foreign Exchange
Registered Capital of Foreign-invested Enterprises (<[54 HER B R BH A 0 40 £ & A 25 e A 42
EMEE T =U %)), or SAFE Circular 19, which became effective on June 1, 2015, according to
which the foreign exchange capital of foreign-invested enterprises must be subject to the
Discretional Foreign Exchange Settlement, which refers to the foreign exchange capital in the
capital account of a foreign-invested enterprise for which the rights and interests of monetary
contribution has been confirmed by the local foreign exchange bureau (or the book-entry
registration of monetary contribution by the banks) can be settled at the banks based on the actual
operational needs of the foreign-invested enterprise. The proportion of Discretional Foreign
Exchange Settlement of the foreign exchange capital of a foreign-invested enterprise is temporarily
determined to be 100%. The SAFE can adjust such proportion in due time based on the
circumstances of international balance of payments.

The SAFE issued the Circular of the State Administration of Foreign Exchange on Reforming
and Regulating Policies on the Control over Foreign Exchange Settlement of Capital Accounts ([
SR AR S /o) B e A AN A T H 45 B FRIBCR 9@ 1)), or SAFE Circular 16, on June 9, 2016,
which became effective on the same day. SAFE Circular 16 unifies the discretional foreign
exchange settlement for all the domestic institutions, including FIEs, but excluding financial
institutions. The discretional foreign exchange settlement refers to the foreign exchange receipts
under the capital account which has been confirmed by the relevant polices subject to the
discretional foreign exchange settlement (including foreign exchange capital, foreign loans and
funds remitted from the proceeds from the overseas listing) can be settled at the banks based on
the actual operational needs of the domestic institutions. The proportion of discretional foreign
exchange settlement of the foreign exchange capital is temporarily determined as 100%.
Furthermore, SAFE Circular 16 stipulates that the use of foreign exchange receipts of capital
accounts by domestic institutions, including FIEs, shall follow the principles of authenticity and
self-use within the business scope of enterprises.

On October 23, 2019, the SAFE promulgated the Circular of the State Administration of
Foreign Exchange on Further Promoting the Facilitation of Cross-Border Trade and Investment ({4
FHMNER B 5 B i — R s B B S @ AL %8%0)), or SAFE Circular 28, which became
effective on the same day. SAFE Circular 28 allows non-investment foreign invested enterprises to
use their capital funds to make equity investments in China as long as such investments do not
violate the currently effective Negative List and the target investment projects are genuine and in
compliance with laws. In addition, SAFE Circular 28 stipulates that the qualified enterprises in
certain pilot areas may use their capital income from registered capital, foreign debt, and overseas
listing for the purpose of domestic payments without providing authenticity certifications to the
relevant banks in advance for those domestic payments.

REGULATIONS RELATING TO INTELLECTUAL PROPERTY
Copyright
The PRC Copyright Law ((h#E NRIFIEZE/ERED)) promulgated by the SCNPC on

September 7, 1990, last amended on November 11, 2020 and became effective on June 1, 2021,
and its related Implementing Regulations (3 A\ RAFNE EERELE M) issued by the State
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Council on August 2, 2002, last amended on January 30, 2013 and became effective on March 1,
2013, provide that Chinese citizens, legal persons, or other organizations shall, whether published
or not, enjoy copyright in their works, which include, among others, works of literature, art,
natural science, social science, engineering technology and computer software. Copyright holders
can enjoy multiple rights, including but not limited to the right of publication, the right of
authorship and the right of reproduction. As of the Latest Practicable Date, we had registered 183
software copyrights and five artwork copyrights in the PRC.

The Regulations on Protection of the Right to Network Dissemination of Information ({55
A5s IR B1)), which became effective on July 1, 2006 and was last amended on January
30, 2013, further provided that an internet information service provider may be held liable under
various situations, including if it knows or should reasonably have known a copyright infringement
through the internet and the service provider fails to take measures to remove or block or
disconnects links to the relevant content, or, although not aware of the infringement, the internet
information service provider fails to take such measures upon receipt of the copyright holder’s
notice of infringement.

In order to further implement the Computer Software Protection Regulations ({1 7E
1)) promulgated by the State Council on June 4, 1991, taking into effect on October 1, 1991
and amended on December 20, 2001, January 8, 2011 and January 30, 2013 (which amendment
came into effect on March 1, 2013), respectively, the National Copyright Administration issued the
Computer Software Copyright Registration Procedures ((FHEME{FE/ERES L)) on February
20, 2002, which apply to software copyright registration, license contract registration and transfer
contract registration. The National Copyright Administration of the PRC shall be the competent
authority for the nationwide administration of software copyright registration and the Copyright
Protection Center of China (the “CPCC”), is designated as the software registration authority. The
CPCC shall grant registration certificates to the Computer Software Copyrights applicants which
conforms to the provisions of both the Computer Software Copyright Registration Measures and
the Computer Software Protection Regulations (Revised in 2013).

Provisions of the Supreme People’s Court on Certain Issues Related to the Application of
Law in the Trial of Civil Cases Involving Disputes over Infringement of the Right of
Dissemination through Information Networks (s AR B Bk g3 R 15 B AR BB R H MU DR
PR A T R RLE)) promulgated by the Supreme People’s Court on December 17, 2012,
last amended on December 29, 2020 and came into effect on January 1, 2021, provides that web
users or web service providers who create works, performances or audio-video products, for which
others have the right of dissemination through information networks or are available on any
information network without authorization shall be deemed to have infringed upon the right of
dissemination through information networks.

The Notice on Launching “Jian Wang 2020” Special Program for Combating Online
Infringement and Piracy (CBABRITRMAEREEMR “R14920207 HIETHESR)), jointly issued
by NCA, the MIIT, the Ministry of Public Security and the CAC, which came into effect on June
12, 2020 includes carrying out special rectification of audio-visual works copyright and social
platform copyright, and consolidating the achievements of copyright management in key areas,
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including strengthening the rectification of the infringements such as plagiarism, adaptation and
database copying in the knowledge sharing field and the copyright supervision over large-scale
knowledge sharing platforms.

Trademark

Trademarks are protected by the PRC Trademark Law ({3 ARILFEIPEIZ1E)) which was
promulgated on August 23, 1982, and last amended on April 23, 2019 and came into effect on
November 1,2019 as well as the Implementation Regulation of the PRC Trademark Law ({43 AR
LA P AL 1)) which was adopted by the State Council on August 3, 2002 and amended
on April 29, 2014. In the PRC, registered trademarks include commodity trademarks, service
trademarks, collective marks and certification marks.

The PRC Trademark Office of National Intellectual Property Administration is responsible for
the registration and administration of trademarks throughout the PRC and grants a term of ten
years to registered trademarks. A registration renewal application shall be filed within twelve
months prior to the expiration of the term. As with trademarks, the PRC Trademark Law has
adopted a “first to file” principle with respect to trademark registration. Where trademark for
which a registration application has been made is identical or similar to another trademark which
has already been registered or been subject to a preliminary examination and approval for use on
the same kind of or similar commodities or services, the application for registration of such
trademark may be rejected. Any person applying for the registration of a trademark may not
prejudice the existing right first obtained by others, nor may any person register in advance a
trademark that has already been used by another party and has already gained a “sufficient degree
of reputation” through such party’s use. As of the Latest Practicable Date, we had 117 registered
trademarks in the PRC.

Patent

Patents are protected by the Patent Law of the PRC ((H1# ARIFEIHF]L)) which was
promulgated on March 12, 1984, amended on October 17, 2020 and effective on June 1, 2021, and
its Implementation Rules (<3 A RILHBIEFEEIEAIAI)) last amended on January 9, 2010 by
the State Council. A patentable invention or utility model must meet three conditions: novelty,
inventiveness and practical applicability. The Patent Office under the National Intellectual Property
Administration is responsible for receiving, examining and approving patent applications. A patent
is valid for a twenty-year term for an invention, a ten-year term for a utility model, and a
fifteen-year term for a design, commencing from their respective application dates. Except under
certain specific circumstances provided by law, any third-party user must obtain consent or a
proper license from the patent owner to use the patent, or else the use will constitute an
infringement of the rights of the patent holder. As of the Latest Practicable Date, we had registered
21 patents in the PRC.

Domain Names
Domain names are protected under the Measures for the Administration of Internet Domain

Names (CHB#4 E 3 H#%)) promulgated by the MIIT on August 24, 2017 and taking into effect
on November 1, 2017. The MIIT is the major regulatory body responsible for the administration of
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the PRC internet domain names, under supervision of which the China Internet Network
Information Center is responsible for the daily administration of “.cn” domain names and Chinese
domain names. China Internet Network Information Center adopts the “first to file” principle with
respect to the registration of domain names.

In accordance with the Notice of the Ministry of Industry and Information Technology on
Regulating the Use of Domain Names in Providing Internet-based Information Services ((LFEFI{F
AL [ 7 A A A £ B RS (5 38 4% 1998 %)), which was promulgated by the MIIT of the PRC on
November 27, 2017 and became effective on January 1, 2018, the internet access service provider
concerned shall check the real identity information of the domain name registrant via the
Record-filing System, and shall not provide access services if the Internet-based information
service provider fails to provide real identity information or the identity information provided is
inaccurate or incomplete, with the exception of domain names that have been filed in the
Record-filing System prior to the effectiveness of this Notice. As of the Latest Practicable Date,
we have 43 domain names.

REGULATIONS RELATING TO LEASE

Pursuant to the Law of the People’s Republic of China on the Administration of the Urban
Real Estate (CHF#E A RILHAIE T bz £ #75)), promulgated by the SCNPC on July 5, 1994, last
amended on August 26, 2019 and effective on January 1, 2020, in the lease of a house, the leaser
and the lessee shall conclude a written lease contract defining such matters as the term, purpose
and price of the lease, liability for repair, as well as other rights and obligations of both parties,
and shall register the lease contract with the department of housing administration for the record.
Pursuant to the Administrative Measures on Commodity Housing Leasing ({7 5 E M &EHIEL)),
issued by Ministry of Housing and Urban-Rural Development on December 1, 2010 that became
effective on February 1, 2011, without the mentioned registration above, the leaser and the lessee
may be imposed a fine by the development (real estate) department.

In accordance with the PRC Civil Code ((F#E NRILAEY L)), which was promulgated on
May 28, 2020, effective on January 1, 2021, the lessee may, with consent of the lessor, sub-let the
leased item to a third party. The leasing contract between the lessee and the lessor shall continue
to be valid if the lessee sub-lets the leased item. In the event that the lessee sub-lets the leased
item without consent of the lessor, the lessor may terminate the lease contract. In addition, any
change of ownership to the lease item does not affect the validity of the lease contract.

REGULATIONS RELATING TO EMPLOYEE STOCK INCENTIVE PLAN OF OVERSEAS
PUBLIC-LISTED COMPANY

On February 15, 2012, the SAFE promulgated the Notice of the SAFE on the Administration
of Foreign Exchange Matters for Domestic Individuals Participating in the Stock Incentive Plans of
Overseas Listed Companies (< ZHMEE 5 B BE )08 N2 BLUZ b T i 23 5 JROHE BB w1 ) 1 FE 45 20 B
M@ H))  (the “SAFE Circular 77). Pursuant to SAFE Circular 7, employees, directors,
supervisors, and other senior management participating in any equity incentive plan of an overseas
publicly-listed company who are PRC citizens or who are non-PRC citizens residing in the PRC
for a continuous period of not less than one year, subject to a few exceptions, are required to
register with SAFE through a domestic agency as regulated in SAFE Circular 7. In addition, Under
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the Circular of the SAT on Issues Concerning Individual Income Tax in Relation to Equity
Incentives (B BB A=) B FRORE BUBY A B8 T 158 F @R %1)), which was promulgated by the
State Administration of Taxation on August 24, 2009, listed companies and their domestic
organizations shall, according to the individual income tax calculation methods for “wage and
salary income” and stock option income, lawfully withhold and pay individual income tax on such
income.

REGULATIONS RELATING TO EMPLOYMENT AND SOCIAL WELFARE
Regulations on Labor

According to the PRC Labor Law ({3 A RILAEN55#)i5)), which was promulgated by the
SCNPC on July 5, 1994, implemented on January 1, 1995, last amended and implemented on
December 29, 2018, the PRC Labor Contract Law ((F3EARILMBELHSFZE)), which was
implemented by the SCNPC on June 29, 2007, implemented on January 1, 2008, amended on
December 28, 2012 and implemented on July 1, 2013, and the PRC Implementation Regulations on
Labor Contract Law ({2 N RILFE S5 8) & RIEE MMk ])), which was promulgated by the State
Council on September 18, 2008 and implemented on September 18, 2008, labor contracts in
written form shall be executed to establish labor relationships between employers and employees.
With respect to a circumstance where a labor relationship has already been established but no
formal contract has been made, a written labor contracts shall be entered into within one month
from the date when the employee begins to work. Enterprises and institutions are forbidden to
force laborers to work beyond the time limit and employers shall pay laborers for overtime work
in accordance with the laws and regulations. In addition, wages cannot be lower than local
minimum wage. Violations of the PRC Labor Law, the PRC Labor Contract Law and the PRC
Implementation Regulations on Labor Contract Law may result in the imposition of fines and other
administrative liabilities. Criminal liability may arise for serious violations.

Regulations on Social Insurance and Housing Fund

As required under the PRC Social Insurance Law ({3 A RILFIEI A& fRBR%)), which was
promulgated by the SCNPC on October 28, 2010, implemented on July 1, 2011, and subsequently
amended and implemented on December 29, 2018, the Regulations of Insurance for Labor Injury (T
BBt f1)), which was promulgated by the State Council on April 27, 2003, implemented on January
1, 2004, and subsequently amended on December 20, 2010 and implemented on January 1, 2011,
the Provisional Measures for Maternity Insurance of Employees of Corporations ({{>ZERk T/EH #
FatiT#E%)), which was promulgated by the Ministry of Labor and Social Security on December
14, 1994 and implemented on January 1, 1995, the Decisions on the Establishment of a Unified
Program for Basic Old-Aged Pension Insurance for Employees of Corporations of the State
Council (B B B A 2257 45— A AR SEMR LA TR B R HE R PE)), which was promulgated by the
State Council on July 16, 1997 and implemented on July 16, 1997, the Decisions on the
Establishment of the Medical Insurance Program for Urban Workers of the State Council (BB
R ST I B TR AR BRI B2 g ), which was  promulgated by the State Council on
December 14, 1998 and implemented on December 14, 1998, and the Unemployment Insurance
Measures ((RZERBREG)), which was promulgated by the State Council on January 22, 1999 and
implemented on January 22, 1999, enterprises are obliged to provide their employees in the PRC
with welfare schemes covering labor injury insurance, maternity insurance, pension insurance,
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medical insurance and unemployment insurance. These payments are made to local administrative
authorities and any employer that fails to contribute may be fined and ordered to make up within a
prescribed time limit.

In accordance with the Regulations on the Management of Housing Funds ({ff5 AR 4 Mk
1)), which was promulgated by the State Council on April 3, 1999, implemented on April 3,
1999, last amended and implemented on March 24, 2019, enterprises must register at the
competent managing center for housing funds and upon the examination by such managing center
of housing funds, these enterprises shall complete procedures for opening an account at the
relevant bank for the deposit of employees’ housing funds. Enterprises are also required to pay and
deposit housing funds on behalf of their employees in full and in a timely manner.

REGULATION RELATING TO M&A AND OVERSEAS LISTING

Provisions on the Merger and Acquisition of Domestic Enterprises by Foreign Investors ({[
NAMNE B E R DR A 2E M IE D), or the M&A Rules, which was promulgated by the MOFCOM,
the State-owned Assets Supervision and Administration Commission of the State Council, the STA,
the SAIC, the CSRC and the SAFE on August 8, 2006, and most recently amended by the
MOFCOM on June 22, 2009, stipulated the scenarios that qualify as an acquisition of a domestic
enterprise by a foreign investor. The M&A Rules purport, among other things, to require offshore
special purpose vehicles formed for overseas listing purposes through acquisitions of PRC
domestic companies and controlled by PRC companies or individuals, to obtain the approval of the
CSRC prior to publicly listing their securities on an overseas stock exchange. For further
information, see “Risk Factors — Risks Relating to Doing Business in China — We may be subject
to the approval or other requirements of the CSRC or other PRC government authorities in
connection with our future capital raising activities.”

On December 30, 2019, MOFCOM and the SAMR issued the Measures for Reporting of
Information on Foreign Investment (A& (5 S5 HHE)), which became effective on January
1, 2020. According to the Measures for Reporting of Information on Foreign Investment, to
acquire the equity of a non-foreign-invested enterprise within the territory of China, a foreign
investor shall submit the initial report through the enterprise registration system when it applies
for the registration of changes to the acquired enterprise.

According to the 2021 Negative List, PRC domestic companies conducting businesses in
areas prohibiting foreign investment under the 2021 Negative List must obtain approval from the
relevant regulatory authorities before its overseas securities offering and listing. At a press
conference held on January 18, 2022, the NDRC clarified that the foregoing approval requirement
would only apply to direct overseas offerings by PRC domestic companies engaging in
foreign-prohibited businesses, and that the 2021 Negative List supports domestic companies to
choose international and domestic markets for financing in accordance with the law.

On December 24, 2021, the CSRC published the Draft Regulations on Overseas Listing for
public comments until January 23, 2022. Pursuant to the Draft Regulations on Overseas Listing,
Chinese domestic companies that seek to directly or indirectly issue or list their securities overseas
shall file with CSRC certain required documents. On February 17, 2023, the CSRC, as approved
by the State Council, released the Trial Measures, which became effective on March 31, 2023. The
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Trial Measures, supported by the New Filing Rules, provide significant details on the regulatory
requirements, on both substance and format, that the CSRC would apply in connection with the
filing procedures. According to the Trial Measures, a domestic company that seeks to offer and list
securities in overseas markets shall fulfill the filing procedure with the CSRC as per requirement
of the Trial Measures, submit the relevant materials that contain a filing report and a legal opinion,
and provide truthful, accurate and complete information on the shareholders, among other things.
Furthermore, domestic companies refer to companies incorporated within the PRC, including
domestic joint-stock companies whose securities are directly offered and listed overseas and the
domestic operating entities of the companies whose securities are indirectly offered and listed
overseas. Any overseas offering and listing made by an issuer that meets both of the following
conditions will be determined as indirect overseas offering and listing that requires filing with the
CSRC: (i) 50% or more of the issuer’s operating revenue, total profit, total assets or net assets as
documented in its audited consolidated financial statements for the most recent accounting year is
accounted for by the Chinese domestic companies; and (ii) the key aspects of the issuer’s business
activities are conducted in the PRC, or its main places of operations are within the PRC, or the
senior managers in charge of its operation and management are mostly Chinese citizens or
domiciled in the PRC. The determination as to whether or not an overseas offering and listing by
Chinese domestic companies 1is indirect, shall be made on a substance-over-form basis.
Specifically, based on our audited consolidated financial statements for the most recent accounting
year, the operating revenue, total profit, total assets or net assets of the Consolidated Affiliated
Entities for the most recent accounting year amounted to over 50% of the relevant figures in our
audited consolidated financial statements for the same year. In addition, the principal aspects of
our business activities are conducted in mainland of China, and our principal business office is
located in China. Substantially all of our senior management in charge of our business operation
and management are Chinese citizens or domiciled in China. Therefore, we met the conditions for
the CSRC filing requirement and the [REDACTED] will be determined as an indirect overseas
[REDACTED] and [REDACTED] that requires filing with the CSRC under the Trial Measures.
More specifically, a “domestic company” that seeks an initial public offering overseas, or a
“domestic company” already listed overseas who seeks to list its securities in another overseas
market, shall file the required documents with CSRC within three (3) business days after
submitting the application documents for the foregoing transactions. As advised by our PRC Legal
Advisers, since we met both conditions (i) and (ii) above, the [REDACTED] will be determined
as an indirect overseas [REDACTED] and [REDACTED] that requires filing with the CSRC
under the Trial Measures.

On the same day, the CSRC also held a press conference for the release of the Trial Measures
and issued the New Filling Rules, which, among others, clarified that (i) on or prior to the
effective date of the Trial Measures, domestic companies that have already submitted valid
applications for overseas securities offering and listing but have not obtained approval from
overseas regulatory authorities or stock exchanges may reasonably arrange the timing for
submitting their filing applications with the CSRC, and must complete the filing before the
completion of their overseas securities offering and listing; and (ii) a six-month transition period
will be granted to domestic companies which, prior to the effective date of the Trial Measures,
have already obtained the approval from overseas regulatory authorities or stock exchanges (such
as the completion of hearing in the market of Hong Kong or the completion of registration in the
market of the United States), but have not completed the indirect overseas listing. If such domestic
companies fail to complete the overseas listing within such six-month transition period, they shall
file with the CSRC according to the requirements.
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We have already submitted valid applications for overseas securities [REDACTED] and
[REDACTED] but have not obtained approval from overseas regulatory authorities prior to the
effective date of the Trial Measures. Therefore, as of the date of this document, we are required to
go through the filing procedures with the CSRC and obtain its approval with respect to the
[REDACTED] after the submission of our application for the [REDACTED] to the Stock
Exchange in accordance with the Trial Measures, which could take up to 20 business days after the
CSRC has received all application documents that satisfy the requirements for its review and
approval.

Considering that the Trial Measures and the New Filing Rules came into effect on March 31,
2023, as advised by our PRC Legal Advisers, we do not foresee any material impediment to the
compliance with the Trial Measures and the New Filing Rules in all material aspects as of the
Latest Practicable Date for the following reasons: (i) we do not fall within any of the
circumstances specified in Article 8 of the Trial Measures in which overseas [REDACTED] and
[REDACTED] are prohibited; (ii) the Contractual Arrangements that we adopt do not contravene
the Administrative Provisions and the Filing Measures in any material aspects. As advised by our
PRC Legal Advisers, based upon the verbal consultation with the relevant government authority
and market practice, the adoption of the Contractual Arrangements is currently not prohibited by
effective PRC laws and regulations. The content, execution and performance of the Contractual
Arrangements do not constitute a violation of the relevant PRC laws and regulations. The rights
and obligations under the Contractual Arrangements are legally binding on all parties; and (iii)
there have not been any material non-compliance incidents occurring on us discovered in relation
to our business operation, foreign investment, industry regulation, and data security in all material
aspects under the PRC laws. Please see “Contractual Arrangements — PRC Laws and Regulations
Relating To Foreign Ownership Restrictions” in this document for details.

As of the Latest Practicable Date, as advised by our PRC Legal Advisers, given that the Trial
Measures and the New Filing Rules have been promulgated and came into effect in March 2023,
we have taken comprehensive measures to ensure our compliance with the Trial Measures and
New Filing Rules and were in the process of performing the relevant filing or information
reporting procedures for the [REDACTED] under the New Filing Rules. We submitted the filing
application to the CSRC on April 27, 2023 with respect to the submission of our application for
the [REDACTED] to the Stock Exchange. We subsequently received comments from the CSRC on
June 16, 2023 that required us to provide certain additional information, including information
relating to the performance of the Contractual Arrangements. Except for the aforementioned
comments, we confirm that we have not received any other inquiries, comments, instructions,
guidance or other concerns from any PRC authorities (including the CSRC) with respect to the
[REDACTED] or the Contractual Arrangements as of the Latest Practicable Date.
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OVERVIEW

Our history can be traced back to 2005 when Easou Shenzhen (previously known as
Shenzhen Easou Technology Development Co. Ltd.* (I EEFHLEEREARAF)), our major
operating subsidiary, was founded by Mr. Wang and commenced business operations on mobile
search in the PRC, with a view to explore opportunities in the mobile internet search industry. The
funds for the establishment of Easou Shenzhen were provided by Mr. Wang. For further details,
please refer to the paragraph headed “Our Group structure and corporate history” in this section.

Prior to founding our Group, Mr. Wang was one of the founding members of Shenzhen
Xuntian Communication Technology Co.* (FHIHFH KM KL ;M AR F) (“Shenzhen Xuntian”), a
company which engaged in value-added telecommunications business, thereby gaining experience
and track record in the digital and internet industry. In 2005, in view of the various opportunities
in the emerging mobile internet search industry, Mr. Wang was positive of the future development
of the mobile internet search business. He therefore founded Easou Shenzhen and delegated the
responsibility of management to a then employee of Easou Shenzhen, Mr. Zhang Yuqiang, in
particular during the period of Easou Shenzhen’s early stage of research and product development.
During this period, Mr. Wang mainly played the role of an investor and did not hold any
management role in Easou Shenzhen. In 2007, upon having left Shenzhen Xuntian, Mr. Wang
officially joined Easou Shenzhen as the chief executive officer and began to devote more time and
effort in its management. Since then, Mr. Wang also started to explore the application of search
technology to mobile internet webpages and websites.

Throughout our corporate history, we have consistently adapted to changes in the market
environment and continued to leverage on our competitiveness based on our technological
foundation, accumulated user base and our founder’s experience to create greater value to our
users. This led to the development of our Easou Recommendation Engine, which contributed
significantly to our growth. From then on, our Group leveraged and deployed such
recommendation engine to various application scenarios, including literature, gaming, digital
marketing and other digital content.

From 2006 to 2015, Mr. Wang, through an offshore company controlled by him and certain
VIE arrangements™”’, controlled certain companies in the PRC (including Shenzhen Dahuatong,
Shenzhen Taite, Guangzhou Tianshitong and Shenzhen New Drive) to expand our business. These
companies became members of our Group in 2015, details of which are set out in the paragraph “—
Injection of certain companies into our Group”. In addition, we also established wider
geographical presence through continuously expanding our business operations and setting up
subsidiaries in different cities in the PRC, such as Shanghai, Beijing and Shenzhen.

In 2016, in contemplation of our NEEQ listing, Easou Shenzhen was converted from a
limited liability company to a joint stock company with limited liability, with its company name
changed to “Shenzhen Easou Technology Co., Ltd.* (FEYIEE K FRHEBRAARAF)”. The shares
of Easou Shenzhen were listed on the NEEQ in March 2017 and subsequently delisted from the
NEEQ in June 2019, further details of which are set out in the paragraph headed “Our Group
structure and corporate history — Our history — Listing and delisting on the NEEQ” in this section.

Note: The offshore structure and the related VIE arrangements were unwound in 2015. For further details, please
see “US Listing Attempt” in this section below.
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For the purpose of the [REDACTED], our Company was incorporated as an exempted
company with limited liability in the Cayman Islands on February 9, 2022 and became the
offshore holding company of our Group as a result of the Reorganization. Upon completion of the
Reorganization, WFOE became the onshore holding company of our Group in light of the
Contractual Arrangements and Easou Shenzhen became a Consolidated Affiliated Entity and the
holding company of all the other Consolidated Affiliated Entities.

KEY MILESTONE EVENTS OF OUR GROUP

The following table summarizes various key milestone events of our Group’s business
development:

Year Milestone Event

2006 Easou Shenzhen was named one of the 50 Fastest Growing Companies in China in
2006* (20064 H IS0 X PH R /AF]) by the Business Week* (FH# ) in
December

2007 Easou Shenzhen was recognized as a “High and New Technology Enterprise” in
December

2008 Easou Shenzhen was named Best Mobile Service Company in 2008* (20084Ffif£F
WG &%) at the China Business Internet Decade Leadership Summit* ([ %2
N e e ] 5 )

2009 Easou Shenzhen was named Most Valuable Investment Enterprise in 2009%* (20094F
J¥ e A G E (A 2E) at the 5™ Asia Pacific Investment Summit® (55 71 fm 25 K% &4
) in May

Easou Shenzhen was ranked in the 2009 Deloitte China High-Tech High-Growth
50% (20091&8) = AL - MR 505 ) and in Deloitte Asia Pacific Fast Growth
Technology Companies 500% ({5 &bk i &R £ 2 8 K Hh 750058 )

2011 Easou Shenzhen was awarded the Top 5 Most Promising Infinite Value-Added
Business Enterprises® (& 2881 ) RIS EEH P FETOP 5) by China TMT
Business Association in January

Easou Shenzhen was awarded the Advanced Unit of Shenzhen Internet Information
Security Work* (VRIITT BIAE(5 5 %2 TAE/e#ER(7) by the internet supervision
branch of the Shenzhen Public Security Bureau in December

2013 We began to apply our Easou Recommendation Engine to digital contents
recommendation  scenarios and  launched the Easou Reading App
(‘HA8/INdiApp) in October

- 183 -



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THE INFORMATION MUST BE READ IN
CONJUNCTION WITH THE SECTION HEADED "WARNING” ON THE COVER OF THIS DOCUMENT.

HISTORY, REORGANIZATION AND CORPORATE STRUCTURE

Year Milestone Event

2016 Easou Shenzhen passed a shareholders’ resolution in relation to the conversion
from a limited liability company to a joint stock company with limited liability,
and the name of Easou Shenzhen, then known as Shenzhen Easou Technology
Development Co., Ltd.* (FEIIEIEFHERARAR), was changed to Shenzhen
Easou Technology Co., Ltd.* (FIIEAE K TR AIRAF) in July

2018 Our cumulative registered users of the Easou Reading App Series reached 30
million
2021 We relaunched our business of online games publishing through mobile app

platforms and in the overseas
OUR GROUP STRUCTURE AND CORPORATE HISTORY
Our Corporate Structure

Our Company is the offshore holding company of our Group and conducts business
operations in the PRC through our subsidiaries (including the Consolidated Affiliated Entities). For
further details of our corporate structure, please see the section headed “Contractual
Arrangements” in this document and the paragraph headed ‘“Reorganization — 11. Contractual
Arrangements” in this section.

Operating Subsidiaries

Set out below are our PRC operating subsidiaries which consist of Easou Shenzhen and its
subsidiaries, all of which are our Consolidated Affiliated Entities:

Date on which Registered
the Subsidiary Capital as of
Became a Equity Ownership after the Latest
Name of PRC Date of Member of Completion of the Practicable
Subsidiary Establishment Our Group Reorganization Principal Business Activities Date (RMB)
Easou Shenzhen . . . April 27, 2003 April 27, 2005 62.10% by Wang PRC SPV  Digital marketing services, online 80,000,000

33.39% by Mr. Wang reading platform services, online
2.58% by Mr. Zhao games publishing services, other

1.29% by Mr. Lu digital content recommendation
0.64% by M. Chen services
Easou Beijing . . . . July 8, 2011 July §, 2011 100% by Easou Shenzhen  Digital marketing services 10,000,000
Guangzhou Ledian . . February 24, 2011 October 16, 100% by Easou Shenzhen  Digital marketing services 5,000,000
2015
Shenzhen Dahuatong . December 18, October 20, 100% by Easou Shenzhen  Online reading platform services, 10,000,000
2000 20157 online games publishing services,
other digital content
recommendation services
Guangzhou December 21, October 9, 100% by Guangzhou Ledian  Digital marketing services, other 10,000,000
Tianshitong . . . 2004 2015 digital content services, online

games publishing services
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Date on which Registered
the Subsidiary Capital as of
Became a Equity Ownership after the Latest
Name of PRC Date of Member of Completion of the Practicable
Subsidiary Establishment Our Group Reorganization Principal Business Activities Date (RMB)
Shenzhen Taite . . . May 17, 2004 November 13, 100% by Shenzhen Eayou  Digital marketing services, other 10,000,000
2015 digital content services, online
games publishing services
Shenzhen New Drive . June 22, 2001 September 17, 100% by Shanghai Yinggao  Digital marketing services, other 10,100,000
20157 digital content services
Shanghai Yinggao . . April 2, 2014 April 2, 2014 100% by Guangzhou Ledian  Online reading platform services 1,000,000
Beijing Yike . ... July 17,2020 July 17,2020 95% by Easou Shenzhen  Online reading platform services 10,000,000
5% by Beijing Science Technology
Publishing Co., Ltd.* (L7H& 4
WHARA) (“Beijing ScienceTech
Publishing”), an Independent Third
Party
Shenzhen Eayou . . . August 11,2006 September 22, 100% by Easou Shenzhen ~ Online games publishing services 10,000,000
20157
Shenzhen Chuangtu . April 7, 2003 November 2, 100% by Easou Shenzhen  Other digital content services 10,000,000
20157
Note:

(I)  This is the date of the relevant equity transfer agreement, pursuant to which the equity interest of the company
were transferred to members of our Group.

Our History

As of the Latest Practicable Date, Easou Shenzhen was a Consolidated Affiliated Entity and
the holding company of all other Consolidated Affiliated Entities. Details of the corporate history
of Easou Shenzhen are set out below:

Establishment and Development of Easou Shenzhen

On April 27, 2005, Easou Shenzhen was established by Mr. Wen Hao (“Mr. Wen”), an
acquaintance of Mr. Wang, and Mr. Zhang Yuqgiang (“Mr. Zhang”), a former employee of the
Group, with an initial registered capital of RMB1,000,000, of which RMB900,000 and
RMB100,000 were contributed under the names of Mr. Wen and Mr. Zhang, respectively, using
funds provided by Mr. Wang. Pursuant to certain trust agreements signed in 2005 by Mr. Wang, on
one hand, and Mr. Wen and Mr. Zhang, respectively, on the other hand, such equity interest in
Easou Shenzhen were held by Mr. Wen and Mr. Zhang on behalf of Mr. Wang.

The following sets out the major development milestones of Easou Shenzhen since its
establishment and immediately up to its listing on the NEEQ:
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Early Development

On January 17, 2006, the then shareholders of Easou Shenzhen resolved to increase the
registered capital of Easou Shenzhen from RMB1,000,000 to RMB10,000,000, and the increase in
the registered capital of RMB9,000,000 was contributed as to RMBS&,900,000 and RMB100,000
under the names of Mr. Zhang and Mr. Wen, respectively, both of whom utilised funds provided by
Mr. Wang. As a result, Easou Shenzhen was owned as to 90% and 10% by Mr. Zhang and Mr.
Wen, respectively, such equity interest being held by Mr. Zhang and Mr. Wen on behalf of Mr.
Wang.

On August 8, 2006, pursuant to an equity transfer agreement, Mr. Wen and Mr. Zhang
transferred 10% and 20% of the equity interest in Easou Shenzhen, respectively, to Ms. Kong Jin
(“Ms. Kong”), a former employee of the Group, at the consideration of RMB1,000,000 and
RMB2,000,000, respectively, which was determined based on the then registered capital of Easou
Shenzhen. As each of Mr. Wen, Mr. Zhang and Ms. Kong held their respective equity interest in
Easou Shenzhen on behalf of Mr. Wang, no actual payment of the consideration was made. As a
result, Easou Shenzhen became owned as to 70% and 30% by Mr. Zhang and Ms. Kong,
respectively, with such equity interest being held by Mr. Zhang and Ms. Kong on behalf of Mr.
Wang.

Transfer of Equity interest to Mr. Wang

On January 9, 2009, pursuant to an equity transfer agreement, Ms. Kong and Mr. Zhang
transferred 30% and 50% of the equity interest in Easou Shenzhen to Mr. Wang at a nominal
consideration of RMB1 and RMBI, respectively, so as to return such equity interest under the trust
arrangement to Mr. Wang. As a result, Easou Shenzhen became owned as to 80% and 20% by Mr.
Wang and Mr. Zhang, respectively, of which the equity interest of Mr. Zhang was held on behalf
of Mr. Wang.

Change of Registered Capital and Transfer of Equity Interest in Easou Shenzhen

On June 21, 2011, the then shareholders of Easou Shenzhen resolved to increase the
registered capital of Easou Shenzhen from RMB10,000,000 to RMB50,000,000, and the increase in
registered capital of RMB40,000,000 was contributed as to RMB36,318,100 and RMB3,681,900 by
Mr. Wang and Mr. Zhang, respectively. As a result, Easou Shenzhen became owned as to
approximately 88.64% and 11.36% by Mr. Wang and Mr. Zhang, respectively, with the equity
interest of Mr. Zhang being held on behalf of Mr. Wang.

For the purpose of incentivizing the Group’s employees and broadening Easou Shenzhen’s
shareholder base, the following equity transfers were made between 2012 and 2015;

On April 25, 2012, pursuant to an equity transfer agreement, Mr. Zhang transferred all his
equity interest in Easou Shenzhen held by him to Shanghai Xinwei Information Network
Technology Co., Ltd.* ( FifpFE4EE SAEHAAMRAR) (“Shanghai Xinwei”), an Independent Third
Party, under the instructions of Mr. Wang at the consideration of RMBS5,681,900, which was

- 186 -



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THE INFORMATION MUST BE READ IN
CONJUNCTION WITH THE SECTION HEADED "WARNING” ON THE COVER OF THIS DOCUMENT.

HISTORY, REORGANIZATION AND CORPORATE STRUCTURE

determined based on the then registered capital of Easou Shenzhen. As a result, Easou Shenzhen
became owned as to approximately 88.64% and 11.36% by Mr. Wang and Shanghai Xinwei,
respectively.

On November 27, 2015, Mr. Wang and Shanghai Xinwei entered into an equity transfer
agreement to transfer the following equity interest in Easou Shenzhen to Mr. Zhao, Mr. Lu, Mr.
Chen, Zhou Yuan (the wife of Mr. Wang), Wu Xianli (the wife of Mr. Zhao) and the 2015
Employee Incentive Platforms with details stated below:

Approximate
Percentage of
Equity Interest in Approximate
Transferor Transferee Easou Shenzhen Consideration
Mr. Wang . ......... Hongxin Boyuan 5.45% RMB2,725,308.83
Zhongzheng Xinding 5.43% RMB2,713,133.40
Mr. Zhao 3.80% RMB1,901,575.80
Mr. Lu 2.66% RMB1,327,725.30
Wu Xianli 1.50% RMB750,000.00
Mr. Chen 1.32% RMB662,397.98
Zhou Yuan 1.11% RMB556,237.09
Shanghai Xinwei. . ... Zhongzheng Boyuan 5.90% RMB2,951,876.76
Zhongzheng Dinglong 5.46% RMB2,730,023.23

The consideration for the above transfers was based on the then valuation of Easou Shenzhen.

As a result, the equity interest in Easou Shenzhen were then held by the following
shareholders:

Approximate
Percentage of
Equity Interest in

Shareholders Easou Shenzhen
Mr. Wang . .. .o 67.36%
Zhongzheng Boyuan .. ... ... .. 5.90%
Zhongzheng Dinglong . . .. ... ... . 5.46%
Hongxin Boyuan . ... ... ... . 5.45%
Zhongzheng Xinding . . .. ... ... ... 5.43%
Mr. Zhao. . ... e 3.80%
Mr. Lu. .o 2.66%
Wu Xianli . . ..o 1.50%
Mr. Chen. . ... 1.32%
Zhou YUQD. . . oot 1.11%
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On December 28, 2015, the then sharecholders of Easou Shenzhen resolved to increase the
registered capital of Easou Shenzhen from RMB50,000,000 to RMB99,074,158, and the increase in
the registered capital of RMB49,074,158 was contributed by the following persons or entities
investing in our Group as they were optimistic about the future development of our Group:

Increase in
Registered Capital

Shareholders of Easou Shenzhen (RMB)
Tianjin Chenshengda Enterprise Management Consulting Partnership (Limited
Partnership)* (R R B A8 B2 (FRA%)) (“Tianjin Chenshengda™) . . . . 8,406,420

Tianjin Ruanyin Boxin Equity Investment Fund Partnership (Limited Partnership)* (K

HRER R G & 5 2 (FIRA ) ) (“Tianjin Ruanyin™) .. ... ... ... ... ... 8,320,877
Tianjin Zhonghao Times Enterprise Management Consulting Partnership (Limited

Partnership)* (Rl RS EE ARG E X EREY)) (“Tianjin Zhonghao™) . . . 6,727,591
Tianjin Zhuowen Netcom Enterprise Management Consulting Partnership (Limited

Partnership)® (R 5L CHRM G B A ERAE)) (“Tianjin Zhuowen”). . . . 6,466,477
Shanghai Shengda Co., Ltd.* ( iR ERARAR)

(“Shanghai Shengda™) . . . . .. ... ... . e 6,329,708

Shenzhen Qianhai Hairun Changyu Investment Partnership (Limited Partnership)* (Z&3Il
AT BRI B 2 (IR 8))

(“Qianhai Hairun™). . . . . . . . . 3,615,845
Shanghai Yitai Hexi Investment Management Co., Ltd.*

(P ERG G EMARIAEAR) (“Yitai Hexi™) ... .. oo 3,079,696
Shenzhen Qianhai Nanshan Finance Development Co., Ltd.*

(R FT I 1L 4 E AT FR/A ) (“Nanshan Finance™) . . . . .. . ... ... .. 2,892,676

Tianjin Xincheng Yigao Enterprise Management Consulting
Partnership (Limited Partnership)* (K¥HHialias i 245 Bk s & WA 2

(FRAH)) (“Tianjin Xincheng™) . . . . . .. . 2,365,819
Shenzhen Nanrun Qianhe Investment Partnership (Limited Partnership)*
(YR T MRES S EEERS)) (“Nanrun Qianhe”) . . . ... .. ... ......... 723,169
Ms. Ding Lijia (THEfE) (“Ms. Ding™) . . . o o oo e 145,880
Total . . . . . e 49,074,158
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As a result, the equity interest in Easou Shenzhen were then held by the following
shareholders:

Approximate
Percentage of
Equity Interest in

Shareholders Easou Shenzhen
Mr. Wang. . . . . e 34.00%
Tianjin Chenshengda . . . . . . . . . . . e 8.49%
Tianjin Ruanyin . . . .. .. e 8.40%
Tianjin Zhonghao . . . . . . . .. e 6.79%
Tianjin Zhuowen . . . . . .. e 6.53%
Shanghai Shengda . . . . . . . 6.39%
Qianhai Hairun . . . . . . . . . . 3.65%
Yitai Hexi . . .. ..o 3.11%
Zhongzheng Boyuan. . . . . . ... e 2.98%
Nanshan Finance. . . . . .. . . 2.92%
Zhongzheng Dinglong. . . . . . . . . L 2.76%
Hongxin Boyuan . . . .. ... e 2.75%
Zhongzheng Xinding . . . . . . . .. e 2.74%
Tianjin Xincheng. . . . . . . . . 2.39%
Mr. Zhao . . . . e 1.92%
M Lu .o 1.34%
Wu Xianli . . ..o 0.76%
Nanrun Qianhe . . . . . . . . . 0.73%
Mr. Chen. . . .. e 0.67%
Zhou YUQN . . . o oo 0.56%
Ms. DIng. . . .. e 0.15%

On April 21, 2016, the then shareholders of Easou Shenzhen resolved to decrease the
registered capital of Easou Shenzhen from RMB99,074,158 to RMB20,000,000, with each of their
respective shareholding percentage in Easou Shenzhen remaining unchanged.

Listing and Delisting on the NEEQ

In order to improve the management, corporate governance and brand awareness of Easou
Shenzhen as well as to obtain equity financing for expanding our user base and exploring further
revenue sources, Easou Shenzhen decided to seek the listing of its shares on the NEEQ. In
contemplation of the listing on the NEEQ, Easou Shenzhen passed a shareholders’ resolution on
July 31, 2016 approving, among others: (i) the conversion of Easou Shenzhen from a limited
liability company to a joint stock company with limited liability; and (ii) the change of its name to
Shenzhen Easou Technology Co., Ltd.* (FIIEM K FREIEMARAR). Upon completion of the
conversion, the share capital of Easou Shenzhen became RMB20,000,000 divided into 20,000,000
shares with a nominal value of RMB1.00 each attributable to the then shareholders in proportion
to their respective shareholding.

On March 9, 2017, the shares of Easou Shenzhen were listed on the NEEQ (stock code:
870926).
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During the period of listing of the shares of Easou Shenzhen on the NEEQ, Easou Shenzhen
further conducted the following shares issuances:

@)

(i1)

(iii)

(iv)

218,978 shares were issued to Shenzhen Yuanzhi Venture Capital Co., Ltd.* (YT Ek
ARG A BRAF]) *(“Yuanzhi Chuangtou”) at the consideration of RMB68.50 per share
pursuant to a share subscription agreement dated July 31, 2017;

131,511 and 126,374 shares were issued to Tianjin Jiahao Jincheng Investment
Partnership (Limited Partnership)* (R HE I M E S A3 (HIRE%) ) (“Tianjin
Jiahao”) and Dongguan Jinhong No. 1 Equity Investment Partnership (Limited
Partnership)* (RZEMNTHA — SRR EEH B FHREE)) (“Jinhong No. 17) respectively,
at the consideration of RMB79.13 per share pursuant to the respective share subscription
agreements dated April 18, 2018;

25,400, 55,000 and 216,206 shares were issued to Shenzhen Houju No. 1 Investment
Partnership (Limited Partnership)* (GFYIER—E G B LEHREGE)) (“Houju No. 17),
Shenzhen Houju No. 3 Investment Partnership (Limited Partnership)* (IS5 =5 &
HBAEHRAE)) (“Houju No. 3”) and Suzhou Kunyu Jinduo Emerging Industry
Investment Enterprise (Limited Partnership)* (FfMIIEESHEH A ERLEREAREE))
(“Suzhou Kunyu”), respectively, at the consideration of RMB79.13 per share pursuant to
the respective share subscription agreements dated April 19, 2018; and

a total of 59,226,531 shares were issued by way of capitalization of the capital reserve
of Easou Shenzhen in the amount of RMB59,226,531 on the basis of 28.51066 new
shares for every 10 existing shares, with such capitalization being registered on October
9, 2018.

Following the above share issuances, the total number of issued shares of Easou Shenzhen
increased to 80,000,000 with a nominal value of RMB1.00 each.

Reasons for the Delisting from the NEEQ

Since the NEEQ is open to qualified investors only and has a relatively lower trading volume
compared to other stock exchanges, with a view to gain access to other source of funds to finance
our operations and further our business development, the then shareholders and directors of Easou
Shenzhen believed that the delisting from the NEEQ and listing on other exchanges, including but
not limited to SSE STAR Market and the Stock Exchange, would be beneficial as it would offer us
direct access to the mature capital market, enhance our fund-raising capabilities and broaden our
shareholder base. On May 22, 2019, the then shareholders of Easou Shenzhen resolved to
voluntarily delist the shares of Easou Shenzhen from the NEEQ. On June 19, 2019, the shares of
Easou Shenzhen were delisted from NEEQ.
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The delisting of the shares of Easou Shenzhen from the NEEQ was decided after due and
careful consideration by the then shareholders and directors of Easou Shenzhen, taking into
account the business development needs and strategic planning of Easou Shenzhen. As at the date
on which the shares of Easou Shenzhen were delisted from the NEEQ, the market capitalisation of
Easou Shenzhen was RMB1.2 billion, calculated with reference to the price of RMB15.00 per
share and a total of 80,000,000 shares listed on the NEEQ prior to the delisting.

The [REDACTED] of the Shares of the Company has increased and it is estimated that the
[REDACTED] of the Company will range from approximately [REDACTED] to
HK$[REDACTEDY] billion (without taking into account any Shares which may be issued upon the
exercise of the [REDACTED] or any options that may be granted under the Share Option
Scheme) upon the [REDACTED] based on the [REDACTED] of HK$[REDACTED] and
HKS$[REDACTED] per [REDACTED], being the minimum and maximum indicative
[REDACTED], respectively. The Directors, having taken into account the followings, are of the
view that such increase in [REDACTED] of the Company represents a fair and reasonable
increment and reflection of the overall value of the Group:

(i) the business development during the period between the delisting of shares of Easou
Shenzhen from the NEEQ and up to the Latest Practicable Date;

(i) the [REDACTED] range having taken into account the size and quality of the potential
[REDACTED] and indicative liquidity of the Shares upon the [REDACTED]; and

(iii) upon taking into account differences in value as a result of exchange rate.
Having considered the foregoing, our Directors are of the view that the delisting of the shares

of Easou Shenzhen from the NEEQ and the listing in other equity markets would be in the best
interests of our Group and the shareholders of Easou Shenzhen as a whole.
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Immediately after the delisting from the NEEQ, the then shareholding structure of Easou

Shenzhen was as follows:

Number of Shares

Percentage of

Shareholders of Easou Shenzhen Held Shareholding
Mr. Wang. . . ... 26,184,553 32.73%
Tianjin Ruanyin . . ... ... ... ... . . . . . . . .. 6,468,713 8.09%
Suzhou Kunyu . . ... ... . 5,859,728 7.32%
Tianjin Zhonghao . . . ... ... ... .. . . . . .. ... 5,230,133 6.54%
Shanghai Shengda . . . .. ... ... ... ... ... L. 4,920,815 6.15%
Tianjin Jiahao. . . . .. ... ... 2,932,629 3.67%
Qianhai Hairun . . . . ... ... .. ... ... .. . ... 2,811,047 3.51%
Houju No. 3. . . .. e 2,637,981 3.30%
Yitai Hexi . . ... .o oo 2,394,208 2.99%
Zhongzheng Boyuan. . . .. ... ... ... ..., 2,294,850 2.87%
Nanshan Finance. . . .. ... ... ... ... . ... .. .. .. ...... 2,248,791 2.81%
Zhongzheng Dinglong. . . . . ... ... ... ... ... . 2,122,322 2.65%
Hongxin Boyuan . . . . ... ... ... .. ... .. . 2,118,702 2.65%
Zhongzheng Xinding . . ... ... .. ... ... ... 2,109,229 2.64%
Tianjin Xincheng. . . . . . .. .. ... . 1,839,192 2.30%
Mr. Zhao . . . .. ... 1,478,270 1.85%
Shenzhen Junyue Capital Investment Enterprise

(Limited Partnership)* (GIEBLEALEME HREE))

(“Shenzhen Junyue™). . . ... ... ... L 1,137,000 1.42%
Mr. Lu ... 1,032,163 1.29%
Yuanzhi Chuangtou . . . ... ... ... . . ... .. . ... 843,299 1.05%
Wu Xianli . .. ..o 583,051 0.73%
Nanrun Qianhe . . . . ... ... ... . .. ... 562,179 0.70%
Mr. Chen. .. ... ... .. . 514,965 0.64%
Jinhong No. 1. .. ... .. . 486,675 0.61%
Tianjin Chenshengda . . . ... ... . ... ... ... . ... ...... 460,192 0.58%
Zhou Yuan. . .. ... ... 432,398 0.54%
Ms. Ding. . ... 113,375 0.14%
Houju No. 1. .. .. 97,817 0.12%
He Tao . . . ... 80,872 0.10%
Li Changgao. . . . . . . oo i 3,851 0.00%%
Yang Xiaoyong . . . . . oo 1,000 0.00"%
Total: . . . . . ... 80,000,000 100 %

+
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Compliance During the Listing and Delisting of Shares on the NEEQ

Our Directors confirmed and our PRC Legal Advisers, having considered the due diligence

work conducted, concur that:

(i) during the period of listing on the NEEQ:

(a) Easou Shenzhen and its then directors had been in compliance in all material
respects with all applicable laws and regulations in relation to the quoting on the

NEEQ in the PRC; and

(b) Easou Shenzhen and its then directors had not been subject to any disciplinary
action by any relevant law enforcement authority or regulator; and

(ii) there is no matter that needs to be brought to the attention of the regulators and
[REDACTED] in relation to Easou Shenzhen’s listing on and delisting from the NEEQ

as mentioned above.

As confirmed by our PRC Legal Advisers, the delisting of Easou Shenzhen from the NEEQ
was duly completed and the necessary approvals have been obtained.

Subsequent to the delisting of shares of Easou Shenzhen from the NEEQ, the following
transfers of shares in Easou Shenzhen were conducted from 2019 to 2021:

Number of
Shares in
Easou Shenzhen
(Approximate
Date of the Equity Percentage of
Transfer Agreement Transferor Transferee Shareholding) Consideration
June 28, 2019 . .. .. Zhou Yuan Mr. Wang 432,398 RMB556,237
(0.54%)
July 11, 2019 ... .. Tianjin Guangzhou Fupu Aofei 448,895 RMB6,500,000
Chengshengda Data Industry Investment (0.56%)
Fund Partnership (Limited
Partnership)*
(B R LR A 24
B AEEREE))
(“Guangzhou Fupu”)
July 12, 2019 . .. .. Tianjin Guo Hongxiao 11,297 RMB186,400
Chenshengda (0.01%)
August 23, 2019 . . . Tianjin Xincheng Guangdong South Media 1,839,192  RMB29,500,000
Integration Development (2.30%)
Investment Fund (Limited
Partnership)*
(B AR 7 WA 5 i SR A
Fa (HRE%))
(“South Media”)
December 10, 2021 . . Li Changgao Xiao Hong 3,851 RMB69,318
(0.00%™)

+
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Save for the transfer between Zhou Yuan and Mr. Wang, which was a transfer between
spouses, the consideration for the above transfers were based on arm’s length negotiations between
the parties.

PREVIOUS LISTING ATTEMPTS
U.S. Listing Attempt

During the period from 2013 to 2014, there was an attempt of listing on the New York Stock
Exchange (the “U.S. Listing Attempt”) by Easou Holdings Company Limited (formerly known as
Yeti Group Limited), an offshore company having control of the operating subsidiaries of the
Group (including Easou Shenzhen) and a listing application was submitted to the U.S. Securities
and Exchange Commission (the “SEC”). Merrill Lynch, Pierce, Fenner & Smith Incorporated,
Barclays Capital Inc., Oppenheimer & Co. Inc. and Pacific Crest Securities LLC acted as
underwriters in the U.S. Listing Attempt. However, as confirmed by our Directors, due to the
general market sentiment of the foreign capital markets, Easou Holdings Company Limited halted
such listing application. Easou Holdings Company Limited was deregistered in 2017.

Our Directors confirm that the offshore structure and the related VIE arrangements set up for
the purpose of the U.S. Listing Attempt had been unwound and there are no matters relating to the
U.S. Listing Attempt which may pose an adverse implication on the [REDACTED] or may affect
the suitability of our Company to [REDACTED] the Shares on the Stock Exchange, which should
be highlighted in this document for [REDACTED] to form an informed assessment of our
Company. There are no major outstanding comments or issues raised by the SEC, and there are no
implications on our [REDACTED] application on the Stock Exchange. To the best of their
knowledge, information and belief, our Directors are not aware of any other matters that need to
be brought to the attention of the Stock Exchange and [REDACTED] in relation to the U.S.
Listing Attempt.

A Share Listing Attempt

In October 2018, we engaged Dongguan Securities Corp. (HZEFEFHBAAH PR/ ) (“Dongguan
Securities”) as the tutoring agency to provide guidance and preliminary compliance advice with
regard to the requirements of the CSRC and the relevant stock exchange. In September 2019,
Dongguan Securities submitted its tutoring summary report (#fi#Z TYE48%5H45) to the Shenzhen
Regulatory Bureau of CSRC. On September 8, 2019, the then shareholders of Easou Shenzhen
resolved to apply for the listing of and permission to deal in the shares of Easou Shenzhen on the
SSE STAR Market, and the application for such listing was accepted by the SSE STAR Market on
September 26, 2019 (the “A Share Listing Attempt”). The then directors of Easou Shenzhen
believed that the listing status would improve the management, corporate governance and brand
awareness of Easou Shenzhen, and it would open Easou Shenzhen to a greater platform for our
business development. In 2020, after taking into consideration a number of factors, including (i)
the compatibility of our Group’s business with the SSE STAR Market (considering the type of
companies listed on the SSE STAR Market at that time); (ii) the progress and status of the listing
applications of other companies engaging in internet-related business; and (iii) our Group’s
strategic development, Easou Shenzhen voluntarily withdrew the application for such listing.
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Our Directors are of the view that there are no matters relating to the A Share Listing
Attempt which may pose an adverse implication on the [REDACTED] or may affect the
suitability of our Company to [REDACTED] the Shares on the Stock Exchange, which should be
highlighted in this document for [REDACTED] to form an informed assessment of our Company.
There are no major outstanding comments or issues raised by the Shanghai Stock Exchange, and
there are no implications on our [REDACTED] application on the Stock Exchange. The Directors
also confirm that the withdrawal of the A Share Listing Attempt was not as a result of eligibility
issues raised by the Shanghai Stock Exchange.

PRC Listing Tutoring

Following our withdrawal of the application for the A Share Listing Attempt in 2020, we
engaged Minsheng Securities Co., Ltd. (RAEFEHFRMBABAT) as a tutoring agency to further
explore the possibility of other listings in the PRC (the “PRC Listing Plans”), the notice of which
was published in September 2020 as per the relevant requirements of the CSRC. However, given
our plan to expand our business internationally and having considered the Stock Exchange to be an
internationally recognized and reputable stock exchange, which aligns with our business
development, in particular the development of products that also caters to and targets international
users, our Directors consider the Stock Exchange as a more appropriate listing venue to provide us
with a good platform to access international equity market and expand our global business. As
such, we decided not to proceed with the PRC Listing Plans and voluntarily terminated our
preliminary tutoring with Minsheng Securities Co., Ltd. by a tutoring termination agreement dated
December 8, 2020.

The aforesaid preliminary tutoring filing is an administrative step for listing preparation and
did not constitute a formal listing application by itself. The CSRC did not raise any questions or
comments in relation to the preliminary tutoring filing and the PRC Listing Plans.

As of the Latest Practicable Date, save for the NEEQ Listing and the A Share Listing
Attempt, we had not filed any formal listing application with the CSRC, any stock exchange or
any other regulatory authority in the PRC. To the best of their knowledge, information and belief,
our Directors are not aware of any other matters that need to be brought to the attention of the
Stock Exchange and [REDACTED] in relation to preliminary tutoring filing or the PRC Listing
Plans.

Based on the due diligence work conducted and the information and representation given to
the Sole Sponsor, the Sole Sponsor is not aware of any matters in relation to the listing and
delisting on the NEEQ, the U.S. Listing Attempt, the A Share Listing Attempt, the preliminary
tutoring filing and the PRC Listing Plans that need to be brought to the attention of the Stock
Exchange and [REDACTED].
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Injection of certain companies into our Group

Following the unwinding of the abovementioned offshore structure and the related VIE
arrangements, the following operating subsidiaries for our business operations in the PRC were
injected into our Group in 2015:

Date of Equity

Transfer
Name of Subsidiary Agreement Transferor Subject Matter Transferee Consideration
Guangzhou Ledian. . . . October 16, 2015 Mr. Wang 80% of the Easou Shenzhen RMB800,000
equity interest
in Guangzhou
Ledian
Chen Cheng (former 20% of the RMB200,000

Shenzhen Dahuatong. . .

Guangzhou Tianshitong .

Shenzhen Taite . . . . . .

Shenzhen New Drive . .

Shenzhen Eayou

Shenzhen Chuangtu . .

. November 2, 2015

employee of
the Group)

October 20, 2015 Mr. Zhao

Mr. Lu

October 9, 2015 Wang Jing (brother
of Mr. Wang and
employee of
the Group)

Mr. Zhao

November 13, 2015 Mr. Lu

Mr. Zhang

September 17, 2015 Liu Ling (employee

of the Group)
Wang Jing (brother
of Mr. Wang and
employee of
the Group)
Lin Junfan
(employee of the
Group)

September 22, 2015

Liu Ling (employee
of the Group)

Chen Zhenggiong
(former employee
of the Group)

Mr. Chen

equity interest
in Guangzhou
Ledian

70% equity Easou Shenzhen

interest
30% equity
interest

70% equity Easou Shenzhen

interest

30% equity
interest

70% equity Easou Shenzhen

interest
30% equity
interest

70% equity Easou Shenzhen

interest
30% equity
interest

70% equity Easou Shenzhen

interest

30% equity
interest

55% equity Easou Shenzhen

interest

45% equity
interest

RMB7,000,000

RMB3,000,000

RMB7,000,000

RMB3,000,000

RMB7,000,000

RMB3,000,000

RMB7,070,000

RMB3,030,000

RMB7,000,000

RMB3,000,000

RMB5,500,000

RMB4,500,000

The consideration of the aforementioned acquisitions by our Group were determined based on
the then registered capital of the relevant subsidiaries. According to our PRC Legal Advisers, the
acquisitions were properly and legally completed and settled, and all necessary approvals from the
relevant authorities in the PRC have been obtained.
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Major Acquisitions and Disposals

As part of our corporate restructuring and to avoid two members of our Group having similar
principal businesses upon the establishment of Beijing Yike, on September 30, 2021, we entered
into an agreement to dispose of the entire equity interest held by our Group in Zhuhai Zhangmei
Digital New Media Co., Ltd.* (BRigEEHHEFHERAMRAR) (“Zhuhai Zhangmei”), a then
wholly-owned subsidiary of Easou Shenzhen, to an Independent Third Party at the consideration of
RMB1.5 million, which was determined after arm’s length negotiations among the parties with
reference to the valuation of the assets of Zhuhai Zhangmei at the time of the disposal. The
disposal was registered with the relevant PRC authority in October 2021 and the consideration for
the disposal was fully settled on September 13, 2021. Zhuhai Zhangmei primarily engaged in the
provision of online reading services. Such disposal was properly and legally completed and settled,
and all necessary approvals from the relevant authorities in the PRC have been obtained.

Save as aforementioned and save as conducted as part of the Reorganization, during the
Track Record Period and up to the Latest Practicable Date, we did not conduct any major
acquisitions, disposals or mergers.

REASONS FOR THE [REDACTED]

We are seeking [REDACTED] on the Stock Exchange in order to optimize our shareholding
structure, lay a foundation for the development of our international business, further improve our
level of corporate governance and enhance our comprehensive competitive strengths. Despite the
Group’s previous listing attempts, the Directors consider that based on the Group’s current
business development plan, the Stock Exchange will be a more appropriate platform and the
[REDACTED] will be more beneficial to our Group taking into account the following factors:

° the [REDACTED] represents an important step for our Group to solidify and establish
our brand, promote our corporate image, strengthen our competitiveness and deepen our
market penetration through the proposed use of [REDACTED] for expansion of our use
base, collaboration with other industry players and exploring further opportunities in the
industry;

° the [REDACTED] provides an avenue for us to raise further capital in the long run and
lay a foundation for our Group’s long term development and growth as part of our
business strategies, in particular through increasing investment for the enhancement of
our technological capabilities and the quality of our product offerings; and

° the [REDACTED] can offer more flexibility in terms of business expansion and
development, whereby our Group may explore development potentials, such as the
online games publishing business, in the overseas market.

For further details of our competitive strengths and proposed use of [REDACTED] from the

[REDACTED], please see “Business — Our Competitive Strengths” and “Future Plans and Use of
[REDACTED] - Use of [REDACTED]” in this document.
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REORGANIZATION

Immediately prior to the Reorganization, Easou Shenzhen was held by three categories of
shareholders comprising (i) the individual shareholders; (ii) the 2015 Employee Incentive
Platforms; and (iii) the institutional shareholders (the “Institutional Easou Shenzhen
Shareholders”), the names of all such shareholders are set out in the table below.

Immediately prior to the Reorganization, the shareholding structure of Easou Shenzhen
(which was the then holding company of our Group) was as follows:

Number of Percentage of
Shareholders of Easou Shenzhen Shares Held Shareholding
Individual shareholders
Mr. Wang. . . ..o 26,616,951 33.27%
Mr. Zhao . . ..o 1,478,270 1.85%
Mr. Lu .o 1,032,163 1.29%
Wu Xianli . .. ..o 583,051 0.73%
Mr. Chen. . . ... 514,965 0.64%
Ms. Ding. . ... 113,375 0.14%
He Tao . . . .. . . e 80,872 0.10%
Guo Hongxiao . . .. ... ... ... ... 11,297 0.01%
Xiao Hong. . . . .o oo 3,851 0.00%%
Yang Xiaoyong . . . . ..o 1,000 0.00"%
2015 Employee Incentive Platforms
Zhongzheng Boyuan. . . .. ... .. ... ... ... 2,294,850 2.87%
Zhongzheng Dinglong. . . . . . ... ... ... ... . 2,122,322 2.65%
Hongxin Boyuan . . . ... ... .. ... ... 2,118,702 2.65%
Zhongzheng Xinding . . .. ... ... ... ... . oL 2,109,229 2.64%
Institutional Easou Shenzhen Shareholders
Tianjin Ruanyin . . ... ... .. ... . . . . . . . .. 6,468,713 8.09%
Suzhou Kunyu . .. ... ... ... . 5,859,728 7.32%
Tianjin Zhonghao . . ... .. ... ... .. .. ... . .. . 5,230,133 6.54%
Shanghai Shengda . . . ... ... ... .. . ... .. 4,920,815 6.15%
Tianjin Jiahao. . . . .. ... ... 2,932,629 3.67%
Qianhai Hairun . . . . ... ... ... ... .. ... ... .. 2,811,047 3.51%
Houju No.3 . . .. 2,637,981 3.30%
Yitai Hexi . .. ..o oo 2,394,208 2.99%
Nanshan Finance . . . .. ... ... ... ... .. ... ... .. .. .... 2,248,791 2.81%
South Media. . . . .. ... 1,839,192 2.30%
Shenzhen Junyue. . . . .. ... ... .. .. 1,137,000 1.42%
Yuanzhi Chuangtou . . ... ... ... .. .. ... .. . ... .. ... 843,299 1.05%
Nanrun Qianhe . . . .. ... ... ... . 562,179 0.70%
Jinhong No. 1. .. ... . . 486,675 0.61%
Guangzhou Fupu . .. ... ... ... . .. . . 448,895 0.56%
Houju No. 1. . . . .. 97,817 0.12%
Total: . . . . . ... 80,000,000 100 %

* The actual percentage is more than 0, but the figure is shown as 0.00 here by reason of rounding.
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The following chart sets forth the shareholding and corporate structure of our Group

immediately prior to the Reorganization:

L. 2015 Employee Institutional Easou Shenzhen Shareholders
Individual shareholders Incentive Platforms
| Tianjin Ruanyin | | Nanshan Finance |
Mr. Wang Ms. Ding (8.09%) (2.81%)
(33.27%) (0.14%) Suzhou Kunyu South Media
(7.32%) (2.30%)
Mr. Zhao He Tao Zhongzheng Boyuan | Tianjin Zhong} | | Shenzhen Junyue |
(1.85%) (0.10%) (2.87%) (6.54%) (1.42%)
- Shanghai Shengda Yuanzhi Chuangtou
Mr. Lu Guo Hongxiao Zhongzheng Dinglong (6.15%) (1.05%)
(1.29%) (0.01%) (2.65%) Tianjin Jiahao Nanrun Qianhe
o (3.67%) (0.70%)
Wu Xianli Xiao Hong ongxin Boyuan Qianhai Hairun Jinhong No. 1
" 2 No.
| (0.73%) | | (0.00%) | (2.65%) | (3.51%) | | (0.61%) |
Mr. Chen Yang Xiaoyong Zhongzheng Xinding | Houju ljﬂ. 3 | | Guangzhoou Fupu |
(0.64%) (0.00%)* (2.64%) (3.30%) (0.56%)
Yitai Hexi Houju No. 1
(2.99%) (0.12%)
Easou Shenzhen Beijing ScienceTech
(PRC) Publishing "/
100% | 100%] 100% | 100% | 100% | 95% | |
Easou Beijing Shenzhen Eayou Shenzhen Shenzhen Guangzhou Beijing Yike
(PRC) (PRC) Chuangtu Dahuatong Ledian (PRC)
(PRC) (PRC) (PRC)
100%]
100% 100%
Shenzhen Taite G 1
St hai Yinggao
(PRC) Tianshitong (PRC) 88
(PRC)
100%]
Shenzhen
New Drive
(PRC)

Note:

(1)  Beijing ScienceTech Publishing is an Independent Third Party.

*  The actual percentage is more than 0, but the figure is shown as 0.00 here by reason of rounding.

In preparation for the [REDACTED], we have carried out the Reorganization, which
involved the following steps.

1. Incorporation of Fase Ltd, Full Ocean, Sunbird International, Skymobi and Growth Value

On December 24, 2021:
(i) Fase Ltd was incorporated under the laws of the BVI as a BVI business company and is
authorized to issue a maximum of 50,000 ordinary shares of par value US$1.00 in one
class. On the same day, 50,000 fully paid ordinary shares in Fase Ltd were allotted and
issued at par to Mr. Wang. Upon completion of the above allotment and issue of
ordinary shares of Fase Ltd, Fase Ltd became directly wholly-owned by Mr. Wang;
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(i1) Full Ocean was incorporated under the laws of the BVI as a BVI business company and
is authorized to issue a maximum of 50,000 ordinary shares of par value US$1.00 in
one class. On the same day, 50,000 fully paid ordinary shares in Full Ocean were
allotted and issued at par to Mr. Zhao. Upon completion of the above allotment and
issue of ordinary shares of Full Ocean, Full Ocean became directly wholly-owned by
Mr. Zhao;

(iii) Sunbird International was incorporated under the laws of the BVI as a BVI business
company and is authorized to issue a maximum of 50,000 ordinary shares of par value
US$1.00 in one class. On the same day, 50,000 fully paid ordinary shares in Sunbird
International were allotted and issued at par to Mr. Lu. Upon completion of the above
allotment and issue of ordinary shares of Sunbird International, Sunbird International
became directly wholly-owned by Mr. Lu; and

(iv) Skymobi was incorporated under the laws of the BVI as a BVI business company and is
authorized to issue a maximum of 50,000 ordinary shares of par value US$1.00 in one
class. On the same day, 50,000 fully paid ordinary shares in Skymobi were allotted and
issued at par to Mr. Chen. Upon completion of the above allotment and issue of
ordinary shares of Skymobi, Skymobi became directly wholly-owned by Mr. Chen.

On December 29, 2021, Growth Value was incorporated under the laws of the BVI as a BVI
business company and is authorized to issue a maximum of 50,000 ordinary shares of par value
US$1.00 in one class. On the same day, 50,000 fully paid ordinary shares in Growth Value were
allotted and issued at par to Fase Ltd. Upon completion of the above allotment and issue of
ordinary shares of Growth Value, Growth Value became directly wholly-owned by Fase Ltd.

2. Incorporation of Our Company

On February 9, 2022, our Company was incorporated under the laws of the Cayman Islands
as an exempted company with an initial authorized share capital of US$50,000 divided into
5,000,000,000 Shares. Upon incorporation of our Company, one Share was allotted and issued to
the initial subscriber at par, which was then transferred to Growth Value on the same day. On the
same day, 106,855,883 Shares, 8,245,284 Shares, 4,128,652 Shares and 2,059,860 Shares were also
allotted and issued at par to Growth Value, Full Ocean, Sunbird International and Skymobi,
respectively. Upon completion of the above transfer, allotment and issue of Shares, our Company
was owned as to approximately 88.10%, 6.80%, 3.40% and 1.70% by Growth Value, Full Ocean,
Sunbird International and Skymobi, respectively.

3. Incorporation of Easou (BVI) and Easou (HK)

On February 14, 2022, Easou (BVI) was incorporated under the laws of the BVI as a BVI
business company and is authorized to issue a maximum of 50,000 ordinary shares of par value
US$1.00 in one class. On the same day, one fully paid ordinary share in Easou (BVI) was allotted
and issued at par to our Company. Upon completion of the above allotment and issue of ordinary
share of Easou (BVI), Easou (BVI) became directly wholly-owned by our Company.
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On March 11, 2022, Easou (HK) was incorporated under the laws of Hong Kong as a limited
liability company. On the same day, one fully paid ordinary share in Easou (HK), representing the
entire issued share capital of Easou (HK), was allotted and issued to Easou (BVI). Upon
completion of the above allotment and issue of share, Easou (HK) became directly wholly-owned
by Easou (BVI).

4. Establishment of WFOE

On May 6, 2022, WFOE was established under the laws of the PRC as a limited liability
company, with a registered capital of US$40,000,000, which was wholly contributed by Easou
(HK). WFOE became directly wholly-owned by Easou (HK).

The shareholding structure of our Group immediately upon completion of the abovementioned
steps is set out below:

Mr. Wang
| 100%
F:;;Vl];td Mr. Zhao Mr. Lu Mr. Chen
| 100% |]00% 100% |100%
Sunbird
Growth Value Full Ocean International Skymobi
(BVI) (BVI) (BVI) (BVI)
88.10% 6.80% 3.40% 1.70%
Our Company
(Cayman)
| 100%
Easou (BVI)
BV
100%
Easou (HK)
(HK)
Offshore
100% Onsthore
WFOE
(PRC)
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5. Establishment of Shenzhen Yijiujiu and Easou Union

10.81% of the share capital in Easou Shenzhen and is wholly-owned by the 2015 Employee
Incentive Platforms.

On February 17, 2022, Easou Union was incorporated under the laws of the BVI as a BVI
business company and is authorized to issue a maximum of 50,000 ordinary shares of par value
US$1.00 in one class. On the same day, 3,458 fully paid ordinary shares in Easou Union were

of ordinary shares of Easou Union, Easou Union became directly wholly-owned by Shenzhen
Yijiujiu.

6. Transfer of Shares in Easou Shenzhen from Wu Xianli to Mr. Zhao

On January 20, 2022, Wu Xianli transferred 583,051 Shares in Easou Shenzhen to her spouse,
Mr. Zhao.

7. Establishment of Wang PRC SPV

On April 24, 2022, Wang PRC SPV was established under the laws of the PRC as a limited
liability company with an initial registered capital of RMB10,000,000, which was wholly-owned
by Mr. Wang.

8.  Obtaining a Bridge Loan and Provision of Funding to Wang PRC SPV for the Purpose
of the Reorganization

To fund the acquisition monies for the transfers in step 9 below, on January 18, 2023, our
Company obtained a loan in the amount of approximately US$38,000,000 from China Merchants
Bank (the “Bridge Loan”). The proceeds of the loan were transferred from our Company to WFOE
in the following manner:

(i) capital increase in Easou (BVI) in the amount of US$38,000,000 by our Company;

(ii) capital increase in Easou (HK) in the amount of US$38,000,000 by Easou (BVI); and

(iii) capital increase in WFOE in the amount of US$38,000,000 by Easou (HK).

Upon completion of the above steps, the proceeds of the Bridge Loan were provided by
WFOE to Easou Shenzhen, and thereafter by Easou Shenzhen to Wang PRC SPV. The said amount
of the Bridge Loan, together with funds provided by our Group to Wang PRC SPV, were for the

purpose of payment of the consideration of acquisition of certain shares in Easou Shenzhen from
the Easou Shenzhen Transferring Shareholders (as defined in step 9 below).

-202 -



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THE INFORMATION MUST BE READ IN
CONJUNCTION WITH THE SECTION HEADED "WARNING” ON THE COVER OF THIS DOCUMENT.

HISTORY, REORGANIZATION AND CORPORATE STRUCTURE

The above aggregate amount distributed by Easou Shenzhen to Wang PRC SPV represented
the deemed distribution to the Escalated Easou Shenzhen Shareholders (as defined in step 10
below) and is recorded in the consolidated statements of changes in equity of our Company upon
completion of the Reorganization. As such, there will be no outstanding amount owed by Wang
PRC SPV to the members of our Group arising from the Reorganization.

9. Transfer of the Shares in Easou Shenzhen by the Easou Shenzhen Transferring
Shareholders to Wang PRC SPV and Mr. Wang

As part of the Reorganization and to prepare for the implementation of the Contractual
Arrangements, throughout the period from December 2021 to December 2022, each of the
shareholders of Easou Shenzhen (save for Mr. Wang, Wang PRC SPV, Mr. Zhao, Mr. Lu and Mr.
Chen) (the “Easou Shenzhen Transferring Shareholder(s)”) entered into a share transfer agreement,
pursuant to which each of the Easou Shenzhen Transferring Shareholders agreed to transfer their
respective shares in Easou Shenzhen to Mr. Wang or Wang PRC SPV (as the case may be), with
details as follows:

Number of Shares

in Easou
Shenzhen
(Approximate
Date of the Equity Percentage of
Transfer Agreement Transferor Transferee Shareholding) Consideration

December 24, 2021 ... Guo Hongxiao”) Mr. Wang 11,297 shares RMB186,400
(0.01%)

December 24, 2021 ... Xiao Hong”’ Mr. Wang 3,581 shares RMB69,318
(0.00%™)

January 10, 2022. . . . Yang Xiaoyong”’  Mr. Wang 1,000 shares RMB20,000
(0.00%™)

January 21, 2022. . . . South Media‘”’ Wang PRC SPV 1,839,192 shares RMB33,000,000
(2.30%)

December 31, 2022 . .. Shenzhen Yijiujiu Wang PRC SPV 8,645,103 shares RMB11,120,342
(10.81%)

December 31, 2022 . .. Tianjin Ruanyin Wang PRC SPV 6,468,713 shares RMB76,200,000
(8.09%)

December 31, 2022 . .. Suzhou Kunyu Wang PRC SPV 5,859,728 shares RMB100,000,011
(7.32%)

December 31, 2022 . .. Tianjin Zhonghao Wang PRC SPV 5,230,133 shares RMB76,200,000
(6.54%)

December 31, 2022 . .. Shanghai Shengda Wang PRC SPV 4,920,815 shares RMB19,050,000
(6.15%)

December 31, 2022 . .. Tianjin Jiahao® Wang PRC SPV 2,932,629 shares RMB50,406,512
(3.67%)

December 31, 2022 . .. Qianhai Hairun Wang PRC SPV 2,811,047 shares RMB50,000,000
(3.51%)

December 31, 2022 . .. Houju No. 3 Wang PRC SPV 2,637,981 shares RMB44,357,150
(3.30%)

December 31, 2022 . .. Yitai Hexi Wang PRC SPV 2,394,208 shares RMB33,866,665
(2.99%)

December 31, 2022 . .. Nanshan Finance Wang PRC SPV 2,248,791 shares RMB40,000,000
(2.81%)

December 31, 2022 ... Shenzhen Wang PRC SPV 1,137,000 shares RMB20,000,000
Junyue”’ (1.42%)
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Number of Shares

in Easou
Shenzhen
(Approximate
Date of the Equity Percentage of
Transfer Agreement Transferor Transferee Shareholding) Consideration
December 31, 2022 . .. Yuanzhi Wang PRC SPV 843,299 shares RMB15,000,000
Chuangtou (1.05%)
December 31, 2022 . .. Nanrun Qianhe Wang PRC SPV 562,179 shares RMB9,999,759
(0.70%)
December 31, 2022 . .. Jinhong No. 1 Wang PRC SPV 486,675 shares RMB
(0.61%) 13,090,377.74
December 31, 2022 . .. Guangzhou Wang PRC SPV 448,895 shares RMBS&,000,000
Fupu'”’ (0.56%)
December 31, 2022 . .. Houju No. 1 Wang PRC SPV 97,817 shares RMB1,739,920
(0.12%)
December 31, 2022 . .. Ms. Ding Wang PRC SPV 113,375 shares RMB1,905,000
(0.14%)
December 31, 2022 ... He Tao"”’ Mr. Wang 80,872 shares RMB1,700,000
(0.10%)

Note:

(1)  These Easou Shenzhen Transferring Shareholders (or entities designated or introduced by them) did not
subscribe for Pre-[REDACTED] Preferred Shares or Shares in step 10 below.

(2)  The entities introduced by Tianjin Jiahao only subscribed for Pre-[REDACTED] Preferred Shares in respect
of part of Tianjin Jiahao’s shares in Easou Shenzhen in step 10 below.

(3)  On January 21, 2022, South Media and Mr. Wang entered into a share transfer agreement, pursuant to which
South Media transferred 1,839,192 shares in Easou Shenzhen to Mr. Wang. On December 31, 2022, Mr.
Wang transferred the same number of shares in Easou Shenzhen to Wang PRC SPV.

(4)  The consideration per share for the share transfer between Jinhong No. 1 and Wang PRC SPV was relatively
higher than the consideration per share for the share transfers between some other Easou Shenzhen
Transferring Shareholders and Wang PRC SPV/Mr. Wang (i) due to the higher cost per share of Jinhong
No. 1’s investment in our Group; and (ii) after taking into account the expected return of Jinhong No. 1 from
its investment in our Group.

The actual percentage is more than 0, but the figure is shown as 0.00 here by reason of rounding.

10. Escalation of Shareholdings in Easou Shenzhen to the Company and the 2023
Subscription

On December 31, 2022, the Company re-designated 158,264,652 Shares in its authorized
share capital into 158,264,652 Pre-[REDACTED] Preferred Shares of par value US$0.00001.

Ms. Ding, Shenzhen Yijiujiu and all the Institutional Easou Shenzhen Shareholders (other
than South Media, Shenzhen Junyue, Jinhong No. 1, Guangzhou Fupu and Tianjin Jiahao), or
entities or person designated or introduced by them, subscribed for such number of
Pre-[REDACTED] Preferred Shares or Shares (as the case may be) corresponding to the equity
interest in Easou Shenzhen held by them. Tianjin Jiahao introduced two entities to subscribe for
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such number of Pre-[REDACTED] Preferred Shares corresponding to part of the equity interest in
Easou Shenzhen held by it. The basis for subscription was one share in Easou Shenzhen to four
Pre-[REDACTED] Preferred Shares or Shares.

The aforementioned subscribers shall be referred to as the “Escalated Easou Shenzhen
Shareholder(s)”, which consist of:

(i) the shareholders of Easou Shenzhen who subscribed for the Pre-[REDACTED]
Preferred Shares or Shares (as the case may be) directly or through designating a
subscriber which is wholly-owned by the relevant shareholder; and

(ii) subscribers introduced by the relevant shareholders of Easou Shenzhen which do not
have any shareholding relationship with such shareholders (which, together with Jinhe
Capital Limited as set out below, are regarded as pre-[REDACTED] investors of the
Company, details of which are set out under “The 2023 Subscription and the
Pre-[REDACTED] Investments” in this section below).

A new pre-[REDACTED] Investor, Jinhe Capital Limited, was invited to subscribe for
15,647,048 Pre-[REDACTED] Preferred Shares. Jinhe Capital Limited, together with the Escalated
Easou Shenzhen Shareholders, shall be referred to as the “2023 Subscriber(s)”.

On December 31, 2022, the 2023 Subscribers and the Company, among others, entered into a
share subscription agreement (the “2023 Subscription Agreement”), pursuant to which our
Company agreed to allot and issue, and the 2023 Subscribers agreed to subscribe for such number
of Pre-[REDACTED] Preferred Shares or Shares (as the case may be), details of which are set out
in the table below. Such Pre-[REDACTED] Preferred Shares shall automatically be converted into
Shares at the conversion rate of one Pre-[REDACTED] Preferred Share to one Share immediately
prior to the [REDACTED].

The following table sets out (i) the number of shares in Easou Shenzhen held by each
relevant Easou Shenzhen Transferring Shareholders; and (ii) the details of the subscriptions under
the 2023 Subscription Agreement (the “2023 Subscription”), including the name of the 2023
Subscribers and the number of Pre-[REDACTED] Preferred Shares or Shares (as the case may be)
allotted and issued to each of the 2023 Subscribers.
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Relationship of

the 2023
Subscriber with

Name of the the relevant Number of Shares

relevant Easou Shenzhen or

Easou Number of Transferring Pre-[REDACTED]

Shenzhen Shares Held in Shareholder as of Preferred Shares or

Transferring Easou Name of the 2023 the Latest Shares Allotted and

Shareholder Shenzhen Subscriber Practicable Date Issued Consideration

Escalated Easou Shenzhen Shareholders
Pre-[REDACTED] Preferred Shares or Shares subscribed by the shareholders of Easou Shenzhen divectly or through entities wholly-owned by the
shareholders of Easou Shenzhen

Suzhou Kunyu . . 5,859,728 Suzhou Kunyu N/A 23,438,912 RMB100,000,011
Pre-[REDACTED]
Preferred Shares

Shanghai Shengda. 4920815  Shanghai Shengda N/A 19,683,260 RMB19,050,000
Pre-[REDACTED]
Preferred Shares

Qianhai Hairun . . 2,811,047 Qianhai Hairun NA 11,244,188 RMB50,000,000
Pre-[REDACTED]
Preferred Shares

Houju No.3. . . . 2,637,981 Houju No. 3 N/A 10,551,924 RMB44,357,150
Pre-[REDACTED]
Preferred Shares

Yuanzhi 843,299 Yuanzhi Chuangtou NA 3,373,196 RMB15,000,000
Chuangtou . . . Pre-[REDACTED]
Preferred Shares

Houju No. 1 . . . 97817 Houju No. 1 NA 391,268 RMB1,739,920
Pre-[REDACTED)]
Preferred Shares

Nanshan Finance . 2248791  Jinfa Changye Co., Ltd. ~ Wholly-owned by 8,995,164 Pre- RMB40,000,000
Nanshan Finance [REDACTED] Preferred
Shares

Shenzhen Yijiujiu 8,045,103 Easou Union Wholly-owned by 34,580,412 Shares RMBI1,120,342

Shenzhen Yijiujiu

Nanrun Qianhe . . 562,179 Nanrun Wanxin Wholly-owned by 2,248,716 Pre- RMB9,999,759
[nvestment Ltd. Nanrun Qianhe [REDACTED] Preferred
Shares
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Relationship of
the 2023
Subscriber with

Name of the the relevant Number of Shares
relevant Easou Shenzhen or

Easou Number of Transferring Pre-[REDACTED]
Shenzhen Shares Held in Shareholder as of Preferred Shares or
Transferring Easou Name of the 2023 the Latest Shares Allotted and
Shareholder Shenzhen Subscriber Practicable Date Issued

Consideration

Pre-[REDACTED] Preferred Shares subscribed by entities/person which do not have any shareholding relationship with the shareholders of Easou

Shenzhen

Tianjin Ruanyin. .

Tianjin Zhonghao .

Yitai Hexi . . . .

Tianjin Jiahao. . .

6,468,713

5,230,133

2,394,208

2,932,629

113,375

N/A

SBCVC Fund 111
Company Limited
(“SBCVC Fund I1I”)

BlueSky Holding
Company Limited
(“BlueSky Holding")

Estate Success Enterprise
Limited (“Estate
Success”)

Ventech China II SICAR

Shenzhen Lihe Hongxin
Venture Investment
Partnership (Limited
Partnership)
(“Shenzhen Lihe
Partnership”)

Shenzhen Lihe Venture
Capital Co., Ltd.
(“Shenzhen Lihe”)

Ding Ding (T4
(“Mr. Ding")

Jinhe Capital Limited

N/A

N/A

N/A

N/A

N/A

N/A

N/A

N/A

15,954,852
Pre-[REDACTED]
Preferred Shares
9,920,000
Pre-[REDACTED]
Preferred Shares
20,920,532
Pre-[REDACTED]
Preferred Shares
9,576,832
Pre-[REDACTED)]
Preferred Shares
3,023,564
Pre-[REDACTED]
Preferred Shares )

2,841,696
Pre-[REDACTED]
Preferred Shares

453,500
Pre-[REDACTED]
Preferred Shares

15,647,048
Pre-[REDACTED]
Preferred Shares

RMB46,986,152

RMB29,213,848

RMB76,200,000

RMB33,866,605

RMB12,993,653

RMB12,212,080

RMB1,905,000

859,500,000

After completion of the 2023 Subscription, the subscription monies obtained by the Company
were partially used to repay the Bridge Loan.
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As certain Easou Shenzhen Transferring Shareholders did not subscribe for
Pre-[REDACTED] Preferred Shares or Shares, the shareholding of each of the Escalated Easou
Shenzhen Shareholders in the Company after the 2023 Subscription was proportionately increased
as compared to the corresponding Easou Shenzhen Transferring Shareholder’s shareholding in
Easou Shenzhen immediately before the Reorganization. Upon completion of the 2023
Subscription, the shareholding structure of our Company was as follows:

Percentage of Total Issued Share

Number of Shares or Capital of Our Company
Pre-[REDACTED] Preferred (on an as Converted and

Name of Shareholder Shares Held ¥ Fully Diluted Basis)

Growth Value. . .. .......... 106,855,884 Shares 34.02%

Easou Union . ............. 34,580,412 Shares 11.01%

Suzhou Kunyu . . ... ........ 23,438,912 Pre-[REDACTED] 7.46%
Preferred Shares

Estate Success . . ... ........ 20,920,532 Pre-|[REDACTED] 6.66%
Preferred Shares

Shanghai Shengda. .. ........ 19,683,260 Pre-[REDACTED] 6.27%
Preferred Shares

SBCVC Fund IIT. . . .. ....... 15,954,852 Pre-[REDACTED] 5.08%
Preferred Shares

Jinhe Capital Limited. . . . ... .. 15,647,048 Pre-[REDACTED] 4.98%
Preferred Shares

Qianhai Hairun. . . .......... 11,244,188 Pre-[REDACTED] 3.58%
Preferred Shares

HoujuNo.3 . .............. 10,551,924 Pre-[REDACTED] 3.36%
Preferred Shares

BlueSky Holding. . . . ........ 9,920,000 Pre-[REDACTED] 3.16%
Preferred Shares

Ventech China . . ........... 9,576,832 Pre-[REDACTED] 3.05%
Preferred Shares

Jinfa Changye Co., Ltd. . . . .. .. 8,995,164 Pre-[REDACTED] 2.86%
Preferred Shares

Full Ocean. . . ............. 8,245,284 Shares 2.63%

Sunbird International . . . ... ... 4,128,652 Shares 1.31%

Yuanzhi Chuangtou . . . ....... 3,373,196 Pre-[REDACTED] 1.07%
Preferred Shares

Shenzhen Lihe Partnership . .. .. 3,023,564 Pre-[REDACTED] 0.96%
Preferred Shares

Shenzhen Lihe . . . ... ... .... 2,841,696 Pre-[REDACTED] 0.91%
Preferred Shares

Nanrun Wanxin Investment Ltd. . 2,248,716 Pre-[REDACTED] 0.72%
Preferred Shares

Skymobi . . . ... L. 2,059,860 Shares 0.66%

Mr. Ding. .. .............. 453,500 Pre-[REDACTED] 0.14%
Preferred Shares

Houju No.1 .. ............. 391,268 Pre-[REDACTED] 0.13%
Preferred Shares

Total:. . .. ............... 314,134,744 100.00 %

(1)  All the Pre-[REDACTED] Preferred Shares shall automatically be converted into Shares at the conversion
rate of 1 Pre-[REDACTED] Preferred Share to 1 Share immediately prior to the [REDACTED]. The
denominator for calculating the shareholding percentage is the aggregate number of the Pre-[REDACTED]
Preferred Shares and Shares on an as converted and fully diluted basis.
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For further details of the terms of the 2023 Subscription Agreement, please see the paragraph
headed “The 2023 Subscription and the Pre-\[REDACTED] Investments” in this section below.
11. Contractual Arrangements
On December 31, 2022, WFOE, Easou Shenzhen and the Registered Shareholders of Easou
Shenzhen entered into various agreements constituting the Contractual Arrangements, pursuant to
which substantially all economic benefits arising from the business of Easou Shenzhen and its
subsidiaries are transferred to WFOE to the extent permitted under the PRC laws and regulations

by means of the service fees payable to WFOE. For further details of the Contractual
Arrangements, please see the section headed “Contractual Arrangements” in this document.

The following diagram illustrates our corporate structure, including our subsidiaries
(including the Consolidated Affiliated Entities), immediately after the Reorganization (which was
completed on February 21, 2023, being the day on which the Pre-[REDACTED] Preferred Shares
or Shares (as the case may be) under the 2023 Subscription were allotted and issued) but before
completion of the [REDACTED]:
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——  Shareholding or equity interest.
"""" Contractual Arrangements include the Exclusive Business Cooperation Agreement, Exclusive Option
Agreement, Equity Pledge Agreement, Proxy Agreement and spousal consents.

Notes:

1. The general partner of Zhongzheng Boyuan is Liu Ping (#I#), who holds approximately 34.00% of the
partnership interests in Zhongzheng Boyuan. The limited partners of Zhongzheng Boyuan are Sun Yufang (#
$£75), Zhao Yanmin (Hi%iR), Qin Yalan (ZHil), Xie Peipei (i), Tan Li (i#t%), Li Kang (Z:3#), Zhang
Ruogiong (iR#H#) and Lin Qiaohua (#J5#) who hold approximately 18.90%, 11.50%, 10.00%, 8.60%,
8.50%, 3.50%, 3.00% and 2.00% of the partnership interests in Zhongzheng Boyuan, respectively. The
general partner and limited partners of Zhongzheng Boyuan are employees or ex-employees of the Group.

2. The general partner of Zhongzheng Dinglong is Liu Ling (#/¥), who holds approximately 19.00% of the
partnership interests in Zhongzheng Dinglong. The limited partners of Zhongzheng Dinglong are Liu Qiong
(#13), Wang Jing (7E#F) (brother of Mr. Wang), Guan Huliang (B#E), Guo Xiaoming (¥/M¥]), Bao Ping
(f2%%), Zhu Liufei CRFIM), Yang Liu (Bi#l), Fu Jie (47i%) and Li Yanling (Z#8{2) who hold approximately
22.00%, 20.00%, 12.00%, 7.00%, 6.00%, 4.00%, 4.00%, 4.00% and 2.00% of the partnership interests in
Zhongzheng Dinglong, respectively. The general partner and limited partners of Zhongzheng Dinglong are
employees or ex-employees of the Group.

3. The general partner of Hongxin Boyuan is Zhang Jing (5&#), who holds approximately 15.50% of the
partnership interests in Hongxin Boyuan. The limited partners of Hongxin Boyuan are Han Huixin ($#4%57),
Gong Chuan (#JI), Jing Ying (5%), Li Yan (%), Shi Guangfei (fifi#), Zhou Zhishuo (J&#), Meng
Wenkui (F3(#), Li Min (%40, Liu Xiangjin (#ifi<:) and Yang Xinzhu (B5#i#T) who hold approximately
16.00%, 13.00%, 12.00%, 8.00%, 6.50%, 6.00%, 6.00%, 6.00%, 6.00% and 5.00% of the partnership
interests in Hongxin Boyuan, respectively The general partner and limited partners of Honggxin Boyuan are
employees or ex-employees of the Group.

4. The general partner of Zhongzheng Xinding is Zhang Shixia (3&H{%), who holds approximately 21.00% of
the partnership interests in Zhongzheng Xinding. The limited partners of Zhongzheng Xinding are Chen
Cheng (Bfi), Zhang Jiefang (iRZ8J5), Niu Huiying (4388, Yu Miaomiao (RTiH#i), Chen Peina (B{i4R),
Hua Yin (#4f), Zhang Bin (5&%%), Teng Yuangong (7cH) and Wang Shuai (£Ff) who hold approximately
30.35%, 19.00%, 7.69%, 5.00%, 4.00%, 4.00%, 3.90%, 3.06% and 2.00% of the partnership interests in
Zhongzheng Xinding, respectively. The general partner and limited partners of Zhongzheng Xinding are
employees or ex-employees of the Group.

5. The shareholders of Easou Shenzhen are Wang PRC SPV, Mr. Wang, Mr. Zhao, Mr. Lu and Mr. Chen
holding approximately 62.10%, 33.39%, 2.58%, 1.29% and 0.64% of the entire issued share capital of Easou

Shenzhen, respectively.

6. Beijing Yike is also owned as to 5% by Beijing ScienceTech Publishing, an Independent Third Party.
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THE 2023 SUBSCRIPTION AND THE PRE-[REDACTED] INVESTMENTS
Overview

As disclosed in step 10 of the Reorganization above, the Escalated Easou Shenzhen
Shareholders subscribed for the Pre-[REDACTED] Preferred Shares or Shares (as the case maybe)
under the 2023 Subscription Agreement for the purpose of escalating the interest in Easou
Shenzhen to the Company level as part of the Reorganization. Thus, their subscriptions should not
constitute pre-[REDACTED] investments of our Company for the purpose of Chapter 4.2 of the
Guide for New Listing Applicants issued by the Stock Exchange.

The following 2023 Subscribers are regarded as pre-[REDACTED] investors of the Company
(the “Pre-[REDACTED] Investors”):

(i) subscribers introduced by the relevant shareholders of Easou Shenzhen which do not
have any shareholding relationship with such shareholders, being SBCVC Fund III,
BlueSky Holding, Estate Success, Ventech China II SICAR, Shenzhen Lihe Partnership,
Shenzhen Lihe and Mr. Ding; and

(i) the new investor invited to subscribe for the Pre-[REDACTED] Preferred Shares in the
2023 Subscription, being Jinhe Capital Limited.

-211 -



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THE INFORMATION MUST BE READ IN

CONJUNCTION WITH THE SECTION HEADED "WARNING” ON THE COVER OF THIS DOCUMENT.

HISTORY, REORGANIZATION AND CORPORATE STRUCTURE

"oUIT ueyzuays pue diysioulred oyl USYZUIYS
jo yoea £q dn uoyey Auedwo) oyy ur jserqur oyl (1) pue ‘uonduosqng ¢zOg Yl Ul uayzuoy§ noseq ul jsarojur Aynbo s oeyerr urluer], o) Jurpuodsorrod
sareys poirjold [AALDVAAYI-2Id Jo Ioqunu oyl Jo jJley JIoj paquosqns A[uo oyry uoyzuoys pue diysiouped oyl uoyzuoy§ se ‘oeyerf uifuerp
AQ opeW JUAUWIISIAUL JO JUNOWE [B)0) Y} JO J[ey (I) UO Paseq JB PIALLIE sem UIT udyzudyg pue diysioupred oyr uayzuays Jo yoeo Aq pred uoneropisuod ayp ()

"OHAN 2Y) U0 poIsI[ 1M UYZUAYS NOSeH JO saIeys ayj yorym ur porrad oy) Jurmp wiojierd
I9JsueI) YO0IS AU} UO IJSuer) Jo/pue SUIpplq YSnoIy) paure}qo UYZudy§ NOsed Ul sareys sopn[oul dnoin Ino ur juow)soAul snoiaaid jo junowe [e10) yong  (§)

TAALOVATAIS$SH 0 [AALDVAAAI$IH Jo 25uel [QALIVAAA] 2aned1pur oy

Jo yutod-prur oy ureq ‘areys 1od [AALIVATAISIH ST [AALIVATA] U ey uondwnsse Y1 uo paseq pare[ndfed st [AALIVATA] U 01 Junodsip ayr  (g)

pley saIeys jo Ioquinu [e30) 9yl Aq judunsoau] [qALIVAAUI-2Id 2y Jo 193dsor ur pred uoneropisuod [ejo} 9y} SUIpIAIp

s sareyg pauajord [qALIVaAYl-d Supueisino pue pa

U Q1Yo gov My [aaLovagyl.

il i

uoriiq Se'TaNd Uorlliq STy
¢ vENY 0€ PN

214 [q1OVATY]-2x Jo Jequnn
10J 2qUISGNS 0] AT UZUS
pue digsiaulieg 241 uayzuayg pareudisap

G YA 105 J0 pOLRIRYS
i, £q dnoiny

3au pduay 5w
U0 PaSeq 12 PaNLLI SEA UONRI2PISUOD 2

080TITTL AWy

paudpid [QALIVaTYl- E c% 8T

(o) sareys [y

€707 6T Amenigeg

wifuery, Jo wed o) uipuodsaiiod samyg
pauajaid [QALOVARA-4d o 2oqunu
10} 3QUISQNS 0} 21T UIYZUS
g 31T UAZUS pareusisap

U0 PaSEq 12 PaALLIE SEA UOIIEIAPISU0) ]

£99°66°T1 ANy

(%9610) saeyg
PudpId [QALIVATAT-1d p95°€T0°E

i

UOIlIiq 9¢ TENY

07PNy

207 24 U1 DYz noseq u
fomba s Su spy 01 urpuods:

U0 paseq 1 pan

SEA UONEIaPISU0D A,
000°S06°T Gy

(%571'0) sa1wyg
paudid [QALIVaZAl-4d 005 €5

'V [QALIVAZY]-1d 2 pue waw
pardope fueduo) ayy jo o

iy

uorq 1119wy

PO eI

(piuraD sareys animl

€707 ‘61 frenigag

fmba s,xay eng o1 Suipuodsatiod
sameyg pauajeid (AL VATl
10 J2QUING Y20 10 2qUSqNS

) U212 SU

U0 PaSEq 12 PIALAIE SeAL UONRIPISU0D 3|

€99'998°¢€ AN

(%
pauRjid (AL VATl

oS [AALIVATYT21d 24) 01 wensing iy |
e PUP WNPUBOWW PAILISAL PUE PIPUANIR 2y} PuE

Taarovaadl 2y suimoyjoy

Kq paje[nored st areys 1ad 3500 ()

TAALDVATA] 2y 03 juensind pansst pue payo[[e 9q Aew Yorym
sareyg Aue Jo JUNOOOE OJUI e} JOU PIP PUE ‘SaIeyS AIBUIPIO 0} PIIIQAUOD Ik SaIeyS pairrejold [AALDVAAUI-2Id 2u3 [[e JI St paje[no[ed are samSiy asoyy (1)

“Juaunsasut Anba ur 2ouatiadya aAIsuAIXa G siolsaaur [euorssajoad Jo aFuer apia v Jo 151su0d yorys ‘dnoae) 1o Jo ajrjoxd 1015AUT A JO LONAAI A Jof

ssasodind Sutmofjoy ay) Joj pazifun alam (sjuat

oq[w 161450

190880

€207 07 fenigag

U0 PaStq 12 PAALLIE SeA UOIIRIAPISU0d Y],

000008 6$SN

(%86'0) sareys
paudjid [QALIVATAI-d 870°LHY ST

2wy pajaid [qILIVATY4 |

oI 711 gNY

79 EANY

wfer o) w___n__aacs SalRYg patiafald
[aALOVamAl-21d Jo aqunu yons

10] 3QUISGNS 0} 520908 2ALIST PAONPOAUT
I UAZU2YS 105E J0 JAPIOYRIEYS
snorsaxd ayy ‘oeyuoyz wfuery, q dnosyy

) uaan1aq suoneodau u:
U0 Pseq 12 PaALLIE SE UONEIPISUOD 2]

0000079, GNY

(%999) saueyg
paudid [QALIVATYI-4d 6800600

uoneziue3i0ay a1 ur pasn dnosg) ay) Jo spuny [eusayut 2y Surgsivagdes

“plaova

uorjiw T6AINY

FOTENY

RS (NG

€707 8T Aenuey

[EARA{(ERTS ui
10 Jaquinu yans Joj aquasqns o} Suiploy
fygonig pue 11 pung DA paanponut

SYEIT6TENY

(591°5) s
paujeid [QALOVARA 000°076'

Junowe Supurewr a)

uorjiw T6AINY

F6TANY

IeyS Y

€707 °0¢ Kvnwey

fmba my wifuery, o1 Suipuodsasio

saneyg pauaaid [QALIVATl-id
J0 Joquinu Gans Joj 3qISqAS ) SUIPIOR
Qmuzm Pue T[T pung JADES paonponut

61986978y

(580°9) soryg
P [QALOVATAI1d 888651

:S2ION

uamsA] [qILIVATY -1
) Jo sypuag BRI

Huannsaug [q11IVAd1d
) woxj spanoad Jo asy

SHOISIIAU0)
sopd uojsiasu0)

(o)l TALOVARY] 24 0 Junosiq

Sm._bémﬁ aig ay) g

pasn dnoxs) ayy Jo uonenjes pajewysy
P ed saeyg

Paanjig Em.&émﬁ 21 od 150
(. (aaLovazyl
IPIOYAIEYS JO
aBeyuaosad ajewnxoxdde ayy pue

SaIeyg Jo aquny

ONRIPISU0)
ay) Jo yuauied [y Jo ajeq

u___~_._=__§__m Jo a8ejuaonad any
PUE J0j PAQHISANS SARYS J0 Jaquiny

oy g

duyssaupieg yry uyzuIYg

Suig

UVOIS 1 euty) ajuay

$$9MG IS

Supioy ygonig

11 pung
JAD4S

laarovamyl-ad _e 2_.2

1MO0[3q INO 13s e JuaweaISy uondiosqns €70z Yl Iopun s101SoAU] [(ALD VAT A]-21d 2u Aq suondiiosqns ay) jo s[resg

-212 -



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THE INFORMATION MUST BE READ IN

CONJUNCTION WITH THE SECTION HEADED "WARNING” ON THE COVER OF THIS DOCUMENT.

HISTORY, REORGANIZATION AND CORPORATE STRUCTURE

"OHAN Yl U0 PaISI[ dIoM UYZUAYS NOSey JO sareys ay) yorym ur porrad oy Jurmp wojierd
I9JSueI) YO0)S U} UO IdJsuer} Jo/pue Suippiq ySnoly) paure}qo UAYZuoy§ noseq Ul saIeys sopnoul dnolf) Ino ul judwsoAul snoiadrid jo junowe [€)0) yong

(AILOVATAI$IH 0 [AALOVATAISIH jo d5uel [AALD VAAA] 2anwo1pul oy)
Jo yutod-prur oy 3ureq ‘areys 1od [AALIVATAISIH ST [AALIVATA] 2w ey uondwnsse 9y) uo paseq pare[nored st [AALIVATA] oY 01 JUNOdSIp Ay,

Taarovaayl
9y} Juimof[oj pley saleys jo roquinu [ejo) 9y} Aq uonduosqns €0z oYl jo 10adsar ur pred uoneropisuod [ejo) Ay} IJuIpiAlp Aq pajenoed s1 areys 1ad 3s0)

TAALDVATA] 2u3 03 juensind pansst pue payo[[e 9q Aew yorym
sareyg Aue Jo JUNOOOE OJUI e} JOU PIP PUB ‘SAIRYS AIBUIPIO 0} PIIIQAUOD ATk SaIeyS palrrdjold [AALDVAAUI-2Id 92Ul [[¢ JI Se paje[no[ed are sainSiy asay[,

“uaunsaAut K1imbe 1 23uaLadXa AISUAIXD M SI0)SIAUT [euOtssajoid Jo aFuer apim © JO ISISU0D Yorgm ‘dnoIn) 1o Jo a[tjoid 101SAAUI AY) JO UONUAAI Y 10
“uoneziueSi0ay oy ur pasn dnoigy ayy jo spuny ewajur ayy Surysiuadar 1oy Junowe Sururewar ayy (1)

pue ‘uvo] a3pug 2y Jo juswkedar ayy oy 950 Ajrewrxoidde n

0[[0] 21 10§ PIZIIN 1M (SIURUNSIAU] [(IALIVAA]-21d 24 wouy paster asoy) Surpnfout) uonduasqng €0z oY1 woxy spasaoid ay) “ale(] AqeanIrId 1SALT ) Jo Y
[aALOVATH] 2y 01 Joud Kjameipawiwr saeyg ojur PaHAAUD 3q A| d J Sa1yS pauajald [qALIVAAY]-21d Sutpurisino pue pansst ay) jo Py [AALIVATA]-21 Y1 pue uawaaidy s1opjoyaieys [ALIVATU]-21d 24 01 uensing “aleys | o) axeys pauajoid [AALIVATA]-1d

1 JO 2121 UOISIAAU0D 2y} 12 216y pauiajeld [(ALIVAAY]-21d YoNs JO 20UEnsst Jo a1ep ay) Jalje awmn Aue 12 *SIquIsqng €z0g 241 Jo uondo ayy 1e 2[qIIeAuod 2q [[eys a1eq§ pauiajerd [ALIVATY]-2d Yoee ‘SopIy [ALIVAAY]-21d 24) pue wowaasdy siapjoyareys [(ALIVAAY]-21d ) 01 uensing
*(19quosqng €707 aandadsal ayy £q pred areyg 1od ay) "a'1) 9oud ans s dIey§ paudjaId [ALIVATAI-21d yoea 10j 2oud u

:sasodind 3

€2)
(€)
()

(1)
IS2ION

s)auaq Adajeng

:spaagoad Jo asp

$UOISIAAUO))
:2o11d uoIsIATO)

oplanve

Nagiit

(slganyvan)
SAIRYS RN

€207 °L Kenigag

U0 JoNIeW Y
01 20ua1aja1 YA uonduosqng
€207 2y Jo 2um ay)

pue “AoyIne )Y 1eAAI
A YIIA JUDUIISIAUL 19A11P
PUNOQINO Jo uoneNSIFar
S.J'ON nfnogy ut pasn

dnoigy ayy jo uonenfea ay)
‘10N nfnoy £q dnoin mo ur
206'600'TENY JO yuduns
snoradid jo yunowe

3} UAaMIAq Suor
fuaf s wIe uo paseq e
POALLIE SEA UOTIRIAPISUOD 3y ],

026'6£L'THINY

PR

uoIiq 6¢" TN

Sagiie

(lmavem)
sareys [qLxam

€207 '8 Areniqag

nduosqng €707 41
Jo awm ay) pue ‘uonduosqng
€70 9y UI UAYZUAYS nose
urjsasanut £)inba s ayuerd)
uniuey 0} 3uipuodsaliod
SOIRYS PALIdJIL]
laarovamy)-1d jo squnu
YoNS 10J AQHISQNS 01 “PIT
JUIUISIAU] UIXUEA UNIUEN
pareuisap Yarym uayzuays
10Seq JO 1ap[oyareys snoraaid
ay) ‘ayuerd) uniueN £q

dnony o ut 000'000°0 1IN
JO JudunsaAu

snotaa1d Jo yunoure

[¥101 97} UONEIAPISUOI 0JuT
Sunye) sa1e sanued jueasgar
) uaamIaq suonenofou
SuI[ S,wIe U0 paseq ¢
PIALLIE SEA UONRIAPISUOD Ay,

65L°666'6GINY

Slnnra

Nagiiet

(Bl
sareys Qi

£20T ¢ PR

“UONIPUOD 1T A
01 20uasaja1 i uondiosqng
€207 W Jo awn g

pue ‘noyfueny)) wyzueny £q
dnoiny mo ur €66'666°71 AN
JO JuaunNsaAur

snoraaid jo yunowe

) 9} UONBIIPISUOD OJu
Surye sayye soued jueaajar
) Uaam)aq suonenoau
qSuap s e uo paseq e
PIALUIE SEA UONEIAPISU0D Ay

000°000°ST WY

planve

q 0p' TENY

Nagit

(ol
SAIRYS QN

€207 '8 Aenigad

“UONIpU0d 1YIEU 3
01 20U YA U sqng
€20 2y Jo 2wn ay)

pue ‘uonduosqng £70z oy

Ul UQYZUAYS NOSEF Ul 1s21a)ur
Aynba s 20ueulg uRYSURN.

01 Surpuodsariod sareys
pauagald [qALIVAT]-1d
JO 1oquinu yans 10§ aquIsqns
01 'pr 00 akSuey) ejurp
pateuisap yorym uayzuays§
noseg Jo 1ap[oyareys snorsaxd
ay ‘aourul ueysueN £q
dnoiny o ur 000°000°0rIINY
O JuaSAAUL

snoraaid jo yunowe

[¥10] 94} UONEIAPISUOD OJUT
Suryey sayye sanued jueaajol

fuaf s wIe uo paseq e
POALLIE SEA\ UONIRIAPISUOD Y],

000°000°07 SN

Blanr

19 219Ny

0TraNy

({avm
sareys [qLam)

€707 ‘L Krenigag

“uoNIpuod
JayIRW 3Y) 0] 20U
 uonduasqng ¢z70g oy Jjo
awn ay) pue , ‘¢'oN nfnoy £q
dnoin 1o ut 0g1*LSE PrANYT
0 waunsaAur

snotaa1d Jo yunouwre

[£101 97} UONEIAPISUOI 0JuT
Sunye saype sanued jueasjor
() U2M1q suonEnoFau
SUI S, Wk U paseq 18
PIALUIE SEA UONRIAPISUOD Ay,

0SI°LSE P INY

(%9¢°€) sarys

oplanvey

Nagiitt

(laanvam)) sereys [Ganvan

€207 'L Arenigag

“uonIpuod
JOYIRW 34} 0) USRI YA
uonduasqng £z0g oy Jo dum
ay) pue ‘unirey reyuer)) Aq
dnoxny mo ur 000°000°0STINY
JO JuaunNSaAUL

snoraa1d Jo yunowe

[¥10) 9 UONIAPISUOI 0JuT
Suryes sayye sanued jueaajol
3
PIALUIE SEA UONBIAPISU0D A

00000008 GNY

(%86°€) sawys

PR

uorw H0E Y

LO0GNY

(%lamovan) sareys [q1)voay

€207 €T Arenigag

IPUOD JayIRW A}
01 2021231 i uonduosqng
€707 2y) Jo ouin ay) pue
‘ep3uayg reydueyg £q dnoxny
) JO UOIEN[EA pAlEWINS

ay) ‘epSuayg reydueyg £q
dnony 1o ut 000°050°61 AN
O JuaunsaAUL
snotaaid Jo junow

[P101 3y} UONEIIPISUOD OJUf
Buryey sayye sanued jueasjol
) uaamIaq suonenoiou
I3UI] S W U0 paseq 1v
DIALLIE SEA\ UONIRIAPISUOD Y],

000°080°61 GNY

(LT'9) $1eYg

lanra

LTYENY

(%plaamvany)) sareys [qanovam)

€207 °L Areniqag

“UONIPUOD JaxIeW Ay}
01 2ouasajar s uonduasqng
€207 3y Jo awn ayy

pue ‘nfuny noyzng £q dnoin
) Jo UonEN[EA PAIELITIS

ay) ‘nkuny noyzng £q dnoiy
0 Ut ,8£°010°000°001GINA
JO JuaUNSIAUL

snotaa1d Jo yunowre

01 9] UONBIAPISU0D OJul
Surye) sayye sonued jueaajar
A UaMIAQ SuonEHOFU
Bu S, Wk UO paseq ¢
PAALLIE SEAL UONEIAPISUOD AU,

110°000°001 SN

(%9¥°L) sa1wys

oplanve

w019y

0N

(oplEVERY]) sereys (qanvan

€207 ‘8 Areniqag

dno1ny ay jo woperd
aanuadul areys sakojdwa ue
Japun play aq [[1A 1By} SaIvyg

aakordwig ¢10z 2y £q dnoiny
o UL HTTHE0CT TTIINT
JO JuaunsaAuL

sno1a21d Jo junowre [210)

‘pladrovamyl
a1} 0) Junodsy

$JUIUI}SIAL §)1
UI DUIIAPI SE IALIISNG
€207 9U) &q pasn dnoxs
) Jo uoyenjeA pajewnsy
i pred
1By 10 SIS Emmw%._m
[aaLOVamil-4d 1ad 150D
}pladrovay)
gy ==9m£=_2c__2«__m ]
a8ejuaoaad sjeunxordde
ay) pue sazeys
10 SaIRYS PALIIIIY
laarovadyl-s1d
J0 Taquy.
$UONEIIPISUO)
ay Jo yuawied [y jo ageq

Ay 1Y) 1UN0IE ojur Surye SUONEIIPISU0D A}
paALLIE sea pISU0) Ay, J0 uoneu Jo siseq
0T spred

N

UOIRIIPISUO) JO Junowry
G Suipjoyaaeys
ur wus_.;,:& a
PUE 10§ PaqLIDSqNS SIIEYS
10 SaIRYS PALIIIY

(%E1°0) sareyg parjalq (%TL'0) saIeys pauiajalg (%L0'1) saIeys pauiajaig (%98°7) sareyg pauajoid pajeid [qILOVATY]-21d paupeid [qALOVATY]-d pauagald [AALIVATH]-1d papeid [qALOVATY]-21d (%1 laarovaayl-»1d
[aarovamal-21d 892 16€ [aaLOVaal-21d 91L'877°T [aarovamal-od 961°€LEe [aarovamal-21d 191°566' 2618501 88T 11 097°€89°61 TI6BER'ET serey§ AXeuIpio 714085 e Jo saquiny
1°0N nfnop Ny nojdueny) njzueng Py “0) akBuey) eyurf ¢'ON nfnogy uniey reyqueid) epiuayg reydueyg niuny noyzng uorup) nosey LIQLIDSANS ) Jo dweN

aIe S103S9AU] [(IFLLD VAMA]-21d 9y uey Joy)o juewealSy uonduosqng €70z 9yl Jopun

JUDWIISIAU] UIXUERAL UNIUERN

:4002q N0 198

SI9qUIOSQNS €707 2y Aq suondiiosqns oy Jo srereq

-213 -



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THE INFORMATION MUST BE READ IN
CONJUNCTION WITH THE SECTION HEADED "WARNING” ON THE COVER OF THIS DOCUMENT.

HISTORY, REORGANIZATION AND CORPORATE STRUCTURE

Information on the Pre-[REDACTED] Investors
SBCVC Fund III and BlueSky Holding

SBCVC Fund III is a company incorporated under the laws of Hong Kong on July 7, 2008
and BlueSky Holding is a company incorporated under the laws of Hong Kong on December 15,
2009. Both of SBCVC Fund III and BlueSky Holding are wholly-owned by SBCVC Fund III Pte.
Ltd., which is in turn wholly-owned by SBCVC Fund III L.P., an Independent Third Party. The
general partner of SBCVC Fund III L.P. is SBCVC Management III L.P., and the general partner
of SBCVC Management III L.P. is SBCVC Limited. To the best knowledge of SBCVC
Management III L.P., SBCVC Management III L.P. has six limited partners, all of whom are
Independent Third Parties and, except for two of the limited partners being spouses, all of them
are independent from each other (i.e. they have no shareholding or familial relationship with each
other). The general partner of SBCVC Management III L.P., SBCVC Limited, is in turn indirectly
owned as to 90.1% by Mr. Lin Ye Song, an Independent Third Party.

Estate Success

Estate Success is a company incorporated under the laws of Samoa on September 22, 2015,
which is a business partner of Tianjin Zhonghao and was introduced to our Group by Tianjin
Zhonghao. It is owned as to 0.1% by Peng Chih-Chiang and 99.9% by Dexon Global Investment
Fund SPC, both of whom are Independent Third Parties. Dexon Global Investment Fund SPC is
ultimately beneficially owned as to 100% by an individual who is an Independent Third Party.

Jinhe Capital Limited

Jinhe Capital Limited is a BVI business company incorporated under the laws of BVI on
August 3, 2018, and is wholly-owned by Mr. Li Zhiyong, an Independent Third Party and a private
investor.

Ventech China II SICAR

Ventech China II SICAR is a limited partnership established on July 21, 2011 under the laws
of Luxembourg. Ventech China II SICAR is a partnership fund with a portfolio size of
approximately USD100 million and the general partner of Ventech China II SICAR is Ventech
China Sarl. Cofibred is interested in 34.93% of the interests in Ventech China II SICAR, with 24
other individuals or entities each interested in no more than 30% of the interests in Ventech China
IT SICAR.

Shenzhen Lihe Partnership and Shenzhen Lihe

Shenzhen Lihe Partnership is a limited partnership established in the PRC, the general partner
of which is Zhuhai Zijing Hongxin Investment Management Co., Ltd.* (¥ 255 EA 3G B HA R A
A])(“Zhuhai Zijing”) and the limited partner is Shenzhen Hongxin Investment Partnership Limited*
(GO LR E A B CHRAH)) (“Shenzhen Hongxin”). The partnership interests in Shenzhen
Lihe Partnership are held as to 99.67% and 0.33% by Shenzhen Hongxin and Zhuhai Zijing,
respectively. Zhuhai Zijing is owned by Zhao Binhong, Shenzhen Lihe and Liang Yan as to 45%,
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30% and 25%, respectively. Shenzhen Hongxin is owned by Li Yongliang and Luo Liujiang as to
90% and 10%, respectively. All of Zhao Binhong, Liang Yan, Li Yongliang and Luo Liujiang are
Independent Third Parties.

Shenzhen Lihe is a limited company incorporated in the PRC, which is ultimately
wholly-owned by Shenzhen Leaguer Co., Ltd. (FINT I &R ABRAR), a company listed on
the Shenzhen Stock Exchange (stock code: 2243) focusing in the technological and innovative
sectors and primarily engaging in the provision of services such as incubation services, park
operation services, industry consulting services, talent training services etc.

Mr. Ding

Mr. Ding is a private investor. Mr. Ding was introduced to the business of and investment
opportunity in our Group through Ms. Ding and decided to invest in our Group as he was
optimistic about the prospects of Easou Shenzhen.

To the best of the knowledge, information and belief of our Directors, save for the
investments in our Group, there is no past or present relationship (including but not limited to
family, employment, trust, business and financing relationship), other transaction (including but not
limited to financing or fund flow transaction), agreement, arrangement or understanding between
(i) the Pre-[REDACTED] Investors; and (ii) our Group, our Directors, shareholders and senior
management and any of their respective associates, and our Group’s customers and suppliers.

Special Rights

According to the Pre-[REDACTED] Shareholders’ Agreement, the subscribers of the 2023
Subscription, including the Pre-[REDACTED] Investors, have been granted certain special rights,
including, among others, right of first refusal, tag-along right, pre-emptive rights and information

rights. All of such special rights will be automatically terminated immediately upon the
[REDACTED].

Lock-up

The Shares held by the 2023 Subscribers (including the Pre-[REDACTED] Investors) upon
the [REDACTED] are subject to a lock-up period of six months commencing from the
[REDACTED], save for (i) the use of the Shares as security in favour of an authorized institution
for a bona fide commercial loan, provided that the person making such loan also undertakes to be
bound by the same lock-up period; (ii) Shares to be acquired by the 2023 Subscribers after the
[REDACTED] to the extent that such acquired Shares are not subject to any lock-up or similar
transfer restrictions; and (iii) transfers to another corporation, partnership or other business entity
that wholly owns, is wholly owned by or is wholly owned by an entity that wholly owns the
relevant 2023 Subscriber, provided that there is no change in the ultimate beneficial ownership to
such Shares and that such entity gives a written undertaking agreeing to be bound by the same
lock-up undertakings given by the relevant 2023 Subscriber.
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[REDACTED] Float

To the best knowledge of our Directors, each of the Pre-[REDACTED] Investors are
Independent Third Parties and their Shares will be counted towards [REDACTED] float for the
purpose of the Listing Rules.

Compliance with Applicable Laws and Regulations

As confirmed by our PRC Legal Advisers, the Pre-[REDACTED] Investments were
conducted in compliance with the relevant PRC laws and regulations in respect of outbound direct
investment.

The last Pre-[REDACTED] Investment was completed on February 24, 2023. On the basis
that (i) the [REDACTED] will take place no earlier than 120 clear days after the completion of
the last Pre-[REDACTED] Investment; and (ii) the special rights granted to the
Pre-[REDACTED] Investors will terminate upon the [REDACTED], the Sole Sponsor is of the
view that the Pre-[REDACTED] Investments are in compliance with Chapter 4.2 of the Guide for
New Listing Applicants issued by the Stock Exchange.

[REDACTED]
For details, please see section headed “Structure of the [REDACTED]” in this document.
ESTABLISHMENT OF THE HOPE TRUST

On February 13, 2023, Mr. Wang, as the settlor and protector, entered into a trust deed with
CMB Wing Lung (Trustee) Ltd. to establish The Hope Trust as an irrevocable reserved power
trust, with CMB Wing Lung (Trustee) Ltd. as trustee, for the benefit of Mr. Wang and his family
members. On March 16, 2023, 4,950,000 fully-paid ordinary shares in Growth Value were allotted
and issued at par to Gather Forever (in the capacity as nominee of CMB Wing Lung (Trustee)
Ltd.). Upon completion of the above allotment and issue of ordinary shares of Growth Value,
Growth Value became directly owned as to 99% and 1% by Gather Forever (in the capacity as
nominee of CMB Wing Lung (Trustee) Ltd.) and Fase Ltd, respectively.

OUR SHAREHOLDING AND CORPORATE STRUCTURE

The following chart sets forth the shareholding and corporate structure of our Group
immediately after the Reorganization, the establishment of The Hope Trust and completion of the
[REDACTED] (assuming full conversion of the Pre-[REDACTED] Preferred Shares and without
taking into account any Shares which may be allotted and issued upon the exercise of the
[REDACTED] or any options that may be granted under the Share Option Scheme):
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Zhongzheng Zhongzheng Hongxin Zhongzheng
Boyuan® Dinglong® Boyuan® Xinding®
‘26.55’/ ‘ 24.55% ‘ 24.51% ‘ 24.40%

Suzhou Kunyu Ventech China I SICAR

[REDACTED] [REDACTED]
Estate Success Jinfa Changye Co. Ltd

[REDACTED] [REDACTED]
i Shengda Yuanzhi Chuangtou

Gather Forever ©/ [REDACTED] [REDACTED]

Fase Lud (BVI) Mr. Zhao Mr. Chen

(BVD) SBCVC Fund IIT [Shenzhen Lihe Partnership|

1% ‘ 995 ‘ 00 ‘ oo [REDACTED] [REDACTED]

. Jinhe Capital Limited Shenzhen Lihe
Full Ocean Skymobi [REDACTED] [REDACTED]
Growth Value (BVI)
(BVI)
[REDACTED]

(BVI) -
‘ ‘ Nanrun Wanxin ‘

Investment Ltd.

Qianhai Hairun
[REDACTED]

Shenzhen Yijiujiu [REDACTED]
PRC) Mr. Lu - -
( Houju No. 3 M. Ding
REDACTED] D £
L 1 ‘ o0 ‘ o [REDACTED] [REDACTED] [REDACTED]
- - - BlueSky Holding Houju No. 1
Easou Union Sunbird International |REDACTED] [REDACTED]
(BVI) (BVI)

‘ [REDACTED] ‘ [REDACTED] ‘ [REDACTED]

Our Company
(Cayman Islands)

100%

Easou (BVI)
(BVI)
Easou (HK)
(HK) Offshore

Onshore
Mr. Wang
100%
Wang PRC SPV $.39%
(PRC) Mr. Zhao Mr. Lu Mr. Chen
62.10% 2.58% ‘ 1.29% ‘ 0.64%
iiiiiiiiiiiiiiiiiiiiiiii Shenzhen
(PRC)
[100% [100% [ 1007 [100% [ 100% | 95%
Easou Beijing Shenzhen Eayou | |Shenzhen Dahuate S Chuangtu| |G Ledian Beijing Yike 7
(PRC) (PRC) (PRC) (PRC) (PRC) (PRC)
‘ 100 100% 100%
Shenzhen Taite Guangzhou Shanghai Yinggao
Tianshitong
(PRC) TPRC) (PRC)

100%

Shenzhen New Drive|
(PRC)

——  Shareholding or equity interest.

Contractual arrangements include the exclusive business cooperation agreement, exclusive options
agreement, equity pledge agreement, proxy agreement and spouse consents.

Notes:

(1)  The Hope Trust is an irrevocable reserved power trust established by Mr. Wang (as the settlor and protector)
with CMB Wing Lung (Trustee) Ltd., an independent trustee, as the trustee, for the benefit of Mr. Wang and
his family members.

(2)  Upon the establishment of The Hope Trust, Growth Value is held as to 99% and 1% by Gather Forever (in
the capacity as nominee of CMB Wing Lung (Trustee) Ltd., the trustee of The Hope Trust) and Fase Ltd,
respectively.

(3)-(6) Please refer to notes (1) to (4) on page 212.

(7)  Beijing Yike is also owned as to 5% by Beijing ScienceTech Publishing, an Independent Third Party.
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PRC REGULATORY REQUIREMENTS

Our PRC Legal Advisers confirmed that the Group has obtained all material approvals and
permits required under the PRC laws and regulations in respect of the Reorganization as described
above and the procedures and steps of the Reorganization involved are in compliance with the
relevant PRC laws and regulations in all material respects in the PRC.

SAFE REGULATIONS

Pursuant to Circular No. 37 promulgated by SAFE and which became effective on July 14,
2014, PRC domestic residents establishing or taking control of a special purpose company abroad
which makes round-trip investments in the PRC are required to effect foreign exchange registration
with the local foreign exchange bureau prior to contributing domestic and overseas legitimate
assets or interests to a special purpose company. Where a registered overseas special purpose
company undergoes changes of its domestic resident individual shareholders, name, operating
period or other basic information, or experiences substantial changes, including but not limited to,
the increase or reduction of registered capital by domestic resident individuals, transfer or
replacement of equity interest and merger or split, modification registration of foreign exchange
for overseas investment shall be gone through with the foreign exchange bureau.

Pursuant to the Circular 13 promulgated by SAFE and which became effective on June 1,
2015, the power to accept SAFE registration was delegated from local SAFE to local banks where

the assets or interests in the domestic entity are located.

As confirmed by our PRC Legal Advisers, the following persons have completed the required
registration with the relevant local branch of SAFE under Circular No. 37:

Date of completion of registration under

Name of registrant Circular No. 37
Mr.Wang . ...... ... .. ... ... 25 March 2022
Mr. Zhao ..................... 25 March 2022
Mr. Lu....... ... ... .. ....... 25 March 2022
Mr.Chen ..................... 25 March 2022
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OVERVIEW

Founded in 2005, we are dedicated to the applications of our Al-based recommendation
technology to “people and data connected” scenarios. We operate four business lines covering
online reading platform services, digital marketing services, online games publishing services and
other digital content services. We generated a majority of our revenue from our advertising
services provided under the online reading platform services and digital marketing services during
the Track Record Period. Specifically, we apply proprietary intelligent recommendation engine, our
Easou Recommendation Engine, to collect, analyze, match or predict the demand and/or
preferences of our users and customers to serve their various needs under the following business
lines:

° Online reading platform services. As an independent third-party platform, we do not
produce proprietary digital content and primarily rely on third-party content providers of
online literature, to recommend suitable literary resources to our users. We predict
users’ preferences, make adjustments to our recommendation strategies and intelligently
recommend literary content that meet their personalized needs. In addition, we place
advertisements for our advertising customers on our proprietary platform by collecting,
analyzing and predicting users’ appetite for advertising contents. We have two types of
customers under this business line, namely, users and advertising customers. With
respect to reading with paid resources, our customers are users who pay for our paid
services, including the purchase our paid reading resources and the subscription of our
premium membership, from which we do not generate any advertising service income.
With respect to reading with advertising, our customers are advertising customers who
place advertisements to the users who use our free reading resources;

e  Digital marketing services. We collect, analyze and predict users’ appetite for
advertising contents and match the needs of our advertising customers for advertisement
placements with suitable third-party advertising channels. Under this business line, our
customers are generally advertising customers;

° Online games publishing services. We identify online games with high commercial value
and strong market performance, and publish and recommend such games to suitable
users on our proprietary platform and external channels based on our analysis of user
behaviors and their preferences in game category or content. Our customers under this
business line are users of the online games we publish; and

° Other  digital content services. We recommend value-added services of
telecommunications operators, including various types of digital content such as music
and ringback tones, to help them reach target users on our proprietary platform or
external channels based on our analysis of the behavior, content preferences and
willingness to pay of our users. Our customers under this business line are
telecommunications operators who receive income from their users and subsequently
share such income with us based on agreed-upon proportions.
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Our Al-based recommendation technology is the foundation that empowers all of our
businesses. We are committed to continuously improving the Al-based recommendation technology.
We have successfully applied our Easou Recommendation Engine, which consists of six layers, to
four “data-people connected” application scenarios including online reading, digital marketing,
online games and other digital content and plan to explore business opportunities to apply our
Easou Recommendation Engine in additional scenarios.

We have accumulated a large user base. The number of our cumulative registered users of our
Easou Reading App Series was 44.7 million as of December 31, 2023. The level of our user
activity on our platform has been increasing during the Track Record Period. Our average MAU
on our Easou Reading App Series increased from 23.9 million in 2021 to 25.6 million in 2022, and
further increased to 26.0 million in 2023. Our ARPPU per month on our Easou Reading App
Series was RMB45.2, RMB54.8 and RMB42.1 in 2021, 2022 and 2023, respectively.

We have achieved diversified commercialization, which primarily include subscription, pay
per use, advertising income and revenue sharing, among others. The details of our diversified
monetization model for our various business lines are as follows:

° Online reading. We generate revenue primarily through paid readership, including the
purchase of our paid reading resources and the subscription of our premium
membership, from our users under reading with paid services, or advertisements
displayed or embedded in the literary resources from our advertising customers in
connection with reading with advertising in which we charge them on CPC basis and
CPM basis;

e  Digital marketing. We generally cooperate with advertising customers based on relevant
framework agreements to generate advertising income and charge them primarily on
CPC basis, CPM basis and CPA basis;

e  Online games publishing. We generally charge users for their in-game purchases of
virtual items and then share a portion of the income with third-party game content
providers (i.e., revenue sharing); and

° Other digital content. After receiving income settlement from the users, the
telecommunications operators we cooperate with will subsequently share such income
with us (i.e., revenue sharing) based on agreed-upon proportions.

We have built an online platform around our Easou Recommendation Engine, a user base
with high engagement and diversified digital content. Our Easou Recommendation Engine drives
our platform through which our users and customers can enjoy a wealth of digital content covering
online literature, advertising content, online games and music, among others. Our platform
connects cross-scenario digital content, involves various participants, such as digital content
providers, media channels, users, advertising customers and telecommunications operators, and
enables them to interact with each other. This allows us to achieve synergy across our various
business lines and helps us achieve diversified monetization.
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We experienced steady growth during the Track Record Period. Our revenue amounted to
RMB433.1 million, RMB456.4 million and RMBS559.0 million for the years ended December 31,
2021, 2022 and 2023, respectively. Our net profit margin was 11.5%, 9.7% and 4.5%, respectively,
for the same years.

OUR COMPETITIVE STRENGTHS

We believe that the following competitive strengths contribute to the success of our business
and facilitate our future development:

We are a technology-driven mobile internet company dedicated to the research, development
and application of our Easou Recommendation Engine.

Established in 2005, we are one of the first companies in China engaged in the R&D and
application of Al-based recommendation technology, according to Analysys. We are dedicated to
the R&D of our Easou Recommendation Engine and the application of such engine in a wide
range of “data-people connected” application scenarios. After continuously exerting our R&D
efforts in Al-based recommendation technology for approximately a decade, we have kept up with
recommendation technology trend and successfully developed a proprietary and comprehensive
system of intelligent recommendation engine with in-depth understanding of core technology
difficulties and industry development needs. We have also established a system of intellectual
property rights and proprietary technologies and know-hows based on the abovementioned
technologies to ensure our core competitiveness. This system was composed of seven invention
patents, 12 registered software copyrights and 17 proprietary technologies as of December 31,
2023.

To achieve a high prediction accuracy of the users’ preferences, we have adopted a variety of
Al recommendation algorithms that integrate advanced machine learning and deep learning with
digital content and user behavior features. We apply our study results of deep learning and
machine learning to the data processing and data mining involving user data under our existing
business lines, and our Easou Recommendation Engine is established based on our proprietary Al
recommendation algorithms. Based on our existing digital content, we further train and optimize
our deep learning algorithm models to enhance our ability to recommend digital content and
expand the application of our Easou Recommendation Engine to more application scenarios. We
believe our Easou Recommendation Engine is advanced in the intelligent content recommendation
industry, which include the ensemble algorithm model based on gradient boosting decision trees,
deep learning recall algorithm model and sorting algorithm model based on TensorFlow, Item2Vec
algorithm and collaborative filtering with item-based KNN. In addition, we have successfully
introduced BERT into content analysis of our Easou Recommendation Engine to calculate the
linguistic representation features of the online literary content in order to improve the accuracy of
pre-trained classification of online literature. For a detailed description of such algorithmic models
we adopted, please refer to the section headed “— Technology” of this document.

Leveraging our all-round optimized multi-algorithm models, our Easou Recommendation
Engine demonstrates significant technology advantages in terms of the following aspects:
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®  Real-time data collection. We collect users’ product usage details on our platform in
real time through user logs. Our distributed data storage technology, which is based on
open-source clustering and has been enhanced in terms of system stability, disaster
recovery and ease of use features, greatly improves system efficiency, data security and
operational convenience.

®  Deep data mining. We mainly use natural language processing technology and machine
learning technology to conduct deep data mining and processing the content from our
content providers and users’ behavior log data.

o  All-round optimized multi-algorithm model. We apply multi-algorithm model based on
different application scenarios to exploit the benefits of different algorithms, avoid
over-recommendation by a single algorithm and provide users with more personalized
recommendation services.

®  Accurate user profile and real-time recommendation. Our personalized user information
system performs intelligent data mining analysis on the information collected to develop
user behavior characteristics, as well as analyzes and explores their potential needs and
interests. Our recommendations based on Easou Recommendation Engine enhance user
experience on our platform. The positive user experience further increases our user
engagement and loyalty, which in turn enables us to collect and analyze additional user
behavior data to strengthen our recommendation capability. This collectively forms a
dynamic intelligent recommendation ecological cycle.

We are committed to continuously improving the Al-based recommendation technology. As of
December 31, 2023, we had a total of 147 employees, 64 of whom were engaged in the R&D of
technology and mobile Apps, accounting for approximately 43.5% of the total number of our
employees. Among our R&D personnel, approximately 40 of them were dedicated to the R&D of
the underlying technologies associated with our proprietary intelligent recommendation engine.

Leveraging our strengths in technology and R&D, we have cooperated with government
authorities, obtained favorable policy support and received industry-wide recognitions. For
example, we are the sole contractor of the “Mobile Search Key Technology Engineering
Laboratory (FSEhi KBS M TARHE =), In addition, we are one of the first 10 companies
shortlisted by the Shenzhen municipal engineering laboratories for the internet industry. Since our
inception, we have received a number of awards and recognitions, including “Leading Internet
Enterprises in Guangdong” in 2012 “Excellent Emerging Industry Cultural and Creative Enterprises
of Shenzhen” (2013-2014) in 2013, and “Shenzhen Top 100 Cultural Enterprises” in 2021. For
further details, please see “— Awards and Recognitions” in this document.

We have successfully applied our Easou Recommendation Engine to a number of
‘“data-people connected” application scenarios.

Our Easou Recommendation Engine covers a wide range of ‘“data-people connected”

application scenarios. Currently, we have successfully applied our Easou Recommendation Engine
to the following application scenarios:
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e  Online reading. We launched our flagship product, Easou Reading App 3 (E{#/hi
App), in 2013, and began to fully utilize our Easou Recommendation Engine in our
online reading platform services. According to Analysys, in terms of revenue and
average MAU, Easou Reading App was the largest independent third-party online
literature platform in China in 2023. We utilize our Easou Recommendation Engine to
predict users’ preferences, make adjustments to our recommendation strategies and
recommend literary content that meet users’ personalized needs. This allows us to
achieve effective integration of deep learning technologies and literary content
scenarios. We primarily apply our proprietary advertisement platform, Win Ads, to
provide data support, assist us to generate placement strategies and display suitable
advertisements to users who use our free reading resources, which utilizes our
proprietary platform traffic of Easou Reading App Series and Easou HS Pages.

e  Digital marketing. Leveraging our Easou Recommendation Engine, our digital marketing
services connect small-to-medium advertising customers with advertising media to
facilitate cooperation. Our advertisement platform, Win Ads (%), mainly provides
data support and assists us to generate placement strategies and display the
advertisements, and thereby enabling us to attain suitable multi-matching of advertising
customers and third-party media channels and realize accurate advertisement placements
to achieve effective monetization.

° Online games publishing. We rely on our Easou Recommendation Engine in online
game trials to identify online games with commercial value and market performance that
meet our selection criteria, and recommend such games to suitable users after they are
launched. Our online games publishing services facilitate the efforts of the game content
providers to sell the relevant gaming content to our users, obtain user feedback on a
timely basis, optimize the gaming experience and refine the operations through the
analysis of users’ behavior data.

° Other digital content. Leveraging the capability of our Easou Recommendation Engine
in analyzing users’ behavior characteristics, we recommend value-added services of
telecommunications operators, including various types of digital content such as music
and ringback tones, to help them reach target users.

Our revenue performance and proven track record of profitability reflected the combined
effect of our advanced technologies, comprehensive capabilities, proven business models and
overall competitive strengths. For the years ended December 31, 2021, 2022 and 2023, our revenue
amounted to RMB433.1 million, RMB456.4 million and RMB559.0 million, respectively. For the
years ended December 31, 2021, 2022 and 2023 our net profit amounted to RMBS50.0 million,
RMB44.4 million and RMB25.0 million, respectively. Our net profit margin was 11.5%, 9.7% and
4.5%, respectively, during the same years.
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We operate the largest independent third-party online literature platform in China, and
provide users with fair, accurate and personalized online reading platform services through
our Easou Recommendation Engine.

According to Analysys, our Easou Reading App was the largest independent third-party
online literature platform in China in 2023 in terms of revenue and average MAU, and has been
ranked among the top five Apps in the China’s online literature industry each year from 2018 to
2023 in terms of average MAU. In particular, in China’s online literature industry, our Easou
Reading App ranked fifth in terms of average MAU in 2023. Among the top 10 Apps in terms of
average MAU in China’s online literature market in 2023, our Easou Reading App ranked fourth in
terms of per capita daily usage time. We had a rich and regularly updated digital content library
containing approximately 190,000 titles of e-books on Easou Reading App Series as of December
31, 2023. As of the same date, as a content distribution platform, we had cumulatively cooperated
with over 150 content providers to help them promote their digital literary content using our Easou
Recommendation Engine.

As an independent third-party online literature platform, we do not participate in content
creation or production. Therefore, we manage and distribute third-party content based on a
principle of objectivity and independence, and recommend literary content to meet the needs of
our users. In addition, our Easou Recommendation Engine integrates advanced comprehensive Al
algorithms with specific characteristics in reading scenarios to improve the effectiveness of
recommendation and meet readers’ personal and diversified interests. Our Easou Recommendation
Engine helps large-sized content providers attract new readers, and also enables small- to
medium-sized content providers to reach to potential user base, which allows us to collaborate
with diversified content providers to ensure long-term sustainable business growth. By thoroughly
analyzing the characteristics of online literature scenario and the users’ behaviors therein, such as
users’ historical interest, recent hobbies, current real-time preferences and willingness to pay, we
are able to satisfy users’ preferences and improve the distribution of less-popular content. We
believe that our aforementioned positioning and technology are able to solve the monetization
problem of a large amount of less-popular literary content by matching such content with suitable
users.

Our accurate and personalized online reading platform services have improved the reading
experience of our users and promoted our Easou Reading App Series to gain more market
recognition, which allow us to become one of the mainstream digital copyright aggregation and
distribution platforms in China, according to Analysys. In January 2019, Easou Reading App was
selected as an “Outstanding Reading Promotion Platform” (&7 M T-&) by the 12th Internet
Development Congress of the Press and Publishing Industry (55— Ju#r i i AR 2E BB A 58 A &)
organized by the Publishers Association of China (FEtiMl# %) and the Chinese Academy of
Press and Publication ("B & RWF5EBE). For further details, please see “— Awards and
Recognitions” in this document. Our position as an independent online literature platform and our
continuous investments in the R&D of Al-based recommendation technology will further empower
us to provide better online reading platform services to expand our user base and achieve
sustainable and healthy growth of our business and results of operations.
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As an independent third-party platform that connects content providers and users, we have
built a platform of mutually beneficial businesses and achieved multi-level monetization of
our proprietary platform traffic.

Leveraging the core advantages of our Easou Recommendation Engine, we have established
business platform connecting participants in the digital content industry to achieve mutually
beneficial results. The participants primarily include online literature and online game content
providers, online literature and online game users, advertising customers, marketing channels and
telecommunications operators.

e Long-term and stable cooperative relationships with online literature content providers.
In the traditional online literature industry, content providers normally compensate the
losses from its less-popular content with income from popular content. Equipped with
the ability to identify users’ preferences and provide precise recommendations, our
Easou Recommendation Engine helps content providers generate revenue from less
popular content. At the same time, our Easou Recommendation Engine can also help
small- and medium-sized online literature content providers with its technical ability
and promotion channels to enable them to reach more users. As of December 31, 2023,
the subscription to display ratio (¥]/&) of popular online literature and less-popular
online literature in our Easou Reading App were 11.5% and 10.5%, respectively, which
demonstrates the commercial value we have created for the content and our ability to
empower the content providers. Based on the foregoing, we have established long-term
and stable cooperative relationships with digital content providers to obtain
comprehensive and high quality digital literary content reserves.

° Full coverage of marketing channels including proprietary platform traffic and
third-party popular marketing channels to offer accurate advertising placement services.
We provide advertising customers with full-process advertising placement services
through our proprietary advertisement platform, Win Ads, which optimizes advertisement
placement by using its Al recommendation algorithms. We are able to provide suitable
marketing services for advertising customers by offering diversified advertising space
and resources we integrated from third-party marketing channels. We cumulatively
cooperated with over 180 third-party marketing channels directly during the Track
Record Period.

e  Abundant network resources in China’s online games industry and extensive experience
in publishing female-oriented games. We maintain close contact with certain leading
enterprises in this industry, which enables us to obtain first-hand information relating to
online game products. Through the successful publishing of our first female-oriented
game product, the Bold and the Beauty (FZJLIIFEFAN), we have also accumulated
abundant behavior data from our female users. We also assist online game content
providers that have limited access to publishing channels to reach more suitable users
and game content providers with limited operating experience to improve the user
experience of their games. As of December 31, 2023, we had cumulatively cooperated
with approximately 30 game developers in China.
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° Long-term cooperation with domestic well-known telecommunications operators to
realize their development in value-added services. We maintain long-term cooperative
relationships with major telecommunications operators in China by applying our
Al-based recommendation technology to recommend their various digital content, to
suitable users to achieve value-added development.

Furthermore, we have developed close interactions across different application scenarios,
improve the effectiveness of our operations and achieve multi-faceted monetization. For example,
different from other advertisement placement service providers, we rely on our proprietary online
literature platform to gather real-time feedback for our digital marketing services, and timely and
efficiently adjust our advertisement placement strategy. We also identify users who may be
interested in online games among the users of our online reading platform services, and provide
them with online game recommendations.

We have formed a virtuous cycle to optimize our Easou Recommendation Engine by
leveraging a large amount of user behavior data generated from our increasing user traffic
and user base with high engagement.

The core of our Easou Recommendation Engine is the underlying Al recommendation
algorithms. Developing these algorithms to predict user preferences in an accurate and precise
fashion requires continuous efforts and repeated trainings of algorithms, which requires a large
amount of data in relation to user behaviors in specific application scenarios.

We accumulate a large user base and increasing user traffic in our daily operation. The
cumulative registered users of our Easou Reading App Series reached 44.7 million as of December
31, 2023. The average MAU on our Easou Reading App Series exceeded approximately 26.0
million in 2023. We collected an aggregate of approximately 1.1 billion click feedbacks from our
digital marketing services during the Track Record Period.

After 17 years of user traffic accumulation and various rounds of model training, we possess
the capability of rapid data processing and conduct and in-depth exploration and mining of such
data. Our recommendation algorithms are able to grasp the relationship between data and users.
Based on the foregoing, we were able to form a virtuous circle between users and our Easou
Recommendation Engine, as our Easou Recommendation Engine continues to improve user
experience and enhance user stickiness to our products and platform, and our growing user base
and increasing user engagement continued to strengthen our competitive advantage in the training
and improvement of our Easou Recommendation Engine.

Our dedicated and experienced management team with vision possesses the execution
capability and deep understanding and insights into technology development and evolving
industry trends.

Our founding and senior management team has an average of over 15 years of industry
experience, who have joined from leading technology, internet, financial and accounting enterprises
in China. Particularly, our founder, chairman and chief executive officer, Mr. Wang, is a seasoned
serial entrepreneur with a successful business track record of over 23 years in digital and internet
industry. Mr. Wang started his entrepreneurial career with a digital content company which
engaged in value-added telecommunications business and then started the exploration in applying
search technology to webpage and websites. Through in-depth industry practice, Mr. Wang
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expanded his businesses to application-centered intelligent recommendation area. Mr. Wang was
named as a national high-tech enterprise talent awarded by Shenzhen Futian Government in 2019
and a deputy of the Fifth National People’s Congress of Shenzhen in 2010.

Mr. Zhang Shixia, our senior technical director, has approximately 20 years of experience in
technology R&D. He has been serving our Company for over ten years and is one of the key
sponsors and the founder of technical architecture of our Easou Recommendation Engine. Mr.
Zhang leads our R&D team to continuously optimizing and improving the overall structure of our
Easou Recommendation Engine, and deploying such engine to various application scenarios.

Our core management team has accumulated in-depth understanding and thoughtful insight
into the technological development, industry trends and our operations. We believe that our
management team’s experiences in and passion about the intelligent content recommendation
industry, as well as their strong execution capability and leadership will continue to guide us in
connection with the implementation of our strategies, enhancing our competitive strengths, seizing
business opportunities and leading our Group to achieve sustainable growth.

OUR BUSINESS STRATEGIES
We intend to pursue the following strategies to facilitate our future development:
Increase investment in R&D to maintain long-term technological advantage

We believe that R&D is a critical part of our core competencies and we are committed to
continuous investments in R&D. The purpose of our R&D investment is mainly to improve our
Easou Recommendation Engine structure and explore the R&D and application of advanced
technologies that are available in the industry, which can further enhance the recommendation
service capability of our Easou Recommendation Engine. We expect that the ratio of R&D
expenses to revenue will remain at approximately 10.0% in the next three years. We plan to utilize
our R&D investment in the following aspects:

e focus on a series of key R&D projects, including a project of integrated intelligent
recommendation engine system, a project of high-concurrent performance tuning based
on graphics processing unit and a project of algorithms related to deep interest network,
with the goal to continuously improve the overall performance of Easou
Recommendation Engine, enhance the effectiveness of our recommendations and
introduce new technologies to maintain and improve our competitiveness.

° enhance the versatility of our technology in Easou Recommendation Engine to facilitate
the application of our technology to new digital content scenarios, such as short videos
and build AIGC training models based on new technical architecture;

° increase our investments in equipment to improve our hardware support capabilities,

such as the hardware for distributed data storage, and data processing and analysis, to
enhance our computing capabilities; and
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° expand our R&D staff from 64 as of December 31, 2023 to over [70] as of December
31, 2024 to keep up with the technological advances.

We plan to invest HKS[REDACTED] million, or [REDACTED]% of the net [REDACTED]
of the [REDACTED], to enhance our R&D capabilities in order to maintain our long-term
technological advantage. For further details, please see “Future Plans and Use of [REDACTED]”
in this document.

Further tap the potential of online literature industry, especially the market in low-tier
regions in China, to increase our market share and improve our operating metrics

We expect that our online reading platform services will remain as an important business line
in the next three years. Historically, our online reading platform services accounted for a
significant portion of our revenue during the Track Record Period. To further tap the potential of
online literature industry, attract more users and increase our market share, improve the users’
engagement and retention, we plan to take the following measures:

e  Enhance the richness of literary content. We plan to continue to procure the copyright
of literary works through entering into agreements with publishers and literature
websites. We also plan to increase the number of e-books on our platform to over
300,000 in the next three years and expand our foreign language e-books, such as those
in English. In addition, we intend to introduce new display forms of literary content
based on the adaptation of online literature works, such as short videos and mini drama
in the future.

° Optimize advertisement display in online reading scenario. We plan to improve the
content and diversity of advertisement. We intend to expand cooperation with
advertising customers in various industries and businesses to offer diversified
advertisement content. We also plan to develop more user-friendly user interfaces.

e  Expand the traffic channels. We expect that online channels are and will remain our
main venue to attract new users, and promoting our products and services through the
traffic purchased from media or other third-party platforms will contribute a significant
portion of the growth of our user base. Our future traffic procurement channels will
primarily include traditional App stores and major and medium-sized online media,
among others. Our user growth strategy is based on the evaluation of our potential
profitability, which refers to the difference between the cost we incurred to procure user
traffic and the revenue generated from these users.

e Expand the user base in low-tier regions. According to Analysys, in 2023, the
proportion of online literature users in low-tier cities (including third-tier and below
cities) was 54.6%, which was higher than the proportion of online literature users in
high-tier cities (including first-tier, new first-tier and second-tier cities). In 2023, there
were approximately 163 million more average MAU in low-tier regions than first- and
second-tier cities in China. In addition, since 2010, the per capita disposable income and
the per capita consumption expenditure of rural residents in China has generally grown
at a faster rate than that of urban residents, which in turn further increased the
consumption potential of residents in the low-tier regions. In light of the substantial
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market potential in low-tier regions, we plan to adopt a more proactive marketing
strategy for the expansion in the user base in such regions by leveraging our Al-based
recommendation technology and collaborating with active media.

° Track the development of and opportunities in China’s overseas online literature market.
China’s overseas online literature industry is in the preliminary stage of development
and has great growth potential. According to Analysys, the market size of China’s
overseas online literature market increased from RMBO0.3 billion to RMB6.1 billion from
2018 to 2023 in terms of revenue, representing a CAGR of 85.2%. Driven by factors
that include the launch of a series of favorable government policies and the rising
demand in the oversea markets, the market size of China’s overseas online literature
industry is expected to continue to grow from RMBS8.7 billion in 2024 to RMB14.8
billion in 2027, representing a CAGR of 19.6%. We will continue to monitor the
development of China’s overseas online literature industry and may enter into such
market as an independent third-party platform connecting the content providers and
users overseas when appropriate opportunities arise.

We plan to invest HK$[REDACTED] million, or [REDACTED]% of the net [REDACTED]
of the [REDACTED], to the expansion of our online reading platform services. For further details,
please see “Future Plans and Use of [REDACTED]” in this document.

Continue to leverage the capability of our Easou Recommendation Engine to increase the
business scale of our digital marketing services

Relying on the capability of our Easou Recommendation Engine, we plan to continue to
expand our digital marketing services through our proprietary advertising platform, Win Ads. Our
digital marketing services are and will continue to serve as an important complement to our
reading with advertising under our online reading platform services, in which we generate
advertising income. We will expand our digital marketing services in the following aspects:

° Continue to optimize the depth of applications of our Easou Recommendation Engine in
digital advertising. We intend to further improve the intelligence level of the three
modules of a DSP, an SSP and an algorithm strategy system, in order to achieve more
accurate multi-matching of advertising customers and media, and to enhance the core
competitiveness of our platform;

e  Enhance the scope of cooperation with advertising customers and expand digital
marketing team. We intend to deepen cooperation with advertising customers in various
industries and businesses and expand our digital marketing team. As of December 31,
2023, our digital marketing services team consisted of ten personnel. We plan to expand
the team to 30 personnel in the next three years; and

° Further strengthen the depth of cooperation with media resources and attract more
traffic. We will continue to maintain stable cooperation with media resources and strive
to deepen the level of cooperation and actively attract more traffic to support the
expansion of our business scope with our advertising customers.
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We plan to invest HK$[REDACTED] million, or [REDACTED]% of the net [REDACTED]
of the [REDACTED], to develop our digital marketing service. For further details, please see
“Future Plans and Use of [REDACTED]” in this document.

Resume online games publishing services and operate primarily in overseas markets

Although we strategically suspended our online games publishing services on a temporary
basis in June 2020, we still retained our core business team and continued to monitor the
development of the online games industry. In December 2021, we began to resume our online
games publishing services and applied the analytics models to the development stage of online
games, which allowed us to use big data and Al-based recommendation technology to test various
online games at the initial testing phase during a game’s development process and to select online
games with high commercialization value. Therefore, we were able to promptly participate in the
publishing of an online game at the prime time of its life cycle. We plan to continue to publish
online games in foreign markets.

Due to gradually strengthened competitiveness of online games in China, Chinese online
game companies started to seek the opportunities in overseas markets in recent years. According to
Analysys, the overseas market size of China’s self-developed online games increased from US$9.6
billion in 2018 to US$16.4 billion in 2023 in terms of revenue, representing a CAGR of 11.3%. It
is expected to grow from US$17.5 billion in 2024 to US$20.9 billion in 2027, representing a
CAGR of 6.2%. We will conduct our online games publishing businesses in overseas markets
through the following measures:

0 Continue to optimize the application of our Easou Recommendation Engine in
online gaming scenarios. With the continuous optimization of our Al-based
recommendation technology, we will continuously improve our ability to predict
online games with outstanding market performance, thereby strengthen the core
competitiveness of our online games publishing services;

0 Further collaborate with game content providers to explore the potential of the
overseas market and expand our overseas games business team. We aim to deepen
collaboration with game content providers to expand our online games portfolio
that we believe is suitable for overseas publishing. Meanwhile, we plan to establish
a specialized team of professionals focusing on overseas markets; and

0 Expand publishing channels of our overseas games. Through our overseas channel
partners, we plan to promote our online game products on mainstream overseas
marketing platforms to attract more users to download and install the online games
we publish.

We plan to invest HK$[REDACTED] million, or [REDACTED]% of the net [REDACTED]

of the [REDACTED], to expand our online games publishing services in overseas markets. For
further details, please see “Future Plans and Use of [REDACTED]” in this document.
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Extend the application scenarios of our Easou Recommendation Engine and actively explore
cutting-edge technologies to keep up with the prevalent technological trends, such as AIGC
and metaverse games

We plan to continue to invest in optimizing our Easou Recommendation Engine to further
expand its application scenarios and actively explore cutting-edge technologies, including:

° Expanding our business to AIGC leveraging our experience in Al recommendations.
Through years of research in deep learning models, including BERT and pre-trained
transformers, among others, and based on large amount of digital content data that we
continue to mine, we believe that we are well equipped with our existing technologies,
data resources and industry know-how to explore the business opportunities in AIGC.
Based on our accumulated experience in the online literature industry, we plan to apply
Al creation of literary works as our first step to the application field of AIGC.
Currently, we have established a text analysis system based on the pre-trained
transformers model, which is mainly used for text content review to prevent any content
that violates PRC laws and regulations from being displayed on our platform. In
addition, our existing Al technology and related IT infrastructure of Easou
Recommendation Engine have successfully generated poetry and fiction automatically.
In the future, we intend to launch Al-generated literary resources in our Easou Reading
App Series to expand our content offerings and meet the diversified needs of our users,
and further explore AIGC to be used in our additional application scenarios. With the
new technical framework and the increasing computing capabilities, AIGC is likely to
become more mature and will demonstrate great potential of large-scale
commercialization. As advised by our PRC Legal Advisers and confirmed by our
Directors, our initiatives to establish basic technical foundation for AIGC and AIGC
training models complied with the relevant PRC laws and regulations and the
development of such initiatives would not be subject to any potential legal implications
under currently effective PRC laws and regulations as of the Latest Practicable Date,
primarily because (i) our current basic model for the R&D of AIGC is based on
open-source models and algorithms, which allow us to trace the sources of the content;
(ii) the literary content that we will use for AIGC training in the future will only
comprise authorized literary content and public literary content; and (iii) we closely
monitor and follow the relevant laws and regulations relating to AIGC and conduct our
business in accordance with such laws and regulations. Our past experience in
developing our Easou Recommendation Engine, such as NLP, deep learning, big data
analytics capabilities and our large amount of user behavior data, provide us a solid
foundation to apply AIGC to generate proprietary literary content in various forms in a
highly efficient manner that contain natural human language and have high commercial
literary value.

e  Explore metaverse-based online game models. The “demographic dividend” in China is
now gradually shifting to “engineers’ dividend”, which refers to the benefit result from
a large well-educated population and capable engineers. This leads to improved R&D
capabilities of the companies in the online game industry and further strengthens the
competitiveness of China’s online games around the world. Considering the evolving
technologies in virtual reality and augmented reality for future metaverse games, the
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metaverse-based games will be increasingly popular, according to Analysys. We expect
that China will seize the opportunity to become a leader in the metaverse-based games.
We will leverage our experience in the online game industry and our Al-based
recommendation technology to connect Chinese games with domestic and overseas
users, and enter into metaverse-based game market in a timely manner depending on the
commercialization status of metaverse-based games. We plan to use our Easou
Recommendation Engine to analyze the data collected in metaverse to achieve a
multi-dimensional and broad data portrait of the wusers for intelligent data
recommendations in various application scenarios. In a metaverse system, the data
analysis is more complex than conventional business data analysis. We are committed to
researching and deploying the cloud distributed computing power solutions to optimize
the computing time and improve the overall computing efficiency while reducing the
loss of local computing resources. Our goal is to utilize physical computing, data
coordination, Al and other big data analysis functions that we believe are suitable for
the metaverse system.

OUR BUSINESS MODEL

We operate four business lines covering online reading platform services, digital marketing
services, online games publishing services and other digital content services. During the Track
Record Period, revenue generated from our advertising services under online reading platform
services and digital marketing services constituted a majority of our total revenue. We primarily
leverage our Easou Recommendation Engine to collect, analyze, match or predict the demand and/
or preferences of our users and customers to serve their various needs under our four business
lines. Our engine serves as the core technology driver for us to conduct relevant businesses.

We are dedicated to the application of Easou Recommendation Engine to a wide range of
“data-people connected” application scenarios. Specifically, data can refer to any digital data found
in the form of audio, video, picture, arithmetic formula or any other form that conveys the
essence, substance, meaning or purpose of a stored or transmitted computer data or computer
communication. We provide various types of third-party content data on our platform, including
online literature, advertisements, online games and other digital content such as music and
ringback tones, to our users and customers. When users use or consume these content data, their
user behavior data are generated. Our Easou Recommendation Engine collects and analyzes such
user behavior data to recommend more relevant content data to our users and to continuously train
the algorithms to improve the recommendation efficiency and effectiveness.

The following diagram sets forth an illustration of our business model:

Behavior Data T Recommendation

Data Scenarios

Music,
Literature Advertising Games Ringback Tones More Data®
and Others

Data & Training T Application

Easou Recommendation Engine
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Note:

(1)  We are exploring business opportunities for application of our Easou Recommendation Engine in additional
“data-people connected” application scenarios.

With respect to our online reading platform services, we use our Easou Recommendation
Engine to analyze user behaviors and their willingness to pay for online literature. We recommend
suitable online literary content to users through two types of services, namely, reading with paid
services and reading with advertising. We operate our Easou Reading App, which was the largest
independent third-party online literature platform in China in terms of revenue and average MAU,
according to Analysys. In China’s online literature market, our Easou Reading App ranked fifth in
terms of average MAU in 2023. Among the top 10 Apps in terms of average MAU in China’s
online literature market in 2023, our Easou Reading App ranked fourth in terms of per capita daily
usage time. With respect to our digital marketing services, leveraging our Easou Recommendation
Engine, we provide customized marketing services through external online channels based on our
analysis of the needs of our advertising customers and automatically match their needs with users’
appetite for advertising contents on our own and third-party advertising channels. With respect to
our online games publishing services, we cooperate with game content providers and recommend
game content to users based on our analysis of user behaviors and their game category or content
preferences. Regarding our other digital content services, we primarily cooperate with
telecommunications operators and recommend value-added digital content, such as ringback tones
and music, to users based on our analysis of user behaviors and their content preferences and
willingness to pay.

The following table sets forth a breakdown of our revenue by business line for the periods

indicated:
For the year ended December 31,
2021 2022 2023
RMB’000 % RMB’000 % RMB’000 %
Online reading platform services . . . . ... ... ... .... 218,132 50.4 244,710 53.6 248,929 44.5
Digital marketing services . . . . . . ... ... ... 201,607 46.5 200,721 44.0 288,836 51.7
Online games publishing services. . . . . ... .. ... ... .. 4,330 1.0 4,944 1.1 10,553 1.9
Other digital content services . . . . . ... ... ........ 9,039 2.1 6,036 1.3 10,727 1.9
Total . . . . . . . . . ... 433,108  100.0 456,411  100.0 559,045 100.0

Online Reading Platform Services

According to Analysys, we operate the largest independent third-party online literature
platform in China in terms of revenue and average MAU in 2023. As an independent third-party
online literature platform, we provide users with fair, accurate and personalized online reading
platform services and offer integrated reading resources from third-party content providers. We
utilize Easou Recommendation Engine for deep mining of literary resources, and studying users’
behaviors to analyze and predict their reading preferences so that we can precisely and accurately
recommend literary content.
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We offer diversified reading products to satisfy users’ needs in different reading scenarios
and expand our user base. We have successfully developed a series of mobile application products,
which primarily include Easou Reading App and Easou Reading App Light Version and Easou HS5
Pages to cover various usage scenarios, such as mobile devices and webpage browsing, and cater
to user preferences in various reading devices. Among these proprietary products, Easou Reading
App is our flagship product. According to Analysys, Easou Reading App had an average MAU of
approximately 20.0 million in 2023, which ranked fifth among all online literature Apps in China’s
online literature industry. Among the top 10 Apps in terms of average MAU in China’s online
literature industry in 2023, Easou Reading App had an average usage time of 112.7 minutes in
2023, which ranked fourth in terms of per capita daily usage time.

Our Easou Reading App Series access the literary resources of major original content
providers through APIs and continuously optimize and enrich the digital literary content on our
platform. As of December 31, 2023, our Easou Reading App Series had an expansive and diverse
literary content library containing approximately 190,000 titles of e-books, covering a broad range
of approximately 80 genres, including, among others, modern literature, modern metropolitan,
science fiction, romance, fantasy, martial arts and literary and historical biographies.

We have reached a large base of users through our products, and such substantial readership
provides a strong impetus for our growth. We are dedicated to providing a wide variety of literary
content to acquire new users, which enables us to continuously expand our user base. We had
cumulatively 44.7 million registered users on our Easou Reading App Series as of December 31,
2023. We do not normally request our users to complete the registration procedure on our
platform, so our users may start their reading experience on our platform easily and conveniently.
Our user base also has highly engagement. In 2023, our average MAU further increased to 26.0
million on our Easou Reading App Series, compared to that of 2022. We have a culturally
aspirational user base who are willing to pay for and spend time reading literary content.

The following table sets forth certain of our key operating metrics based on our Easou
Reading App Series under the online reading platform services for the periods indicated. All

metrics are prepared based on the records of our internal business system:

For the year ended December 31,

2021 2022 2023

MAU (million). . ... ... ............. 23.9 25.6 26.0

As of December 31, 2023, we cumulatively collaborated with over 150 content providers, to
enhance our digital literary content offerings. In order to ensure a sufficient and stable supply of
literary content, we closely monitor the user acceptance to literary resources provided by content
providers on our platform and enter into strategic partnership relationship with these content
providers whose literary resources are popular on our platform.
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The following table sets forth the changes in the number of third-party content providers we
collaborated with for the periods indicated:

For the year ended December 31,

2021 2022 2023
Number at the beginning of the period: 116 93 87
Increase . . ... ... ... .. ... ... ... 8 5 18
Decrease® . . ... ... ... 29 10 16
Number at the end of the period®: 95 88 89

Notes:

(1)

@)

3)

For the purpose of calculation, only the third-party content providers with whom we entered into valid
cooperation agreements were included for the periods indicated. The difference between the number at the
end of previous period and the number at the beginning of next period was primarily because some of our
cooperation agreements expired on December 31, 2021, 2022 and 2023.

The increase of the third-party content providers represented the number of third-party content providers with
whom we newly entered into cooperation agreements.

The decrease of the third-party content providers represented the number of existing third-party content
providers with whom we did not renew cooperation agreements as they expired or discontinued the
cooperation agreements as of the end of the period.

The decrease in the number of third-party content providers during the Track Record Period was primarily
because we discontinued the cooperation with certain third-party content providers partners with high
homogenization of content and/or less suitable content. We usually adjust our cooperation relationship with
third-party content providers based on the changes in our user preferences and continuously introduce new
third-party content providers to meet diversified reading demand of our users.

Our cooperation with the content providers mainly consists of the buy-out model (& Eif5z)
and the pro-rata sharing model (73iif<:0). The buy-out model involves purchasing content rights
from content providers in a lump sum, after which we are responsible for all profits generated and
losses incurred from such content during the designated periods. The pro-rata sharing model
involves charging users directly for their access to the online literature and share a portion of the
income with the content providers. When choosing which cooperation model to pursue with
content providers, we primarily consider a number of factors, including, but not limited to, (i) the
cost to buy out the content; (ii) the licensing term of such content; (ii) the anticipated popularity
and profitability of the content; and (iii) the preference of content providers in the two cooperation
models. In addition, we implement prudent content review of the online literature provided by
content providers to ensure all of the content displayed on our platform are in compliance with the

relevant laws and regulations in China. For details, please refer to the paragraph headed “-—

113

Content Monitoring” in this section.
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Leveraging our expansive literary resources, we generate revenue for online reading platform
services primarily through paid readership, including the purchase of our paid reading resources
and the subscription of our premium membership, from our users under reading with paid services
or advertisements displayed in the literary resources from our advertising customers in connection
with reading with advertising. We generally use our Easou Recommendation Engine to identify
users’ reading interests and predict their willingness to read or pay for online literature, which
allows us to recommend suitable reading services to cater to their interests.

The following table sets forth a breakdown of our revenue by reading model under our online
reading platform services for the periods indicated:

For the year ended December 31,

2021 2022 2023
RMB’000 % RMB’000 % RMB’000 %
Reading with paid services . . . . ... ... ... ... 32,173 7.4 24,703 5.4 19,513 3.5
Reading with advertising . . . .. ... ... .. ..., 185,959 42.9 220,007 48.2 229,416 41.0
Total . . . ... .. .. ... 218,132 50.4 244,710 53.6 248,929 44.5

The continuing increase in absolute amount and revenue contribution from reading with
advertising primarily reflected the trend that such model is currently more popular in the market,
where industry players focus on attracting more users and expanding user base, thereby leveraging
user traffic to realize monetization by generating advertisement revenue from advertising
customers. In order to adapt to the industry trends and remain competitive, we are dedicated to
optimizing our Al-based recommendation technology, launching new online literary content,
enhancing the quality of literary content offered and improving the efficiency of our advertising
services, as well as meeting our users’ diversified needs in online literature.

Reading with Paid Services

With respect to our reading with paid services, we use Easou Recommendation Engine to
analyze users’ behaviors, predict their reading preferences and recommend premium online literary
content that the users may be interested in. Our reading with paid services includes the purchase
of our paid reading resources and the subscription of our premium membership. Users pay for
reading resources normally through “pay-per-chapter”. We also provide premium membership
service to our users and charge them by their subscription of our “monthly/quarterly/yearly
membership package” and offer membership benefits, such as purchase discounts,
advertisement-free service, and enhanced book storage capacity. We also offer promotions such as
points redemption and new customer top-up discounts to increase users’ willingness to pay. Pricing
for digital literary content is primarily determined in accordance with our content cooperation
agreements with the content providers. We generally do not display advertisements to users when
they use our paid services. Accordingly, we do not generate advertising service income from this
type of services. Our users who purchase our reading with paid services are also able to access our
free reading resources, for which we do not display advertisements to those who subscribe to our
premium membership, as they can enjoy advertisement-free services under our premium
membership service.
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The following table sets forth certain of our key operating metrics of reading with paid
services based on our Easou Reading App Series for the periods indicated. All metrics are prepared
based on the records of our internal business system:

For the year ended December 31,

2021 2022 2023
MPU® (thousand) . . .. oot 68.4 42.2 21.5
MPU/MAU (%) « + o oo e 0.3 0.2 0.1
ARPPU (RMB). .+ o o oo 45.2 54.8 42.1?

Notes:

(1)  The MPU decreased during the Track Record Period, mainly because the growth of reading with advertising
in terms of user scale is more rapid than that of reading with paid services. In China’s online literature
industry and the number of paying users has decreased accordingly.

(2) The ARPPU decreased in the 2023 compared to that of 2022 primarily because we conducted promotional
activities relating to our membership service at the beginning of 2023 and provided discounts for our users’
subscription.

Reading with Advertising

With respect to reading with advertising, users are not required to pay for their use of our
free reading resources. For users who access our free reading resources, we generally display
advertisements in those resources to the users who do not subscribe to our premium membership.
We display advertisements to users during the course of their reading in multiple formats, such as
banner advertisements on top of literary resources. We obtain advertising revenue from advertising
customers when users browse or click on such advertisements on our Easou Reading App Series
and Easou HS5 Pages and we charge them on CPC basis and CPM basis. Our advertising customers
under reading with advertising during the Track Record Period primarily included those from
entertainment, internet and e-commerce industries.

We primarily use our proprietary advertisement platform, Win Ads, to provide data support,
assist us to generate placement strategies and display suitable advertisements to users on our
proprietary platform who use our free reading resources, during which we utilize our proprietary
platform traffic of Easou Reading App, Easou Reading App Light Version and Easou H5 Pages to
meet the demand of our advertising customers. We use Easou Recommendation Engine to improve
the efficiency and effectiveness of advertising. Specifically, we primarily utilize the collaborative
filtering recommendation algorithm to improve the effect of advertisement display, which enables
us to recommend advertisements to users who click on certain types of advertising content or
based on our analysis of user profiles.
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The following table sets forth certain of our key operating metrics of reading with advertising
for the periods indicated. All metrics are prepared based on the records of our internal business
system:

For the year ended December 31,

2021 2022 2023
Number of clicks per year (million) . . . .. ... 320.3 349.7 393.1
Number of displays per year (million). . . . . .. 53,676.6 57,928.2 62,879.0
Click-through rate’” (%). . ... . 0.6 0.6 0.6

Note:

(1)  Click-through rate equals the number of clicks per year divided by the number of displays per year.
Digital Marketing Services

Based on our Easou Recommendation Engine, we developed our digital marketing services
through our proprietary advertisement platform, Win Ads. It enables our advertising customers to
achieve optimal advertising results within their budget. Our digital marketing services primarily
include news feed advertising, open screen advertising and search promotion services in the mobile
application stores. We mainly focus on satisfying the needs of our advertising customers by
matching their advertisements to suitable third-party advertising channels, such as Wanjie Smart
Marketing Platform (EAEZEH ), App stores operated by world-leading providers of
information and communication technology infrastructure and smart devices, aggregated online
advertising platforms of Chinese multinational internet and technology companies, and Chinese
online video platforms, among others. We did not produce any advertising content for our
advertising customers and we did not participate in or charge any fees for the creation of
advertising content for our advertising customers during the Track Record Period.

Win Ads integrates the demands of advertising customers, media resources and our algorithm
strategies. Leveraging our Easou Recommendation Engine, we collect the requests from advertising
customers, manage our media resources and available external internet traffic therein, analyze the
advertising effect on the market and match the needs of advertising customers to suitable
advertising channels, which significantly improves the efficiency of our digital marketing services.
We utilize external internet traffic in third-party media resources to meet the demand of
advertisement placements of our advertising customers in our digital marketing services business,
which differ from the utilization of our proprietary platform traffic under reading with advertising
in our online reading platform services business. Please refer to the paragraph “— Technology —
Application to Our Different Business Scenarios — Digital Marketing Services” in this section for
more details.

In particular, we first manually confirm with our advertising customers regarding their
specific needs, such as the target user base, advertising budget and expected click-through rate. We
then input these needs to Win Ads and start small-scale testing to place the advertisements of our
advertising customers on our proprietary platform. Win Ads subsequently provides data support for
our marketing specialists to analyze the testing results, including the number of displays and the
number of clicks. Based on the testing results collected, our marketing specialists establish suitable
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advertisement model from multiple dimensions, such as placement terminal, user base, geographic
location, and time and duration of placement. According to the proposed advertisement model, our
marketing specialists match and distribute the advertisements provided by our customers to
appropriate third-party media channels, which normally have a variety of placement choices. We
can specify our preferred user attribute categories and duration of placement and then instruct such
media channels to place these advertisements based on our selections. We generally enter into
cooperation agreements with third-party media channels to procure their advertising space based on
the needs of our customers. Our advertising customers may specify preferred third-party media
channels. We can also provide suggestions for our advertising customers regarding the suitability
of their designated media channels if they had indicated their preference for a particular channel.
If our advertising customers are not satisfied with our recommended placement channels, we could
coordinate with them to change channels or decide whether to continue to place their
advertisements in such channels. During the placement, these media channels generally share the
placement effect with us, such as the number of display, click and the conversion rate. Win Ads
collects the placement effect data provided by the third-party media channels and combines such
data with our existing user behavior data in our system, as well as the preferences of our
advertising customers to provide data support for our marketing specialists to generate
continuously improving placement recommendations to be used for subsequent placements.

To monitor and identify true clicks from the placement effect provided by third-party media
channels, we have established a callback system through the collaboration with some of our
third-party media channels. These media channels normally provide the callback function for us to
share click records and advertisement identifiers from their channels. When we use the callback
function provided by the third-party media channels, these click records and advertisement
identifiers are generally called back to our interfaces. We record data within the normal click
threshold (i.e., three clicks on the same advertisement per day per user) through such callback
system. When necessary, we can check the data with advertising customers and third-party media
channels using the data of such callback system as a reference. If the data show any abnormal
performance, we will timely adjust the placement channels and strategies. According to the PRC
Personal Information Protection Law, the aforementioned click records and advertisement
identifiers are personal information. Third-party media channels generally obtain users’ consent to
process personal information and share the personal information with us in order to assist us to
evaluate the placement effect. We only use such personal information to improve subsequent
placement recommendations and prevent fraud clicks. Other than the personal information in our
callback system, we do not collect any other personal information from third-party media channels.

We serve a variety of advertising customers for personalized advertising needs and provide
diversified advertising display formats, such as banners, interstitials and native advertising. We
generally cooperate with advertising customers based on relevant framework agreements and
charge them primarily on CPC basis, CPM basis and CPA basis. Our advertising customers under
the digital marketing services business during the Track Record Period primarily included those
from entertainment, e-commerce and internet industries. We normally conduct a preliminary
know-your-customer procedure regarding the operation status and the compliance of advertising
content of the advertising customers before we enter into service agreements with them. We
closely monitor the effect of advertisements, share the performance with our customers and
improve our advertising services.

—239 -



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THE INFORMATION MUST BE READ IN
CONJUNCTION WITH THE SECTION HEADED "WARNING” ON THE COVER OF THIS DOCUMENT.

BUSINESS

To meet the advertising needs and stay on the budgets of our customers, we provide online
marketing solutions and implement through suitable advertising channels, including internet media
and online content display platforms. During the Track Record Period, we cumulatively cooperated
with over 180 third-party marketing channels directly and established close relationship with a
number of leading advertising channels. The coverage and diversity of our advertising channels
enable us to offer precise and cost-efficient marketing services to advertising customers with the
help of Win Ads.

According to Analysys, digital marketing service providers, such as advertising agents, are an
indispensable part of the value chain of the advertising industry, primarily because (i) digital
marketing service providers have strong service ability in the provision of one-stop service. They
have accumulated abundant professional know-how and experience in the digital marketing
industry, including market analysis, advertising planning, procurement of media channels and
project execution, among others, which enable them to provide comprehensive services for
advertising customers, while some advertising customers do not possess such comprehensive
advertising ability; (ii) digital marketing service providers have a broad network of media
resources. Diversified media types lead to scattered media resources, which make it difficult for
different media channels to communicate with each other and require advertising customers to rely
on digital marketing service providers to integrate resources and deliver advertisements to different
media platforms directly or through third-party media channels. Digital marketing service providers
generally have rich resources and diverse media and industry network, which enable them to
provide advertising customers with more exposure and efficient and diverse advertising services;
and (iii) digital marketing service providers deliver precise and accurate advertising service. In
practice, although advertising customers are able to purchase advertising spaces directly from
third-party advertising media channels, it is difficult for such advertising customers to achieve
ideal placement effect without the participation of digital marketing service providers. Advertising
customers actively pursue positive advertising effect, which require media channels to conduct
refined operation. However, most media channels do not have the ability to directly serve all
advertising customers and it is difficult for them to provide high-quality advertising services to all
advertising customers. Therefore, advertising channels need to rely on digital service providers to
provide refined services, such as managing advertisement placement and monitoring placement
effect. Digital marketing service providers have broad user data and strong analytical ability, and
have the ability to provide accurate, precise and customized services. In terms of the digital
marketing services we provide to our advertising customers, due to our technical strength in
providing precise advertisement placement services, advertising customers engage us to achieve
more positive placement performance of their advertisements, which we believe could be more
efficient than the direct placement of their advertisements with third-party media channels. In
addition, we possess rich resources of third-party media channels to supply suitable internet traffic
for our advertising customers. In light of the foregoing, we believe the risks relating to
dis-intermediation of our advertising services is relatively remote.
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Our revenue from digital marketing services remained relatively stable at RMB201.6 million
in 2021 RMB200.7 million in 2022. It increased from RMB200.7 million in 2022 to RMB288.8
million in 2023. The following table sets forth certain operating data of the digital marketing
services for the periods presented. All metrics are prepared based on the records of our internal
business system:

For the year ended December 31,

2021 2022 2023
Number of clicks per year (million) . . . . .. .. 331.5 327.9 415.8
Number of displays per year (million). . . . . .. 38,239.4 38,927.8 44,524.5
Click-through rate” (%). . . .. .. ........ 0.9 0.8 0.9

Note:

(1)  Click-through rate equals the number of clicks per year divided by the number of displays per year.
Online Games Publishing Services

We recommend users online games from third-party game content providers by using our
Easou Recommendation Engine, which enables us to study the users’ behavior and analyze and
predict their gaming preferences in order to precisely and accurately recommend suitable games.
Under our cooperation with third-party game content providers, they are mainly responsible for
providing online games contents, while we are primarily responsible for recommending them to
users on our proprietary platforms and external channels by attracting the users to download and
install the games Apps on their mobile devices. We primarily charge game users for their in-game
purchases of virtual items or share the income from users with third-party channels.

We have a series of operational procedures in place for online games publishing services that
cover the introduction, evaluation, launch and management of the games. With a focus on game
genres that include SLGs and female-oriented games, we closely follow the development of the
gaming industry in order to identify potential games and determine whether they can be introduced
for full evaluation. We preliminarily screen the games with their expected number of users and life
cycle, and generally conduct a comprehensive evaluation of such game, which mainly covers
various metrics, including game design, game-user interaction and user payment rate, among
others, before we decide to officially publish it. We employ a team of game specialists to review
the overall structure and playability of each game and provide thorough review on each game we
plan to publish. We normally start the game test leveraging the user traffic on our platform. Then,
we liaise with one or two publishing channels to randomly engage a small number of game users
for beta testing. We collect feedback from game users and work with game content providers to
further improve the game. The improved version will subsequently be put into small-scale beta
testing. We also observe and analyze game users’ in-game behavior during testing to predict the
popularity of the game. We subsequently publish the new games that have passed our evaluation to
the market, and continuously collect and analyze the user behavior data. For some games we
publish, we share the income from game users’ top-up with game content providers based on
agreed-upon proportion. We also charge the users for their in-game purchases of virtual items, and
then share a portion of the income with the third-party game content providers in some games.
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We provide online games publishing services primarily through a joint operation model (¥i#E
#5). Under this model, third-party game content providers generally offer game clients, game
update packages, customer service systems and other necessary resources, while we primarily
recommend online games to suitable users by providing our platform use rights, advertising space,
payment systems and other platform services. We primarily rely on the joint operation model to
operate our online games publishing services to reduce any risk of failure to develop an online
game, which may incur substantial game development costs. This model allows us to focus on the
selection of suitable games and the recommendation of such games to suitable users by leveraging
our existing technology and traffic advantages. In some cases, we also cooperate with third-party
game content providers through an exclusive agency model (#ft#X), under which we have the
exclusive right to conduct all of the marketing and promotion activities for the game. Under this
model, we are also responsible for operation and server maintenance of online games, in addition
to recommending online games to suitable users. For the games under joint operation model or
exclusive agency model, game content providers are responsible for applying for ISBN review for
the games to be published in China’s domestic market. We generally determine whether to use the
exclusive agency model or the joint operation model according to the specific characteristics of the
games we publish, such as the genres of the games, the intended target user group and publishing
channels.

We have built close relationships with third-party game content providers and have an
in-depth understanding of the gaming industry with a team of qualified professionals in our game
publishing business. As of December 31, 2023, we had accumulatively cooperated with
approximately 30 online game developers since our commencement of online games publishing
services in 2013. In practice, online game content providers are required to provide warrants on
the ownership of the underlying intellectual property rights of their online games when we
establish cooperation relationship with them. They authorize us to publish their games on agreed
online channels, such as third-party advertising channels, mobile game platforms and App stores.

For game distribution and promotion, we leverage the user traffic not only on our platform,
such as Easou Reading App Series, but also through cooperation with external channels, such as
Douyin ($#}%%). We generally start the promotion of these games through our proprietary platform
on a trial basis before expanding it to suitable external channels. We are normally permitted by
third-party game content providers to officially launch a new online game on multiple channels,
including our proprietary platforms and external media channels. We cooperate with external media
channels under two arrangements, namely, advertising traffic arrangement or channel operation
arrangement. Under the advertising traffic arrangement, we purchase placement space to place our
game advertisements on such channels and they charge us fees for advertising service. Under the
channel operation arrangement, we collaborate with major App stores or online game companies to
jointly promote and distribute the online games on their channels. Game users make top-up
payments on these channels, and these channels then withhold a portion of the top-up amount
based on a predetermined proportion and transfer the remaining balance to us. During the Track
Record Period, we used the advertising traffic arrangement with external media channels to publish
the online games that we collaborated with game content providers through a joint operation
model. Under the channel operation arrangement with external media channels, we only published
the Age of Empire, which was an online game that we collaborated with the game content provider
through an exclusive agency model.
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With respect to our online games publishing services, we primarily focus on SLGs and
female-oriented games and accumulated a wealth of experience in publishing these online games.
In terms of SLGs, according to Analysys, core user loyalty is relatively high and these games tend
to have longer life cycle, which is conducive to prolonging user loyalty. Moreover, while the
initial customer acquisition cost for SLG is generally higher than other types of online games,
once a core user group is established, SLGs tend to have stronger financial performance.
Considering these advantages, we began to publish this game genre in 2016. Not only did we
accumulate abundant operational know-how, but we also recorded stable revenue from this game
genre before we temporarily suspended our online games publishing services in 2020. In addition,
we focus on publishing female-oriented games primarily because, according to Analysys, (i) the
costs of female-oriented game products tend to be lower than male-oriented game products; (ii) the
number of female online game users has been increasing in recent years; and (iii) the capability of
female users to pay for online games has been stronger than anticipated. Female-oriented games
became popular in 2018 and has been a new industry hotspot, according to Analysys. In order to
adapt to the changing market dynamics, we launched our first female-oriented game, the Bold and
the Beauty, in 2019, and accumulated large amount of female user behavior data, which enabled us
to analyze, study and accurately predict their preferences. Leveraging our sophisticated experience
in publishing female-oriented games and SLGs and our evolving technical capability, we will
continue to explore the potential of female-oriented games and SLGs, and expand our online
games genres to RPG, MMO and cards.

In order to ensure a healthy environment for our game users, we have designed and
implemented procedures to limit the playing time of our game users who are minors, and we
continuously to closely monitor the latest regulatory changes. According to the Notice on
Preventing Minors from Indulging in Online Games ( B Ik A BUE AN TUR AR SR04 1) ) issued in
2019, we discouraged our game users who are minors from playing more than three hours per day
during statutory holidays and from more than 1.5 hours per day at other times before September 1,
2021. To comply with the Notice of Further Imposing Strict Administrative Measures on
Preventing Minors from Indulging in Online Games (B #E— 25 g B HY)E B 1E A A ATk 4%
WK ), since September 1, 2021, our game users who are minors are only allowed to play
our games from 20:00 to 21:00 on Friday, Saturday, Sunday, and during statutory holidays. See
“Regulatory Overview — Regulations Relating to Online Games — Anti-addiction System and Minor
Protection” in this document.

We temporarily suspended our online games publishing services in June 2020 to further
optimize our business structure and streamline our operations, considering the change in China’s
regulatory environment of online games market. We ceased the publishing and operation of a
majority of our games and reduced the headcount of our online game team. According to
Analysys, China began to strength its regulations on online games industry in March 2018 and
subsequently published a series of regulations and policies relating to online games. According to
Analysys, the number of international standard book number (“ISBN”) issued for new games was
9,368, 2,105, 1,570, 1,405 and 755 from 2017 to 2021, respectively, which demonstrated that
China’s regulatory environment of online games market was becoming stricter during this period.
Beginning in July 2021, China tightened its ISBN policy for game developers and did not release
any ISBN for new games until April 2022. Please see “Industry Overview — Online Games
Industry in China — Overview” in this document for details.
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In anticipation of the gradual loosening of the regulations in 2022, we began to resume our
online games publishing services in December 2021 and continued our focus on publishing SLGs
and female-oriented games with our retained core team members. According to Analysys, China
resumed its release of ISBN for new games in April 2022. In 2022 and 2023, the number of ISBN
issued for new games was 512 and 1,075, respectively. In February 2022, we launched a game
called War and Soldiers (FAY$H M) in China’s domestic market, which already had an ISBN
(ISBN 978-7-498-06347-2) that had been issued to a game content provider in March 2019 and we
were authorized by an authorized company of such game content provider to publish this game in
China. As advised by our PRC Legal Advisers, the launch of an online game with an existing
ISBN does not require us to reapply for a new ISBN and our Group has complied with the
relevant PRC laws and regulations in connection with the launch of War and Soldiers. In October
2022, we officially launched our first overseas online game, Civilization (3X#), in the United
States, Germany and Italy. In addition, in 2023 we started the beta testing of three games: (i)
Kyoto Shopkeeper (HUESK%4E) in the overseas markets in March 2023; (ii) The Legend of
Ninja (Z#{#4) in the domestic market in May 2023; and (iii) The Awakening of Super
Saiyan (EEEHEE) in the overseas markets in November 2023. We began to generate revenue from
these games in the same year. Subsequently, we officially launched The Legend of Ninja in the
domestic market in July 2023 and The Awakening of Super Saiyan in the overseas markets in
December 2023. Since the beta testing result of Kyoto Shopkeeper in the overseas markets was
below our expectation, we subsequently suspended its promotion as of the Latest Practicable Date.
According to Analysys, the revenue of China’s online game enterprises in the overseas markets
increased from US$9.6 billion in 2018 to US$16.4 billion in 2023, representing a CAGR of 11.3%.
It is expected to grow from US$17.5 billion in 2024 to US$20.9 billion in 2027, representing a
CAGR of 6.2%. We intend to expand our online games publishing services in the future. We plan to
launch two to three new games in overseas markets in 2024 and had started the testing of two games
as of the Latest Practicable Date. As of the Latest Practicable Date, we had entered into game
cooperation agreements with the relevant game content providers of the aforementioned online
games and started to conduct trial operation or beta testing of these games. Please see “— Our
Business Strategies” in this section for further details.

As a result of the temporary suspension of our online games publishing services, the cost and
expenses related to the operation of our online games publishing services decreased accordingly,
which enabled us to avoid incurring substantial operating expenses for the online games publishing
services business during the period when China suspended its release of ISBN for new games and
to re-allocate our existing corporate resources. For instance, we adjusted the functions and
responsibilities of the core team members of our online games publishing services by shifting their
responsibilities to cover certain aspects of our online reading platform services and digital
marketing services in addition to their daily responsibilities of monitoring and updating the
development of China’s online games market. Certain of the working skills and responsibilities of
our online games publishing services, online reading platform services and digital marketing
services are generally similar, which require our staff to be familiar with the procedures of
promotion and marketing. Therefore, our core team members of our online games publishing
services can be easily shifted to our digital marketing services. Leveraging these measures, we
were able to optimize our business structure and streamline our operations.

Historically, we have successfully brought several online games to the market, such as Age of
Empires (7 EH4) in 2016, The Bold and The Beauty (EJLIIE%EA) in 2019. Campus Belle
Factory (#&f£# Lj%) in 2019, War and Soldiers (FKAHmILAE) in 2022 and Civilization (3CH)
in 2022. We believe that the successful publishing of such online games laid a solid foundation for
our continuous operation and further expansion in the online games publishing industry.
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The table below sets forth the key operation metrics of major online games that we published
during the Track Record Period:

For the year ended December 31,
2021 2022 2023

Online Games Publishing Services"

The Bold and The Beauty (BEIINFEEAN)
— Number of newly registered users (thousand) . . .. ........ - - -
— ARPPU per year (RMB) . . . . .. ... .. i - - -
— Average DAU (thousand) . . . ... ................... - - -
Age of Empires (FEt4)
— Number of newly registered users (thousand) . . .. ........ 23.7 - -
— ARPPU per year (RMB) . . . . . . . .t 714.5 - -
— Average DAU (thousand) . . . .. ....... . ... ... .... 1.0 - -
Civilization (XH8)
— Number of newly registered users (thousand) . . .......... - 243.7 428.5
— ARPPU per month (US$) . . ... ... .. .. .. - 66.3 177.9
— Average DAU (thousand) . . . .. ............... . .... - 3.4 3.6

Note:

(1)  We started the official operation of The Legend of Ninja (Z&{#77) and The Awakening of Super Saiyan (&
FFHEME) in the second half of 2023. Due to the limited period of operation, the operating metrics of these two
games were not comparable with other games, which were launched before 2023.

We temporarily suspended our online games publishing services in June 2020 to further
optimize our business structure and streamline our operations. Therefore, we no longer operated
the Bold and the Beauty after June 2020, and all the operating metrics of the game in 2020 were
calculated on a bi-annual basis. Due to our temporary suspension, we only retained a few of the
external channels to publish the game called the Age of Empires in 2021. We resumed our online
games publishing services in the four quarter of 2021 and officially launched our first overseas
online game, Civilization (3Z#]), in October 2022 in overseas markets.

Case Study — The Bold and The Beauty (ZIILEEXA)

Published in June 2019, The Bold and The Beauty (EVLIL#E%E3EA) game was one of the
most popular online games published by us in terms of revenue contribution. The Bold and The
Beauty is a female-oriented game featuring power and love struggles in the imperial palace. Based
on different scenarios in the story line, the game users can purchase their various makeup, clothing
and props. In addition, the game also offers various male characters for female game users to
choose to start a romantic relationship with.

During game playing, game users can gain access to online store to purchase clothing,
accessories and shoes to improve the images of the game characters. The online store also
provides special story plots for game users by selling exclusive cards (%) and game props to the
game users who would like to pay to improve the abilities of their in-game characters.
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The Bold and The Beauty game received market recognition after its launch, which was
evidenced by growing user base and high user engagement. In 2019 and 2020, the number of
newly registered users were 13.1 million and 2.4 million, respectively, and the ARPPU per year
were RMB253.6 and RMB450.1 for the same years, respectively. The average DAU were more
than 418,000 and 220,000 in 2019 and 2020, respectively. Due to our temporary suspension of our
online games publishing services in July 2020, we no longer operated this game after June 2020,
and all the aforementioned operating metrics in 2020 were calculated on a bi-annual basis.

Other Digital Content Services

We provide promotion services for digital content offered by third-party telecommunications
operators or other value-added content providers through our proprietary platform or third-party
channels, which include a large-scale Chinese news and information content platform. Other digital
content primarily includes music and ringback tones.

We provide other digital content services through either the channel cooperation model or the
content cooperation model. Under the channel cooperation model, we typically enter into channel
cooperation agreements with operators, pursuant to which such operators authorize our Company
to promote their digital content (such as ringback tones and music, among others) and recommend
to suitable users through our proprietary platform and other third-party channels we collaborate
with. In terms of our proprietary channel, we place digital content from the telecommunication
operators, such as music and ringback tones, on the pages of our proprietary products, such as
Easou Reading App Series and Easou HS Pages, by inserting links to the pages of the
telecommunication operators or placing promotional pages. In terms of other third-party channels,
we promote digital content from the telecommunication operators, such as music and ringback
tones, on suitable third-party channels in the form of promotion pages thereon. Users clicking on
these pages would be directed to the payment pages of the telecommunication operators to pay for
the relevant digital content. Our promotional services connect operators with suitable users and
increase the promotion efficiency and revenue generated from users for the operators. These
operators generally charge the users and then share the income with us according to the
agreed-upon proportions based on the channel cooperation agreements. Under the content
cooperation model, we cooperate with operators by uploading the digital content resources, such as
ringback tones and music, among others, that we purchased to their platforms and these operators
provide such content to their users through various channels. After receiving income settlement
from the users, these operators will subsequently share such income with us based on agreed-upon
proportions.

Our other digital content services business that is different from our other business lines in
terms of (i) type of digital contents, being mainly ringback tones and music; (ii) cooperative
partner, being the telecommunications operators; and (iii) the arrangement of settlement that the
telecommunications operators generally settle with us after they receive income from their users
under other digital content services.
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OUR PLATFORM AND PRODUCTS
Our Platform

We built an online platform using our Easou Recommendation Engine to connect a wealth of
digital content covering online literature, online games, music and ringback tones. As an
independent digital content recommendation platform, we combine multiple algorithm models
based on different usage scenarios, which enable us to quickly extend new digital content scenario
applications to existing user base to achieve multiple and interactive monetization by utilizing our
user traffic.

Our platform allows us to offer cross-scenario digital content recommendation to various
participants, including digital content providers, media channels, users, advertising customers and
telecommunications operators, and allows them to interact with each other and achieve mutual
benefits. Leveraging our in-depth cooperation with third-party digital content providers, we provide
independent and neutral content recommendation services. Our Easou Recommendation Engine
enables us to identify users’ preferences and precisely recommend digital content, optimize our Al
algorithms through accumulating multi-aspect user behavior data, further increase user stickiness
and activities, and expand our user base. We leverage our user base and internet traffic thereunder
to operate our digital marketing services in addition to third-party marketing channels. Moreover,
our Easou Recommendation Engine allows us to offer cross-scenario digital content
recommendation services for users. For example, we use a multi-algorithm model to identify our
online literature users who are also interested in game products and place game advertisements
during the course of their reading. To maintain long-term relationship with telecommunications
operators, we connect their various digital content with, and recommend them to, our users by
leveraging our Easou Recommendation Engine and platform.

As a result, we established an intelligent recommendation platform for participates to
efficiently interact with each other and achieve mutually beneficial synergy among our various
business lines. The following diagram illustrates our online platform:

T Content Recommendation

Channels

Advertising Third-party
Platform @i AnP Channels

Behavior Data Reading APP

Application Scenarios

Easou Recommendation Engine

Data Inputs & Training

Data and Data Provider

i Music.
Lit 2
LAY Advertising Games RingbackTones More Data
Works
T T and Others
Literature CP Advertisers Game CP Operator/SP Data Provider
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We have the following major elements in our online platform:

e Data and technology: The scale and engagement of our user base generate extensive
data that we use to develop recommendation services which can cater to the preferences
of users and enhance their online experience. Our Easou Recommendation Engine
continuously optimizes its functions based on user data and technical innovations, which
enable us to develop and offer cross-scenario and multiple “data-people connected”
digital content recommendation services and marketing services for our users/customers.

e  Participants: Content providers, media channels, users, customers and operators are our
key participants in our online platform. We cooperate with a large number of content
providers, and our expanding user base with high engagement is also critical to our
business operations and growth. Our users are highly engaged.

° Content: We have a wealth of comprehensive digital content covering online literature,
games, music, and advertisements. As of December 31, 2023, our Easou Reading App
Series had an expansive literary library containing approximately 190,000 titles of
e-books and we published four online games.

° Monetization: We have innovative and multi-faceted monetization models, which are
seamlessly integrated with our services. These monetization models primarily include
subscriptions, pay per use, revenue sharing and advertising income. Our strong
monetization capability supports our long-term investments in Easou Recommendation
Engine and our application of such engine to more business scenarios. Through the
synergy of various application scenarios and the expansion of our recommendation
service scope, we are able to attract more content providers, users, advertising
customers and operators and thus, explore more monetization models, expand and
improve our online platform.

Our Proprietary Products

Our platform primarily consists of three types of proprietary products namely, Easou Reading
App Series, Easou H5 Pages and Win Ads, the details of which are set forth below:

Easou Reading App Series

We mainly rely on the Easou Reading App Series to conduct our online reading platform
services. As our flagship application, Easou Reading App was launched in 2013. Easou Reading
App provides a large number of genuine e-books with well-designed product functions featuring
personalized reading experience for our users, such as audiobooks and eye-care reading mode.

Easou Reading App E2} mainly consists of Easou Trend (#2%2), Easou Premium Selection (kf
#), Easou Library (73%f), User Benefits (JIFf##]) and My Homepage (F#IFE). We normally
display recent popular online novels in the Easou Trend, and recommend suitable online novels
based on our analysis on multi-aspect user behavior data and prediction of user preference in
Easou Premium Selection. Easou Library provides all-aspect book categories, such as mystery,
fantasy, history, cosmopolitan, science fiction and romance. On My Homepage, we display a
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top-up link and a premium membership upgrade link in a prominent position and provide
promotion and sweepstake activities, such as Spin to Win (3#E#}i#%) and Point Redemption (f&%>
SiH), to increase users’ engagement and enhance willingness to pay. We also offer manual and Al
customer service to our users.

We launched Easou Reading App Light Version E® in 2017 to cater to different user needs,
usage scenarios and expand our user acquisition channels. There are numerous literary resources
with multiple charging standards. Easou Reading App Light Version adopts similar modules as
those of our Easou Reading App with a variety of product functions, such as audiobooks.

Both Easou Reading App and Easou Reading App Light Version are App products that are
aimed at serving users who prefer to use Apps to read online literature. The basic functions of
Easou Reading App and Easou Reading App Light Version are similar, such as charging model,
member benefits and promotion activities. Our initial purpose of upgrading Easou Reading App
Light Version was to capture the continuing free-to-read trend in China’s online literature industry
and acquire more users. Therefore, we mainly regard this App as a reading platform which mainly
provide reading with advertising to maintain our competitiveness in China’s online reading
platforms. However, as the free-to-read trend continues to gain popularity, both of our Easou
Reading App and Easou Reading App Light Version have gradually become online reading
platforms that generate a majority of their respective revenue from reading with advertising as a
result of our response to the ongoing industry trend and users’ preferences. We adjust the length of
subscription duration and the price of subscription services on these two Apps from time to time
based on user feedback and industry dynamics. The price of paid reading resources is generally
determined by a combination of our mutual agreements with third-party content providers, user
feedback and industry dynamics and therefore, also fluctuates from time to time.

Easou HS Pages

Easou HS5 Pages is mainly designed for users who prefer to read online literature through
mobile browsers and webpages instead of an App. Easou H5 Pages offer similar literary resources
as Easou Reading App Series and serve as a supplemental channel for mobile-end users, who
prefer to read online literature through mobile browsers and web pages, allowing us to reach out to
users not covered by our Easou Reading App Series. We generally insert a pop-up link on Easou
H5 Pages to remind users to download our Easou Reading App. Easou H5 Pages can be easily
distributed by way of webpages, links and WeChat Public Accounts, which allow us to gain
exposure to potential users. Easou H5 Pages mainly consists of Easou Premium Selection (1),
Easou Library (/%) and Easou Free Novel Resources. During the Track Record Period, Easou H5
Pages primarily served as a channel for us to attract more users to our Easou Reading App Series
to read paid literary content and subscribe to our premium membership services, and we did not
generate any revenue from Easou H5 Pages under reading with paid services.
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The table below sets forth the range of unit fees that we charged our advertising customers
under reading with advertising for the periods indicated:

For the year ended December 31,

2021 2022 2023
(RMB) (RMB) (RMB)
Easou Reading App:
CPC. . e 0.17-2.71 0.22-2.55 0.23-2.60
CPM . . e 0.23-411.00 0.28-660.00 0.28-796.67
Easou Reading App Light Version:
CPC. . e 0.15-2.40 0.21-3.40 0.22-3.50
CPM . . e 0.25-436.14 0.26-342.00 0.26-460.00
Easou H5 Pages:
CPC. . e 0.40-0.45 0.40-0.45 0.40-0.45
CPM™® - - -
Note:

(1)  During the Track Record Period, we did not charge our advertising customers on the CPM basis for our
advertising services on Easou H5 Pages.

Win Ads

Win Ads is our proprietary intelligent advertising platform that serves as the core platform
for our advertising business under our online reading platform services business and our digital
marketing services business. We use Win Ads to serve our advertising customers under the online
reading platform services primarily to provide data support and assist us to generate placement
strategies to distribute their advertisements to the users of our proprietary products. We regard the
advertising business as a favorable approach to realize monetization of user traffic for those users
who have less willingness to pay. Meanwhile, we primarily use Win Ads to serve our advertising
customers under the digital marketing services to provide data support and assist us to generate
placement strategies for distributing their advertisements to downstream third-party media for
placement. With respect to reading with advertising and digital marketing services, we first
manually collect the needs of our advertising customers, such as the target user base, expected
click-through rate, the duration of placements and advertising budgets, among others. We then
input these needs to Win Ads and start small-scale testing to place the advertisements of our
advertising customers on our proprietary platform. Win Ads subsequently provides data support for
our marketing specialists to analyze the testing results, including the number of displays and the
number of clicks. Our marketing specialists subsequently establish suitable placement
advertisement models. They then match and distribute the advertisements of our advertising
customers to our proprietary products for placement for reading with advertising, or to suitable
third-party media channels under our digital marketing services business. Finally, during the
placement of advertisements, Win Ads also collects the placement effect data provided by the
third-party channels and provides data support for our marketing specialists to analyze in order to
generate optimization suggestions for future placements. This enables us to satisfy the needs of our
advertising customers that cannot be met with the existing user traffic on our proprietary products
by matching them with external third-party media channels.
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Win Ads is primarily composed of three core modules: DSP, SSP and an algorithm strategy
system. DSP system mainly facilitates upstream advertising customers to record their advertising
demands, which will be sent to the algorithm strategy system. SSP system mainly manages the
advertising space and resources of the downstream cooperative media, and analyzes the data of
each advertising space, which will be sent to the algorithm strategy system for further analysis.
Our algorithm strategy system is a key component of Win Ads, which is built on several
recommendation algorithm models according to the demands of advertising customers and the
characteristics of advertising space available on media channels. Our Win Ads enables us to
precisely present advertisements to the target users/customers. For details, please refer to
“— Digital Marketing Services” in this document.

Win Ads also has anti-click fraud functions. Specifically, it records all users’ click data. For
the same user, only the clicks within a normal click threshold (i.e., three clicks on the same
advertisement per day per user) are confirmed as true clicks and those clicks beyond the normal
threshold are subsequently filtered out. During the Track Record Period, we neither provided any
incentives or rebates for advertising customers or third-party media channels nor received such
incentives or rebates from these parties.

TECHNOLOGY

Our Al-based recommendation technology is the foundation that empowers all of our
businesses. We are committed to continuously improving the Al-based recommendation technology
and have adopted a variety of Al algorithms that integrate such technologies, including machine
learning and deep learning with digital content and user behavior features. Through our dedicated
R&D efforts in Al-based recommendation technology, we have developed Easou Recommendation
Engine.

Intelligent Recommendation Engine

We primarily rely on our Easou Recommendation Engine as our core technology tool to apply
to each of our “data-people connected” business lines. Since our inception, we have substantially
developed and continually enhanced such intelligent recommendation engine. Our sophisticated big
data analytics capabilities enable us to collect, analyze and study the characteristics and behaviors
of our users and apply to our different business lines. Our Easou Recommendation Engine also
conducts sophisticated data mining on characteristic data of content, such as literature content or
game content. Our Easou Recommendation Engine consists of six layers, which cover the aspects
of real-time data collection, data mining processing, user profiling, multi-algorithm model
recommendation and multi-product applications, among others.
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Below is a diagram illustrating the overall structure of our six-layer Easou Recommendation
Engine:

p
. . oo . B ... s 1
L e e
.
) *
API L Recommendation Service Other Business Service Dispatch Module
ayer Dispatch Module (e.g. Search, Underlying Information, Reading, Payment, etc.)
.
e
. . Nginx Multi-Product A/B-Test Integration of Multi-Algorithm + Real-time, Recent and
Strategic Service Layer Services Dispatch System Historical Recommendation Integration Dispatch Module
.
s A
. A Real-Time
Algorithm Model Layer CF (KNN)|LR ~ LDA ~ SVD| ALS | GBDT | Item2Vec | Deep Learning ~ BERT | po.onmonqoon Algorithm
\ J
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Content Mining Behavior Characteristics of Users
Data Mining L Illegal Content Content Denoising Behavior Behavior Interests and
ata Mining Layer Check and Processing — Scenarios Time Slots Preferences
Natural Language Image Tag System Population Payment Item
\ Processing Processing S Statistics Characteristics Correlation /
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Gistributed Content Storage Computing Platform & Distributed Log Storage and Computing PlatforQ

Underlying Data Layer

Notes:
(1)  We intend to expand our application layer to cover other application scenarios in the future.

(2)  We plan to use AIGC to generate digital content in our underlying data layer.

The bottom layer (Layer 1) consists of content data, including online literature,
advertisements, online games and other digital content such as music and ringback tones. The
middle four layers consist of various program engines that integrate the content data and user
behavior data and provide relevant content to the suitable users. The top layer (Layer 6) is the
user-interface layer, which is the carrier of the data generated by the user behavior while he/she
accesses and uses the content. These six layers are interdependent from each other and together
form our Easou Recommendation Engine. The details of each layer is set forth below:

e  Layer 1: Data Collection. We collect user behavior data primarily in real time from our
products through user logs and extract the relevant content from our content providers.
We also extract characteristic data from content, such as literature content and game
content. AIGC is also our key expansion direction in the underlying data layer in the
future, through which we are able to generate digital content automatically. We
subsequently generate the data to be used in our data mining at Layer 2.
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e  Layer 2: Data Mining. Our data system intelligently conducts data mining in order to
collect (i) the characteristics of user behaviors based on system study on users’ scenario
usage time slots, preferences and payment methods, among others; and (ii) the content
extractions after a series of processing in illegal content check, content denoising,
natural language and image and tag system. We apply the results of our data mining to
our algorithm models at Layer 3.

® Layer 3: Algorithm Model. Based on open source codes in machine learning and deep
learning, we developed our proprietary multi-algorithm models, such as the collaborative
filtering algorithm, Item2Vec algorithm and GBDT, among others. We use these
multi-algorithm models to our strategy service at Layer 4.

e Layer 4: Strategy Service. We primarily utilize Nginx service, A/B-Test system,
dual-product dispatch and integration of multi-algorithm combined with real-time, recent
and historical recommendation models. We insert these algorithm models in our API
models at Layer 5.

e Layer 5: API. We have developed various application modules and have adapted our
application modules for the purposes of providing other services, such as payment and
search. We choose the application modules suitable to each of our business lines and
adapt these application models to difference usage scenarios at Level 6.

e Layer 6: Application. We have successfully developed a series of mobile applications,
HS5 Pages, advertising SDK and other products to diversify content presentation.

We consistently review and optimize our Easou Recommendation Engine on regularly and
continue to iterate our engine as our business develops. We also closely track the leading academic
research publications in the field of machine learning and deep learning and apply these results in
the development and enhancement of our Easou Recommendation Engine.

Algorithms of Intelligent Recommendation Engine

Our Easou Recommendation Engine is built based on a series of Al recommendation
algorithms, including the ensemble algorithm model based on Gradient Boosting Regressor Tree,
deep learning recall algorithm model and sorting algorithm mode based on TensorFlow. In the
process of integrating deep learning into the aforementioned recommendation algorithms, we also
introduced BERT, an advanced deep learning natural language processing algorithm, into the
content analysis of Al-based recommendation technology, which is used to calculate the linguistic
representation features of book content in order to improve the accuracy of pre-trained book
classification. We have adapted and optimized the generic technologies in conjunction with various
application scenarios, the details of which are set forth below:
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Application to Our Different Business Scenarios

Our Easou Recommendation Engine uses multiple Al algorithm models to meet various user
needs under different usage scenarios. Based on our extensive data collection, deep data mining,
continuous algorithm optimization and evolving strategy services, we are able to accurately predict
users’ preferences and recommend suitable content to users.

Since variables in each of our business scenarios are relatively large, which require different
recommendation strategies, we have developed a series of rich Al algorithms to apply to each our
business lines. Across our four business lines, we have widely applied recommendation technology,
data distributed storage technology, data capture, processing and analysis technology, service
availability technology based on high concurrent access and search technology, and plan to
increase the depth of application of these technologies. The details of the application of our Easou
Recommendation Engine in our four business lines are set forth below:
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Online Reading Platform Services

We develop and utilize multiple algorithmic models to continuously improve the technical
capabilities of our Easou Recommendation Engine and apply such engine to the entire business
process of our online reading platform services.

In terms of algorithm model, our multi-algorithm model mainly consists of collaborative
filtering recommendation algorithm (& EEHERST L), recommendation algorithm based
on content similarity (FARAEMRIHERERL), popularity recommendation algorithm (A7 EE i
#7%), hybrid recommendation algorithm based on integrated learning (F£jit 5 AUEE S TR A H L)
and hybrid mode recommendation algorithm based on deep learning (3 525 AH B 1 1R A5 A5 Uik
FE5E%). Among them, collaborative filtering recommendation algorithm can mainly grasp the
changes of the users’ interests at different times and thus provide better recommendation results.
Recommendation algorithm based on content similarity is mainly used to solve the problem of
inability by the collaborative filtering algorithm to make collaborative recommendation for new
content without first obtaining the corresponding user behavior. Popularity recommendation
algorithm is mainly used to solve cold start problem for new users. Cold start refers to the
problem that we do not have a large amount of user behavior data and cannot accurately use the
recommendation algorithm based on user behavior to make recommendations when we design the
recommendation algorithm for new books. Therefore, we generally focus on content-based
recommendation algorithms for new books to solve such problem. The hybrid recommendation
algorithm based on integrated learning (especially the gradient boosting decision tree) combines
user-related characteristics, such as display, click and subscription, as well as category/genre
preference and willingness to pay, which enhance the fitting ability of logistic regression to
non-linear distribution to better form recommendation solutions for wusers. Hybrid mode
recommendation algorithm based on deep learning mainly refers to using this algorithm to further
optimize the results of the advanced life support algorithm on the one hand, and train the user
usage behavior, predict the user subscription behavior and directly generate the recommendation
results on the other hand.

We set forth a flowchart below to present the application of Easou Recommendation Engine
in our online reading platform services:

Easou Recommendation Engine

\ \ \ \
« Capture and store « Full-text scan + Content data mining « Users’ behavior data
*+ Pressure detection « Compute popularity analysis
and content relevance « Content
recommendations

Users’ Browsing
Books | E-book Content Launch of New o : Users’ Payment or
E-book Entry =1 Review E-books Subscription a"dJ Advertisement View

Reading

In terms of the business process of our online reading platform services, our Easou
Recommendation Engine mainly covers e-book entry, e-book content review, launch of new
e-books, users’ browsing, subscription and reading activities, as well as users’ payment or
advertisement view. The main technological engine modules used in these steps include distributed
data storage technology, data processing and analysis technology, and service availability
technology based on high concurrent access.
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° Step 1: E-book entry

E-book entry involves the storage and timely update of the chapter contents of a large
number of e-books. We adopt distributed storage cluster and directed scraping technologies to
automatically capture and store e-book data, and conduct automatic pressure test according to
the differences of the website interfaces of third-party content providers to ensure timely
content update. We have successfully realized the fully automated process of e-book entry.

° Step 2: E-book content review and analysis

We generally conduct an automated full-text scanning of all e-book content through the
content review system to identify the content that may be pornographic, obscene or
defamatory, or would incite violence, endanger the national security, or contravene national
interest, and automatically mark suspected harmful content. The flagged content enters
manual secondary review. At the same time, the content that passes our automated content
review system enters into our e-book store for pre-launch. For details, please refer to the
paragraph headed “— Content Monitoring” in this section.

° Step 3: Launch of new e-books

We process and compute the popularity and content relevance of new e-books. In this
step, we apply scraping technology to obtain the popularity of new e-books in terms of their
rankings on other popular literature platforms, and conduct data mining of the e-book content
through natural language processing technology to calculate the relevance of new content to
the content of historical books on our platform. We compare the interests and preferences of
our existing users with the new e-books, obtain the calculation results of interest relevancy,
incorporate the calculation results into our prediction of users’ interests and preference in
e-books, and finally recommend the new e-books to suitable users. In addition to the same
engine models mentioned above, we also utilize Al-based recommendation technology in this
step.

° Step 4: Users’ browsing, subscription and reading

We generally classify our users’ usage status into four main categories based on the
depth of their exposure to our literary content, namely, no-action users, light users who
generate a small number of clicks or subscriptions, deep users with clicking, subscribing,
reading and other behaviors and search users. Our Easou Recommendation Engine provides
personalized modeling recommendations according to different user status. In addition,
according to the users’ willingness to pay, we place advertisements in the recommendation
process for each of the above four categories of users. In addition to the same engine models
mentioned above, we also utilize Al-based recommendation technology and search technology
in this step.
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° Step 5: Users’ payment or advertisement view

With respect to reading with paid services, when the user reads the paid content, our
pop-up link generally directs the user to external third-party payment system, such as WeChat
payment and Alipay, and we charge the user for the paid content. With respect to reading
with advertising, we display advertisements to users during the course of their reading in
multiple formats and obtain advertising revenue from advertising customers when users
browse or click on such advertisements. We primarily rely on our proprietary advertisement
platform, Win Ads, to provide data support, assist us to generate placement strategies and
display advertisements to users. Leveraging our data collection and analysis capabilities and
our Easou Recommendation Engine, we collect and record advertisement placement needs of
the advertising customers, analyze advertisement spaces available on our proprietary products,
and combine with our user behavior data analysis to display suitable advertisements to the
users under reading with advertising. For more details of the application of algorithm models
used in advertising, please refer to “— Technology — Application to Our Different Business
Scenarios — Digital Marketing Services” in this section.

Digital Marketing Services

We primarily rely on our proprietary advertisement platform, Win Ads, to conduct our digital
marketing services. Leveraging our data collection and analysis capabilities and our Easou
Recommendation Engine, we collect and record advertisement placement needs of the advertising
customers, analyze advertisement spaces provided by third-party media channels, and combine
with our data analysis to provide suitable advertisement spaces on third-party media channels for
our customers. Unlike reading with advertising under our online reading platform services business
where we display advertisements on our proprietary platforms, we assist our advertising customers
to place their advertisements on third-party media channels under our digital marketing services
business. For advertising services with advertisement display on our proprietary platforms, please
refer to “— Our Business Model — Online Reading Platform Services — Reading with Advertising”
in this document.

Specifically, in the DSP system, advertising customers can set the target user base, display
geography, display operating system and their other preferences of their advertisements on the
platform. We collect and record the demands of advertising customers and send them to the
algorithm strategy system. In the SSP system, we collect and record the advertisement space
resources available on third-party media channels, which we collaborate with, and send the data
analytical results to the algorithm strategy system. The SSP system manages the advertising space
resources available on the downstream cooperative media and conduct data analysis of such
available advertising space and user behavior data reached by the advertising space historically.
The system then analyzes the data to determine the acceptance level of users for certain types of
advertisements, and forms user behavior data and sends to the advertising algorithm strategy
system. The algorithm strategy system, which integrates and analyzes by combining the needs of
advertising customers and advertisement space resources available on media channels, uses
machine learning to build multiple algorithmic recommendation models to match advertising needs
with suitable advertisement space so that we are able to present the advertisements to suitable
users. The technology modules that we use in connection with this business line mainly consist of
recommendation technology, data distributed storage technology, data crawling, processing and
analysis technology, and service availability technology based on high concurrent access.
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We set forth a flowchart below to present the application of Easou Recommendation Engine
in our digital marketing services:

Proprietary Advertisement Platform — Win Ads \

Ads Placements Prop_rietary Platforms and
Third-party Platforms
Ads Demand
Users’ T
tivit 1
Algorithm Strategy System aﬁ;ﬁ;y @ | P:;r:y :

R

Analysis & N -
" Matchin Suitable
Needs of Advertising ﬁg Advertisement Space \

Online Games Publishing Services

Leveraging our Easou Recommendation Engine, which we used in connection with our online
reading platform services, we launched online games publishing services in 2013. The user
behavior data used in our online games publishing services are generated from our existing user
data under our online reading platform services. In particular, we conduct behavioral analysis
based on the user data on Easou Reading App Series. Based on the results of our analysis, we
select certain games that our users may be interested in during different time periods based on a
series of criteria, such as the types of games, users’ willingness to participate, and their
willingness to pay. We then enter into preliminary negotiations with the eligible game content
providers. Subsequently, we provide trial games for the users on Easou Reading App Series. Based
on our analysis of the user behavior data collected during the course of these trial games, we
select the games which we believe have strong performance in trials and publish them on our
proprietary platform and other third-party channels. After users start to play the game, we generate
user feedback in time through the collection and analysis of user behavior data, and improve and
refine our operation by continuously optimizing in-game user experience. The technology modules
that we use in connection with this business line mainly consist of recommendation technology,
data distributed storage technology, data crawling, processing and analysis technology, and service
availability technology based on high concurrent access.

We set forth a flowchart below to present the application of Easou Recommendation Engine
to our online games publishing services:

Easou Recommendation Engine

(Evaluation of Games) Proprietary Platforms and
. Selected Third-party Platforms
Games| Preliminary . Final Game games R
Screen of Game Trial —>| BetaTest [—* N e — (
G Evaluation Publishing 3rd
ames 1
Party
wem |

Games || Data and
in trial Feedback

Proprietary Platforms and
Third-party Platforms

(T
poad
| Pay
wew |
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Other Digital Content Services

We also apply our Easou Recommendation Engine in connection with our other digital
content services. Similar to the approach we adopted in our online games publishing services, we
analyze the content from telecommunications operators or other digital content providers, such as
music and ringback tones, conduct behavioral analysis based on the real-time user data and predict
users’ content preferences. Leveraging our Easou Recommendation Engine, we precisely and
accurately recommend digital content to suitable users through our proprietary platform and other
third-party channels we collaborate with. In practice, we place the digital content from
telecommunication operators or other third-party value-added content providers in our proprietary
platform or third-party channels. We then present the digital content to users according to the
calculation of popularity and adjust the recommended content in real time according to the user’s
click behavior. The technology modules that we use in connection with this business line mainly
consist of recommendation technology, data distributed storage technology, data crawling,
processing and analysis technology, and service availability technology based on high concurrent
access.

We set forth a flowchart below to present the application of Easou Recommendation Engine
in our other digital content services:

Easou \ Suitable Users on
. ’\Rﬂingbacks Recommendation Engine Prop-rietary Platforms and
* Musics Suitable content Third-party Platforms
- Others « Behavioral Analysis
+ Predicting Users'
+ Recommendation aotty
_/

INFRASTRUCTURE

Our network infrastructure is designed to satisfy the requirements of our operations, to
support the growth of our business and to ensure the reliability of our operations as well as the
security of information on our platform. We continue to develop our platform to offer users and
customers an effortless and seamless using experience, and at the same time to enhance its
reliability and scalability. We focus on proprietary infrastructure construction and upgrade and to
the extent additional infrastructure is needed, also partially utilize third-party infrastructure to
improve the stability and comprehensiveness of our services.

Research and Development

Our R&D efforts primarily focus on improving our Easou Recommendation Engine structure,
exploring the application of advanced technologies, improving the user-friendliness of our existing
service offerings and designing technical structures for our new services. We have a team of
experienced engineers and specialists who are based mostly in Shenzhen and Beijing, China. As of
December 31, 2023, our R&D team consisted of 64 members, among whom, over 30 had more
than eight-year experiences.

Our R&D expenses primarily consist of salaries and benefits of our R&D personnel and

broadband and maintenance expense. We expense R&D costs as they are incurred, except for the
costs relating to certain internal-use software.
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Cloud Services

We primarily utilize our proprietary infrastructure, including computers, storage and servers,
and purchase infrastructure operators’ services, including cabinets and bandwidth services. We also
contract a small portion of our cloud services with Ali Cloud. Our cloud service agreement with
Ali Cloud operates on an annual auto-renewal basis, unless terminated by either us or Ali Cloud
within a certain period prior to the renewable date. The next renewal date is November 9, 2023.

Stability

We have dual back-up solution for our systems infrastructure, which, is used for online
redundancy deployment of the services and data, which enables us to detect system failure and
activate online redundant backup services or data on the one hand, and is used for the backup of
important data across cabinets and server rooms to restore data and services when needed on the
other hand. We have multiple layers of redundancy to ensure the reliability of our network.

Servers

We primarily rely on our servers located in Qingdao, Shandong Province and Ali Cloud
service for our data processing and daily operations. A majority of our servers are in internet data
centers in Qingdao. We typically enter into server escrow agreements with these internet data
centers who lease racks and broadband, and provide maintenance services to us. We believe that
our existing facilities are sufficient for our current needs, and we will obtain additional facilities,
principally through expanding our proprietary servers and our cooperation with Ali Cloud, to
accommodate our future expansion plans. All of our data related to user information and device
information stored in the third-party servers are encrypted. The server hosting service providers,
such as Ali Cloud are responsible for deploying security prevention and control mechanisms,
including encrypted access, IP whitelist, access control and instance disaster recovery, among
others.

Distributed Architecture

We have established our network infrastructure in distributed architecture, which involves the
storage of data in different networked computers in various locations. We achieved distributed
architecture through our successful transition from the traditional software and hardware integrated
solution. This model allows us to efficiently manage billions of pieces of data while storing data
on ordinary servers that are easily scalable. Our distributed architecture enables users in the PRC
to gain fast access.

DATA PROTECTION AND CYBERSECURITY

Sufficient maintenance, storage and protection of user data and other related information is
critical to our business. We consider the protection of users’ personal privacy to be of paramount
importance. To ensure the confidentiality and integrity of our data, we maintain a comprehensive
and rigorous data protection regime.
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Data Protection Measures

Our App users may provide us with certain of their personal data that can be used by us to
provide functions on the platform, including their phone number, profile photo, nickname, as well
as the subscription and payment records of our users who purchase our reading with paid services,
among other things. According to the PRC Personal Information Protection Law and other relevant
rules and regulations, personal information processor must, among others, obtain users’ consent
before processing their personal information. The behavior data, such as browsing and search
history and behavior habits, is considered as personal information under the above relevant rules
and regulations. Specifically, behavior habits for online literature refer to encoded vector data
extracted from user subscription, reading, payment and other behaviors. As such, our privacy
policy provides that the behavior data is used to provide personalized content and services, and we
obtain users’ explicit consent by asking them to click on the privacy policy. Furthermore, we also
provide users with separate notice for them to allow or not allow us to track their activities across
other companies’ Apps and websites based on Apple’s ATT Policy. Based on the foregoing, we are
fully compliant with the aforementioned relevant rules and regulations. We have implemented a
strict user privacy policy and updated our policy on a regular basis to reflect the regulatory
developments of personal data in China. We only request to collect minimum personal data to the
extent necessary for our services when users register their account(s) on our platform.

Users may choose to browse or search on our platform without providing their personal data
to register. We take reasonable and feasible measures to avoid collecting irrelevant personal data
for the services we provide. We store all users’ personal data in China and limit the data retention
time to the minimum period necessary for the purpose as agreed by users. In addition, we attach
great importance to the protection of personal information of minors. We require minors to obtain
the consents of their parents or other guardians when they create their own accounts on our
platform. Although we generally do not classify our literary content by age group, we have a
comprehensive content monitoring system to identify and block literary content relating to
pornography, violence and political sensitivity according to the applicable laws and regulations in
China. Please refer to “— Content Monitoring” in this document for details. On our platform, we
offer a specialized reading mode for minors to strengthen the protection of minors. Our users can
choose to use the reading mode for minors, and when a minor chooses this mode, he/she will be
offered a selection of minor-friendly literary content to read, such as literary classics and historical
stories. We also require parents or other guardians of the minors to connect their mobile phone
numbers to the minors’ accounts on our reading platforms to supervise their reading behavior
under this mode.

We dedicate significant resources to developing and implementing programs designed to
protect user privacy, promote a safe environment and ensure the security of user data. We have
established a comprehensive security system consisting of cloud firewall, security components and
bastion host to provide network security. We have implemented the following measures to
safeguard the security of user data: (i) our system requires user authentication and authorization
for access to our platform; (ii) we use encrypted transmission technology to ensure that the data is
protected from eavesdropping and stealing during transmission, and prevent illegal tampering; (iii)
we prevent unauthorized data traffic from entering and leaving the system by establishing border
firewalls and internal firewalls; (iv) we conduct regular security vulnerability scans to identify and
patch existing vulnerabilities in a timely manner; (v) for sensitive information and data files in our
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system, we set up restrictions for access rights to ensure that only authorized users or network
addresses can access them; and (vi) we conduct threat detection and alerting activities regularly,
and we detect and prevent security threats in a timely manner by monitoring data such as emails
and system logs in real time. We also hold training for employees to raise their awareness of
internet and data security. We also have a data security team of engineers and technicians
dedicated to protecting the security of our data. We use multiple methods to encrypt data and use
encrypted transmission and storage of user data. In addition, we have established a backup
mechanism for user data.

We obtained the network security protection certificate (grade 3, certificate number:
440322-13776-00001). To ensure data security, we have established stringent internal policies
under which we grant classified access to confidential data only to limited employees with strictly
defined and layered access authority. We strictly control and manage the use of data across our
various departments. We have established a set of policies to manage our software, servers, data
centers and other network facilities. We have implemented the System Operation and Maintenance
Management Policy to manage machine rooms and servers. Under this policy, (i) personnel in
charge of computer room are required to regularly inspect the hardware equipment and facilities in
the computer room to ensure their effectiveness; (ii) relevant records ought to be established and
properly maintained, including entry and exit registration, equipment registration, equipment
inspection and major fault record and (iii) unsecure software, USB drives, and mobile storage
devices are not allowed to be used, and virus detection is required to be conducted before using
such devices. In addition, we have also implemented the Business Continuity and Disaster
Recovery Management Plan, which specifies the person in charge, the process and time limit for
recovering the system, and plans to avoid system disruption.

We have appointed responsible technical staff to monitor the daily operation of our data
systems. We also perform weekly backups of key business data to ensure that business data is
completely, authentically and accurately stored in our backup media. The technical staff are also
responsible to perform recovery verification of the backup data on a regular basis to ensure the
reliability of the backup data. Therefore, we have adopted service monitoring and disaster recovery
to cope with the interruptions that may occur from time to time during our service. In addition, we
have set up the jump-server model to manage our servers and delegated the operators to manage
our relevant equipment.

As advised by our PRC Legal Advisers relating to Data Compliance, our practice in data
privacy and personal data protection as of the Latest Practicable Date are in compliance with the
PRC laws and regulations in all material aspects.

The Implication of Cybersecurity Review Measures

In view of the Cybersecurity Review Measures and the Draft Data Security Regulations,
which provide that, among others, data processor conducting the following activities must apply
for cybersecurity review: (i) merger, reorganization or division of internet platform operators that
have acquired a large number of data resources related to national security, economic development,
or public interests, which affects or may affect national security; (ii) a foreign listing by data
processors processing over one million users’ personal information; (iii) a listing in Hong Kong
that affects or may affect national security; or (iv) other data processing activities that affect or
may affect national security.
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Cybersecurity Review Measures do not provide definition of “network platform operators”.
Based on Paragraph 9 of Article 73 of the Draft Data Security Regulations, “internet platform
operators” (HHAEF-EH %) refer to data processors that provide users with internet platform
services such as information publishing, social networking, transactions, payment, and audio-visual
services. Such definition contains two characteristics of a platform operator, namely, the use of a
platform and the provision of specific services. Our Directors are of the view that, as advised by
our PRC Legal Advisers relating to Data Compliance, as we operate Easou Reading App Series
and provide online platform services for our users, although we may be considered as a network
platform operator and are hence subject to the requirements of the Cybersecurity Review
Measures, as advised by our PRC Legal Advisers relating to Data Compliance, the risk of us being
required to apply for cybersecurity review in relation to our proposed [REDACTED] in Hong
Kong pursuant to the Cybersecurity Review Measures is relatively low because: (i) despite the fact
that we are considered as a network platform operator and possess personal information of more
than one million users, our current application for the [REDACTED] does not constitute
“[REDACTED] according to the Basic Law of Hong Kong Special Administrative Region of the
PRC, as Hong Kong is an inalienable part of the PRC; (ii) we have not received any notice or
determination from the relevant government authorities or competent industry authorities
identifying us as a critical information infrastructure operator; and (iii) according to Article 2 of
National Security Law, national security refers to the condition in which the State power,
sovereignty, unity and territorial integrity, people’s welfare, sustainable economic and social
development and other vital interests of the PRC shall face no relatively grave danger or encounter
no relatively significant internal and external threats, as well as the capability to safeguard
sustainable safety condition. Based on Article 31 of the Cybersecurity Law, the industries and
sectors that may severely threaten the national security include energy, transport, water
conservancy, finance and e-governance, among others. The nature of our Group’s business mainly
includes the provision of reading platform services and digital marketing, and subject to further
interpretations, is therefore less likely to affect or may affect national security. Moreover, the type
of data processed by our Group mainly includes (i) user data that consist of users’ nickname,
profile photo, phone number, and (ii) behavior data such as search and browsing history and
behavior habits for online literature for provision of our business services, subscription and
payment records of our users who purchase our reading with paid services. Specifically, behavior
habits for online literature refer to encoded vector data extracted from user reading, subscription,
payment and other behaviors. Therefore, it is less likely that such data being processed by our
Group affects or may affect national security. Furthermore, according to our on-site interview
conducted on October 27, 2022 with the Cyberspace Administration of Shenzhen, the competent
local authority of the CAC, we are not required to apply for cybersecurity review in relation to our
proposed [REDACTED] in Hong Kong.

As advised by our PRC Legal Advisers relating to Data Compliance, the risk of us being
required to apply for cybersecurity review in relation to our proposed [REDACTED] in Hong
Kong pursuant to the Draft Data Security Regulations is relatively low mainly because: (i) despite
the fact that we are considered as a network platform operator and possess personal information of
more than one million users, our current application for the [REDACTED] does not constitute
“[REDACTED]” according to the Basic Law of Hong Kong Special Administrative Region of the
PRC, as Hong Kong is an inalienable part of the PRC; (ii) the nature of our Group’s business
mainly includes the provision of online literature recommendation and digital marketing, and
subject to further interpretations, is therefore less likely to affect or may affect national security;
and (iii) the type of data processed by our Group mainly includes users’ nickname, profile photo,
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phone number and behavior data such as search and browsing history for online literature and
behavior habits for provision of our business services. Therefore, it is less likely that such data
being processed by our Group affects or may affect national security.

The Draft Data Security Regulations also stipulates that data processors processing personal
information of more than one million users shall comply with the following requirements,
including, but not limited to: (i) file with competent authorities within 15 working days after the
identification of important data, (ii) carry out data security assessment and file the data assessment
report with competent authorities on an annual basis, and (iii) obtain the approval from the
competent authority in the event of sharing or entrusting important data to a third party under
certain circumstances. Although as of the Latest Practicable Date, the Draft Data Security
Regulations have not yet become effective and therefore, our obligations regarding data security
shall be subject to the effective version, as advised by our PRC Legal Advisers relating to Data
Compliance, we would be able to comply with the Draft Data Security Regulations if implemented
in their current form, in all material aspects on the basis that: (i) we have implemented and
maintained a comprehensive data protection regime to protect users privacy and ensure the security
of users data, and have adopted necessary measures and policies to ensure our cybersecurity and
data security; (ii) we have provided prior notices to individual users regarding the collection,
usage, disclosure, storage, deletion of their personal information and displaying the privacy policy
in a manner for the users to easily access; and (iii) during the Track Record Period and up to the
Latest Practicable Date, we have not experienced any material data security incidents or received
any administrative penalty, fine or sanction regarding the Easou Reading App Series in relation to
cybersecurity or data privacy or any cybersecurity review from the CAC, the CSRC or any other
relevant government authorities.

Subject to the further interpretation of the Draft Data Security Regulations by the competent
authorities, we may be required to make further adjustments to our business operations to comply
with the effective version of the Draft Data Security Regulations in the future. We will continue to
take necessary measures and will closely monitor the regulatory development and adjust our
business operations from time to time. Thus, our Directors are of the view, and our PRC Legal
Advisers relating to Data Compliance concur, that there is no material impediment for our Group
to comply with the Draft Data Security Regulations, if implemented in their current form and the
Cybersecurity Review Measures, and that the compliance with these regulations and measures
would not have any material adverse impact on our business, financial condition, results of
operations or the [REDACTED]. Based on the view and analysis of our Company and our PRC
Legal Advisers relating to Data Compliance, as well as due diligence conducted, nothing has come
to the attention of the Sole Sponsor which would cause it to disagree with the Directors’ view or
question the reasonableness of their view.

The Implication of App Tracking Transparency

In April 2021, Apple introduced the ATT Policy which relates to a new App tracking
transparency feature in its iOS software that requires explicit permission from iOS device users
before tracking them across other Apps for cross-selling and other marketing activities among the
Apps. According to Analysys, App developers may use IDFA, an identity parameter that Apple
gives App developers in the iOS system to identify the devices with iOS system. Using the IDFA
to conduct marketing activities is the only method to implement target advertisements as each
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IDFA is unique. Previously, iOS allowed App developers to use the IDFA information by default.
The main functions of IDFA in digital marketing include: (i) user orientation: through the IDFA,
App developers can track user behavior data to build user portraits, which can be used for accurate
advertising and re-marketing; and (ii) advertising attribution: through the IDFA, advertisers can
identify the source channels of users’ clicking on advertisements, and attribute user traffic and user
conversion by channels. This policy affects how iOS users receive targeted digital marketing
content on our proprietary platform or third-party media channels, as users may reject providing
IDFA to us and/or our third-party media channels. This may lead to less accuracy and more
difficulties in the measurement of targeted digital marketing, together with a higher cost in driving
outcomes from marketing campaigns. For the risk relating to the ATT Policy, please refer to “Risks
Relating to Our Business and Industry — Privacy and cybersecurity concerns relating to our use of
user information, or any actual or perceived failure by us or third parties to comply with
applicable data protection laws and regulations or privacy policies, could negatively impact our
reputation, subject us to governmental or legal obligations and substantially harm our business.” in
this document.

According to Analysys, as the responses to the ATT Policy, the relevant participants in the
digital marketing industry take the following measures, including: (i) shift of marketing strategy:
as the ATT Policy is only applicable to the iOS system, some advertisers transfer part of their
budgets to the Android system; and (ii) improvement of the quality of advertising materials:
advertising platforms and advertisers launch more high-quality and diversified advertising materials
to attract users’ attention, thus promoting relevant marketing purposes such as click, conversion,
interaction and brand building. Therefore, as advertising platforms and advertisers continue to
update and improve relevant marketing methods and advertising materials, it is expected that the
negative impact of ATT Policy on advertisers and the digital marketing industry will gradually
decrease.

As advised by Analysys, the ATT Policy is only applicable to the Apps in the iOS system. In
terms of our online reading platform services, only our marketing activities in the iOS versions of
Easou Reading App and Easou Reading App Light Version are subject to the ATT Policy. We still
have opportunities to track users on non-iOS systems, such as the Android system. In addition,
some users would still decide to opt-in for cross-App tracking despite the ATT Policy so that we
can still carry out digital marketing activities on our proprietary platform as before. In practice,
although we are not allowed to obtain IDFA and track users across Apps after the implementation
of the ATT Policy, we generally assign a unique user identifier to each user in our systems and use
the identifiers to track user behavior on our proprietary platforms and record the data generated
thereof. Therefore, we are still able to infer user attributes by analyzing their behavior data to
conduct marketing activities. For example, if a user reads or subscribes to a book on our reading
platforms, we record such behavior on his/her ID and mark his/her preference for the book.
Meanwhile, if another user also reads or subscribes to the same book, we then identify these two
users to have preference for the same book, and regard them as having a certain degree of similar
reading preferences. In addition, we can distinguish whether the user has the willingness to pay
based on his/her purchase record on our reading platforms. Our revenue from reading with
advertising increased significantly from RMB186.0 million in 2021 to RMB220.0 million in 2022,
and further increased to RMB229.4 million in 2023. In terms of our digital marketing services, our
third-party media channels also faced similar situations involving ATT Policy as our online reading
platform services. According to Analysys, many advertising services providers had experienced the
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negative impact of the ATT Policy on their online marketing activities in the short term. These
advertising services providers, such as our third-party media channels, could continuously collect
user behavior data during the provision of their services. Users may also provide their personal
information to advertising services providers to enjoy more precise and better services. Therefore,
these advertising services providers could gradually establish their understanding of user attributes
and share them with us, as necessary, according to Analysys. In terms of our revenue from digital
marketing services, it remained relatively stable at RMB201.6 million in 2021 and RMB200.7
million in 2022. It increased to RMB288.8 million in 2023. Additionally, in light of the potential
impact of the ATT Policy on our results of operations, from time to time, we share training
materials of industry know-how relating to digital marketing industry with our sales and marketing
personnel and update them of the latest marketing tactics and methods to improve our advertising
effect based on our business needs, regulatory changes and industry developments. Therefore, as
confirmed by our Directors, and concurred by the Sole Sponsor based on the due diligence work it
had conducted, the ATT Policy had no material adverse impact on our results of operations and
financial condition as of the Latest Practicable Date and our measures to mitigate the potential
impact of ATT policy on our results of operations are effective.

BRANDING AND MARKETING

Our marketing department is primarily responsible for marketing planning, analysis,
optimization and execution. Our overall branding and marketing strategy is to pursue stable
growth, focus on profit-centered promotion activities. We primarily advertise and promote our
products and services to our users or customers through online channels, among others, (i)
application stores through priority display on home page and search results or in other ways; (ii)
internet media; and (iii) our proprietary online platform. As of December 31, 2023, our sales and
marketing team consisted of over 20 members. In the years ended December 31, 2021, 2022 and
2023, our selling and distribution expenses amounted to RMB99.3 million, RMB133.6 million and
RMB153.7 million, respectively, which accounted for approximately 22.9%, 29.3% and 27.5% of
our total revenue, respectively. Our selling and distribution expenses primarily consist of
advertising expenses and salaries and benefits for marketing personnel.

Under our online reading platform services, we primarily rely on three types of channels to
promote our brand and attract users: (i) application stores on mobile devices, such as iOS App
Store and Android App Store; (ii) third-party platforms, including social media platforms and short
video platforms; and (iii) affiliated marketing websites, such as advertising alliances and a
collection of small- and medium-sized websites. In terms of the measures we utilize to attract our
advertising customers, we primarily rely on the advantages of our Easou Recommendation Engine,
our brand awareness and word-of-mouth referrals by virtue of the popularity of our Easou Reading
App Series.

Under our digital marketing services and other digital content services, we promote our brand
and conduct marketing activities primarily by relying on our business reputation, our brand
awareness, word-of-mouth referrals by virtue of the popularity of our Easou Reading App Series
and our in-depth and stable relationship with advertising customers.
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Under our online games publishing services, we primarily collaborate with online game
content providers to jointly conduct marketing activities for the games we publish on agreed
channels and in agreed manners. We also enter into marketing cooperation agreements with
external marketing channels, such as short-video platforms and social media.

We design our sales and marketing efforts with careful consideration to raise brand
awareness, attract a broader user base and promote our products and services. For our brand image
building, we employ a variety of internet promotional activities to elevate our brand recognition as
part of our overall marketing strategy. We focus on building awareness for our Easou Reading,
which we are positioned as a neutral and independent service provider in the provision of content
recommendation services. Going forward, we expect to continuously evaluate and monitor the
effectiveness and efficiency of our promotion campaigns and marketing expenditures in order to
further enhance our brand awareness and attract a broader user base in a sustainable manner. We
expect to effectively manage our sales and marketing expenses to bring more users and revenues
to us and expand our operating leverage.

PRICING

We apply different monetization models and pricing strategies to our online reading platform
services, digital marketing services, online games publishing services and other digital content
services. Due to the nature of our business, our service agreements with our users and customers
under each of our business lines differ in many aspects.

Online Reading Platform Services

Based on our users’ willingness to pay, we offer two types of services under our online
reading platform services, namely, reading with paid services and reading with advertising. With
respect to reading with paid services, our paid services include the purchase of paid reading
resources and the subscription of premium membership. We charge our users by “pay-per-chapter”.
We also provide premium membership service to our users and charge them by “monthly/quarterly/
yearly membership subscription package”. We do not generate any advertising service income from
reading with paid services. We follow the common market practice of pricing these reading
services primarily based on an analysis of other industry players’ pricing levels, online reading
content costs and the operation costs of our products, such as Easou Reading App Series. Among
them, the pricing of the services of “pay-per-chapter” is primarily based on the fees agreed upon
in the content cooperation agreement between us and the content providers. Our users who
purchase our reading with paid services may use multiple online payment methods, including
WeChat Pay, Alipay and others. We pay service commissions to our online payment service
providers, which are typically calculated as a percentage of the transaction amount handled by
such providers. With respect to reading with advertising, we display advertisements as users start
reading the content on our platform or during their reading process to obtain advertising revenue
from our advertising customers, who place their advertisements on our platform, and we charge
them based on the charging model agreed with them in our advertising agreements. These charging
modes include CPC, CPM and other bases.
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The table below sets forth the average and range of unit fees that we charged our advertising

customers

)

under reading with advertising for the periods indicated:

For the year ended December 31,

2021 2022 2023
Range Average Range Average Range Average
(RMB) (RMB) (RMB)
.............. 0.15-2.71 0.58 0.21-3.40 0.63 0.22-3.50 0.63
.............. 0.23-436.14 2.59%  0.26-660.00 3.42%  0.26-796.67 6.22»

We primarily charged for our advertising customers under the CPC model during the Track Record Period.
The average price that we charged our advertising customers under the CPC model remained relatively stable
at RMBO0.58 in 2020 and 2021. The increase in the average price under the CPC model in 2022 was
primarily due to our increased advertising service fee. The average price under the CPC model remained
relatively stable at RMBO0.63 in 2022 and 2023.

The increase in the average price under the CPM model in 2022 was primarily due to our introduction of
new advertising customers with high unit fee in 2022. The increase in the average price under the CPM
model in 2023 was primarily due to the decrease of the proportion of advertising services under the CPM
model with low unit fee as we focused on developing the CPM model with high unit fee.

Cooperation Agreements with Advertising Customers

We set forth below the salient terms of the cooperation agreements we entered into with our
advertising customers under reading with advertising of online reading platform services during the
Track Record Period:

Cooperation scope: We place advertisements of our advertising customers or their
customers on our proprietary platforms, monitor the placement performance of such
advertisements, and report the placement results to our advertising customers. Our
advertising customers provide the advertisements to be placed on our proprietary
platforms.

Pricing: Primarily charging on the CPC and CPM bases based on agreed-upon charging
model.

Settlement: We generally settle with our advertising customers on a monthly basis and
generally grant a credit term for a period of one to three months to our advertising
customers.

Term and termination: The term of cooperation agreements generally ranges one year.

The agreement could be terminated in mutual consent, or some other scenarios as
prescribed in the agreements.
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Since we are an independent third-party online literature platform, we do not produce literary
content. Instead, we generally rely on third-party content providers who supply literary content
through the buy-out model (EEi#isX) or pro-rata sharing model (/#%0). Under the buy-out
model, we purchase the content rights from content providers in a lump sum and enjoy all income
generated from such content. Under the pro-rata model, we share a portion of the income with the
original content providers after we charge users directly for their access to the online literary

content from such original content providers.

Cooperation Agreements with Third-party Content Providers

The table below sets forth the salient terms of the cooperation agreements we entered into

with third-party content providers under buy-out model and pro-rata sharing model during the

Track Record Period:

Term

Income sharing

Settlement and
payment method

Termination and
renewal

Buy-out Model

Pro-rata Sharing Model

The term of cooperation generally
ranges from one to three years.

We purchase the content rights from
third-party content providers in a lump
sum manner and enjoy all income
generated from such content. We are
not required to pay any other fees or
share any income with third-party
content providers.

We are obligated to complete the
settlement of the purchase of content
rights with third-party content
providers by bank transfer within 10
days after we receive invoices from
them.

We and third-party content providers
generally need to enter into new
cooperation agreements when the
existing agreements expire. Each party
can terminate the cooperation
agreement when the following
scenarios occur: (i) the revocation of
the legal entity of a party; (ii) a
material breach of the agreements by
the counterparty; (iii) force majeure of
a party; and (iv) other scenarios of
termination according to laws and
regulations.

We shall give 15-day advance notice to
third-party content providers if any
change of circumstances occurs and
leads to our failure to perform the
obligations under the cooperation
agreements.
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The term of cooperation generally
ranges from one to three years.

Each party shares agreed-upon
proportion of the net income after the
deduction of channel fees, processing
fees, and bad debts, among others.

We and third-party content providers
generally settle on a monthly basis, and
we complete the settlement of net
income with third-party content
providers by bank transfer within 10
days after we receive invoices from
them.

We and third-party content providers
generally need to enter into new
cooperation agreements when the
existing agreements expire. Each party
can terminate the cooperation
agreement when the following
scenarios occur: (i) the revocation of
the legal entity of a party; (ii) a
material breach of the agreements by
the counterparty; (iii) force majeure of
a party; and (iv) other scenarios of
termination according to laws and
regulations.

We shall give 15-day advance notice to
third-party content providers if any
change of circumstances occurs and
leads to our failure to perform the
obligations under the cooperation
agreements.
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Digital Marketing Services

We connect advertising customers with suitable advertising channels and charge advertising
customers based on various charging models, including CPC, CPA and CPM. We normally enter
into advertising service agreements with our advertising customers based on relevant framework
agreements. These agreements typically range one year and we generally enter into new
agreements upon their expiry. Based on the advertising needs and budgets of our advertising
customers, the scope, details and pricing of advertising services differ. We follow the common
market practice of pricing each type of advertising services based on an analysis of other industry
players’ pricing levels, the cost of our cooperation with specific media channels, the scope of our
advertising services and the expectation from advertising customers for our performance in
advertisement placements and optimized effect.

The table below sets forth the average and range of unit fees that we charged our advertising
customers in the digital marketing services business for the periods indicated:

For the year ended December 31,

2021 2022 2023
Range Average Range Average Range Average
(RMB) (RMB) (RMB)
CPCV . ... 0.39-1.48 0.58 0.44-2.14 0.61 0.50-6.80 0.61
CPA® . .. ... .. ... 5.00-300.00 15.39 10.00-120.00 17.27 1.30-750.00 13.94
CPM® . . ... ... ... 0.64-21.28 0.41 - - - -

Notes:

(1)  The increase in the average price under the CPC model from 2021 to 2022 was primarily due to our
increased advertising service fee. The average price under the CPC model remained stable at RMBO0.61 in
2022 and 2023.

(2)  The increase in the average price under the CPA model in 2021 and 2022 was primarily due to our
introduction of advertising customers with high unit fee. The decrease in the average price under the CPA
model in 2023 was mainly because we offered more advertising services under the CPA model with low unit
fee in order to attract more new advertising customers.

(3)  The proportion of the CPM model in all of our charging models was relatively small during the Track
Record Period compared to the CPC and CPA models. We did not charge any fees from our advertising
customers under the CPM model in 2022 and 2023, primarily because the customers for whom we charge on
a CPM basis did not continue to purchase advertising services under the CPM model from us in 2022 and
2023.

The salient terms the cooperation agreements we entered into with advertising customers
under our digital marketing services during the Track Record Period are generally similar to those
of the agreements we entered into with our advertising customers under reading with advertising of
online reading platform services, except that we place the advertisements of our advertising
customers or their customers on third-party media channels instead of on our proprietary platform.
We select suitable third-party media channels to place these advertisements.
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We set forth below the salient terms of the cooperation agreements we entered into with
third-party media channels during the Track Record Period:

. Cooperation scope: We provide the advertisements of our advertising customers or their
customers to third-party media channels. The third-party media channels place such
advertisements according to our placement requirements, monitor the placement
performance of such advertisements and report the placement results to us.

. Pricing: The third-party media channels charge us on CPA, CPC and CPM bases based
on agreed-upon charging model.

. Settlement: (i) We prepay a certain amount to the third-party-media channels and they
take deductions according to the placement progress of advertisements; or (ii) the
third-party media channels generally settle with us on a monthly basis and grant a credit
term of one-month to us.

. Term and termination: The term of cooperation agreements generally ranges one year.
The agreement could be terminated in mutual consent or some other scenarios as
prescribed in the agreements.

Online Games Publishing Services

We normally enter into cooperation agreements with online game content providers for each
game on our platform and third-party web-based platforms. These agreements have different
cooperation terms and are generally renewable upon mutual consent.

All of the games on our platform and third-party web-based platforms are free-to-play,
allowing game users to download and play games without any up-front cost. With respect to the
exclusive model, we charge users for the virtual items and services in the games, and then share a
portion of the game income with game content providers according to the terms of our cooperation
agreements based on agreed-upon settlement schedule. We offer game users a massive collection of
in-game virtual items and generate revenue from in-game purchases. Game users need to exchange
real currency into virtual currency generally at a fixed rate and then use virtual currency to
purchase virtual items and services to extend their play sessions, personalize their game
environments, accelerate in-game progress and send virtual gifts to their friends. We are
responsible to collect users’ gross billings and then share the game income with game content
providers based on agreed-upon settlement schedule. For the joint operation model, the scope of
our responsibilities and our game content partners varies depending on the agreements. In some
cases, the game content providers are responsible for game content updates, pricing virtual items,
in-game services and customer service. We are responsible for game operation and other platform
services. When game users make payments in the games through our platform and third party
web-based platforms, we are entitled to a prescribed fixed percentages of the gross proceeds
collected from the game users and recognized them as revenue. We share the game income with
game content providers based on an agreed-upon settlement schedule.
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We set forth below the salient terms of the cooperation agreements we entered into with
external channels during the Track Record Period:

Term

Cooperation scope

Pricing

Settlement and
payment method

Termination and
renewal

Advertising Traffic Arrangement

Channel Operation Arrangement

The term of cooperation generally
ranges one year.

External channels provide advertising
services for us to promote the games
that we designate on various
advertising platforms.

External channels generally charge us
by CPC, CPM or other agreed-upon
charging basis.

We generally adopt prepayment method
(i.e., we pay a certain amount to an
account of an external channel in
advance, and external channels deduct
their service fees from our accounts
according to the actual advertising
costs incurred).

We and the external channels have the
obligations to perform the agreements
until they expire. We and the external
channels may choose to renew the
agreements one month prior to
expiration.

Other Digital Content Services

The term of cooperation is not
specified.

External channels provide App
platforms which allow us to upload the
games that we designate to their
platforms for the users to download
and use.

Each party shares agreed-upon
proportion of the net income after the
deduction of payment channel
processing fees.

External channels charge users who use
our games directly and subsequently
settle with us on a monthly basis via
bank transfer.

We may notify the external channels to
terminate the agreements in writing in
advance. Upon mutual agreement, we
and the external channels may
terminate the agreements.

Leveraging our large user base, we monetize our user traffic through our cooperation with

telecommunications operators and recommend the digital content (such as music and ringback
tones) on their platforms to suitable users on our Easou Reading App Series and other third-party
platforms. We normally enter into channel cooperation agreements with the telecommunications
operators. These agreements typically range one to two years, and we generally enter into new
agreements upon their expiry. Those operators normally charge users for using their content
directly, then share a portion of the user income with us according to the channel cooperation
agreements, and share with us based on an agreed-upon settlement schedule.

We also collaborate with certain value-added content providers who place digital content on
telecommunications operators’ platforms, and we recommend their content to suitable users on our
Easou Reading App Series and other third-party platforms. Similar to our cooperation with
telecommunications operators, we enter into channel cooperation agreements with
value-added content providers, which typically range between two to three years. After receiving
income settlement from the telecommunications operators (who are responsible to charge users
directly), these third-party value-added content providers will subsequently share the income with
us based on agreed-upon proportions and settlement schedule.

these
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Cooperation Agreements with Telecommunications Operators

We set forth below the salient terms of the cooperation agreements we entered into with
telecommunications operators under other digital content services during the Track Record Period:

. Cooperation scope: We and the telecommunications operators jointly serve users by
providing digital music, such as ringback tones and music downloads. The
telecommunications operators provide digital music and relevant products and charging
channels. We provide various service scenarios, including digital content display, service
subscription, daily operation of user service, marketing and promotion among others.

. Pricing: The telecommunications operators have the right to determine the price of
digital content and charge users directly.

. Settlement: The telecommunications operators share a portion of user income with us
based on agreed-upon proportions and settle with us generally on a monthly basis.

. Term and termination: The term of cooperation agreements generally ranges one to two
years. The agreement could be terminated in mutual consent, or some other scenarios as
prescribed in the agreements.

CUSTOMER SERVICE

We are committed to providing our users with superior customer service experience. We have
set up user complaint handling protocols for our main business lines. To ensure seamless customer
service, we divide our customer service function into online user service, VIP customer service
and online literature customer service. As of December 31, 2023, we had a customer service team
of 12 members who were primarily located in Shenzhen, and were able to provide such service
covering 9:00 a.m. to 10:00 p.m., five days a week. Our customer service team is responsible for
providing after-sale service for our products, handling user inquiries and complaints, and collecting
their feedback. We require our customer service team to complete investigations of all complaints
and provide responses to all questions from our users and customers within 24 hours. We have a
dedicated customer service system consisting of manual and automated services, which are
embedded in all of our products. We also have customer service specialists in our sales and
marketing team who are dedicated to serving our advertising customers.

We highly value the feedback on our products and services from our users and customers. For
users, we conduct user satisfaction surveys through Easou Reading App Series as necessary. We
also reply on the feedback and suggestions from users collected by our customer service specialists
during our daily operation to improve our products and services. For customers, we communicate
with them to collect their feedback and suggestions, which we rely on to improve the quality of
our services.
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CONTENT MONITORING

We are committed to complying with the applicable laws and regulations regarding the
provision of digital content through the internet. We leverage our technology and content
monitoring team to implement procedures to monitor the content on our platform to help ensure
that no content that may be deemed to be illegal or inappropriate under the relevant rules and
regulations can be posted on our platform, and to promptly remove any infringing content.

Under our online reading platform services, we start our content monitoring procedures with
our review on the licenses and proof of content ownership from the content providers to ensure
that they are competent to enter into agreements with us and the content provided by them is not
piratical or disputable. We maintain two levels of content monitoring system consisting of
automated screening and manual review to thoroughly monitor the content distributed under our
online literature content recommendation business. The first level of monitoring procedure is
conducted by our automated screening system before we put online literature on our platform. Our
automated screening system reviews and analyzes all content provided by our content providers
word by word and identifies part of the advertisements automatically. We have established a
proprietary repository of keywords covering pornography, violence and political sensitivity
according to the latest laws and regulations in China. We regularly update the proprietary
repository of keywords to ensure compliance with the latest and industry and regulatory
developments. Once our automated screening system identifies any suspicious content, it will
exercise the judgement on whether such content fall into the domain of prohibited content based
on the relevant laws and regulations, such as the Measures for Security Protection Administration
of the International Networking of Computer Information Networks (G 547 45 B PR 4 22 2
HEE LML), Regulation on the Administration of Publication (CHREREHEMFI)), and Interim
Regulations on  the  Identification @ of Obscene and  Pornographic  Publications
(CRARA R I BR S A0 15 O A B 478172 )) . If our automated screening system confirms, such content
will be prohibited from being uploaded to our platform or we will request the content provider to
revise or delete such content. If our automated screening system fails to provide a result from such
analysis or it identifies any advertisements, it will tender the content to our content monitoring
team.

As the second level of monitoring procedures, our content monitoring team subsequently
conducts manual review and redaction on the suspicious content identified by our automated
screening system and determines whether to allow such content to be posted on our online
platform. As of December 31, 2023, our content monitoring team consisted of seven specialists
who were dedicated to screening and monitoring suspicious content tendered by our automated
screening system on daily basis. Our content monitoring team normally conducts three rounds of
review, consisting of preliminary, second and final reviews. If the suspicious content fail to pass
the review of our content monitoring team, they will not be uploaded onto our platform and the
content providers will not receive any content use fee from us. We provide onboard training for
new hires in our content monitoring team. We also offer periodic training sessions to keep these
employees apprised of any regulatory and policy changes, and supervise and monitor their work.
All of the content provided by third-party content providers are required to go through these two
levels of monitoring procedures before they can be released on our platform. In addition, our
technology and operation teams assist our content monitoring team by providing advice from
technical and product perspectives.
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Based on the verbal consultation conducted by our PRC Legal Advisers with the relevant
government authority, the contents posted on the reading platforms are not subject to review by
regulatory authorities before posting. Under the Online Publishing Regulations which came into
effect on March 10, 2016, the internet publishing services provider shall adopt a publication
content review responsibility system, an editor responsibility system, a proofreader responsibility
system and other management systems to guarantee the quality of internet publications. No
contents involving “significant topics”, which including national security, social stability or other
significant topics, shall be published if they have not been filed for record. As confirmed by our
Directors, our Group had fully implemented the publication content review responsibility system,
editor responsibility system, proofreader responsibility system and other management systems by
reviewing before posting the contents on our online reading platforms during the Track Record
Period. Furthermore, no filing formalities were required since our Group had not published any
content that could be regarded as significant topics under the Online Publishing Regulations during
the Track Record Period. As confirmed by our Directors, during the Track Record Period and up to
the Latest Practicable Date, our Group had not been requested by authorities to take down the
contents from our reading platforms.

After the online literature was put on our platform, we also implement and rely on various
public reporting channels to identify and remove illegal or improper content. Our reporting
infrastructure allows any of our users to report inappropriate, offensive or dangerous content to us
through “report” links easily found on our platform. Once we received these reports, our
automated content review system will conduct a thorough evaluation of such suspicious content,
and our content monitoring team may be required to take further actions, such as blocking illegal
and inappropriate content on our platform and cooperating with our content providers to screen the
content which may infringe the copyrights of third parties.

We also implement content monitoring procedures for our other business lines. Under our
digital marketing business, our advertising review specialists review the content and form of
advertisements in accordance with the relevant laws and regulations, and verify for the truthfulness
of the advertisements. For the industries that are highly regulated by China’s advertising-related
laws and regulations, such as pharmaceuticals, health food, education and training, and real estates,
we conduct more stringent content review compared to other advertisements to be distributed on
our platform. Only the advertisements that pass our review can be published on our platform.
Under our online games publishing services, we have a team of game specialists to thoroughly
review the overall structure and content of each game we plan to publish. We normally start our
review with our game content providers on whether there exists any material non-compliance. We
then review the scope of users’ data collection to ensure the scope is in compliance with the data
protection requirements in China. We also adopt similar content review procedures as those we use
in manual review under our online reading platform services. In addition, we have also established
a special channel for game users to submit their questions, suggestions and complains.

Due to a large amount of content displayed on our platform, we may not always be able to
promptly identify any content that is illegal, improper or may otherwise be found objectionable by
the PRC government. See “Risk Factors — Risks Relating to Our Business and Industry —
Regulation and censorship of information disseminated over the mobile devices and internet in
China may subject us to liability or administrative and regulatory actions involving the distributed
content posted on our platform” in the document.

- 278 -



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THE INFORMATION MUST BE READ IN
CONJUNCTION WITH THE SECTION HEADED "WARNING” ON THE COVER OF THIS DOCUMENT.

BUSINESS

INTELLECTUAL PROPERTY

Intellectual property rights are important to our business. We seek to protect our technology,
including our proprietary technology infrastructure and core software system, through a
combination of patents, copyrights, trademarks, trade secrets and domain names. As of the Latest
Practicable Date, we had registered 21 patents, 183 software copyrights, five artwork copyrights,
43 domain names, including http://www.easou.com, and 117 trademarks in the PRC.

We devote significant efforts to protecting our intellectual property rights. We require our
employees to sign an employment agreement and a confidentiality agreement, which (i) provides
any inventions related to our business that they develop during the course of employment belong
to us; and (ii) prohibits the unauthorized disclosure of our confidential information and proprietary
technologies subject to the terms and conditions of the confidentiality agreement. We have also
established multiple internal policies governing the confidentiality of all company information.

The content distributed on our platform mainly comes from the authorized content we
purchase from the relevant content providers. Therefore, we have established a set of content
management mechanisms covering from the beginning of content introduction to the prevention of
risk of infringement. The content management mechanisms mainly consist of ex-ante investigation,
concurrent control and ex-post reward and punishment. In terms of ex-ante investigation, we
conduct background investigation on the content provider, implement random checks on the
content provided, and enter into formal copyright licensing agreements with the relevant content
providers. In terms of concurrent control, we mainly monitor through reports related to piracy and
plagiarism from the content providers, or reports related to piracy and plagiarism from our users.
We have a reporting channel on the main page of our Easou Reading App Series and Easou HS5
Pages, and conduct investigations in the reported occurrences of piracy and plagiarism as soon as
we receive a report from a user or a content provider. If any copyright issue is identified, we
immediately remove the content from our platform. In terms of ex-post rewards and punishments,
we have established a content provider management system to prevent content providers from
providing the pirated or plagiarized content. If a content provider is suspected of providing pirated
or plagiarized content, we will remove the content from our platform promptly, ceased our
recommendations of such content to the users, delay the settlement, terminate cooperation with the
content provider, and recover any losses incurred in connection therewith from such content
provider.

We have implemented a series of measures to protect the intellectual property rights of our
content providers. The online literary resources that we currently provide to the users on our
platform are generally displayed within the prescribed effective period as agreed in the relevant
copyright licensing agreements with the content providers, the authorizations of which were legally
obtained from such content providers. We do not use authorized literary resources beyond the
agreed scope and only exercise the specific rights granted to us in the relevant agreements. In
addition, we have taken reasonable measures to prevent infringement of the relevant rights by
setting up convenient procedures for receiving infringement notifications on our platform and take
timely action in response to such notifications.

From time to time, third parties may initiate litigation against us alleging infringement of
their proprietary rights or declaring their non-infringement of our intellectual property rights.
During the Track Record Period and up to the Latest Practicable Date, we had not been subject to
any intellectual property infringement claims which had any material adverse impact on our Group.
See also the sections headed “Risk Factors — Risks Relating To Our Business And Industry — We
may be subject to intellectual property infringement claims or other allegations, which could result
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in material damage to our reputation and brand, payment of substantial damages, penalties and
fines, removal of relevant content from our platform or seeking license arrangements which may
not be available on commercially reasonable terms” and “Risk Factors — Risks Relating To Our
Business And Industry — Unauthorized use of our intellectual property and the expenses we may
incur in protecting our intellectual property rights may harm our business and competitive
position” in this document.

CUSTOMERS

Our customers primarily consist of (i) users of our online reading platform services and our
online games publishing services and usually make payments through third-party payment
channels; and (ii) advertising customers for our online reading platform services and digital
marketing services. We have a broad base of individual customers and we believe we do not have
individual customer concentration risks. In each year during the Track Record Period, revenue
from our five largest customers amounted to approximately RMB143.3 million, RMB133.5 million
and RMB129.6 million, respectively, accounting for approximately 33.1%, 29.2% and 23.2%,
respectively, of our total revenue. For the same years, revenue from our largest customer amounted
to RMB41.4 million, RMB35.2 million and RMB27.4 million, respectively, accounting for
approximately 9.6%, 7.7% and 4.9%, respectively. In each year during the Track Record Period, all
of our five largest customers were Independent Third Parties. None of our Directors, their
respective close associates, or any Shareholder who, to the knowledge of our Directors, owns more
than 5% of our issued capital, had any interest in these customers during the Track Record Period
and up to the Latest Practicable Date. From November 2014 to January 2016, Mr. Wang held no
more than 6.0% equity interest in Guangzhou Kiwi Interactive Technology Co., Ltd. Other than
described in the foregoing and the table below in this section, our Directors confirmed that there
did not exist any past or present relationships between our Group and each of its top five
customers, their respective substantial shareholders, directors or senior management, or any of
their respective associates in connection with financing, trust or other activities, save for the sales
we made to such customers.

The following tables set forth details of our top five customers in each year during the Track
Record Period:
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SUPPLIERS

Our suppliers primarily consist of (i) content suppliers, including suppliers for literary
content and game content; (ii) internet traffic suppliers, including suppliers for business promotion
and advertising; and (iii) other product or service suppliers, such as suppliers for bandwidth
services and servers and third-party payment service providers. In each year during the Track
Record Period, purchases from our five largest suppliers amounted to approximately RMB115.6
million, RMB146.4 million and RMB167.3 million, respectively, accounting for approximately
35.3%, 42.9% and 34.9%, respectively, of our total purchases. For the same years, purchases from
our largest suppliers amounted to RMB28.6 million, RMB43.0 million and RMB39.3 million,
respectively, accounting for approximately 8.7%, 12.6% and 8.2%, respectively. In each year
during the Track Record Period, all of our five largest suppliers were Independent Third Parties,
and none of our Directors, their respective close associates, or any Shareholder who, to the
knowledge of our Directors, owns more than 5% of our issued capital, had any interest in these
suppliers during the Track Record Period and up to the Latest Practicable Date.

The following tables set forth details of our top five suppliers in each year during the Track
Record Period:

For the year ended December 31, 2021

Year of
Establishing As Percentage
Business Typical Credit Amount of of Our Total
Rank Supplier Principal Business Relationship Term Purchase Purchases
Days RMB’000 %
L. Supplier A A PRC company established in 2018 30 days 28,572 8.7
2016 that mainly engages in the
provision of advertising services
2. Supplier B A PRC company established in 2021  Prepayment'” 26,852 8.2
2015 that mainly engages in
software development
3. Supplier C A PRC company established in 2018  Prepayment'” 23,160 7.1
2009 that primarily engages in
intelligent image production
technology and application
solutions
4. Supplier D A PRC company established in 2020 30 days 19,748 6.0
2008 that mainly engages in the
development and publishing of
online games and AR/VR
services for enterprises
5. Supplier E A PRC company established in 2017  Prepayment" 17,276 5.3
2016 that mainly engages in the
provision of advertising services
Total 115,608 353
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For the year ended December 31, 2022

Rank Supplier

Principal Business

Year of
Establishing

Business Typical Credit
Relationship Term

Amount of

Purchase

As Percentage
of Our Total
Purchases

1. Supplier D

2. Supplier F

3. Supplier C

4. Supplier G

5. Supplier A

Total

A PRC company established in
2008 that mainly engages in the
development and publishing of
online games and AR/VR
services for enterprises

A PRC company established in
2015 that mainly engages in
advertising agency businesses

A PRC company established in
2009 that mainly engages in
intelligent image production
technology and application
solutions

A PRC company established in
2015 that mainly engages in the
services of internet cultural
activities

A PRC company established in
2015 that mainly engages in
advertising agency businesses
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Days

2020 30 days

2020  Prepayment'”

2018  Prepayment'”

2022 Prepayment'”

2018 30 days

RMB’000
43,040

28,060

27,264

24832

23,213

%
12.6

8.2

8.0

13

6.8

146,409

42.9
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For the year ended December 31, 2023

Year of

Establishing As Percentage

Business Typical Credit Amount of of Our Total

Rank Supplier Principal Business Relationship Term Purchase Purchase
Days RMB’000 %

1. Supplier H A PRC company established in 2016 Prepayment” 39,299 8.2

2006 that mainly engages in
providing customers with mobile
marketing service solutions
2. Supplier D A PRC company established in 2020 30 days 38,386 8.0
2008 that mainly engages in the
development and publishing of
online games and AR/VR
3. Supplier G A PRC company established in 2022 Prepayment" 36,796 1.1
2015 that mainly engages in the
services of internet cultural
activities
4. Supplier I A PRC company established in 2022 Prepayment'" 27,763 5.8
2016 that mainly engages in
advertising media communication
marketing and design services
and technology development
services
5. Supplier J A PRC private company 2021 Prepayment” 25,026 52
established in November 2017
that mainly engages in the
advertising business

Total 167,270 34.9

Note:

(1)  Prepayment means the sum, in whole or in part, paid to our suppliers prior to their services being provided.

We generally enter into framework agreements with our major suppliers, which set out the
specifications, prices, delivery terms, payments for each service purchased by us.

OVERLAP OF CUSTOMER AND SUPPLIER

During each year of the Track Record Period, to the best knowledge and belief of our
Directors, we provided services to one, one and two customers whose revenue contribution
accounted for more than 1% of our total revenue for each year during the Track Record Period
(the “Major Customers”) who were also our suppliers, respectively. As confirmed by our Directors,
(i) negotiations of the terms of our sales to and purchases from these overlapping customers and
suppliers were conducted on an individual basis and the sales and purchases were neither
inter-connected nor inter-conditional with each other; (ii) during the Track Record Period, the
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products we purchased from these overlapping customers and suppliers were not sold back to
them, and vice versa; and (iii) the major terms of transactions with these overlapping customers
and suppliers are similar to those with our other customers and suppliers. We were under no
obligation to purchase from or sell our services to any of these overlapping customers and
suppliers.

During the Track Record Period, the services we provided to these overlapping customers and
suppliers primarily include digital marketing services, reading with advertising, other digital
content services and online games publishing services, while the services we purchased from them
primarily include digital content procurement, internet traffic procurement and marketing services.
We made procurements from these Major Customers primarily because they had diverse and rich
digital content and internet traffic. Our purchases from the Major Customers during the Track
Record were entered into based on the scale and periodic requirements of our business operations.

The table below sets forth the revenue, gross profit, average gross profit margin and
purchases attributable to these overlapping Major Customers and suppliers during the Track Record

Period:

For the year ended December 31,

2021 2022 2023
Revenue (RMB’000) . . ... ... ... .. ... .... 4,666 4,696 15,454
Percentage of our total revenue (%) . . . ... ... ..... 1.1 1.0 2.8
Gross profit (RMB’000) . . . .. ... ... .. .. .. .... 2,255 2,142 5,142
Average gross profit margin (%) . . . . .. ... ... .... 48.3 45.6 33.3
Purchase (RMB’000) . . . ... ... ... ... ... .... 35 48 42
Percentage of our total purchase (%) . ... ......... * * *

*  Below 0.1%.
EMPLOYEES
As of December 31, 2023, we had a total of 147 employees, of whom 92 were located in

Shenzhen, 49 were located in Beijing, six were located in Guangzhou. The table below sets forth a
breakdown of our employees by function as of December 31, 2023:

Number of
Function Employees % of Total
R&D . . 64 43.5
OPperations . . . . . . ..ot 26 17.7
Sales and marketing. . . . . . ... 24 16.3
Management, finance and administration . . . . . ... .. . L L L L. 33 22.4
Total. . . . . . 147 100.0

We believe that our success depends in part on our ability to attract, recruit and retain quality
employees. We aim to establish a collaborative work environment that encourages them to develop
their career with us. In addition, we have an effective training system, including orientation and
continuous on-the-job training, to accelerate the learning progress and improve the knowledge and
skill levels of our workforce. We provide ongoing training for employees covering various stages
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of their career development, primarily including (i) orientation training, which aims to introduce
our new employees to various subjects, such as our corporate culture and policies, work ethics and
occupational safety, and enable them to adapt to their working environment as soon as practicable;
and (ii) periodic on-the-job training, such as technology training, which aims to enhance our
employees’ professional skills, knowledge and understanding of the latest technological
developments in the industry, and management training, which aims to improve the abilities in
innovation, leadership and communication of our mid- and senior managers.

To sustain our growth, we regularly review our capabilities and adjust our workforce to
ensure we have the right mix of expertise to meet the demand for our products and services. We
offer employees competitive salaries and performance-based cash bonuses. We believe that our
reputation, work environment, training system and remuneration package are advantageous that
attract qualified candidates. During the Track Record Period, we adopted internet recruitment,
social recruitment, campus recruitment and internal referral by existing employees, among other
recruitment approaches. When considering and selecting qualified employment candidates, we take
into consideration their education background, work experience, relevant expertise and specific
skills, as well as the demand for and the objectives of the vacant positions. The recruiting process
includes online resume collection, resume review, rounds of interviews. We adhere to the principle
of open recruitment, equal competition, merit-based hiring and hierarchical approval in the whole
process.

As required by the Chinese laws and regulations, we participate in various employee social
security plans for our employees that are administered by local governments, including housing,
pension, medical insurance, maternity insurance and unemployment insurance. We also purchase
commercial health and accidental insurance for our employees. Bonuses are generally discretionary
and based in part on employee performance and in part on the overall performance of our
business.

We believe we maintain a good working relationship with our employees, and we have not
experienced any material labor disputes during the Track Record Period.

PROPERTIES

Our headquarters is located Nanshan District, Shenzhen, China. As of the Latest Practicable
Date, we did not own any real properties. As of the Latest Practicable Date, we leased 14
properties under lease agreements with Independent Third Parties in China, with an aggregate GFA
of 2,407.44 sq.m. Our leased properties in China are primarily used for factory and office
purposes. The relevant lease agreements typically have a lease term ranging from one to five
years. The lessors of our leased properties above have obtained the relevant building ownership
certificates or authorization from building owners evidencing their rights to lease the properties to
us, except with respect to five of our leased properties with a total GFA of approximately 588.0
sq.m., the valid property ownership certificates or other similar proofs of which had not been
provided to us by the relevant lessors or was still in the process of applying for the lease
registration as of the Latest Practicable Date.

Among such 14 properties that we leased, we had not completed lease registration for five

properties with a total GFA of approximately 588.0 sq.m. as of the Latest Practicable Date. Our
failure to conduct the lease registration and filing was mainly due to (i) our administrative
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oversight and a lack of understanding of the laws and regulatory requirements applicable to the
lease registration and filing; and (ii) the nature of the property we leased which led to our inability
to complete the lease registration. Our PRC Legal Advisers have advised us that the lack of
registration of the lease agreements will not affect the validity of the lease agreements under the
PRC law pursuant to the Article 706 of the PRC Civil Code (/% A\ [RALHNE RiEM), and that if we
fail to comply with the relevant laws and regulations in respect of the lease registration and filing,
we may be ordered by the competent Chinese government authority to rectify such non-compliance
within a prescribed time limit. If we fail to do so within the prescribed period, we may be subject
to a maximum fine of not more than RMB10,000 for each non-registered lease according to the
Administrative Measures on Leasing of Commodity Housing (%= R EE ML), See “Risk
Factors — Risks Relating to our business and industry — We may face administrative penalties or
challenges from third parties arising from the defects of certain properties occupied by us.” in this
document. As of the Latest Practicable Date, we had not received any registration request or

’

become subject to any such fine from the relevant government authorities. We will still take all
practicable and reasonable steps to ensure that such leases are registered and continue to
communicate with such lessors to seek their cooperation to complete the registration process. As
advised by our PRC Legal Advisers, there is no material legal impediment arising from such
non-compliance in connection with the [REDACTED] and the [REDACTED]. To mitigate any
future recurrence of such failure to register leases, we will enhance our internal supervision of
compliance with the applicable laws and regulations by appointing relevant personnel to supervise
and monitor our administrative staff with respect to such matters.

AWARDS AND RECOGNITIONS
During the Track Record Period, we have received recognition for the quality and popularity

of our products and services. Some of the significant awards and recognition we have received are
set forth below:

Award/
Recognition Awarding Institution/
Year Award/Recognition Authority Entity/Product
2024 ... ... High Growth Star of the Year Shenzhen Futian District Easou Shenzhen
2023 (FMREREZE) Science and Technology
Innovation Bureau (YT H 5
FHLAH )
2023 . ... ... Specialized and Sophisticated Shenzhen Small and Medium Easou Shenzhen
Enterprises that Produce New Enterprises Service Bureau (I
and Unique Products (K54 YITT v/ 2N J=) )
/b2
2022 . ... ... Shenzhen Small and Medium Shenzhen Small and Medium Easou Shenzhen
Enterprises Service Bureau (¥ Enterprises Service Bureau ({%
DU eh/NA ZE T =) ) YT v 2E MBS =)
2022 . ... ... OPPO Breakthrough Awards 2022 OPPO Industry Summit of  Easou Reading App
(OPPO#{ &2 48) Vertical Project (4RiHHH8I17T 4%
)

-290 -



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THE INFORMATION MUST BE READ IN
CONJUNCTION WITH THE SECTION HEADED "WARNING” ON THE COVER OF THIS DOCUMENT.

BUSINESS

Award/

Recognition Awarding Institution/

Award/Recognition

Authority

Entity/Product

VIVO 2022 Infinite Potential
Award (VIVO20224F 7%
MR AE)

High and New Technology
Enterprise

(PR3

High and New Technology
Enterprise
(BTl A2

Shenzhen Top 100 Cultural
Enterprises
(IS 22£10075)

Third Prize of Internet Product
Innovation Award of the Year of
the 15th Internet Culture Award
of Shenzhen (55w EYI T 444K
SCAL SEAE B 4G B AR AE — =5
#)

Third Prize of National Reading
Platform of the 15th Internet
Culture Award of Shenzhen

(56 1 FJE GEYI T 4 A sefe 8%
R & — =548)

Best Innovative Cultural and
Entertainment Product/Platform
of 2020 (20204F & fe LA 7 SC i
TR

2020 Haoyue Qianli Reading
Industry Growth Leader (2020
AT BT BB A T S R AR )

Outstanding Reading Promotion
Platform ({7 BT &)

Green App (4kaHER)

VIVO Marketing

Science and Technology
Committee of Beijing (Atsrifl
#iZ& B ), Finance Bureau of
Beijing (AtntiiiHEUR) and Tax
Bureau of Beijing (Atat B =)

Science and Technology
Committee of Shenzhen
(YT A ZE 2 €r), Finance
Bureau of Shenzhen (I HAEL
J&1) and Tax Bureau of
Shenzhen (IS R)

Bureau Of Culture, Radio,
Television, Tourism and Sports
of Shenzhen (GEIITT AL E ik
MER)

Shenzhen Online Media
Association (VI #E 4k B
)

Shenzhen Online Media
Association

(RN A AR LA )

iMedia Research (3CHE%50)

Tencent Ad (EUE )

The Publishers Association of
China

(FE &), Chinese
Academy of Press and
Publication (R H R T B )

Software Green Alliance (#k ik
)
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Easou Reading App
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Award/
Recognition Awarding Institution/
Year Award/Recognition Authority Entity/Product
2019 . ... ... Second Prize of the Product Shenzhen Online Media Easou Reading App
Innovation of the Year Award Association (ZEYITTAH4S RS
of the 13th Shenzhen Internet e
Culture Award (% +=JEZYI T4
HE UL HE—AE JEE SR BT 58 — 45 4E)
2018 . ... ... Second Prize of the Technology = Shenzhen Online Media Easou Reading App
Innovation of the 12th Association (FEINTT A4 LA
Shenzhen Internet Culture T &)
Awards (55 -+ R A8 4% it
HEARJEH TR B 55 8%
2014 . ... ... Shenzhen Top 100 Enterprises Shenzhen Municipal Party Easou Shenzhen
in Cultural and Creative Committee Propaganda
Industries Department (G ZE & ),
(YT AL A B E T R A of Shenzhen Culture, Sports and
2012 to 2013 Tourism Bureau (VI SCH ki
J7), Shenzhen Statistics Bureau
(BRI HERtH =)
2013 . ... ... Shenzhen Excellent Emerging Shenzhen Municipal Party Easou Shenzhen
Industry Cultural and Creative Committee Propaganda
Enterprises (Y8 75 B2 RE Department (Y2 & 5H),
ALBIEAZE) Shenzhen Culture, Sports and
Tourism Bureau (I i
iR J5)
2013 ... .. .. Deloitte-Shenzhen Optics Valley  Deloitte Touche Tohmatsu Easou Shenzhen
Technology Fast 20 & Rising Certified Public Accountants
Starf8 8- YIS FHE - mE20%  LLP (Special General
Partnership)
2013 . ... ... Shenzhen Top 100 Enterprises Shenzhen Municipal Party Easou Shenzhen
in Cultural and Creative Committee Propaganda
Industries Department (YT Z & EHE),
(YT fb Bl A %) of 2011 Shenzhen Culture, Sports and
to 2012 Tourism Bureau (GEINTT SCH ki
J&), Shenzhen Economic, Trade
and Information Technology
Commission
(BRI AL 7 Ffs ML Z 2 &)
2012. . ... .. Guangdong Top Ten Internet Guangdong Internet Convention  Easou Shenzhen

Leading Enterprises (B{# KA.
W4 SH A A 2E)

(BRI AR )
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COMPETITION

For online reading platform services, we compete and at the same time, cooperate with the
leading comprehensive literature platforms mainly due to the dual-role that they play in the online
literature industry. While these leading comprehensive literature platforms have their proprietary
distribution platforms which compete with our platform, they also provide original literary content
to us. These leading comprehensive literature platforms include, among others, China Literature
and iReader. We compete primarily on the basis of the breadth and quality of literary content
offered, the accuracy of our Easou Recommendation Engine, the user-friendliness of product
design, our charging standards and promotional services provided to users. We also compete for
users’ reading time with content providers that focus exclusively on a specific genre of content,
such as live streaming and short videos.

For digital marketing services, our competitors mainly include marketing service providers,
internet e-commerce platforms and social media. We primarily compete with other industry players
based on a number of factors, including user traffic, technology capabilities, sale capabilities,
pricing and brand recognition.

For online games publishing services, we compete primarily with other online game
publishers and operators in China. We compete based on a number of factors, including the
accuracy of our Easou Recommendation Engine, game player base and engagement, relationships
with game content providers.

We believe we compete favorably against the players in various markets in which we operate.
However, our competitors could have greater financial, technological and marketing resources,
provide more attractive digital content to compete with our offerings and adversely affect our
ability to attract and retain users. These competitors, including companies which we may not be
currently aware, may take advantage of the social networks, access to a large user base and
network effects to grow rapidly. See “Risk Factors — Risks Relating to Our Business and Industry
— We operate in highly competitive industries. If we are unable to compete effectively against
other industry players, our user and customer bases, market share and profitability may be
materially and adversely affected” in this document. For more information of the competitive
landscape of our industries, see “Industry Overview” in this document.

As we are actively exploring more application scenarios of our Easou Recommendation
Engine, we may introduce new products and services on our platform, as our existing products
continue to evolve, or as other companies introduce new products and services, we may become
subject to additional competition.

SEASONALITY

Our results of operations are subject to seasonal fluctuations, reflecting a combination of
seasonal fluctuations in internet usage and traditional retail seasonality patterns. For example, we
generally experience more advertising needs and record more revenue in the fourth quarter of each
calendar year than in the preceding three quarters. E-commerce companies in China typically hold
special promotional campaigns from November to December each year that boost the advertising
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needs in the fourth quarter relative to other quarters. Seasonal fluctuations have not thus far posed
material operational and financial challenges to us, as such periods tend to be brief and
predictable, allowing us to re-allocate resources and improve efficiency ahead of time.

INSURANCE

In line with general market practice, we do not maintain any business interruption insurance
or product liability insurance, which are not mandatory under PRC laws. We do not maintain
keyman life insurance, insurance policies covering damages to our network infrastructures or
information technology systems or any insurance policies for our properties. We also do not
maintain insurance policies against risks relating to the Contractual Arrangements. During the
Track Record Period, we did not make any material insurance claims in relation to our business.

LICENSES, CERTIFICATES AND PERMITS

As of the Latest Practicable Date, we had obtained all requisite licenses, certificates and
permits from relevant authorities that are material to our operations in China.

The following table sets out a list of material licenses and permits currently held by us:

Entity Name of the License Issue Authority Issue Date Expiry Date

Easou Shenzhen. . . . .. ICP License Communications January 20, 2020 January 20, 2025
Administration of
Guangdong (R &

fEEHR)
Internet Cultural Department of Culture  April 29, 2022 April 28, 2025
Operation License and Tourism of
(LA T ) Guangdong Province
(B 3R SCAL A B )
Easou Beijing . . . . . .. Internet Cultural Department of Culture ~ December 27, 2022 December 26,
Operation License and Tourism of 2025
Beijing
Shenzhen Eayou. . . . .. ICP License Communications December 12, 2019 December 12,
Administration of 2024
Guangdong
Internet Cultural Department of Culture ~ December 5, 2022 December 4,
Operation License and Tourism of 2025

Guangdong Province
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Entity Name of the License Issue Authority Issue Date Expiry Date
Shenzhen Chuangtu . . . . ICP License Communications February 20, 2020 February 20,
Administration of 2025
Guangdong
Internet Cultural Department of Culture ~ December 21, 2020 December 20,
Operation License and Tourism of 2026

Guangdong Province

Shenzhen Dahuatong . . . ICP License Communications February 19, 2021 February 19,
Administration of 2026
Guangdong

Guangzhou Ledian . . . .

Beijing Yike . . . . ..

Internet Cultural
Operation License

Internet Cultural
Operation License

ICP License

Internet Publishing
Service License

Department of Culture
and Tourism of
Guangdong Province

Department of Culture
and Tourism of
Guangdong Province

Communications
Administration of
Beijing

National Press and
Publication
Administration

January 18, 2024

August 29, 2022

November 25, 2020

April 23, 2021

January 17, 2027

August 28, 2025

November 25,

2025

April 22, 2026

Shenzhen Taite. . . . . Telecommunications Ministry of Industry April 16, 2020 October 31,
Network Code Number ~ and Information 2024
Resource Use Technology of the
Certificate- 10681840 PRC
SP License Ministry of Industry October 31, 2019 October 31,
and Information 2024

Internet Cultural
Operation License

Technology of the
PRC

Department of Culture
and Tourism of
Guangdong Province
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Entity Name of the License Issue Authority Issue Date Expiry Date
Guangzhou Tianshitong . Internet Cultural Department of Culture ~ March 12, 2023 March 11, 2026
Operation License and Tourism of

Guangdong Province

Shanghai Yinggao. . . . . Internet Cultural Department of Culture  July 13, 2022 July 13, 2025
Operation License and Tourism of
Shanghai
Shenzhen New Drive . . . Telecommunications Ministry of Industry July 22, 2019 May 6, 2024
Network Code Number and Information
Resource Use Technology of the

Certificate — 10680024 PRC

SP License Ministry of Industry May 6, 2019 May 6, 2024
and Information
Technology of the

PRC
ICP License Communications May 22, 2020 May 22, 2025
Administration of
Guangdong
Internet Cultural Department of Culture ~ August 10, 2022 August 9, 2025
Operation License and Tourism of

Guangdong Province
LEGAL PROCEEDINGS AND COMPLIANCE
Legal Proceedings

From time to time, we may be subject to legal proceedings, investigations and claims
incidental to the conduct of our business. During the Track Record Period and up to the Latest
Practicable Date, we had not been, and were not, a party to any material legal, arbitral or
administrative proceedings, and we were not aware of any pending or threatened legal, arbitral or
administrative proceedings against us or any of our Directors, which, in the opinion of our
Directors, could have a material adverse effect on our business, financial condition or results of
operations.

During the Track Record Period, there were three pending proceedings of which the amounts
in dispute were over RMB1.0 million involving two of our subsidiaries in the PRC, among which,
two proceedings had received the final judgment and one proceeding had been settled during the
Track Record Period. These legal proceedings would not, individually or in the aggregate, have
any material adverse effect on our business, financial condition and results of operations. The
details of such proceedings are set forth below.

-296 -



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THE INFORMATION MUST BE READ IN
CONJUNCTION WITH THE SECTION HEADED "WARNING” ON THE COVER OF THIS DOCUMENT.

BUSINESS

Contractual Disputes between (i) Easou Shenzhen (as plaintiff) and Guangzhou TDW (as
defendant) and (ii) Guangzhou TDW (as plaintiff) and Easou Shenzhen (as defendant)

In May 2019, Easou Shenzhen, as the plaintiff, filed a lawsuit with Shenzhen Futian District
People’s Court (FEIITAEH R ARZERE), claiming that Guangzhou Taidiwan Information Technology
Company Limited (BHZsBifE ERHEAMRAH)  (“Guangzhou TDW”) failed to perform its
contractual obligations under a game operation and promotion contract entered into between Easou
Shenzhen and Guangzhou TDW, which constituted a breach of contract. The amount of liability for
breach of contract claimed by Easou Shenzhen was approximately RMB4.6 million. In the same
year, Guangzhou TDW, as the plaintiff, also filed a lawsuit with Guangzhou Intellectual Property
Court (JEIHENREERELPL) based on the same contract in June 2019, claiming that Easou Shenzhen
committed a breach of contract. The amount of liability for breach of contract claimed by
Guangzhou TDW was approximately RMB2.7 million. Eventually, the case in which Easou
Shenzhen sued Guangzhou TDW over contract dispute was transferred to Guangzhou Intellectual
Property Court for joint trial with the case in which Guangzhou TDW sued Easou Shenzhen for
breach of contract. Under the contract, Easou Shenzhen and Guangzhou TDW agreed to operate
the game, Age of Empires (75 T1t4), under a joint operation model and share the income
generated from the game based on an agreed-upon proportion. Guangzhou TDW was found to have
provided additional and substantial discount for users’ top-up in order to attract more users, which
led to the existing users on other platforms being diverted to Guangzhou TDW’s platform and
caused other platforms to incur corresponding losses of revenue. Subsequently, Easou Shenzhen
closed the portal of this game to Guangzhou TDW’s platform, which resulted in the inability of
the game users to log on to the Age of Empires (7 £14) on Guangzhou TDW’s platform.

In the case where Easou Shenzhen was the plaintiff, it claimed that (i) Guangzhou TDW shall
pay the agreed-upon portion of the game income of the Age of Empires (7 E1tt42); (ii) Guangzhou
TDW shall pay the loss of the expected income of the Age of Empires (75 Fit4l) of Easou
Shenzhen during the period of joint game cooperation; (iii) Guangzhou TDW shall compensate to
Easou Shenzhen for the revenue generated from the top-up of the existing users of Easou
Shenzhen who were diverged to the platform of Guangzhou TDW; and (iv) Guangzhou TDW shall
pay for all litigation expenses of this case. However, in the case where Guangzhou TDW was the
plaintiff, it claimed that (i) Guangzhou TDW and Easou Shenzhen shall have terminated the game
operation and promotion contract; (ii) Easou Shenzhen shall pay economic losses of Guangzhou
TDW; and (iii) Easou Shenzhen shall pay for all litigation expenses of this case. In December
2022, after hearing the two cases, Guangzhou Intellectual Property Court decided that both of
Easou Shenzhen and Guangzhou TDW breached certain of their obligations under the game
operation and promotion contract. Therefore, in the case where Easou Shenzhen was the plaintiff,
Guangzhou Intellectual Property Court ruled that (i) Guangzhou TDW shall pay the agreed-upon
portion of game income of the Age of Empires (7 E1t%) to Easou Shenzhen in the amount of
approximately RMBO0.6 million; (ii) Easou Shenzhen and Guangzhou TDW shall jointly pay for the
litigation expenses of this case; and (iii) the court dismissed all other claims of Easou Shenzhen.
In the case where Guangzhou TDW was the plaintiff, Guangzhou Intellectual Property Court ruled
that (i) the game operation and promotion contract entered into by Guangzhou TDW and Easou
Shenzhen shall have been terminated; and (ii) the court dismissed all other claims of Guangzhou
TDW.
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During the aforementioned legal proceedings between Easou Shenzhen and Guangzhou TDW,
Easou Shenzhen filed an application to Guangzhou Intellectual Property Court to freeze the
property of Guangzhou TDW. In May 2019, Guangzhou Intellectual Property Court issued a ruling
to seal up, seize and freeze of Guangzhou TDW’s property according to the application of Easou
Shenzhen for property preservation. Upon the request of Guangzhou Intellectual Property Court,
the court concurrently froze the bank deposits of approximately RMBO0.5 million of Easou
Shenzhen as a guarantee of the aforementioned property preservation. The freeze period has been
renewed several times since the application of Easou Shenzhen was submitted and was extended to
March 21, 2024, which could be renewed upon the application of Easou Shenzhen. Therefore,
approximately RMBO0.5 million of Easou Shenzhen’s bank deposits had been restricted since May
2019, which was released from the property preservation as of the Latest Practicable Date.

Guangzhou TDW also filed an application to Guangzhou Intellectual Property Court to freeze
the property of Easou Shenzhen. In August 2019, Guangzhou Intellectual Property Court issued a
ruling to seal up, seize and freeze Easou Shenzhen’s property worth of approximately RMB2.0
million according to the application of Guangzhou TDW for property preservation. The freeze
period has been renewed several times since the application of Guangzhou TDW and was extended
to July 7, 2023, which could be renewed upon the application of Guangzhou TDW. Therefore,
approximately RMB2.0 million of Easou Shenzhen’s bank deposits had been restricted since
August 2019 until July 2023, which was released from the property preservation as of the Latest
Practicable Date.

After receiving the judgment of Guangzhou Intellectual Property Court in December 2022,
both Easou Shenzhen and Guangzhou TDW appealed to Guangdong High People’s Court to seek
the support of the higher-level court on their respective claims since Guangzhou Intellectual
Property Court did not rule in favor on a number of the claims of each party in the case where it
was a plaintiff. In July 2023, Guangdong High People’s Court rendered its judgment on the two
appeals. In the case where Easou Shenzhen was the plaintiff, the court (i) upheld the first item of
the civil judgment initially rendered by Guangzhou Intellectual Property Court (i.e., Guangzhou
TDW shall pay the agreed-upon portion of game income of the Age of Empires (7 EH4D) to
Easou Shenzhen in the amount of approximately RMBO0.6 million); (ii) withdrew the second item
of the initial civil judgment (i.e., Easou Shenzhen and Guangzhou TDW shall jointly pay for the
litigation expenses of this case); (iii) Guangzhou TDW shall pay Easou Shenzhen the loss of
available benefits from the game of approximately RMB1.4 million and the interests incurred
thereof within ten days from the date of entry into force of the judgment; (iv) Guangzhou TDW
shall pay the notarization fee of RMB2,570 to Easou Shenzhen within ten days from the date of
entry into force of this judgment; (v) rejected other litigation requests of Easou Shenzhen; and (vi)
rejected other litigation requests of Guangzhou TDW. In the case where Guangzhou TDW was the
plaintiff, Guangdong High People’s Court revoked the judgment of Guangzhou Intellectual
Property Court, and dismissed all of the litigation requests of Guangzhou TDW in the appeal.

Contractual Dispute between Guangzhou Ledian (as plaintiff) and Chengdu Habai (as
defendant)

In February 2022, Guangzhou Ledian, as the plaintiff, filed a lawsuit with Shanghai Minhang
District People’s Court, claiming that Chengdu Habai Internet Technology Company Limited (J§#
R RHEA AR (“Chengdu Habai”) failed to perform its contractual obligations under a
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business cooperation agreement entered into by Guangzhou Ledian and Chengdu Habai. Under the
business cooperation agreement, Guangzhou Ledian is obligated to provide digital marketing
services to Chengdu Habai and Chengdu Habai is obligated to settle the service fees within a
prescribed time period. However, Chengdu Habai failed to settle with Guangzhou Ledian in time,
which resulted a breach of contract. The amount of liability for breach of contract claimed by
Guangzhou Ledian was approximately RMB1.8 million. The parties have settled the lawsuit in
September 2023. Pursuant to the settlement agreement, Chengdu Habai agreed to pay to
Guangzhou Ledian an aggregate of approximately RMB1.7 million.

Based on the foregoing, our PRC Legal Advisers have advised us that there is no material
legal impediment arising from aforementioned legal proceedings in connection with the
[REDACTED] and the [REDACTED]. Our Directors confirmed that, as of the Latest Practicable
Date, there had been no litigation or arbitration or administrative proceedings pending or
threatened against our Group or any of our Directors which could have a material adverse effect
on our Group’s financial condition or results of operation.

Legal Compliance

Our Directors are of the view that we have complied with all relevant laws and regulations in
all material respects during the Track Record Period and up to the Latest Practicable Date. During
the Track Record Period and up to the Latest Practicable Date, we did not have any
non-compliance incidents which our Directors believe would, individually or in the aggregate, have
a material adverse impact on our business, financial condition and results of operations. As
advised by our PRC Legal Advisers, we have complied with applicable PRC laws and regulations
in all material respects during the Track Record Period and up to the Latest Practicable Date.

HEALTH, SAFETY AND ENVIRONMENTAL MATTERS

We recognized the importance of corporate social responsibilities, environmental awareness,
long-term sustainable development and ethical conduct to the society and our sustainable
development. We believe our continued growth depends on our integration of the values of
environmental, social and governance (“ESG”) into our corporate strategies and operations. We
have adopted reporting and management policies covering ESG.

Governance on ESG matters

Our Board has the collective and overall responsibility for establishing, adopting and
reviewing our ESG vision, internal policies and targets, and evaluating, determining and addressing
our ESG-related risks. Our Board may engage independent third parties to evaluate the ESG risks
and review our existing corporate strategy, targets and internal controls. Our management has the
responsibility to confirm on the effectiveness of our ESG policies and systems (the “ESG Policy”).
Our Directors and management monitor, assess and support our commitment to fulfilling
environmental and social responsibilities and implement necessary improvement to mitigate
ESG-related risks, which include but not limited to the following responsibilities:

e  keeping abreast of the latest ESG-related laws and regulations, including the applicable

sections of the Listing Rules, and updating the ESG Policy in accordance with the latest
regulatory updates;
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e  identifying our Group’s key stakeholders based on our business operations and
establishing the communication channels to engage them with respect to ESG matters;

° assessing ESG-related risks and opportunities on a regular basis according to applicable
laws, regulations and policies, especially risks in relation to climate changes, to ensure
that our obligations with respect to ESG matters are met;

e  monitoring the effectiveness and ensuring the implementation of the ESG Policy;
e  preparing and reviewing the ESG report; and

° following and monitoring the latest requirements regarding ESG disclosure and
regulatory compliance.

Moreover, our management reports to our Directors on a regular basis on the implementation
and effectiveness of the ESG Policy, and provides assistance in the preparation of ESG report.

ESG Strategy and Policy

Considering the fact that our users, customers, suppliers, employees, [REDACTED] and
other stakeholders can be affected by how we manage the impact of our services on creating
long-term corporate value, we will maximize the effectiveness of our services and implement a
balanced strategy of environmental sustainability and socio-economic development. To achieve this
objective, we actively seek and consider perspectives and insights from our key stakeholders in
connection with the formulation and implementation of our development strategy and business
sustainability.

Under the ESG Policy, we aim to build a sustainable community with our employees and
business partners. We endeavor to reduce negative impact on the environment through our
commitment to energy saving and sustainable development. For example, due to the online nature
of our business, we are able to avoid the use and waste of paper in daily operations to the largest
extent possible. We will continue to improve our power usage efficiency. In relation to our
employment practices, we have put in place a set of social policies to promote health and safety of
our employees. In order to provide a safe working environment, we provide our employees with
occupational health and safety training to enhance their awareness of health and safety issues. We
also focus on embracing diversity within our Group and equal and respectful treatment of all our
employees in hiring, training, wellness, and professional and personal development. We will
continue to create a positive and nurturing workplace for all of our employees. With respect to our
corporate governance, we have implemented specific policies on the declaration of potential
conflicts of interest, anti-money laundering measures and procurement management to ensure
compliance with all relevant laws and regulations and avoid corruption in our business operations.
In accordance with the Corporate Governance Code and ESG Reporting Guide set forth in
Appendices 14 and 27 to the Listing Rules, we will put in place mechanisms that will enable us to
continue to fulfill our corporate responsibility in respect of corporate governance and ESG matters
upon the [REDACTED].
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Measures to Identify, Assess and Manage ESG Risks

We will adopt various strategies and measures to identify, assess and manage ESG risks
under the ESG Policy, including, but not limited to:

e reviewing and assessing ESG reports of similar companies in our industries to keep
abreast of the latest ESG practice and ensure that the relevant ESG related risks are
identified on a timely basis;

° making references, where applicable, to the local and international guidelines for the
industry-specific ESG risks;

° discussing with the senior management from time to time to ensure that the material
ESG-related issues are addressed and reported;

e  establishing communication channels and discussing with key stakeholders on an
ongoing basis to understand ESG related concerns and monitor how our environmental,
social and climate-related performances have impacted the key stakeholders; and

° engaging professional advisors to advise us on the compliance with ESG matters where
needed.

ESG-related Risks

We do not operate any production facilities, and thus, we are not subject to significant health,
workplace safety or environmental risks. During the Track Record Period and up to the Latest
Practicable Date, as advised by our PRC Legal Advisers and confirmed by our Directors, we had
not been subject to any fines or other penalties due to non-compliance in relation to health, work
safety or environment regulations and had not had any incident, or received any claim for personal
or property damage made by our employees which had materially and adversely affected our
financial condition or business operations.

Environment, Natural Resource and Climate Change

We acknowledge that the climate-related issues pose a certain level of impact on our
operations. Climate-related risks identified by us can be classified into two major categories:
physical risks and transitional risks.

We define physical risks as risks that potentially cause physical impact to our business
operations. We believe that climate-related issues may bring about the risk of increasingly severe
extreme weather events, such as more frequent storms and typhoons. The equipment and facilities
we use in our business operations may encounter disruptions. Extreme weather may also cause
threats to the health and safety of our employees. We may potentially be impacted by an increased
operation and maintenance cost, as well as labor cost.
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Transitional risks relating to policy changes include any risk that the environmental laws and
regulations may be amended from time to time and such changes in those laws and regulations
may cause us to incur additional costs in order to comply with more stringent requirements. For
example, due to the climate change and climate-related issues, regulators may require increasing
disclosure on emissions. Transitional risks that require us to move towards a sustainable business
model may potentially lead to impacts such as increased operational cost from the changes of
operational practices. Specifically, we may need to switch to energy efficient lighting or expand
greenery areas on our operational premises. With regard to increasing responsibilities on emission
disclosure, we may be impacted by increased cost to execute more stringent monitoring measures
on emissions and resource consumption. Any failure to comply with the applicable environmental
regulations could expose us to penalties, fines, suspensions or actions in other forms.

Despite the aforementioned risks, in view of the nature of our business, we do not anticipate
that the climate change and other environment-related risks will have any material impact on our
business operation, financial performance and growth strategy. As of the Latest Practicable Date,
we had not experienced any material impact on our business operation, financial performance and
growth strategy as a result of environment-related issues. For more details, please see “Risk
Factors — Risks Relating to Our Business and Industries — We face risks related to natural
disasters, health epidemics such as COVID-19, civil and social disruption and other outbreaks,
which could significantly disrupt our operations.” in this document.

Metrics and Targets for Assessing and Managing ESG Risks

The venue for our daily operations is our offices and the most significant resource
consumption thereof is the use of electricity, water and paper. We monitor the following metrics to
assess and manage the environmental and climate-related risks we may be exposed to in the course
of our business operations:

(1)  Electricity and water usage. We evaluate our electricity and water consumption in
accordance with the relevant regulations and policies and endeavor to proactively
conserve energy in response to the government’s initiatives. Electricity usage is also a
major source of our greenhouse gas (“GHG”) emissions during our business operations.
We monitor our electricity consumption levels regularly and implement measures such
as promoting the use of natural lighting, reducing the use of air-conditioners and
electronic equipment during non-working hours to save energy and reduce GHG
emissions, and to further enhance our employees’ awareness of the efficient use of
electricity and importance of energy conservation. We mainly use annual electricity
consumption per capita to assess our electricity usage level. For the years ended
December 31, 2021, 2022 and 2023, our electricity consumption per capita was around
1.5 MWh per capita, 1.4 MWh per capita and 1.2 MWh per capita, respectively, which
was significantly lower than the industry average level of 23.7 MWh per capita in 2023,
according to Analysys. We target to reduce our electricity consumption per capita by
approximately 5% per year over the next three years. We also will organize more
activities and events to foster water conservation culture in our Group.
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(i1)

(iii)

(iv)

GHG emissions. GHG emissions, or carbon emissions, are closely related to climate
change, which presents businesses with both long-term risks and opportunities. To better
understand, quantify and manage the carbon and climate change related impacts, risks
and opportunities in connection with our business, it is integral to measure and disclose
our carbon footprint as a first step in our ESG endeavor. We produce GHG emissions
mainly through the use of electricity during our daily operation. In 2022 and 2023, our
offices in the PRC used in the aggregate 205,877 kWh and 175,918 kWh of electricity,
respectively, which accounted for approximately 130 tons and 111 tons of carbon
equivalent emission under scope 2 indirect GHG emissions for electricity purchased,
respectively. According to Analysys, our GHG emissions during the Track Record
Period were significantly lower than the industry average emissions. Our GHG
emissions intensity, which refers to tons of carbon dioxide equivalent divided by
revenue in RMB million, was approximately 0.3 in 2022 and 0.2 in 2023, compared to
the industry average level of 3.1 in 2023, according to Analysys. We aim to reduce
carbon emissions by improving energy efficiency in our operation. We monitor our
electricity consumption levels regularly and implement measures such as: (i) reducing
the use of electronic light when the natural lighting is sufficient; (ii) not using
air-conditioners when the natural room temperature is suitable for office work; and (iii)
turning off air-conditioners, computers and other electronic equipment during
non-working hours conserve energy. In 2022 and 2023, we also nominated two members
of our staff in each year as the responsible personnel in connection with the monitoring
of our GHG emissions, each of them being responsible for daily overseeing the
implementation of the relevant measures to conserve energy and reduce carbon
emissions within their designated areas. In particular, we endeavor to reduce the carbon
emission for each unit of revenue generated by 20% for the next five years.

Paperless operation. We encourage all of our employees to participant in paperless
operation to reduce the use of paper and carbon emissions. We implemented various
online systems to support our daily business operation. We target to deepen the degree
of our paperless operation by further developing our business and internal management
systems to include more functions to be realized through them. We mainly monitor the
number of piece of paper used in our offices to assess the effect of our paperless
operation. For the years ended December 31, 2021, 2022 and 2023, we used a total of
approximately 55,000, 75,000 and 90,000 sheets of paper, respectively, and we aim to
reduce the number of sheets of paper used by approximately 10% in the next five years
and

Waste generated. Due to the nature of our business, we do not generate any hazardous
waste during our operations. In order to reduce the impact of our disposal of
non-hazardous waste on the environment, we monitor our waste discharge level on a
regular basis. Proper guidelines are provided to our employees on waste classification
and disposal. We target to maintain 100% compliance rate in relation to waste disposal.
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Measures to Manage GHG Emissions from Third-party Server Services

GHG emissions include Scope 1 and Scope 2 emissions. Scope 1 direct emissions include
carbon dioxide (CO?) generated from production activities. Scope 2 indirect energy emissions
include GHG emissions from the purchase of electricity. Scope 3 emissions are all other indirect
emissions that arise as a result of business activities but are under the operational control of
another entity, such as third-party cloud service providers. The greenhouse gas protocol defines 15
different categories of Scope 3 emissions. We utilize third-party cloud storage to operate our
businesses. Energy consumption becomes a major component of the environmental footprint of a
data center. Scope 3 emissions tend to be reported voluntarily to avoid double counting. To
mitigate our indirect impact through third-party cloud service providers, we plan to strengthen our
ESG practices and actively research the carbon footprint of our third-party service providers and
enlist environmental protection capability as one of our assessment elements when evaluating such
service providers to ensure that our service providers are fully competent in carrying out
sustainable operations and exerts continuous effort to minimize environmental impact. When
screening third-party server cloud providers to engage in the future, we will consider low carbon
emissions as one of our top priority criteria with evaluation metrics emphasizing environmental
impact, energy and resource utilization, use of renewable energy and other innovative means for
producing a smaller carbon footprint.

Our business is generally subject to the relevant national and local environmental laws and
regulations in China. However, our operations do not produce or discharge any industrial waste
that is hazardous to the environment. As confirmed by our PRC Legal Advisers, we are not
required to obtain any approvals or certificates that are applicable to the environmental laws and
regulations in China. During the Track Record Period and up to the Latest Practicable Date, we
were not subject to any material claims, lawsuits, penalties or administrative actions relating to
non-compliance with the ESG-related laws and regulations. As confirmed by our PRC Legal
Advisers, we have complied with all applicable ESG-related laws and regulations in China in all
material respects during the Track Record Period and up to the Latest Practicable Date.

Occupational Health and Work Safety

In China, we are subject to the PRC laws and regulations on labor, safety and work-related
incidents. We provide our full-time employees with trainings on work safety to raise their
awareness of safety procedures and policies, which cover topics including, among others,
occupational health and electricity safety. We have implemented various work safety policies and
procedures to ensure that our operations are in compliance with the applicable laws and
regulations.

As advised by our PRC Legal Advisers and as confirmed by our Directors, during the Track
Record Period and up to the Latest Practicable Date, we did not encounter any material incidents,
accidents or complaints that would materially and adversely affect our business operations. During
the Track Record Period and up to the Latest Practicable Date, our Group did not incur any
material administrative penalties for violations of occupational health and work safety